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Inside  Story  of  Pittsburgh  Consolidations 
That  Eliminated  Three  Newspapers 

Approximately  $1  0,000,000  Said  to  Have  Been  Paid  for  Old  Morning,  Evening  and  Sunday  Papers  by 
Hearst  and  Block — Advertising  Rates  Increased — Make-up  Drastically  Changed 


PITTSBURGH,  Pa.,  .A.ug.  2.— The 
^  latest  chapter  of  the  new-day  daily 
journalism  of  fewer  but  stronger  units 
was  written  in  this  city  this  week.  Four 
locally-owned  newspapers  were  merged 
into  two  and  both  became  members  of  dif¬ 
ferent  national  groups,  the  William  Ran- 
d<jph  Hearst  and  the  Paul  Block  news¬ 
paper  organizations,  making  Pittsburgh 
the  outstanding  center  in  America  to¬ 
day  where  a  press  serving  the  city  is 
exclusively  made  up  of  segments  of  huge 
pru-ately-owned  enterprises  operating 
similar  units  elsewhere. 

The  newspaper  line-up  in  Pittsburgh 
today  reads : 

The  Pittsburgh  Swi-Tele graph,  six-day 
evening  with  Sunday  morning  edition,  the 
26th  daily  of  the  Hearst  group;  Pitts¬ 
burgh  Post-Gazette,  six-day  morning 
paper,  member  of  the  Paul  Bhxk  group, 
which  includes  the  Newark  (\.  J.)  Star- 
Eagle,  Toledo  Blade,  Duluth  Herald  and 
Lancaster  (Pa.)  New  Era;  and  the  Pitts¬ 
burgh  Press,  six-day  evening  and  Sun¬ 
day  morning,  owned  by  the  Scripps- 
Howard  Newspapers. 

Yesterday  Pittsburgh  had  eight  papers, 
two  mornings,  three  Sundays  and  three 
evenings,  instead  of  the  present  five. 

The  tri-cornered  deal  and  trade,  un¬ 
paralleled  in  American  journalistic  his¬ 
tory,  ended  at  3 :03  o’clock  Monday 
afterncHin  of  this  week.  At  that  hour 
pipers  were  signed  by  which  Paul  Block 
Ixxight  the  so-called  Braun  papers,  the 
Post  and  the  Sun  and  William  Randolph 
Hearst  became  owner  of  the  Oliver 
pipers,  the  Gasette-Titnes  and  Chronicle- 
Telegraph.  A  contingency  of  the  transac¬ 
tion  immediately  carried  out  brought 
•about  a  trade  between  Hearst  and  Block, 
with  the  former  taking  the  Sun  to  merge 
it  with  the  Evening  Chronicle-Telegraph 
ittto  the  Sun-Telegraph  and  the  latter 
accenting  in  exchange  the  Daily  Gazette- 
Times  to  be  consolidated  with  the  Post 
into  the  Morning  Post-Gazette. 

(jeorge  Schroder,  Sr.,  president  of  the 


By  PHILIP  SCHUYLER 


Sunday  field  was  that  Paul  Block,  Inc., 
represent  the  Sun-Telegraph,  the  newest 
Hearst  newspaper,  in  the  national  field, 
succeeding  F'.  M.  Burke,  Inc.  Hearst 


Bureau  will  be  one  of  the  results  of  the 
consolidation,  according  to  J.  K.  Bur¬ 
nett,  general  manager.  With  the  princi¬ 
pals  engaged  at  the  moment  with  the  big 


NEW  FACTORS  IN  PITTSBURGH  JOURNALISM 


Paul  Block 

papers  usually  ojxrate  through  their  own 
selling  organization. 

In  the  case  of  the  Chronicle-Telegraph 
and  the  Gazette-Times  Mr.  Hearst  bought 
stock,  the  bulk  of  which  was  held  by  the 
Oliver  family.  A.  K.  Oliver  told  Editor 
&  Publisher  that  the  only  outside  holder 
other  than  his  family  was  D.  B.  Smith. 


lines  for  all  papers,  was,  1  believe,  the 
fifth  largest  market  in  the  country." 

Arthur  E.  Braun,  who  with  George  C. 
Moore,  was  trustee  of  the  T.  H.  Given 
estate  from  which  Mr.  Block  purchased 
the  Post  and  Sun,  reflected  what  was 
declared  to  be  the  major  spirit  behind  the 
entire  transaction,  when  he  .stated  to 
FIditor  &  Publisher  in  an  interview  at 
the  Farmers’  Deposit  National  Bank,  of 
which  he  is  president; 

"The  tendency  today  is  toward  larger 
and  stronger  units  in  all  industries.  Cost 
of  publishing  has  made  the  newspaper 
business  turn  toward  consolidations.  Pres¬ 
ent-day  conditions  require  it.  And  in 
the  hands  of  conscientious  publishers,  the 
unification  of  the  newspaper  field  is  a  good 
thing  for  the  people  as  well  as  for  the 
owners.” 

Mr.  Block,  in  a  statement  sent  to 
Editor  &  Publisher,  said  in  part ; 

"In  taking  over  the  Pittsburgh  Morning 
Gazette-Times  and  the  Pittsburgh  Morn¬ 
ing  Post  and  by  consolidating  them  into 
one  morning  daily  newspaper  I  am  pleased 
to  have  something  to  do  with  the  cor¬ 
recting  of  the  newspaper  situation  in 
Pittsburgh.  Everyone  acquainted  with 
Pittsburgh  has  known  it  was  ozvrcrozvded 
with  newspapers.  Not  so  long  ago  when 
the  Morning  Dispatch  and  Evening 
Leader  were  still  in  the  field  Pittsburgh 
boasted  of  three  morning  papers  and  four 
evening  paners  and  four  Sunday  papers. 

“Now  with  the  consolidation  of  the 
Morning  Post  and  Gazette-Times,  with 
the  consolidation  of  the  Chronicle-Tele¬ 
graph  and  Evening  Sun,  and  the  consolida¬ 
tion  of  the  Sunday  Gazette-Times  and 
Sunday  Post,  it  means  Pittsburgh  will 
consolidation,  the  bureau  is  now  func-  now  have  one  mcMTiing  newspaper,  two 
tioning  as  usual,  but,  at  the  proper  time,  evening  newspapers  and  two  Sunday  news 


William  R.  Hearst 


Mr.  Burnett  said,  the  bureau  men  will  be 
transferred  to  the  two  papers.  It  is  ex¬ 
pected  that  the  out-of-town  service  will 
be  continued,  he  added. 

Col.  Frank  Knox,  the  Manchester 


papers.  This  is  economically  sound  not 
only  for  the  people  of  Pittsburgh  but  for 
the  advertisers  as  well.  The  readers  will 
not  have  to  buy  three  or  four  papers  per 
day  and  the  advertisers  will  be  able  to 


(N.  H.)  publisher  who  became  a  Hearst  cover  the  field  at  a  lesser  expense. 


Sehroeder  Piano  Company  oi  Pittsburgh  who  had  been  associated  with  his  father  advisory  executive  last  March  1,  repre-  “There  are  many  other  cities  in  which 
was  the  broker  who  negotiated  the  pur-  in  the  steel  business,  and  was  treasurer  of  sented  Mr.  Hearst  in  the  newspaper  trans-  too  many  newspapers  are  published.  I 


■diases  and  the  subsequent  consolidations. 
He  informed  Editor  &  Publisher  in  an 
exclusive  interview  that  the  price  paid  for 
the  two  Oliver  papers  by  Mr.  Hearst  was 
approximately  $5.5(X),0(X).  This  sum  is 
compared  with  the  $6,200,000  said  to  have 
been  paid  for  the  Press  by  Scripps- 
Howard.  Mr.  Sehroeder  declared  he  was 
unable  to  furnish  figures  on  the  purchase 
by  Mr.  Block  of  the  Braun  papers. 


the  Newspaper  Printing  Company. 

Mr.  Block  purchased  from  the  Given 
estate  the  plant  and  equipment,  goodwill 
and  subscription  lists  of  the  Post  and 
Sun.  The  plant  had  been  built  in  1901, 
but  remodelled  and  rehabilitated  in  1921. 
The  equipment  includes  three  Hoe  super¬ 
speed  octuple  presses. 

Briefly  summed  up  other  major  fea¬ 
tures  of  this  important  three-cornered 


As  a  possible  index  to  the  value  of  the  transaction,  notable  for  its  radical  tran- 
Braun  papers,  the  Post  and  Sun,  Arthur  sitions  and  many  ramifications,  include : 


E.  Braun  informed  Editor  &  Publisher 
that  the  two  papers  grossed  last  vear 
about  $5,000,000. 

I  look  upon  the  modern  newspaper,” 
he  said,  “as  one  of  the  soundest  of  in¬ 
vestments.  .\n  indispensable  companion 
to  men  and  women  in  their  daily  life,  a 
newspaper  that  is  conducted  with  regard 
to  community  welfare  and  has  sound 


Make-up  of  the  Oliver  papers  changed 
overnight  into  the  typical  Hearst  style; 
price  of  the  remaining  single  morning 
paper  was  raised  to  readers  from  two 
cents  to  three ;  advertising  rates  of  the 
Sun-Telegraph  were  increased  immedi¬ 
ately,  the  increases  ranging  from  six  to  10 
cents  a  line. 


- _.  -  Mr.  Hearst,  by  the  purchase,  also  ac- 

TOSiness  management  is  an  institution  of  quired  another  membership  in  the  Asso- 

^n^”*®**  importance  and  value.”  dated  Press.  Efforts  made  to  determine  ...vu.v....  cn, 

tme  consideration  of  the  Hearst-Block  how  much  this  membership  figured  in  the  satisfied.  We  certainly  were  glad  to  get 
trade  of  the  Pittsburgh  properties  they  total  bill  were  unavailing.  into  the  big  Pittsburgh  advertising  field, 

purchased  and  Mr.  Block  giving  up  the  A  reorganization  of  the  Tri-State  News  which,  with  a  total  of  about  84,000,000 


action.  He  was  assisted  by  (ieoffery  Kon- 
ta,  a  New  York  attorney.  Paul  Block 
was  in  Pittsburgh  in  person,  assisted  by 
a  large  group  of  executives  of  his  or¬ 
ganization,  including  M.  F.  Hanson,  Du¬ 
luth  Herald,  Grove  Patterson,  editor  of 
eth  Toledo  Blade,  John  Hertel,  business 
manager  of  the  Blade,  and  Gilbert  Falk, 
business  manager  of  the  Newark  Star- 
Eagle. 

A  report  current  in  Pittsburgh  and  also 
heard  in  New  York  that  Mr.  Block  was 
acting  for  Mr.  Hearst  who  was  the  ac¬ 
tual  and  sole  purchaser  of  the  several 
papers,  was  emphatically  denied  both  by 
Mr.  Block  and  by  Col.  Knox,  who  talked 
to  this  reporter  on  Tuesday. 

“As  a  personal  friend  of  Mr.  Block’s, 
I  went  to  him  for  Mr.  Hearst  and  in¬ 
terested  him  in  the  deal  as  it  was  ul¬ 
timately  carried  out,”  (Tol.  Knox  declared. 

“I  never  saw  a  deal  go  through  with 
less  friction.  All  parties  were  apparently 


believe  eventually  the  publishers  will  get 
to'zether  in  those  cities  and  accomplish 
what  has  just  been  done  in  Pittsburgh.” 

He  would  not  add  to  this. 

George  S.  Oliver,  president  of  the 
Newspaper  Printing  Company,  former 
publishers  of  the  Gazette-Times  and 
Chronicle-Telegraph,  with  whom  the 
Hearst  representatives  dealt,  had  no  state¬ 
ment  to  make  other  than  the  formal  an¬ 
nouncement  published  to  readers  of  his 
papers  Aug.  1.  Nor  did  his  brother  A. 
K.  Oliver,  who  was  vice-president. 

It  is  definitely  known,  however,  that 
the  two  brothers  have  retired  permanently 
from  newspaper  work.  Both  are  reputed 
to  be  millionaires  independent  of  their 
former  newspaper  holdings.  They  own 
and  operate  the  Chamber  of  Commerce 
Building  of  this  city  for  one  thing.  To 
George  S.,  newspaper  work  was  secondary 
to  ^litics.  He  was  the  outstanding 
political  leader  of  this  section  and  the 
“Oliver  faction,”  so-called,  has  been 
powerful  in  Pennsylvania  politics.  Last 
year,  however,  he  definitely  announced  his 


/  / 
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NEW  OWNERS  RADICALLY  CHANGE  DRESS  OF  PITTSBURGH  DAILIES 
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GREAT  RECEPTION  PLANNED 


When  Col.  Frank  Knox  did  his  juggling  art  in  Pittsburgh,  one  of  the  most  noticeable  results  was  the  over-night  change  in  type-dress  of  the  Pittsburgh  Chronicle 
Telegraph  when  it  became  the  Sun-Telegraph,  with  the  typical  Hearst  make-up  throughout.  Note  box  scores  outside,  something  new  in  the  Iron  City.  Harry 
Bitner,  responsible  for  the  change,  brought  help  v»ith  him  trom  Detroit.  Paul  Block’s  Post-Gazette  looks  livelier  than  the  old  Gazette-Times,  as  seen  in  the  repro¬ 
ductions  of  front  pages  printed  above. 


retirement  from  the  state  political  field. 

The  new  company  publishing  the  Sun- 
Telegraph  has  been  given  the  name  of 
the  Pitt  Publishing  Company  and  the  new 
officers  are  listed  as  William  Randolph 
Hearst,  president ;  H.  M.  Bitner,  a  former 
Pittsburgh  newspaper  man  but  more  re¬ 
cently  associated  with  the  Detroit  Times, 
vice-president  and  publisher ;  A.  W.  Clark 
who  is  general  auditor  of  the  Hearst 
newspapers  with  headquarters  in  New 
York,  secretary-treasurer ;  and  C.  W. 
Danziger,  for  21  years  with  the  Oliver 
company,  managing  editor.  T.  K.  Wil¬ 
liams.  who  was  vice-president  and  pub¬ 
lisher  of  the  former  Oliver  regime,  re¬ 
mains  as  business  manager  under  the 
Hearst  management. 

Officers  of  the  Post-Gazette  are :  Paul 
Block,  president;  M.  F.  Hanson,  vice- 
president;  J.  S.  Welliver,  secretary;  and 
L.  B.  Rock,  treasurer. 

The  complete  inside  story  of  this  amaz¬ 
ing  and  historic  newspaper  deal  was  told 
to  Editor  &  Publishf.r  by  the  principals 
and  their  close  advisers  in  Pittsburgh  on 
Tuesday  this  week. 

In  Oct.,  1926,  Mr.  Schroeder,  who  in 
addition  to  being  president  of  a  piano 
company  bearing  his  own  name,  is  also  a 
broker  and  promoter  of  financial  enter¬ 
prises,  came  to  the  Olivers  and  broached 
the  idea  of,  as  he  phrased  it,  “cleaning 
up  the  field  in  Pittsburgh.”  Officials  of 
the  Chronicle-Telegraph  and  Gazette- 
Times  concluded  in  conference  that  the 
suggestion  of  Mr.  Schroeder  was  a  profit¬ 
able  and  logical  solution  of  the  Pittsburgh 
newspaper  situation,  namely,  that  a  con¬ 
solidation  of  the  Braun  and  Oliver  papers 
be  effected  into  one  morning  and  two 
evening  papers.  Hearst  had  for  some 
years  been  nibbling  at  Pittsburgh  bait, 
and  the  idea  in  the  minds  of  the  Pitts¬ 
burgh  publishers  was,  “if  we  don’t  do  it, 
someone  else  will.” 

There  had  been  one  previous  “Munsey 
movement”  in  Pittsburgh  in  1923,  when 
the  owners  of  the  Post,  Sun,  Gazette- 
Times  and  Chronicle-Telegraph  got  to¬ 
gether  and  purchased  the  Disoatch  and 
Leader,  reducing  the  field  to  three  after¬ 
noon  and  two  morning  dailies.  Then  also 
the  Sunday  papers  were  cut  from  five 
to  three. 

Then  last  fall  the  Newspaper  Printing 
Company,  owned  by  the  Olivers,  went  to 
Mr.  Braun  and  arrangements  for  the 
locally  engineered  consolidation  were  vir¬ 
tually  concluded  by  Jan.  1  of  this  year. 
But.  as  the  storv  was  told  Editor  & 
Publisher  by  T.  R.  Williams,  Mr.  Braun 
backed  out.  It  is  said  that  he  feared  to 
brave  the  three-cent  price  in  this  two¬ 
penny  town  and  was  also  fearful  that 
Scripps-Howard  would  extend  the  Press 
into  the  morning  field,  giving  competition 
he  had  no  desire  to  meet. 

Mr.  Braun  had  other  Interests.  As  he 


explained  in  a  statement  to  Editor  & 
Publisher,  he  was  recently  named  by  the 
will  of  Henry  Buhl,  Jr.,  as  one  of  the 
four  directors  of  the  $15,000,000  Buhl 
foundation  which  is  to  be  organized  and 
administered.  Upon  the  death  of  the  late 
Judge  James  H.  Reed,  he  was  made  presi¬ 
dent  of  the  Reliance  Insurance  Company, 
of  which  he  had  been  vice-president.  He 
also  is  a  director  in  a  number  of  corpora¬ 
tions. 

And  in  the  natural  course  of  events 
Mr.  Hearst  learned  that  he  might  very 
well  get  into  Pittsburgh.  Shortly  after 
Col.  Knox  became  associated  with  Mr. 
Hearst  in  Boston,  not  quite  six  months 
ago,  he  was  assigned  to  represent  his 
chief  in  the  Pittsburgh  negotiations.  It 
w'as  at  this  time  that  he  went  to  Mr. 
Block,  as  he  himself  explained. 

On  Decoration  Day  of  this  year  the 
Hearst  executives  held  a  conference  in 
Chicago  and  discussed  entering  the  Pitts¬ 
burgh  field.  The  time  for  final  transfer 
negotiations  brought  those  concerned  to¬ 
gether  under  Mr.  Schroeder. 

Col.  Knox  had  frequent  consultations 
with  Mr.  Hearst  before  any  agreements 
were  reached.  Only  10  days  ago  he 
returned  from  the  Pacific  Coast  where 
he  had  consulted  with  the  newspaper 
owner. 

“There  were  three  deals  going  on  simul¬ 
taneously,”  Col.  Knox  pointed  out  to  the 
writer.  “For  any  of  them  to  be  good, 
all  of  them  must  be  good.  It  was  like 
playing  a  game  of  chess  or  juggling.  I 
had  to  keep  three  balls  in  the  air  at  one 
time.” 

Every  effort  was  made  to  keep  the 
negotiations  secret.  But  there  was  the 
usual  leak.  Editor  &  Publisher  was 
among  the  first  to  hear  that  the  deal  was 
pending.  While  unofficial  statements  were 
plentiful,  no  one  in  authority  would  dis¬ 
cuss  the  affair,  however,  and  the  nego¬ 
tiations  moved  on  under  cover  until  last 
Saturday. 

Even  the  local  Pittsburgh  newspaper 
men  were  in  the  majority  unaware  of 
what  was  transpiring.  The  staffs  of  the 
Post  and  Sun  were  not  informed  until 
Monday  of  this  week,  and  only  a  few 
department  heads  had  been  informed  that 
any  deal  was  pending  on  Saturdav. 

On  Saturday,  July  30.  the  Gazette- 
Times  came  out  with  its  bold-faced  eight- 
column  streamer  reading :  “HE.\RST 
F.WORS  MELLON  FOR  PRESI¬ 
DENT.”  This  story,  an  interview  with 
Mr.  Hearst  written  by  Robert  M.  Ginter, 
a  staff  correspondent,  served  to  many  as 
an  advance  notice  of  Hearst’s  impending 
entrance  into  the  Pittsburgh  newspaper 
field.  They  attached  less  political  sig¬ 
nificance  to  it  than  to  the  theory  that  Mr. 
Hearst  was  trving  to  show  the  bigwigs 
of  Pittsburgh  that  he  was  a  conservative, 
after  all.  that  he  could  give  support 


to  men  like  Secretary  .\ndrew  Mellon. 

.■\lthough  Mr.  Block  and  Mr.  Hearst 
traded  the  names  and  subscription  lists 
of  the  Sun  and  Gazette-Times,  Mr.  Block 
declared  he  would  look  after  the  staff  of 
the  Sun,  while  the  new  Hearst  manage¬ 
ment  announced  it  would  take  care  of 
the  Gazette-Times  staff.  For  the  time 
being,  as  it  was  phrased  in  the  newspaper 
offices  concerned,  all  the  men  affected  by 
the  merger  would  be  retained.  .Altogether, 
it  is  estimated,  there  are  some  500  em¬ 
ployes  to  be  absorbed,  and  it  appears  that 
within  a  few  weeks  about  300  must  be 
looking  for  other  jobs. 

This  number  does  not  include  a  large 
total  in  the  editorial  rooms  since  Pitts¬ 
burgh  papers  have  worked  with  small 
staffs,  obtaining  much  of  their  city  news 
in  common  through  the  Tri-State  News 
Bureau.  The  editorial  staff  of  the  Qiron- 
icle-Telegraph.  for  instance,  numbered 
about  30  and  that  of  the  Gazette-Times 
40.  Of  the  70  it  is  expected  about  50 
will  survive  the  inevitable  weeding  out 
process. 

At  present  J.  N.  Digby,  managing 
editor  of  the  Gazette-Times  and  R.  M. 
Chilton,  managing  editor  of  the  Chronicle- 
Telegraph  are  retained,  while  S.  M.  Ken¬ 
nedy,  city  editor  of  the  Chronicle-Tele¬ 
graph,  Dwight  Fee,  city  editor  of  the 
Gazette-Times  are  holding  down  the  city 
desk  of  the  new  merged  paper  jointly. 

Vattier  Snyder,  for  the  last  two  years 
circulation  manager  of  the  Chronicle-Tele¬ 
graph.  remains  in  that  capacity  for  the 
Sun-Telegraph.  John  H.  Miller,  Jr.,  who 
had  been  with  the  Gazette-Times  for  27 
years  resigned  as  circulation  manager  on 
-Aug.  2.  .Assisting  Mr.  Snyder  will  be 
Howard  Alberts,  Russell  McCoy,  and 
Charles  Drescher. 

-As  soon  as  the  deal  was  made  public 
the  usual  crop  of  rumors  of  a  new  paper 
coming  to  Pittsburgh  started.  Gossip 
here  had  it  Cyrus  H.  K.  Curtis  would  put 
a  morning  paper  into  the  field  in  Pitts¬ 
burgh  ;  others  had  it  that  the  Pulitzers 
were  coming.  The  latter  report  is 
authoritatively  denied  in  New’  York. 

Those  who  know  this  field  thoroughly 
were  inclined  to  believe  that  no  one  would 
he  willing  to  spend  the  vast  amount  of 
money  necessary  to  launch  a  new  paper 
here,  and  they  further  stated  that  others 
had  previously  talked  of  putting  another 
paper  here  but  were  balked  by  the  hostile 
attitude  of  the  local  merchants. 

It  is  certain  there  will  be  warfare  be¬ 
tween  Hearst  and  Scripps-Howard.  but 
although  some  theorists  expressed  the 
view'  that  the  Press  would  issue  earlv 
editions  to  crowd  into  the  morning  field, 
it  was  stated  at  the  Press  office  that  such 
a  move  was  neither  contemplated  nor 
necessary. 

Keen  competition  will  be  seen  in  the 
afternoon  field,  it  is  predicted,  a  competi¬ 


tion  w  hich  the  well-known  agreements  of 
the  local  publishers’  association  may  not 
be  able  to  curb.  .At  present  these  agree¬ 
ments  provide  that  no  premiums  or  prize 
contests  will  be  used  by  member  papers. 
Whether  or  not  Hearst  will  abide  by  such 
measures  was  not  known  this  week. 

One  development  of  the  week,  an  evi¬ 
dence  of  competition  to  follow,  was  the 
inauguration  on  Tuesday  of  a  new  base¬ 
ball  extra  by  the  Sun-Telegraph  to  be 
issued  immediately  after  the  Pirates  end 
their  game.  This  was  sprung  as  a  sur¬ 
prise  by  the  new  Hearst  paper.  The 
Press,  it  was  said  today,  would  issue  a 
similar  extra  beginning  tomorrow. 

Of  course  the  Press  started  out  ham¬ 
mer  and  tongs  for  the  readers  shaken  up 
by  the  mergers. 

Cards  reading  to  the  effect :  “If  your 
paper  has  been  discontinued,  why  not  try 
the  Pittsburgh  Press”  were  plentifully 
scattered  about  the  city.  Posters  bearing 
the  same  type  of  legend  were  on  Press 
motor-trucks. 

.At  the  same  time,  Mr.  Snyder  told 
Editor  &  Publisher  that  presses  could 
not  be  run  fast  enough  on  Tuesday  to 
keep  up  with  the  demand  for  the  Sun- 
Telegraph  which  hit  Pittsburghers’  eyes 
w’ith  its  startlingly  big  type  and  out-of- 
the-ordinary  picture  dress. 

Mr.  Bitner,  responsible  for  this  trans¬ 
fer  bodily  of  the  Detroit  Times  make-up 
into  Pittsburgh,  was  not  entirely  satisfied 
with  the  beginnings  of  the  job.  he  said. 
But  he  is  certain  that  citizens  of  the  Iron 
City  will  like  the  Hearst  journalism,  with 
its  c’reed  of  “make  it  easy  to  read.” 

To  assist  him  in  the  over-night  meta¬ 
morphosis  of  the  Chronicle-Telegraph  of 
the  Olivers  into  a  Hearst  Sun-Telegraph. 
Mr.  Bitner  brought  with  him  from  De¬ 
troit,  Tom  Martin,  make-up  editor  of  the 
Detroit  Times,  and  C.  M.  Wagoner,  Sun¬ 
day  editor.  After  initiating  the  local 
newspaper  men  in  Hearst  ways,  the 
Detroiters  will  return  home.  S.  A.  Wein- 
schank,  who  for  the  last  10  years  has 
been  Sunday  editor  of  the  Gazette-Times, 
will  handle  the  Sunday  desk  of  the  con¬ 
solidated  paper.  He  is  a  former  Hearst 
man.  having  had  12  years  experience  with 
that  organization,  including  service  on  the 
San  Francisco  Examiner  and  the  Sev 
York  Evening  Journal. 

.Another  Hearst  old-timer  noted  in 
Pittsburgh  was  Charles  Tebbs,  who  is 
general  supervisor  of  pictorial  production 
for  the  Hearst  newspapers,  and  who 
make.s  his  headquarters  at  the  .Vm’  York 
American.  It  will  be  his  task,  he  said,  to 
brighten  up  picture  reproduction  on  the 
Sun-Telegraph. 

Changes  in  the  advertising  columns  of 
the  Sun-Telegraph  were  no  less  radical 
than  the  editorial  make-up  changes.  In 
charge  of  this  was  Mr.  Williams. 

(Continued  on  f<age  44) 
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CIRCULATION  EXERTS  DIRECT  SELLING  FORCE 

Which  Is  Reflected  in  Retail  Store  Volume,  Quantity  Circulation  in  Speed  of  Returns,  Quality  in  Store 
Average-Sale — Community  of  Interest  Between  Merchant  and  Publisher 


Progressive  retail  merchants  agree 
on  two  points  regarding  newspaper 
advertising  as  a  factor  in  business-build¬ 
ing.  One  is  that  no  store  can  long  hold 
its  competitive  standing  without  the  con¬ 
sistent  use  of  more  or  less  space  day  in 
and  day  out.  ... 

The  other  is  that  no  torm  of  advertis¬ 
ing  can  replace  the  newspaper  in  adapt¬ 
ability  to  the  frequently  changing  selling 
program  of  the  store  nor  its  flexibility 
to  the  rapidly  changing  merchandising 
conditions  on  which  the  selling  program 
rests.  .  ... 

Aside  from  these  two  points  of  view, 


By  GUY  HUBBART 

(t'oi)}  right  1927,  by  Editor  &  Publisher  Co.) 


selling  his  gross  space  appropriation. 
He  needed  greater  general  volume  and 
a  larger  and  more  continuous  outlet  for 
better  quality  merchandise. 

Previous  to  the  experiment  space  had 
been  scheduled  along  hit-or-miss  lines, 
large  space  today  in  one  or  the  other 
pajier  small  space  tomorrow  and  none  the 
next  with  high  cost  on  sales  and  ap¬ 
parently  diminishing  returns  all  around. 

He  planned  and  carried  out  a  102-day 
scliedule  of  insertions  running  full  copy 
in  first  the  evening  paper  and  then  the 
opinion  among  merchants,  progressive  or  morning  paper  one  week,  and  the  next 
otherwise,  is  widely  at  variance  as  to  the  week  alternating  every  second  day  with 
effect  of  newspaper  advertising  on  actual  full  copy  in  both  evening  and  morning 
sales  returns,  on  sustained  and  increased  and  part  copy  in  first  one  and  then  the 
annual  volume  and  on  daily  gains.  other,  carefully  checking  returns  on  each 

Just  as  widely,  opinions  differ  as  to  the  kind  of  schedule  with  reference  to  in¬ 
relative  merit,  where  there  is  a  choice,  crease  or  decrease  of  normal  daily  volume 


between  newspapers  of  "quality”  and 
•  popular”  appeal,  large  and  small  circula¬ 
tion,  morning,  evening  and  Sunday  edi¬ 
tions. 

This  lack  of  accord,  whatever  the  ex¬ 
tent,  is  no  more  healthful  for  publishers 
than  for  merchants  in  view  of  the  fact 
that  retail  stores,  particularly  department 
stores,  represent  the  greatest  number  of 
users  of  space  and  the  largest  users  in 
quantity  of  space. 

While  doubt  or  dissatisfaction  on  the 
merchants’  part  may  not  immediately 
affect  the  gross  revenues  of  publishers 
in  general,  evidence  is  plentiful  that  cost 
of  selling  space  is  materially  reducing 
IH'ofits  of  publishers  competing  in  the 
same  local  field.  .As  time  goes  on,  costly 


m  all  departments  and  with  reference  to 
the  relation  of  returns  from  advertised 
department  to  returns  on  total  daily  vol¬ 
ume  of  sales. 

Results  of  two  days  out  of  the  102- 
day  schedule  are  shown  on  Chart  C  as 
"Result  No.  1,  No.  2,  No.  3  and  No.  4. 

Result  No.  1,  full  copy  in  evening 
paper :  Whole  store  did  $4,500  volume  of 
which  advertised  departments  did  $900. 

Result  No.  2,  full  copy  in  evening  and 
morning  papers:  Whole  store  did  $5,200 
volume  of  which  advertised  departments 
did  $1,600. 

The  second  instance  shows  an  increase 
over  normal  day’s  business  on  both  whole- 


age  sale  and  lowered  volume  on  non- 
advertised  departments. 

thher  things  of  specific  importance  to 
this  merchant  and  useful  every  business 
day  came  out  during  the  checking  period. 

He  discovered  or  rather  substantiated 
a  belief  that  the  morning  paper  drew  bet¬ 
ter  on  certain  departments  such  as  men’s 
clothing  and  furnishings,  women’s  dress 
accessories,  children’s  shoes,  housewares 
r.nd  so  on,  and  that  certain  other  depart¬ 
ments  drew  well  or  better  in  either  morn¬ 
ing  or  evening.  These  points  in  addition 
to  the  one  of  most  importance:  That 
combined  circulation  of  two  competing 
mediums  in  this  particular  instance  en¬ 
larged  the  store’s  daily  outlet  for  goods, 
reached  more  people  of  all  classes  of 
trade,  reached  a  greater  number  of  better 
class  customers  and  at  less  outlay  for 
space  daily. 

Competing  papers  can  fail  to  see  the 
individual  benefit  of  this  experiment  only 
by  overlooking  the  fact  that  in  the  end 
both  papers  got  more  linage  than  under 
the  merchant’s  hit-or-miss  method  sched¬ 
ule.  They  got  a  less  amount  per  inser¬ 
tion  but  a  steady  and  regular  schedule 
which  more  than  made  up  the  daily  re¬ 
duction  in  linage. 

The  essential  point  is  not  so  much 
what  this  advertiser  found  out  for  him- 
.self  but  that  he  made  the  effort  instead 
of  blaming  the  papers  for  unsatisfactory 
returns. 


purchase  and  the  extra  volume  on  better 
class  goods  incident  to  combined  circula¬ 
tion  showed  conclusively  that  both  cir¬ 
culations  reached  more  first-class  homes 
than  one  did,  no  matter  which  reached 
the  greater  number  singly.  Whatever 
advantage  of  reader  interest  either 
medium  had,  the  merchant’s  advertising 
benefited  by  both  in  the  form  of  addi¬ 
tional  volume  on  his  better-profit  items. 

That  circulation  is  more  than  a  reach¬ 
ing  .or  carrying  mechanism,  though  it  is 
all  of  that,  by  which  an  advertiser  can 
broaden  his  outlet  and  concentrate  his 
volume,  is  supported  by  hundreds  of  simi¬ 
lar  instances.  A  few  are  cited  here  to 
demonstrate  the  varying  influence  on  re¬ 
tail  volume  of  large  and  small,  evening 
and  morning  and  combined  evening  and 
morning  circulations,  also  of  popular  and 
conservative  papers  in  the  same  local 
market. 

Extensive  circulation,  on  a  purely 
numerical  basis,  draws  advertised  depart¬ 
ment  volume,  everything  else  being  equal, 
with  greater  speed  than  smaller  circula¬ 
tions  in  the  same  field  and  in  some  cases 
more  whole-store  volume  but  not  al¬ 
ways.  On  better  class  goods  the  large- 
scale  circulations,  as  a  rule,  give  the  store 
a  better  proportion  of  direct  returns  over 
a  selling  period  and  on  a  minimum  of 
space  per  item.  On  lower-priced  values 
this  rule  is  reversed  except  in  metro¬ 
politan  cities. 

Smaller  circulations,  as  compared  to 
larger  in  the  same  population,  draw  better 
volume  than  the  larger  circulation  on 


Far  from  being  a  detached  incident 

store  volume  and  advertised  department  this  one  is  typical  of  many  others  brought  non-advertised  items  found  in  the  depart- 
volume,  a  double  advantage  which  alone  to  light  during  fourteen  years  of  circula-  ments  appearing  in  the  advertisement, 
selling  will  continue  to  offset  profits  in  would  be  significant  had  not  other  im-  tion  analysis  of  hundreds  of  advertised  that  is  items  at  other  prices  than  those 


sharply  increasing  degree.  Overhead  in 
relation  to  advertising  volume  continues 
upward  whether  or  not  a  full  paper  rep¬ 
resents  large  linage  from  a  few  adver¬ 
tisers  or  less  per  advertiser  from  many. 

Merchants,  including  the  most  pro¬ 
gressive,  constantly  are  faced  with  rising 
costs  and  the  daily  necessity  of  keeping 
volume  at  steady  pitch.  Naturally  as 
overhead  goes  up  cost  of  advertising 


provements  of  even  greater  value  been 
noted  during  the  experiment,  as  for  ex¬ 
ample  : 

F-ven  with  less  space  per  paper  on  the 
combined  circulations  than  was  used 
separately  in  both,  speed  of  returns 
showed  a  notable  increase — volume  on 
advertised  departments  came  into  the 
store  earlier  in  the  day,  thus  improving 
the  merchant’s  chance  for  a  better  ^hare 


days  on  the  basis  of  actual  sales  volume 
figures  and  newspaper  circulations.  It 
is  typical  not  only  of  cities  where  two  or 
three  papers  compete  but  of  larger  centers 
with  several  morning  and  evening  papers 
in  the  field. 

Aside  from  the  special  advantages  to 
the  store  making  it,  this  specific  research 


specifically  advertised.  This  indicates 
high  degree  of  reader  interest,  and  is  al¬ 
most  universally  true  on  certain  lines, 
particularly  on  furniture,  home-furnish¬ 
ings,  larger  art  wares  and  style  goods — 
items  bought  on  decision  rather  than  on 
impulse. 

Alorning  circulations,  regardless  of 


furnishes  a  slant  on  how  two  newspapers  notable  commercial  size,  in  the  average 
fit  into  the  local  market  served  by  both,  city  give  more  performance  on  first  floor 


comes  in  for  careful  analysis  and  with  of  all  the  business  of  the  tozm.  (There  illustrating  the  relative  importance  of  departments  and  on  lines  supplying  con 


it  anxious  scrutiny  of  the  selling-power 
of  s^ce  and  circulation. 

Whether  or  not  a  general  controversy 
exists  regarding  increased  rates  and  ap¬ 
parently  decreasing  returns,  a  well-de¬ 
fined  tendency  exists  among  department 
stores  to  cut  down  space  and  to  experi- 
mpt  with  direct  mail  (either  as  a  sub¬ 
stitute  or  to  supplement  newspaper  ad¬ 
vertising)  and  other  media  and  methods. 

Both  the  situation  and  its  effect,  though 
involving  other  factors,  can  be  traced 
in  large  measure  to  lack  of  accurate 
knowledge  from  the  merchants’  point  of 
view  as  to  what  newspaper  advertising 


are  8  competing  stores  in  the  town.) 

More  sales  on  higher-priced  and  better 
profit  items  were  made  by  using  both 
papers  and  the  average  sale  all  over  the 
store,  department  by  department,  increased 
practically  every  day. 

On  the  days  when  part  copy  was  run 
ia  one  paper  and  full  copy  in  the  other, 
no  matter  which  paper  got  full  copv,  the 
general  results  ran  as  shown  on  “Result 
No.  3.”  That  is,  the  departments  ap¬ 
pearing  on  both  circulations  brought  bet¬ 
ter  volume  and  an  increase  in  the  sale  of 
better  class  goods. 


quantity  and  quality  of  circulation  to 
local  iz^  market  coverage. 

Increased  speed  of  returns  indicated  to 
the  merchant  in  question  that  repetition 
gained  from  putting  the  same  items  in 
both  papers  had  an  amplifying  effect  on 
sales  and  was  worth  the  extra  cost  of 
combined  circulation. 

That  the  same  departments  advertised 
first  on  evening  circulation,  then  on  morn¬ 
ing  circulation  the  day  following  reached 
an  extra  number  of  people,  even  with  a 
certain  amount  of  duplication,  and  proved 
consistently  time  after  time  by  increased 


venience  and  necessity  needs  such  as  elec¬ 
trical  appliances,  stoves,  small  kitchen 
conveniences,  men’s  hosiery  and  under¬ 
wear,  infants’  goods,  shoes,  hats  and 
lesser  items  of  outer  apaprel.  There  are 
of  course  notable  exceptions  to  this  rule 
but  not  enough  to  disprove  it. 

Evening  papers  draw  ^tter,  on  the 
average,  on  goods  in  continuous  demand 
b}  families  and  households :  notions, 
domestics,  bedding,  silks,  gloves,  mil¬ 
linery,  dress  accessories,  linens  and  so 
on. 

Combined  morning  and  evening  cir- 


With  part  copy  the  effect  was  as  shown  volume  on  advertised  departments  that  culations  draw  notaMy  well  on  musical 
brings  him  and  the  publishers’  inability  to  in  “Result  Nh.  4.”  That  is,  the  depart-  reading  and  buying  increase  as  cover-  instruments,  novelties,  specialties  or  spe- 
tell  him  in  terms  of  store  sales.  Enough  ments  appearing  in  only  one  paper  ran  age  increases.  cial-use  articles  typified  by  safety  razors, 

IS  at  stake  on  both  sides  to  warrant  a  down  in  volume,  with  a  lessened  aver-  Increase  in  number  of  large  units-of-  cameras,  cosmetics,  popular  price  jewelry) 


greater  amount  of 
co-operative  effort 
than  now  exists 
along  lines  of  re- 
^rch,  particularly 
in  localized  fields 

-As  a  specific  ex¬ 
ample  of  one  direc¬ 
tion  co-operation 
might  take  with 
profit  to  all  con¬ 
cerned,  the  results 
of  M  extensive  ex¬ 
periment  made  by 
a  representative 
merchant  are 
shown  on  Chart  C. 

This  merchant, 
designated  as  Store 
No.  7,  sought  the 
best  and  most  eco- 
m^ical  method  of 
utilizing  the  circu¬ 
lations  of  a  mom- 
mg  and  an  evening 
P*per  without  les- 


Morning  paper  circulation  —  14,000 )  (competing 

Evening  paper  circulation  —  22,000  \  papers) 

Population  of  City  and  Trading  area  180,000 

Specific  effect  of  different  schedules 
on  the  merchant’s  daily  sales 
volume : 

Result  No.  1  — (full  copy  in  evening  paper) 

Whole  store  did  $4500  volume,  of  which  ; 

advertised  departments  did  $900. 

Non-advertised  departments  near  normal; 
advertised  departments  below 
normal  in  volume; 

Result  No.  2  —  (full  copy  in  evening  and  morning) 

Whole  store  did  $5200.  of  which  advertised 
departments  did  $1600. 

Non-advertised  and  advertised  volume 
both  above  normal  and  whole  store 
average  sales  increased ; 

Result  No.  3  —  (Part  copy  in  one  naper) 

Whole  store  did  $5000.  of  which  advertised 
departments  did  $600. 

Volume  and  average  sale  of 
departments  appearing  only  in 
one  paper  below  normal; 

Result  No.  4  —  (Part  copy  in  both  papers) 

Whole  store  did  $5200.  of  which  advertised 
departments  in  both  papers  did  $1200. 

Volume  of  departments  not  in  both 
ran  down ;  volume  of  departments  in 
both  ran  up  and  average  sale  increased. 

CHART  C  Shows  varying  results  obtained  by  store  running  full  copy  alternately  in  morning  and  evening  circulation, 
also  combined  morning  and  evening,  and  same  experiment  with  part  and  full.  copy.  Checked  over  period  of  102 
selling  days. 


hair  goods,  orna- 
ments,  luggage, 
tires,  auto  acces¬ 
sories  and  sporting 
goods.  The  rea¬ 
son  is  that  goods 
typified  by  these 
items  react  well  to 
repetition. 

Differences  i  n 
drawing-power  are 
not  so  marked  be¬ 
tween  popular  ap¬ 
peal  and  quality 
appeal  circulations. 
The  former  is  shown 
by  the  results  of 
several  special  an¬ 
alyses  made  in  20 
large  cities  have 
marked  advantages 
on  certain  days  of 
the  store’s  selling 
week  rather  than 
(Continued  on 
page  48) 
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EDITORS  SING  IN  SEARCH  OF  THRILLS; 
“LATE  CARNEGIE  PAYS  THE  BILLS” 

Newspaper  Men  Traveling  Abroad  Burlesque  100  Per  Cent 
Americanism — Appoint  Steering  Committee  to  Prevent  Party 
Being  “Representative  of  Press” — Hark  the  Glee  Club 

By  TOM  WALLACE 
(Editorial  Writer  Louisville  Times) 


I  am  a  na 
1  am  a  na 

I  am  a  native  born  Caucasian  Protestant ! 
1  am  a  Knight 
I  am  a  Knight 

I  am  a  Knight  of  the  Ku  Klux  Klan! 
And  when  the  Kleagle  sounds  his  Kla- 
rion  kail 

I  am  there  with  the  tar  and  feathers  and 
all. 

I  am  a  one  hundred  per  cent  American 
I  am,  God  damn, 

I  am. 


LORD  RIDDELL  TALKS 
ON  PEACErPUBLICITY 

Addressing  U.  S.  Editors  in  England  He 
Blames  Lack  of  Press  Representation 
for  Trouble  at  Geneva — Party 
Visits  Dunford  House 


Mr.  IVallace,  author  of  this  article,  is  however,  write  letters  for  their  papers  as  I  am  a  ji 

a  member  of  the  party  of  40  editors  they  move  from  one  European  capital  to  I  am  a  ji 

spending  a  month  abroad  as  guests  of  another.  I  am  a  jiner,  shriner.  Junior  Orderite, 

the  Carnegie  Foundation  for  Interna-  An  editorial  from  the  Chicago  Tribune  I  am  a  ki, 

tional  Peace.  Last  uvek  the  party  tns-  quoting  the  Manchester  Guardian  as  de-  I  am  a  Kiwanian,  too ! 

ited  London  and  its  environs,  and  left  scribing  the  Carnegie  tour  as  “a  minor  I’m  a  Red  Man,  Woodman,  Rotaree, 

Aug.  1  for  the  Hague.  After  two  days  .\merican  invasion  of  which  more  will  I  belong  to  ’em  all  except  the  K.  of  C. 

in  Holland  they  will  proceed  to  other  be  heard  after  its  end  than  during  its  I  am  a  one,  etc. 

parts  of  the  Continent.  course,”  was  brought  aboard  bv  Harold 

_ _  Goff  of  the  Deseret  F.vening  Nexos.  and  A  stanza  composed  on  board  ran 

Sc  \fTVVFTnVK4  rViprhniirF  —  t)e^n  passed  around  and  read  with  a  follows: 

MINNLIUNKA,  cner^urg  members  of  the  party,  whose  I  am  an  ed 

Fine  weather  and  a  sea  a  os  journey,  it  predicts,  will  result  in  their  I  am  an  ed 

flat  as  a  mill  pond  most  of  the  time,  nev  returning  to  .\merica.  after  the  wining  I  am  an  editorial  writer  on  the  sea; 

rough  enough  to  Jhe  si  ghtest  roll-  j 

ing  of  the  boat,  made  the  c  s  g  ’’with  caviar  on  their  vests  and  ready  to  I  shape  the  pub 

.American  editors  to  the  ”  °  sign  blank  checks,’’  as  a  result  of  hav-  I  shape  the  pub-lic  pol-icee. 


am,  God  damn.  Lack  of  publicity  was  declared  to  be 

I  am.  responsible  for  the  present  trouble  at 

Geneva  by  Lord  Riddell,  newspaper  pub- 
®  .J*  lisher,  addressing  a  dinner  given  July  2g 

^  J!  ,  .  .  .  j  London  by  the  Newspaper  Proprietors 

am  a  jiner,  shriner.  Junior  Orderite,  Association  to  the  visiting  American  S 
am  a  l«,  guests  of  the  Carnegie  Foundation 

p  International  Peace.  Lord  Riddell 

n  a  Red  Man,  Woodman,  R^aree,  handled  the  publicity  at  the  Washing^ 

belong  to  em  all  except  the  K.  of  C.  Arms  Conference.  This  week  he  said : 

am  a  one,  etc.  Washington  conference  there 

A  stanza  composed  on  board  ran  as  t?®  .  niisunderstanding.  because  the 


press  insisted  on  publicity.  The  best  rr^id 
to  peace  is  publicity,  and  I  believe  that 
all  the  trouble  which  has  arisen  at  Geneva 
has  been  due  to  the  fact  that  the  British 
and  American  press  were  not  represented, 
as  they  were  at  Washington.” 


.American  eouors  u.  u.e  .m.oK  sign  blank  checks,”  as  a  result  of  hav-  I  shape  the  pub-lic  pol-icee. 

who  feared  seasickness  in  t  e  e\e  “with  every  pore  oi^n”  to  I  journey  far  in  search  of  thrills, 

rough  voyage.  receive  impressions  from  capable  impres- 

.\n  early  event  of  the  vovage  was  _  sion-makers.  While  the  late  Gameirie  navs  the 


-  C  I  t  oi  sion-makers.  While  the  late  C 

organization  of  the  party  of  eelitorial 

vovage  have  I  am  a  one,  etc. 

writers  and  the  appointment  of  a  steer-  agreeable,  not  only  because  of  the 

mg  committee  of '\vli*fh  *Iaunce  .  nleasure  editors  from  various  narts  of 


I  shape  the  pub-lic  pol-icee.  The  editors  were  entertained  at  lunch- 

I  journev  far  in  search  of  thrills,  July  29.  at  Dunford  House,  the 

former  home  of  Richard  Cobden,  apostle 
While  the  late  Carnegie  pays  the  bills,  of  ^ace  and  International  understanding. 


am  a  one,  etc.  J^u^  Cobden  L’nwin,  the  vener- 

An  address  by  Percy  S.  Bullen,  Ameri-  daughter  of  the  Great  Peace  Advo- 


ing  committee  of  which  -  aurice  .  -  pleasure  editors  from  various  parts  of  can  representative  of  the  London  Daily  the  visitors  in  the  Cobden 

man  of  me  Hanford  Lotman  ,  w  lo  .  United  States  have  found  in  meet-  Telegraph,  upon  the  Institute  of  Jour-  hinne.  _  She  is  giving  this  home  as  a 

trustee  of  the  Carnegie  n  owmen  another,  and  in  discussing  do-  nalists,  a  Briti.sh  institution  in  existence  niernorial  to  her  father,  and  it  is  to  be 

Internaticmal  Peace,  was  rnade  c  ai  .  problems,  but  also  because  of  the  thirtv-five  vears,  to  improve  the  ethics  of  as  a  center  for  promoting  the  ideals 

Tt  IS  not  believed  that  the  Steering  Com-  _ ,  ,  nf  tUo  Rr.'t.'ct. 


r.  .  ,  t.  <•  j  ,  ii._  Cl _ iiissin,  [ji  UI/1C1113,  uui  aisu  ucv-dusc  ui  ins  iiiiii>-iiic  jeais,  lu  iiiipruvc  me  cinics  oi  ,  , — ..r  r .  .  .  .  e- 

It  IS  not  believed  that  the  Stee  g  usual  social  activities  on  trans-.\tlantic  journalism  and  the  welfare  of  salaried  ^he  British  leader.  Richard  Cobden. 

xi.'ill  mortxf  rvy"  nPQV\r  fillTlPs.  ..  ^  ,  ...1.^  — _ _  _ 1  r  •  « 


mittee  will  have  many  or  heavy  duties, 


newspaper  workers,  was  delivered  to  the  '!^’h®  contemporary  arul  friend  of 


Its  creation  w^  precipi  a  d  -  ning,  a  fancy  dress  ball  Thursday  evening,  editors  exclusively,  and  provoked  a  good  Charles  Sumner,  the  American  States- 

sion  of  a  speech  which  one  o  ^  I’  with  prizes  for  masculine  and  feminine  deal  of  discussion,  as  to  the  probability  fnan,  died  in  1863  as  a  result  of  overwork 
had  been  invited  to  ma  e  in  response  costumes,  and  a  concert  Fridav  evening,  of  such  an  organization  being  formed  preventing  Parliament  from  passing  a 
an  address  of  welcome  at  a  dinner  which  ■  -  ■  -  —  —  - .i..  .■  r  ^ 


^  ^  TT1  • _  ♦  u  w  iiivii  i  lie  i:.uiiuiidi  vjici 

was  to  be  given  at  the  Pilgrims  Club  in  festivities. 


in  which  The  Editorial  Glee  Qub  figured  eventually  in  America. 


measure  for  the  fortification  of  the  Cana- 


If  a  prize  had  been  offered  during  the  d'an-American  frontier. 


Lonoon.  j  iJnp  “rpnre-  Fiditorial  Glee  Club,  Hamilton  voyage  for  the  best  improvement  upon  Philip  Bright,  son  of  John  Bright,  a 

1  he  speech  co  1  e  .  .  ’  P  „  Owens  of  the  Baltimore  Evening  Sun,  the  eternal  statement,  to  journalists  lifelong  friend  and  co-worker  with  Cob- 

^nting,  as  ^  ‘  tbat  singing  the  song  and  a  chorus  of  a  dozen  “yours  must  be  an  interesting  calling,”  it  den  for  peace,  also  attended  the  luncheon. 

The  gentlema  j  ppnrpcpnt  shouting  the  refrain,  “rendered”  a  would  have  gone  to  Miss  Collette  Krisch-  .Addresses  were  delivered  by  James  Brown 

the  speaker-prospec  i\  n  ,  P  lyrical  burlesque  of  100  per  cent  Ameri-  ner  of  New  York,  a  diminutive  individual  Scott,  of  Washington,  secretary  of  the 

the  American  press,  o  P .  canism  under  the  title  “The  National  who,  costumed  as  a  Negro  bell  hop,  was  Carnegie  Endowment  for  Internationi 

sentatives  of  Americ  p  pe  Anthem.”  The  song,  probably  of  Balti-  dancing  at  the  fancy  dress  ball  with  a  Peace,  Lawton  B.  Evans,  of  .Augusta, 

compo^  the  pa^.  ’rnllprt-  origin,  was  in  part  brought  aboard  six-foot  editor  wearing  the  uniform  of  Ga.,  and  Maurice  S.  Sherman,  of  Spring- 

over,  that  the  trav  g  Ampriran  Owens,  and  in  part  written  the  Minnetonka’s  Quartermaster.  field.  Mass.  The  latter  two  are  trustees 

ively  do  not  "present  the  j  Langjo,,  “Your  profession.”  said  Miss  Krisch-  of  the  Carnegie  Endowment, 

press,  and  that  the  American  pes  Sacramento  Bee  and  others.  ner,  “must  be  like  being  on- the  soapbox  The  editors  were  entertained  at  tea 


*  ’  ,  f  A.  ^  a.1-^  vi  kiic  tM.  r  u-rrm u  aiiu  uiiiti  a 

resent  any  member  of  .  the  party,  or  the 

party  ^s  a  whole,  Posn^  as,  or  pe  £  which  the  following  are  samples : 

ting  Itself,  or  himself,  to  be  represented 
as  speaking  for  the  American  press.  To 
this  the  speaker-prospective  agreed  read- 

ily.  But  the  Steering  Committee  was  A  A  W  FT)] 

appointed  upon  the  theory  that  it  would 

be  well  to  exercise  care  that  nol^y  in  •  • 

the  oartv  should  be  represented  in  for-  _ 

eign  newspaj^rs  as  presenting  the  view 
of  the  American  press,  or  of  the  travel¬ 
ing  group  of  editors,  in  any  matter 
touching  the  situation  in  Europe  or  in 
America. 

No  sooner  was  the  Steering  Committee 
formed  than  there  ran  around  the  boat 
the  rumor  that  a  plot  to  “make  prohibi¬ 
tion  ridiculous”  in  the  eyes  of  Europeans, 
was  scented,  because  members  of  the 
committee,  and  particularly  Mr.  Sher¬ 
man,  were  anti-prohibitionists. 

A  dry  organization  in  London,  by  the 
w'ay,  caWed  two  members  of  the  party  in 
New'  York,  before  the  sailing  of  the 
Minnetonka,  to  know  if  they  would  be 
guests  of  honor  at  a  dry  reception  in 
London.  The  invitation  was  not  ac¬ 
cepted,  as  the  recipients  did  not  care  to 
occasion  more  wet-dry  discussion  than 
might  occur  in  the  ordinary  course  of 
events. 

There  has  been  a  good  deal  of  casual 
smoking  room  discussion  among  mem¬ 
bers  of  the  editors’  party  as  to  whether 
the  trip  should  be  devoted  to  observation 
solely,  or  partly  to  writing  matter  to  be 
published  during  the  course  of  the  jour¬ 
ney  through  Central  Europe.  The  ma¬ 
jority  view  seems  to  be  that  the  tour 
would  be  more  beneficial  should  it  be 
devoted  to  observation,  and  that  any 
writing  done  during  the  tour  should  be, 
for  several  reasons,  mere  “travel  stuff.” 

Reason  one  is  that  any  conclusions 
reached,  as  to  international  relations, 
would  be,  naturally,  reached  after  the 
tour  rather  than  at  this  or  that  point  dur¬ 
ing  the  tour,  and  usable  in  future  edi-  A  party  of  American  editors  wl 

torial  work  rather  than  in  correspond-  seen  in  the  above  picture  with 

ence.  Sundry  members  of  the  party  will, 


The  song  runs  through  many  stanzas,  and  knowing  that  the  police  will  not  in-  by  Lord  Cowdray  at  the  ruin  of  Cow- 
which  the  following  are  samples  :  terfere.”  dray  Castle. 

AMERICAN  EDITORS  TAKE  TEA  AT  HOUSE  OF  COMMONS 


A  party  of  American  editors  who  are  touring  the  principal  countries  of  the  Continent,  paid  a  visit  to  London,  and  are 
seen  in  the  above  picture  with  Sir  Harry  Brittain,  M.  P.  (in  tall  white  hat)  outside  the  House  of  Commons  where  the 

visitors  took  tea  on  the  terrace. 


AD  BUREAU  SCANS  COMMUNITY  ADVERTISING 


Samples  of  Outstanding  Campaigns  Listed  in  New  A.N.P.A.  Book — Many  Illustrations  Show 
Technique  of  Best-Pulling  Copy — Efficient  Use  of  Newspapers  Described 

From  a  discussion  oi  various  methods  — — 

for  raising  the  appropriation  to  the  Chamber  of  Commerce  of  Norfolk- 
actual  preparation  and  placing  of  copy  the  Portsmouth.  Va.  Tourists  and  industries 
Bureau  of^^dvertising  of  the  American  are  appealed  to. 

Sewspaper  Publishers’  Association  con-  “-^n  increase  from  $100,000  to  $250,000 
-iders  the  subject  of  “Community  Adver-  in  the  national  advertising  fund  of  Jack- 
tising”  in  a  book  which  came  off  the  sonville,  Fla.,  followed  a  recent  meeting 
ess  of  William  Green,  New  York,  this  of  an  organization  known  as  “The  Be- 

lievers  in  Jacksonville.”  It  is  a  com- 
*  In  the  very  beginning  of  the  book,  the  munity  advertising  association,  formed  for 
Bureau  gives  credit  to  “live  chambers  of  that  exclusive  purpose.  Jacksonville  was 
oominerce,”  which,  it  is  pointed  out.  have  dissatisfied  with  its  condition  not  long 

“unquestionably  brought  about  the  pres-  ago.  Advertising  has  brought  it  back  to 

ent-dav  increase  in  community  adver-  normal. 

■  “It  was  not  so  long  ago  that  real  rivalry, 

“With  courage  and  confidence.”  the  tinged  with  a  bit  of  jealousy,  existed  be- 

book  declares,  “a  chamber  of  commerce  tween  the  cities  of  Minneapolis  and  St. 

sets  about  raising  a  sum  sufficient  to  tell  Paul.  The  other  night  900  prominent 

other  states  in  the  Union  why  its  city  business  men  of  both  communities  held 

deserves  the  careful  consideration  of  the  a  good-will  dinner.  Plans  were  formed 

manufacturer  and  the  homesteader.  for  advertising  the  Twin  Cities  in  news- 

“Dead’  villages  have  been  brought  papers,  in  a  united  campaign.  And  all 
back  to  life  through  the  helpful  ministra-  Minnesota  was  to  share  in  the  results, 
tion  of  advertising;  communities  with  “Under  the  direction  of  the  Providence 

neglected  industrial  or  farming  advan-  Chamber  of  Commerce,  and  other  local 

(ages  have  won  practical  recognition,  business  organizations,  the  cities  of  Provi-  _  .  . 

sparsely  settled,  but  beautiful  spots  have  deuce  and  Pawtucket  were  not  afraid  to  problem  to  their  profit.  One  community- 

been  brought  to  populous  success,  all  by  undertake_  the  raising  of  an  advertising  whose  case  may  be  considered  typical 

means  of  wisely-directed  newspaper  cam-  fund  of  $50.(XX).  A  campaign  was  based  '  ■ 

paigns  in  their  behalf.  on  the  most  exhaustive  of  industrial 

“Says  a  chamber  of  commerce  expert :  surveys. 

The  United  States  has  grown  to  such  a 

startling  extent  that  competition  exists  in  .  _  .  , 

the  matter  of  homesteaders  and  attracting  states  are  160  or  more  live  organizations  because  it  had  failed  to  let  anybody  know 

desirable  business  and  industrial  enter-  located  in  thirty-five  states.  In  California  the  truth  about  itself.  period  of 

prises.  The  manufacturer,  faced  with  the  alone  there  are  thirty-nine  individual  corn- 
same  problem,  learned  to  meet  the  prob-  munity  campaigns ;  Florida  boasts  twenty- 
lem  through  advertising;  now  communi-  eight. 

ties  are  operating  similarly.  “Where  it  was  once  a  discouraging  task 

“Romance,  mingled  with  hard  work  and  to  raise  the  necessary  funds  for  appro-  find 
common  sense,  is  involved  in  the  raising  priations  of  this  character,  quotas  are  „  , 

of  money  for  a  Community  advertising  filled  today  with  speed  and  enthusiasm,  to  offer. 

campaign.  ‘Just  try  it  once,’  is  the  slogan  in  com-  “When  he  returned,  he  knew  where 

“In  fifteen  days,  at  the  inception  of  its  munities_  where  merchants,  business  men  labor  costs  were  high,  where  lack  of 
drive  for  $1,000,000,  Atlanta,  Ga.,  at-  of  all  kinds,  and  citizens  are  loathe  to  power  was  distressing  and  he  had  espe- 
tained  its  objective.  Yet  this  is  by  no  undertake  campaigns  ‘and  see  what  hap-  cially  marked  the  zones  where  manufac- 
means  an  unusual  enterprise  today.  The  pens.’  ”  turers  had  long  been  dissatisfied  and  were 

previous  appropriation  was  $250,000.  The  booklet  points  out  that  railroads,  only  awaiting  an  advantageous  chance 
Obviously  everyone  concerned  understood  steamship  lines,  and  hotels  have  inspired  to  move. 

that  advertising  Atlanta  was  a  profitable  comrnunity  advertising  progn'ams.  Numer-  “The  advertising,  therefore,  was  pre¬ 
undertaking.  It  has  b«en  officially  an-  ous  instances  are  cited  of  this  co-opera-  pared  with  these  specific  traffic  lanes  and 
nounced  that  as  a  result  of  the  expend!-  t'on  l^tween  community  and  railroad.  In  prospects  in  mind.  It  was  not  general 
ture  of  $250,000  for  advertising  in  the  addition  to  the  m^y  separate  California  and  it  wasn’t  ‘an  arrow  in  the  air.’  It 
past  three  years,  Atlanta  has  secured  152  campaigns,  in  which,_  one  after  another,  talked,  in  its  copy,  to  live  prospects  in 
new  ^ants,  with  annual  payrolls  aggre-  practically  all  of  the  important  communi-  certain  cities. 

gating  over  $8,000,000  and  bringing  to  ties  of  the  state  have  been  “sold”  to  the  “Herein  is  the  advantage  of  the  news- 
the  city  10,000  new  people.  Nation,  by  railroads,  through  newspaper  paper  campaign.  It  can  be  specific.  It 

“An  advertising  campaign  to  further  campaigns,  the  following  typical  instances  can  aim  at  a  definite  target  and  be  rea- 
the  claims  of  Birmingham,  Ala.,  as  one  of  tnay  be  mentioned  at  random ;  sonably  sure  of  a  receptive  audience, 

the  South’s  leading  industrial  cities  was  '.The  Burlington  Route’s  imposing  “The  city’s  advertising,  let  it  be  empha¬ 


sized,  was  not  designed  until  the  facts 
New  York,  Ontario  &  Western  Railway’s  about  the  markets  were  secured, 
newspaper  campaign  for  a  series  of  play-  “The  size  of  the  advertisements  was 
ground  counties  of  the  Empire  State ;  the  equally  strategic.  The  investigator  knew 
•Missouri  Pacific  Lines  and  the  colorful  that  one  city  should  have  a  certain  dis- 
newspaper  series  exploiting  San  Isabel  play  and  could  be  reasonably  expected  to 
National  Forest ;  the  New  York,  New  support  it.  Other  cities,  less  certain. 
Haven  and  Hartford  effort  for  New  Eng-  could  drop  back  into  smaller  space.  Every 
land,  as,  one  by  one,  each  important  com-  line  of  copy  was  based  on  knowledge, 
munity  is  featured  in  copy  and  illustra-  “In  one  place  chosen  for  the  campaign 
tions ;  the  Lackawanna  Railroad’s  beau-  there  had  been  labor  difficulties  together 
tiful  series  for  the  Delaware  Water  Gap  with  socialistic  tendencies.  Water  and 
country ;  the  Chicago  North  Western’s  electric  power  was  in  the  hands  of  a 
Duluth  series;  the  Baltimore  &  Ohio  monopoly.  -Apparently  that  city  deliber- 
newspaper  schedule  to  tell  the  untold  side  ately  discouraged  its  manufacturers.  In 
of  Pittsburgh.”  this  section  half  pages  were  used  in  every 

The  Bureau  contends  that  the  “modern  newspaper.” 
idea  of  logical  market  selection  rules  in  As  reasons  behind  the  biggest  successes 
community  as  well  as  commodity  cam-  in  community  advertising,  the  Bureau 
paigns,”  and  continues:  lists  “adequate  appropriations,  persistency, 

“Newspapers  open  the  doorways  to  all  continuity,  and  boldness,”  and  adds: 
markets  and  when  the  right  markets  have  “One  of  the  striking  examples  of  this 
been  found,  it  is  newspaper  advertising  is  to  be  found  in  the  coherent,  close-knit 
that  offers  the  avenue  of  approach.  effort  in  behalf  of  -Atlanta,  Ga.  There  is 

“There  are  many  examples  of  how  a  purpose  behind  every  picture :  a  reason 

for  every  line  of  copy.  The  advertising 
rolls  up  its  sleeves  and  goes  to  work 
along  modern  lines.” 

awoke  to  the  need  of  attracting  manu-  -An  entire  chapter  is  devoted  to  adver- 
facturers.  Local  conditions  were  good,  tising  by  Pacific  Coast  cities. 

Labor,  cheap  land  and  shipping  facilities  “Undoubtedly  community  advertising 
‘‘Behind  the  national  newspaper  cam-  were  plentiful.  The  only  reason  the  com-  has  paid  the  Pacific  Coast,”  the  chapter 

paigns  of  seventy  towns,  districts  and  munity  was  not  alive  with  factories  was  concludes.  “.A  comparison  by  chart  show¬ 

ing  the  rate  of  growth  over  a  given 
.  ’  '  ’  years  before  the  advertising 

“.Advertising  was  planned,  but  before  a  started  and  since  invariably  shows  an  up- 

dollar  was  spent,  a  wise  chamber  of  com-  ward  trend  in  growth  as  a  result  of  the 

merce  appointed  a  bright  young  man  to  advertising.  Pacific  Coast  community  ad- 

travel  and  investigate.  His  job  was  to  vertising  continues  to  show  an  increase 

the  places  where  manufacturers  in  volume  from  year  to  year  and  a  large 

needed  the  advantages  his  community  had  reliance  upon  newspaper  space  to  ac- 

~  complish  its  purpose.” 


visit  the  neu 

PRINCEoJWALES 

HOTEL 

in  the  Canadian  Rockies  Adjoining 
Qlader  ‘‘ti^tional  Vark 

This  MOUBtr  wfll  nark  tb*  pptnioc  of  tha  baaatifol  oMr 
PrteaafWalM  IM  !■  WaMrtoa  Late  Natiate  Park 
~-a4aiBte  Natloeal  Park  north  af  tha  iauffteiooBt 


_Jll  ACont^uoia'Rlr] 
(  natural  Vacado 

Lpvdigess/ 


Alptaa  plajfgroand. 

Complaca  yoot.  AdTantnra  Land  VacatioQ  bjr  yfahinf  Spo> 
kanfb  Portland,  Tacoma  and  Vanceorar*  Uem 

Raoad  Trip  Sonmar  Faraa  ara  (ood  on  ttaa  NSW 
OMENTAL  LlMlTSD  —  teat  traki  to  tha  Pacific 
Northoimu 


GREAT  NORTHERN 

a  dapandaMa  railway 


Ycnnssuv  ailanja  "" 

Samples  (above)  of  advertisements  picked  by  tbe  Bureau  of  Advertising  of  the  A.N.P.A.  to  show  bow  different  states  and  communities  are  using  n< 
apace  to  bring  vacationists  to  the  state  as  in  tbe  case  of  Vermont;  to  sell  business  men  the  South; 'to  inform  readers  of  the  Diamond  Jubilee  in  Canada 

promote  interest  in  the  Canadian  Rockies. 
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BATTLE-SCARRED  REPORTERS  RETURN 
FROM  COVERING  STILLMAN  WEDDING 

Plate  Thrown  by  Irate  Hostess  Cuts  Camera  Man  Over  Eye — 
Writers  Go  Hungry  and  Make  Wild  Night  Drive 
to  Get  News  of  Ceremony  on  the  Wires 

By  MORRIS  D£  HAVEN  TRACY 

(United  Press  Staff  Correspondent) 

the  others.  After  the  ceremony  Mrs. 
Stillman's  highly  efficient  and  imperious 
secretary  answered  three  or  four  ques¬ 
tions  and  wished  everyone  good-bye. 

When  the  ceremony  started  cameramen 
set  up  their  machines  among  some  shrubs 
where  they  were  partly  concealed,  and 
began  grinding  away.  No  sooner  was 
the  ceremony  over  than  employes  of  Mrs. 
Stillman  surrounded  them  and  adminis¬ 
tered  a  thoroughgoing  rebuke.  But  re¬ 
bukes  counted  little  under  the  circumstan¬ 
ces  and  the  cameras  were  set  up  to  record 
the  cutting  of  the  wedding  cake.  A  few 
shots  were  taken  and  a  few  feet  of  film 
ground  out  when  Mrs.  Stillman  noticed 
them. 

“Out  with  you,  out  with  you”,  shouted 
the  proud  lady  of  Grande  Anse,  and  she 
began  herding  photographers  and  reporters 
away.  One  man  hesitated.  He  got  his 
ears  boxed.  Another  was  too  slow.  Mrs. 
Stillman  shoved  him  over.  There  was  a 


■VYOKTREAL,  QUEBEC,  July  28.— 
The  Stillman  wedding  story  has  been 
told,  and  now,  i>erhaps,  the  story  of  how 
it  came  to  be  told  is  interesting. 

The  facts  of  the  matter  are  that  the 
reporters  who  went  into  the  Quebec 
woods  to  record  the  story  of  the  mar- 
ria<»e  of  Lena  and  Bud,  came  back  battle- 
scarred,  tired,  dirty  and  hungry,  but  if 
the  public  got  a  chance  to  see  the  pic¬ 
tures  of  the  wedding  and  read  the  story 
of  the  marriage,  then  the  newspaper  men 
won  the  Battle  of  the  St.  Maurice. 

Grande  Anse,  where  the  Stillman  camp 
is  IcKated,  is  not  a  town.  It  is  just  a 
stretch  of  w'ater  somewhere  along  the  St. 
Maurice  River,  surrounded  by  mountains 
and  forest — one  of  the  mountains  being 
the  “Mountain  of  the  Island  of  Nuts,” 
by  literal  translation  of  its  French  name. 

It  is  30  miles  by  road  which  is  little 
more  than  a  trail  from  La  Tuque,  Quebec, 
and  about  35  miles  by  a  still  worse  road 


sible  later  in  the  day  to  land  at  Grande 
Anse  and  had  alighted  in  the  river  there 
about  30  minutes  after  the  photographers 
left. 

The  pictures  arrived  that  night  by  auto¬ 
mobile  in  La  Tuque  and  were  carried  to 
Montreal  by  train.  One  photographer 
tried  to  get  his  plates  by  automobile  to 
Three  Rivers,  but  after  10  miles  found 
the  road  impassable,  and  returned  to  La 
Tuque. 

It  was  daylight  before  the  last  of  the 
stories  were  cleared  over  the  telegraph 
wires  and  it  was  a  bedraggled  crowd  of 
men  who  boarded  the  train  for  Montreal 
at  4  a.  m.  Wednesday ;  bought  up  two 
drawing  rooms ;  crowded  into  them  and 
went  to  sleep. 

Anne  Stillman,  who  had  been  out  of 
the  news  for  a  long  time,  had  broken  back 
onto  the  front  pages — but  it  was  a  bruised 
and  bleeding  corps  of  newsmen  who 
emerged  victorious  from  the  Battle  of  the 
St.  Maurice,  voting  it  the  fiercest  of  the 
campaigns  of  1927. 


SCRANTON  TIMES  STAFF 
HONORS  LYNETT 

Hi*  Fiftieth  Year  a*  Newspaper  Maa 
Marked  bjr  Dinner  with  Em- 
ployes  as  Hosts,  Com¬ 
petitors  Guests 


E.  J.  Lynett,  owner  and  editor  of  the 
Scranton  (Pa.)  Times,  who  observed  his 
50th  anniversary  in  the  newspaper  busi¬ 
ness  Aug.  1,  was  the  guest  of  honor  at  a 
banquet  given  by  the  Times  employes  on 
that  date.  Almost  200  were  in  attendance 
at  the  dinner,  including  the  following  out- 


CHICAGO’S  “AD  WEEK’ 
OCTOBER  16-22 


from  Grand  Mere,  Quebec.  To  get  to  general  retreat  of  cameramen  but  most 
La  Tuque  one  goes  to  Montreal:  takes  a  of  the  reporters  simply  looked  innocent 
Quebec  train  to  a  little  spot  in  the  wilds  and  mixed  with  the  crowd. 


Inland  Press,  A.  B.  C.,  Direct  Mail, 
A.  N.  A.  E.  and  Other  Bodies 
Schedule  Their  Annual  Meet¬ 
ing*  for  6-Day  Period 


called  Herv'ey  Junction;  and  then  takes 
a  train  for  Winnipeg,  Manitoba.  From 
La  Tuque  the  reporters  had  to  go  to 
Grande  .\nse  over  the  tortuous  road  by 
automobile.  It  takes  two  days  to  make 
the  trip  from  New  York. 

Most  of  the  newspaper  men  assigned  to 
the  Stillman  story  and  all  of  the  news 


photographers  and  movie  men.  went  first  ers.” 


But  the  photographers  were  back  in  a 
few  moments,  setting  up  their  cameras  on 
the  opposite  side  of  the  table  where  stood 
the  wedding  cake.  Mrs.  Stillman  spied 
them. 

“Out  with  you,”  she  shouted  in  an 
excited,  high-pitched  voice.  “This  party 
is  for  my  friends  and  not  for  photograph- 


The  .Advertising  Council  of  the  Chicago 
-Association  of  Commerce  is  busily  at 
work  on  plans  for  the  lar.gest  gathering  of 
advertising  men  and  women  during  the 
week  of  Oct.  16  to  22.  The  period  has 
been  designated  as  “.Advertising  Week” 
and  eight  of  the  most  imjwrtant  advertis¬ 
ing  gatherings  of  the  year  have  geen 
scheduled  for  then.  -Among  the  organiza¬ 
tions  which  will  meet  in  Chicago  in  Octo- 


with  all  the  form  of  a  discus  thrower  at 
a  field  meet.  She  threw  three  of  them, 
smashing  windows,  upsetting  punch  glass- 


to  Grand  Mere,  only  to  find  that  chauf-  She  grasped  a  dinner  plate  of  Dresden  ber  are  the  Direct  Mail  Advertising  Asso- 

feurs  would  not  risk  trying  to  take  them  China  from  a  stack  near  her,  and  threw  it  ~ 
over  the  road  to  Grande  Anse. 

A  small  group  of  newspaper  folk,  iiv 
eluding  the  writer,  however  went  direct 

to  La  Tuque,  arriving  at  1  a.m.  Monday,  es,  knocking  over  a  camera  and  catching 
There  they  found  a  small  French  hotel,  Bert  Mason,  a  photographer,  over  the 
run  by  two  jovial  young  Frenchmen  will-  eye.  His  injuries  were  not  serious.  The 
ing  to  help  all  they  could  but  unable  to  photographers  retreated  permanently, 
do  much.  Those  who  made  La  Tuque  Then  began  the  race  for  La  Tuque,  the 
immediate  headquarters  made  a  prelimi-  nearest  wire  head.  It  was  probably  the 


narv  survey  of  the  situation  that  day. 

That  night  the  party  of  photographers 
and  reptirters  at  Grande  Mere  sent  an 
airplane  to  Grande  Anse  to  find  out  what 


elation ;  the  Audit  Bureau  of  Circula¬ 
tions  ;  the  Insurance  .Advertising  Associa¬ 
tion  ;  the  Mail  .Advertising  Service  -Asso¬ 
ciation;  the  -Agricultural  Publishers’  As¬ 
sociation  ;  the  Inland  Daily  Press  Asso¬ 
ciation  ;  the  -Association  of  Newspaper 
Executives,  and  the  National  -Association 
of  Teachers  of  Marketing  and  .Advertis¬ 
ing,  who  will  hold  a  special  meeting. 

The  two  largest  conventions  will  be 


longest  run  reporters  ever  were  required  tho.se  of  the  Direct  Mail  .Advertising  As- 


to  make  with 
event. 

The  writer 


a  flash  on  a  spot  news 
had  for  his  chauffeur 


was  going  on.  The  airplane  landed  in  a  young  French  Canadian.  John  Lavoie 


the  St.  Maurice  river,  in  front  of  the 
Stillman  home ;  its  passengers,  two  in 
number,  were  stranded  there  for  four 
hours  when  the  plane  hung  up  on  an 
island  and  were  finally  rescued  by 


by  name,  who  spoke  no  English,  but  who 
knew  how  to  drive  on  mountain  roads  and 
whose  sporting  blood  was  aroused.  John 
covered  the  35  miles  in  an  hour  and  30 
minutes.  The  U.  P.  correspondent  reached 


woodsman  living  near  by,  receiving  no  the  wire  at  La  Tuque  and  was  followed 


assistance  from  the  Stillmans. 

The  plane  finally  got  back  to  Grand 
Mere  and  the  two  newspaper  men  abroad 
it  came  into  La  Tuque  on  a  truck  about 


soon  by  Bryan  Bell  of  the  .Associated 
Press  and  VVm.  Nyson  of  the  Montreal 
Gasette,  just  as  a  thunder  storm  broke, 
making  the  road  almost  impassable.  The 


midnight  that  night,  tired,  bruised  and  U.  P.  correspondent  had  a  large,  blue 


diseusted. 

The  1  a.  m.  train  brought  the  remainder 
of  the  newspaper  men  and  photographers 
from  Grande  Mere  and  La  Tuque  took  on 
a  holiday  attire  with  more  people  than  it 
had  seen  in  many  months  crowding  its 
little  hotel. 

Early  the  following  morning  the  pro¬ 
cession  to  Grande  .Anse  began.  Automobile 
after  automobile  pulled  out,  carrying  the 
representatives  of  the  press.  .Arriving  at 


bump  on  his  head  from  contact  with  the 
top  of  the  automobile  and  Bell  was  also 
shaken. 

But  it  did  only  a  little  good.  There 
was  but  one  operator  experienced  in  han¬ 
dling  press  rnatter  at  La  Tuque  and  an¬ 
other  struggling  with  an  uncertain  com¬ 
mercial  wire  over  which  he  could  move 
about  600  words  an  hour.  Then  the  elec¬ 
trical  storm  crippled  the  one  wire  which 
had  been  good.  By  mid  evening  the  wires 


Grande  Anse  they  were  greeted  with  had  30,000  words  of  matter  to  move,  and 
word  from  Mrs.  Stillman  that  they  would  correspondents  were  tearing  their  hair  as 
not  be  permitted  on  the  grounds  until  the  it  limped  out  amid  many  breaks, 
hour  of  the  ceremony.  There  was  no  food  But  the  photographers  had  even  worse 
for  them.  They  were  told  to  shift  for  troubles.  Two  planes  sent  to  carry  out 
themselves.  the  camera  plates,  could  not  land  at 

One  party  of  reporters  from  the  New  Grande  .Anse  because  the  riyer  was  run- 
York  tabloids  shared  a  can  of  cold  beans  ning  full  of  logs.  They  landed  about  10 


sociation,  which  expects  an  attendance  of 
3,0(W,  and  Audit  Bureau  of  Circulations, 
which  anticipates  1.200  to  1,500  delegates. 

A  business  show  or  advertising  exposi¬ 
tion  will  be  one  of  the  important  features 
of  the  convention  of  the  Direct  Mail  .As¬ 
sociation.  The  exposition,  which  is  di¬ 
rectly  sponsored  in  (Thicago  by  the  Chi¬ 
cago  Advertising  Council,  will  be  held  in 
the  great  exhibition  hall  of  the  new  Ste¬ 
vens  hotel,  and  will  include  165  display 
booths  fitted  up  ready  for  exhibits.  The 
exposition  is  open  to  all  legitimate  con¬ 
cerns  engaged  in  the  various  types  of  ad¬ 
vertising,  including  advertising  agencies, 
advertising  service  organizations,  printers, 
publishers,  lithographers,  engravers,  elec¬ 
trotypers,  direct  mail,  list  and  letter  ser¬ 
vice  companies,  producers  of  equipment 
applying  to  advertising,  etc. 

Charles  \V.  Collier  is  manager  of  the 
Direct  Mail  .Advertising  Exposition  and 
Ben  C.  Pittsford  is  chairman  of  the  Ad¬ 
vertising  Council’s  committee  which  is 
supervising  the  arrangements  for  the  con¬ 
vention. 


with  a  few  of  the  photographers.  Many 
went  hungry.  The  United  Press  corres¬ 
pondent.  and  Bob  Parsons  of  the  Montreal 


miles  away  at  the  River  de  Rat.  When 
the  last  of  the  pictures  had  been  taken  and 
the  last  of  the  crockerv  thrown,  photog- 


Star,  through  means  which  perhaps  might  raphers  started  for  the  River  de  Rat.  One 
cost  an  employe  of  Mrs.  Stillman  his  or  car  proved  too  heavily  loaded  to  climb  the 
her  job  were  it  recorded,  found  it  possible  precipitous  grades  and  the  wife  of  one 
to  obtain  lunch  for  himself  and  four  of  its  passengers,  who  had  come  with 
others  at  the  expense  of  Mrs.  Stillman,  her  husband,  was  unceremoniously 
however,  and  they  had  accordion  music  drooped  by  the  road  side  to  shift  for  her- 
and  folk  dances  with  the  meal  for  enter-  self.  Another  car  went  into  the  ditch, 
tainment.  But  finally  all  the  photographers  arrived 

Mrs.  Stillman  refused  to  see  anyone  be-  —to  find  the  planes  had  gone.  Then  it 
fore  the  wedding,  as  did  Bud,  Lena  and  all  developed  that  the  planes  found  it  pos- 


BUFFALO  GREETS  I.  A.  A.  GROUP 

The  Buffalo  Chamber  of  Commerce  en¬ 
tertained  members  of  the  International 
-Advertising  .Association,  returning  from 
the  convention  in  Denver,  at  their  Buffalo 
visit.  The  visitors,  headed  by  Joh«  A. 
Wilkens,  of  the  New  York  Advertising 
Club  as  chairman  of  the  delegation,  were 
greeted  by  a  special  reception  committee. 
The  first  event  of  the  Buffalo  reception, 
before  disembarking  from  the  Steamer 
Octorara.  the  delegates  and  the  Buffalo 
committee  were  guests  of  William  J. 
Connors,  Jr.,  publisher  of  the  Buffalo 
Courier  and  Express,  at  luncheon.  The 
advertising  men  were  welcomed  to  Buf¬ 
falo  by  Robert  E.  Coulson  of  the  (Tham- 
ber  of  Commerce  committee. 


E.  J.  Lynett 

of-town  men :  David  E.  Smiley,  North 
-American  Newspaper  .Alliance;  John 
Reitinger,  .Ass<iciated  Press ;  Paul  Ey- 
erly,  Bloomsburg,  president  of  State 
Publishers’  .Association,  and  H.  D.  La- 
coste.  New  York.  Talks  were  given  at 
the  dinner  by  Col.  L.  .A.  Watres,  repre¬ 
senting  the  Scranton  newspapers ;  Mr. 
Smiley,  Mr.  Eyerly,  Thomas  Murphy, 
editor  of  the  Times,  and  Mr.  Lynett. 
E.  J.  Hart,  a  member  of  the  Times  staff, 
also  spoke,  saying  he  was  “speaking  for 
the  boys  in  the  trenches.” 

In  his  speech  to  the  Times  family,  Mr. 
Lynett  briefly  reviewed  the  fifty  years 
he  has  been  in  the  newspaper  business. 
He  said  it  was  wrong  for  people  to  give 
him  all  the  credit  for  the  success  that 
has  come  his  way,  declaring  most  of  it 
resulted  from  the  loyal  and  capable  men 
who  have  been  connected  with  the  Times. 
The  toastmaster  of  the  banquet  was  John 
E.  Bradley,  general  manager  of  the 
Times,  who  has  been  associated  with  Mr. 
Lynett  for  the  past  forty-eight  years. 

In  his  speech.  Col.  Watres,  who  has 
been  a  friend  of  Mr.  Lynett  for  over  50 
years,  recalled  the  days  when  the  two 
served  as  auditors  for  Lackawaniu 
county  at  $3.50  a  day.  Mr.  W’atres  is 
owner  of  the  Republican  in  this  city. 

Mr.  Lynett  \yas  presented  with_  a 
grandfather’s  clock  by  the  Times  family. 

Mr.  Lynett  told  those  at  the  dinner  that 
when  he  wrote  an  editorial  several  days 
in  advance  of  his  50th  anniversary  be 
expected  that  would  be  the  end  of  it  and 
that  he  would  have  a  quiet  day.  Instead 
he  said  he  never  put  in  a  busier— nor 
happier — period  in  his  office,  he  said. 

■The  testimonial  dinner  was  arranged 
by  a  committee  named  from  all  depart¬ 
ments.  William  Cullen  as  secretary- 
treasurer,  while  Mr.  Murphy  served  u 
chairman. 


ADDRESSES  WANTED 

Victor  H.  Williams 
R.  O.  Dudley 
Preston  L.  Grover 
E.  J.  Strong 
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INSDE  INFORMATION  ON  COPYRIGHT  CLAIMS 


Thorvald  Solberg,  Register  of  Copyrights,  Explains  Intricacies  of  Recording  Literary  Properties — 

Publishers  Declared  to  Be  Lax  in  Filling  Out  Blanks 


kinds  of  things.  This  provision  of  law  copyright.  But  when  it  comes  to  dealing  fully  identifiable  record.  The  application 
was  very  likely  originally  proposed  hav-  with  the  many  thousands  of  entries  for  blank  to  be  used  is  designated  ‘A-5’  and 

irifT  In  mln.,1  ♦W.n  ..oninl  nnKIInntInn  nf  oil  _ _ _ t-II - tinn,  I*  lo  o  < _ _ -  _ 


VARDS  of  red  tape  were  unwound  by 

•  •  Thorvald  Solberg,  register  of  copy-  .....  .  -  „ 

rights,  Washin^on,  D.  C.,  when  he  ex-  ing  in  mind  the  serial  publication  of  all  kinds  of  newspaper  contributions,  it  is  for  a  ‘contribution  to  a  newspaper  or 

plained  the  intricacies  of  filing  claims  to  stories  and  novels ;  but  the  contributions  is  quite  another  matter.  What  is  required  periodical.’  The  first  item  required  is 

literary  properties  to  the  newspaper  group  actually  registered  may  be  in  addition  with  respect  to  copyright  in  such  things  is  the  name  of  the  claimant,  the  proprietor 

of  the  Special  Libraries  Association  at  news  articles  or  pictorial  illustrations,  or  that  a  copyright  claim  should  be  presented  or  mc-ner  of  the  copyright.  The  applica- 

their  recent  Toronto  convention.  comic  strips,  combining  both  pictures  and  for  recording  and  indexing  which  should  tion  calls  for  three  things  with  respect 

Mr.  Solberg  admitted  there  was  much  words,  or  illustrated  strips  of  a  more  be  intelligible  and  sufficient  clearly  to  to  the  claimant  of  copyrights  1,  his  full 

that  editors,  publishers  and  writing  men  serious  character — historical  or  otherwise  identify  the  claim,  and,  of  course,  one  legal  name;  2,  his  citizenship;  3,  his  legal 

and  women  should  know  about  copyright,  — or  the  contribution  may  even  be  a  entry  must  be  intelligently  differentiated  address. 

the  American  laws  on  which  date  back  to  drama  or  a  musical  composition.  In  either  from  the  other,  otherwise  the  identity  is  “This  would  seem  at  first  blush  a  very 

1783.  Requirements  of  the  law,  accord-  case  the  prwedure  is  the  same  so  far  as  not  maintained  and  the  entries  cannot  be  simple  matter.  It  is  quite  reasonable 

ing  to  the  register,  may  be  blamed  as  one  application  for  registration  is  con-  properly  indexed  and  catalogued.  to  suppose  that  the  owner  of  the  copyright 

source  of  trouble,  but  he  also  found  fault  cerned  (the  filing  of  the  properly  specified  “The  law  requires  that  one  complete  should  know  his  own  name  and  could  give 
with  those  seeking  copyrights  who  file  claim,  and  the  deposit  of  one  copy  of  the  copy  of  the  newspaper  containing  the  it  correctly ;  should  also  know  his  own 
applications  that  are  so  “defective”  that  newspaper)  ;  but  when  it  comes  to  reg-  ccmtribution  shall  be  deposited  accom-  nationality,  and  could  indicate  his  legal 
they  require  considerable  correspondence  istration  and  the  cataloguing  of  the  en-  panied  by  a  ‘claim  of  copyright.’  This  address.  But  experience  demonstrates 
to  eliminate  variances,  erroneous  state-  try.  th's  will  be  given  a  dps  designation  requirement  of  the  complete  copy  is  the  that  nothing  is  so  simple  as  it  looks  when 
ments  wrong  dates,  etc.  8°  •’'fo  fhe  proper  series  of  registra-  first  source  of  trouble.  It  not  unnaturally  it  need  to  be  done  completely  and  exactly. 

Mr.’  Solberg  furnished  in  detail  inside  "«mbers,  according  as  to  whether  it  seems  to  the  applicant  that  it  should  be  .-The  law  requires  that  the  owner’s  name 

information  of  the  red  tape  of  obtaining  text  matter  when  it  is  technically  called  sufficient  to  clip  his  paragraph  from  the  record  shall  be  stated  in  the  re- 

iopyright  claims,  and  end^  with  the  ex-  ^  or  is  classed  as  a  drama,  a  print,  newspaper  and  slip  it  into  the  envelope  j^ed  copyright  notice.  If  there  is  a 
p?Led  hope  tha  the  United  States  might  ‘o  comammg  the  application.  But  copy-  disagreement  between  the 

^  fit  soon  to  join  the  International  Copy-  circumstances.  right  is  a  grant  upon  conditions,  under  our  application  and  as  it 

ShV  Union  the  articles  of  which,  he  c  law  and  the  conditions  must  be  ully  an^  appears  in  the  notice,  that  variance  or  dis- 

said,  expressly  declare  that  copyright  pro-  f  the  copyright  office  as  the  King  exactly  complied  with  if  the  entry  is  to  agreement  must  be  explained  and  cleared 

.It-  u  11  „  *  tures  Syndicate,  which  pays  about  $4,000  prove  adequate  to  secure  the  protection  _ _  * 

tertion  shall  not  depend  u^n  compliance  copyright  fees  yearly;  the  Internadonal  desired.  So  the  Office  is  obliged  to  in-  fore  we  can  act 

with  any  condition  or  formah  y  Service;  the  Premier  Svndicate,  sist  upon  the  full  copy  of  the  newspaper  variances  are  of  daily  occurrence 

“In  the  case  ^  the  ^  countries  ^  the  Metropolitan  Newspaper  Service,  each  or  perffidical.  Then  the  next  difficultfL  are  sometiines  quite  surprising  It 

are  members  of  ttet  union  It  «u^^^  making  registrations  reqffiring  copyright  perienced  is  to  find  the  contribution!  the  has  even  hapi^ned  that  a  newspaper  claim- 

that  there  IS  automatic  protect  on  in  al  ^  ^ 2oo  to  $1.4(W  or  more  yearly,  article,  possibly  simply  a  brief  paragraph,  mg  copyright  has  prm  ed  the  name  of  a 

of  them  without  any  requiremen  e^  ^  Newspaper  Future  Service  mak^  in  the  great  Lss  of  printed  matfer  in  newspaper  in  the  notice, 

publication  or  of  publ  cation  with  ^  ^  ^  modern  daily.  Hours  of  variances  discovered  are  vexa- 

f.iTf  JnniS  ’’  he  eiSd  ‘‘At  least  two  Other  classes  of  very  ex-  dreary  labor  would  be  saved  the  clerks  in  ^ 

^“The  United  sites’ has  not  Intered  this  regular  contributions  should  The  Office  necessarily  e^eLo^s  to  se- 

imion  which  is  now  in  ^^  Sirc^fions^ra^serioura^d  with  the  nLber  of  the'^gj  vJ^here^Te  nimeTth?  da''  The 

li  character,  and  the  very  noticeable  adver-  article  is  to  be  found,  and  in  addition,  to  "ame  of  the  claimant  may  sometimes  be 

S^^e  at  fest!  that  the  Unfted^States  services  These  registrations  mark  the  i«ragraph  itself  in  some  way  to  a^plicSn  “blank!'  TOs  TL- 

ffiodd  no  longer  hold  back,  but  should  ^rief  text  paragraphs  to  «tch  the  eye  when  the  pages  (not  on-  ba/rassing  when  it  is  the  name  of  the 

oin  this  very  practical  association  of  elaborate  and  oftp  distinctly  beautiful  requently  more  than  ITO)  are  searched  author,  but  prohibits  registration  when  it 
U„,  ,0  prouc.  lUerarp  .„d  ar.is.ic  SSi 

“Various  bills  have  been  introduced  in  P""ted  ^yP%.  .Pfove  most  convenient.  common  fault  in  applications  for 

£TnheJ“sfarto  the  ArticYe^rSon!  GroupTfor  192T&^ar  th/'^esYpart  tion  for  coJyrightYeYistr^^^  tK  Yo  cTaS' 

ing  the  general  revision  of  ^  ^  registration  and  cataloguing  of  cla^Ld,  ffi  ordL  to  secure  copyright  eag®  Daily  News  Com/iany/ ‘the  Centur/ 

laws^^both  contain  provisions  to  that  ef-  periodicals  and  newspaper  themselves  protection.  ®  The  Century  Co».^».y  ’ 

c’  v,  r  r  it.,*  fiitnrp-  it  was  Comparatively  easy  matters.  The  “This  application  is  not  very  complex,  s  a  ement  o  na  lonality  does  not 

So  much  for  the  future  magazines  are  of  course,  arranged  under  but  it  should  always  be  borne  in  mind  tha  trouble  for  newspaper  entries 

Resent  that  chiefly  concerned  Mr.  Thor-  alphabetical  list,  and  the  application  blank  is  devised  to  secure  1°"  claimants  or  authors  are  usually 

....  .  .  little  difficulty  ordinarily  is  experienced  all  the  information  which  it  is  essential  merican  citizens.  But  the  law  does  re- 

The  copyright  business  as  it  is  now  op-  regards  the  names  of  the  claimants  of  to  have  of  record  to  permit  an  intelligible,  Y 

crated  in  America  with  respect  to  news-  f  s  ,  dent  m  the  United  States,  that  the  place 


papers,  he  explained,  is  divided  into  two 
classes;  first,  registrations  made,  as  re¬ 
quired  by  law,  for  each  number  of  issue 
of  a  paj^r  to  be  protected;  and  second, 
registrations  made  to  protect  special  con¬ 
tributions  to  the  newspaner. 

“Nearly  2,000  different  periodicals  are 
regularly  entered,”  he  said,  “but  only  43 
different  newspapers  are  registered  cur¬ 
rently  for  the  entire  contents  of  their  daily 
issues.  But  newspaper  publishers  as  a 
class  are  amongst  the  largest  clients  of 
the  copyright  office. 

“Thus  the  New  York  Times  which 
does  not  register  for  copyright  its  daily 
bsues  at  all  pays  copyright  fees  to  the 
extent  of  about  $1,000,  each  month.  It 
tttakes  registration  regularly  for  each  is¬ 
sue  of  its  Book  Review  and  of  its  Mag¬ 
azine  Section,  and  for  more  than  10,000 
contributions  yearly.  The  Chicago  Trib¬ 
une  pays  upwards  of  $6,000  in  copyright 
fees  each  year. 

“The  justification  for  these  numerous 
entries  by  the  New  York  Times  Com¬ 
pany  and  for  other  thousands  of  entries 
as  well  is  found  in  the  provision  inserted 
in  section  12  of  the  .Act  of  March  4,  1909, 
providing  for  the  deposit  of  copies  of 
copyrighted  works,  reading  as  follows: 
‘or  if  such  work  be  a  contribution  to  a 
periodical,  for  which  contribution  special 
registration  is  requested,  then  one  copy 
of  the  issue  or  issues  of  the  periodical  or 
newspaper  containing  such  contribution  is 
to  be  deposit^  with  an  application  for 
the  registration  of  the  contribution.’ 
These  contributions  mav  be  verv  different 


NEWSPAPER  CIRCULATIONS  AND  RATES— 
ADDITIONS  AND  CORRECTIONS 


The  following  additions  to  and  corrections  of  newspaper  listings  printed 
in  Editor  &  Pubusher  for  July  16  have  been  noted: 


Population 

5.000- 

Trade 

Date 

Name  of 

Net  Paid 

Line 

City 

Area 

Estab. 

City 

Paper 

Issued  Circulation  Adv.  Rate 

14.174 

54,300 

1865 

Boone  (Iowa)  . . . 

. .  News-Republican  . . 

....(e) 

5.451 

.035 

4.270 

12,000 

1879 

Marshall  (Mich.).. 

. .  Chronicle  . 

. . . .  ie> 

2.. 561 

.02 

5.500 

35,000 

1874 

Fairmont  (Minn.). 

. .  Sentinel  . 

....(e) 

3..526 

.036* 

14.500 

50,000 

1873 

Misaoula  (Mont.).. 

,  ..Missoulian  . 

...(m) 

4,714 

. 

1911 

Sentinel  . 

....(e) 

8.849 

Combined  dally.. 

..(me) 

6.963 

.0425 

1873 

Sundiiy  edition.. 

- (8) 

6.399 

.0425 

6,500,000 

9,500,000 

1924 

New  Yorlc  . 

..Graphic  . 

....(e) 

334.795 

.60 

109,920 

275,000 

1904 

Tulsa  (Okla.)  .... 

...Tribune  . 

....(e) 

43.953Z 

.10« 

Siindnj  edition  . 

....(8) 

48.509X 

.10* 

10,000 

.1884 

San  Angelo  (Tex.) 

. .  standard  . 

....(e) 

5,728 

.03* 

Siiiidaj  edition  . 

6,331 

.03* 

8,268 

1891 

Norwich  (N.  Y.).. 

...Sun  . 

....(e) 

3.163 

.03» 

8,000 

1889 

Nyack  (N.  Y.)... 

..Journal  . 

- (e) 

2,883 

.025* 

1922 

News  . 

. (e) 

1.783 

.025* 

16,500 

35.000 

18.30 

OKdeDMurg  (N.  Y.) .  UopiibUcan-Jmirnal 

...  (m) 

6.071 

KKS.OOO 

300,000 

1882 

Utica  (N.  Y.)... 

. . .  Prena  . 

.  ...(m) 

86.058 

.07 

42,000 

150.000 

1899 

Muncie  (Ind.) 

.  ..St.nr  . 

. . . .  (m) 

84.458Z 

.08* 

Sunday  edition  . 

.... (8) 

15,718z 

.08* 

Rate  effective 

September  1,  1927 

408,000 

875,000 

1903 

Indianapolis  . 

...Star  . 

. . . .  (ra) 

108.837Z 

.30* 

Sunday  edition 

. (8> 

141,565z 

.27* 

Rate  effective  September  1,  1927 

70,000 

190,000 

1903 

Terre  Haute  (Ind.). Star  . 

,....(m) 

86.690 

.07* 

Sunday  edition 

. (s) 

84,653 

.07* 

Rate  effective 

September  1,  1927 

45,945 

125,000 

1876 

Sloline  (III.)  ... 

...Dispatch  . 

. (e) 

18,898 

.06* 

11,039 

1901 

2,230 

.025* 

Sunday  edition 

.....(8) 

2,2.30 

.025» 

300,000 

11,541,831 

1900 

Manila  (P.  I.)... 

...Bulletin  . 

6,346 

.036* 

of  his  domicile  be  stated,  and  if  a  for¬ 
eigner,  his  nationality  must  be  given.  Not 
all  foreign  authors  are  entitled  to  obtain 
copyright  in  the  United  States.  Unless 
copyright  relations  have  been  established 
between  the  United  States  and  the  country 
to  which  the  author  belongs  his  work 
cannot  be  registered. 

“Trouble  frequently  arises  when  news¬ 
paper  or  periodical  contributions  are  pub¬ 
lished  under  the  pen  name  or  pseudonyms 
of  their  authors.  The  copyright  law  pro¬ 
tects  anonymous  works  or  articles  pub¬ 
lished  under  pseudonyms  and  does  not 
require  the  declaration  of  the  true  name 
of  the  writer  (except  in  some  special 
cases)  ;  but  if  the  claim  of  copyright  is 
to  be  recorded  in  the  name  of  the  au¬ 
thor,  then  the  true,  legal  name  of  such 
author  must  be  stated  for  record,  and 
not  his  pen  name  or  pseudonym.  It  goes 
without  saying,  that  no  copyright  can  be 
recorded  without  a  name  for  the  copy¬ 
right  owner. 

“While  copyright  is  a  personal  property, 
and  protects  the  result  of  the  author’s 
personal  effort,  the  ownership  of  the  copy¬ 
right  may  be  registered  in  the  name  of  an 
institution  or  a  firm  or  corporation,  and 
in  the  latter  case  the  name  of  the  owner 
should  be  exactly  stated  in  the  application 
form,  including  the  ‘Inc.’  and  the  place, 
if  part  of  the  incorporate  title,  should 
also  be  state  as  part  of  the  owner’s  name 
and  not  merely  as  the  address.  Where 
the  claimant  of  a  copyright  is  a  marrie 
woman  who  has  written  and  become 
(Continued  on  Page  33) 
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WELDING  GROCERY  UNITS  INTO  CHAIN 
TO  BEAT  COMPF/nnON  OF  GIANTS 


Niagara  Falls  Newspaper  Perfected  Organization  of  Retailers, 
Guaranteed  Regular  Advertising  and  Merchandising,  and 
Made  “Niga”  Store  Synonym  of  Economy 


By  HAMMOND  EDWARD  FRANKUN 


M.  Bbaoley  Norton 


TJOW  a  newspaper  can  guide  the  in- 
dependent  retailers  of  its  city  to  meet 
and  beat  rapidly  growing  chain  store 
compel  hioiL  how 
the  declining 
strength  of  the 
jobbers  in  a  com¬ 
munity  can  be  re¬ 
placed  by  fresh 
vigor,  and  how  a 
live  medium-size 
city  newspaper 
can  add  notably 
to  its  local  and 
national  food 
linage,  have  been 
demonstrated  dur¬ 
ing  recent  months 
by  M.  Bradley 
Norton,  advertis¬ 
ing  manager  of 

the  Niagara  Falls  (N.  Y.)  Gazette. 

The  Niga  Stores  plan  did  it. 

This  plan  is  strikingly  different  from 
the  space-selling  “special  page”  of  the 
average  newspaper.  It  is  much  more 
far-reaching  and  really  gets  at  the  bot¬ 
tom  of  the  retailer’s  present  problem. 
Almost  from  the  start  it  assured  the 
Gazette  seven  to  eight  columns  of  extra 
local  advertising  every  Thursday. 

Five  Niagara  Falls  grocers  met  to¬ 
gether  in  April  of  last  year.  They  found 
themselves  facing  stiff  competition  es¬ 
pecially  from  the  chains,  poor  credits 
and  limited  buying.  The  dealers  were  in 
a  mood  to  battle  the  chain  stores,  but  the 
local  newspaper,  which  was  represented 
said  that  it  would  be  better  to  adopt 
the  practices  of  the  chain  organization 
and  work  along  the  “chain”  lines.  Those 
at  this  conference  arranged  for  a  mass 
meeting  at  the  Chamber  of  Commerce 
for  the  following  Monday  night  with 
the  cashier  of  a  local  bank,  the  secretary 
of  the  Chamber  of  Commerce,  the  presi¬ 
dent  of  the  Business  Men’s  Associaticxi 
and  the  advertising  manager  of  the 
Gazette  as  speakers.  More  than  250 
dealers  and  others  interested  were 
present. 

From  this  nucleus,  the  Niagara  Falls 
Retail  Grocers  Association  was  formed 
with  100  active  grocer  members.  Its  dues 
were  $2  a  month.  Then  came  plenty  of 
details  to  be  viforked  out.  The  newspaper 
gave  freely  of  its  time  during  the  next 
two  or  three  months  to  help  get  the  or¬ 
ganization  functioning.  A  set  of  agree¬ 
ments  between  the  grocers  and  the 
association  was  drawn  up.  The  associa- 
ti<Mi  gathered  data  and  prices  on  mass¬ 
buying.  The  members  were  helped  to 
clean  out  all  of  their  old  stock  that  they 
could. 

A  start  was  made  on  collective  buying 
when  the  group  pooled  together  in  the 
purchase  of  1.000  pounds  of  a  well-known 
brand  of  coffee  and  a  carload  of  flour. 

.\t  a  meeting  addressed  by  Mr.  Norton, 
the  value  of  joint  advertising  was  made 
plain  and  a  suggested  contract  between 
the  individual  larger  members  and  the 
association  for  the  payment  of  $4  a  week 
each  to  finance  a  large  seven  column 
weekly  space  for  the  Niga  Stores  was 
passed,  copy  to  be  approved  by  the  as¬ 
sociation  committee  on  buying  and  adver¬ 
tising.  Through  the  efforts  of  the 
Gazette  solicitors,  36  members  signed  the 
iron-clad  contract  for  52  weeks. 

The  contract  provides  that  the  com¬ 
mittee  will  meet  every  Monday  to  decide 
what  is  to  be  advertised.  The  store 
agrees  to  stock  and  display  all  advertised 
items,  to  make  displays  of  such  items  in 
the  windows  or  on  the  counters  every 
Friday  and  Saturday,  to  paste  on  the 
windows  every  Friday  a  copy  of  the  ad¬ 
vertisement,  and  to  sell  the  goods  at  the 
price  advertised.  The  store’s  name,  ad¬ 
dress  and  telephone  number  is  printed 
at  the  bottom  of  the  advertisement.  On 


Thursday,  Oct.  21,  1926,  the  first  seven- 
column  advertisement  appeared.  Since 
then,  the  size  has  been  increased  to  eight 
columns. 

The  copy  resembles  that  of  chain  stores 
with  “specials”  displayed  boldly  at  at¬ 
tractive  prices  in  boxes.  -At  the  top 
under  the  trademark,  Niga,  and  the  head¬ 
ing,  “Buy  in  quality — home  town  grocers” 
apjjears  this  explanation: 

“The  N.I.G..\.  is  the  Niagara  Inde¬ 
pendent  Grocers  .Association  composed  of 
the  leading  independent  grocers  of  Ni¬ 
agara  Falls.  Every  grocer  who  is  a 
member  of  this  organization  is  a  reliable 
merchant  pledged  to  serve  the  buying 
public  with  the  best  foodstuffs,  fruits, 
produce  and  meats  that  the  markets  afford 
and  to  sell  at  prices  lowered  by  greatlv 
increased  buying  power.  Our  motto  is 
‘quality  foodstuffs,  lowered  prices  and 
prompt  service.’ 

“The  N.I.G..A.  policy  is  to  save  you 
money.  The  combined  resources  of  the 
dependable  grocers  listed  below  are  af¬ 
filiated  in  buying  in  large  quantities  which 
will  allow  price  concessions  from  the 
wholesaler.  These  savings  will  be  passed 
on  to  those  who  patronize  grocers  who 
are  members  of  the  N.I.G.A.  in  your 
neighborhood — it  will  pay  you  well  to 
patronize  him — He  not  only  serves  you 
well  but  gives  vou  FREE  DELIVERY 
SERVICE.” 

With  but  two  exceptions,  the  original 
signers  of  the  agreement  report  increased 
volume,  large  profits  and  smaller  stocks 

“At  the  start  of  course  lines  were  in 
a  hopeless  confusion,”  Mr.  Norton  stated. 
“This  was  solved  by  advertising  a  com¬ 
modity,  without  naming  the  brand,  at  a 
low  price.  Excess  stocks  were  taken 
over  by  the  association  and  divided  among 
the  members  at  a  special  sale.  This 
cleared  the  shelves  and  enabled  them  to 
put  in  similar  lines  in  all  stores.  Then 
the  advertising  carried  the  name  of  the 
brand  in  every  instance.  Today  na¬ 
tionally  advertised  articles  dominate. 

“The  NIGA  management  has  been 
strict  in  enforcing  the  agreement  clauses. 
If  a  dealer  does  not  stock  the  advertised 
line,  if  he  is  convicted  of  substitution, 
if  he  runs  an  untidy  store  or  if  he  does 
not  make  his  displays  each  week,  he  is 
summoned  before  the  committee.  If  he 
continues  to  ignore  instructions,  he  is 
dropped  by  committee  vote.  Some  seven 
dealers  have  dropped  out,  but  been  easily 
replaced  by  others. 

“It  is  my  belief  that  the  success  or 
failure  of  such  an  organization  rests 
with  the  newspaper  and  the  way  it 
handles  it.  From  the  start  we  supplied 
a  man  to  attend  all  meetings  and  advise 
on  business  matters.  His  duties  include 
the  preparation  of  the  seven-column  copy. 
Right  here  I  want  to  emphasize  that 
the  newspaper  cannot  inaugurate  this 
idan  and  then  expect  it  to  run  itself. 
Constant  watch  must  be  maintained,  and 
the  paper  must  be  able  to  assist  at  a 
moment’s  notice.  If  the  newspaper  has 
the  confidence  of  the  association,  the 
paper  can  shape  the  organizatiem’s  plans 
and  policies  so  that  greatest  good  will 
accrue  to  all — the  grocer,  jobber,  manu¬ 
facturer,  newspaper  and  public. 

“With  this  plan,  the  national  adver¬ 
tiser  is  not  asked  to  assist  in  defraying 
part  or  all  of  the  cost  of  the  page  ad¬ 
vertisement.  The  grocers  pay  their  own 
money  for  that.  The  association  does 
ask  the  manufacturer  to  run  advertising 
apart  from  the  local  copy  on  different 
pages  and  on  different  ^ys  than  the 
NIGA  advertisement  appears.  The  idea 
is  to  educate  the  housewife  so  that  when 
the  full  page  appears  on  Thursday,  she 
will  recognize  the  old  friends  she  has 
been  meeting  in  her  paper  during  the 
week. 

“Some  associations  follow  the  plan  of 


asking  the  manufacturer  to  take  space 
in  a  composite  page  weekly.  Then  the 
names  are  listed  below.  This  neither 
accomplishes  what  the  manufacturer 
wants  nor  meets  chain  store  competition. 
Pure  price  advertising  is  needed  by  the 
stores,  and  the  public  must  be  educated 
to  the  merits  of  the  product  firs*  before 
the  price  appeal  can  register.” 

The  housewife  has  bMn  taught  the  ad¬ 
vantages  of  telephone  service,  quick  de¬ 
livery,  advertised  merchandise  reliability, 
and  the  courtesy  of  a  charge  account, 
yet  lower  prices.  A  number  of  the  mer¬ 
chants  report  largely  increased  telephone 
business.  The  average  increase  in  volume 
for  all  the  store  members  is  estimated  at 
25%  for  tlw  period  since  last  October. 

The  national  advertiser  is  introduced 
by  the  newspaper  to  the  jobbers.  Dis¬ 
tribution  for  old  and  new  products  has 
been  brought  about  by  the  newspaper,  the 
Nigj  Store  committee  and  the  jobbers. 
For  instance,  a  manufacturer  of  baking 
powder  who  had  not  touched  the  state, 
was  brought  into  the  New  York  market 
by  a  50-case  order  placed  by  the  group 
and  now  is  planning  schedules  and  sam¬ 
pling  crews  for  the  entire  rest  of  the  state. 
Strong  opposition  has  arisen  from  some 
quarters,  especially  jobbers  in  neighbor¬ 
ing  cities,  but  so  far  the  plan  has  worked 
well.  A  Niga  Dairy  at  a  cost  of  $25,000 
has  been  formed  to  supply  milk  to  their 
stores,  bringing  the  price  down  from  It 
to  10c._  The  next  step  may  be  the 
acquisition  of  a  jobbing  house  of  its  own. 

-After  nine  months  of  close  association 
with  the  movement,  Mr.  Norton  has  this 
coun.sel  to  offer  fellow  newspaper  execu¬ 
tives  : 

“Proceed  very  cautiously.  Do  not  ex¬ 


pect  just  to  roughly  outline  the  pro¬ 
cedure  and  then  have  a  local  group 
execute  it.  Be  prepared  to  lead  and  ad¬ 
vise  every  step  of  the  way. 

“Help  sell  the  idea  to  the  individual 
store,  assist  the  dealers  to  sign  up,  and 
then  be  at  the  secretary’s  elbow  con¬ 
stantly  to  counsel  and  advise.  Keep  the 
group  from  starting  with  the  idea  of 
•fighting’  something.  Instead,  have  them 
use  a  policy  of  better  stores,  better  Imsi- 
ness  methods,  better  buying  plans,  and 
some  real  advertising.  Interest  other  big 
men  in  the  dty,  such  as  your  banker, 
who  should  take  off  his  coat  and  work 
with  you  to  improve  the  credit  cona¬ 
tions. 

“When  the  plan  is  working  smoothly, 
the  newspaper  should  ‘tell  the  world’ 
about  it  every  possible  way.  No  manu¬ 
facturer  or  agency  should  be  overlooked, 
for  one  can  never  tell  when  the  next 
new  product  is  coming  from.  The  na¬ 
tional  representatives  should  be  enlisted. 
The  association  should  write  to  its 
sources  of  supply.  The  joMjer  should 
write  to  his  manufacturers.  The  sales¬ 
man  should  be  welcomed,  introduced  to 
the  secretary  and  to  the  jobber  and  fur¬ 
nished  with  route  lists. 

“If  you  put  your  heart  into  this  job. 
you  will  place  your  retail  grocer  on  a 
higher  level  and  enable  him  to  m^e 
money,  you  will  foster  good  will  among 
your  subscribers,  you  will  have  larger 
linage  (our  total  increase  is  50,000  lines 
or  14%  for  the  last  nine  months,  a 
good  bit  of  it  on  food  advertising)  and 
the  national  advertiser  will  express  his 
thanks  by  ‘saying  it  with  schedules,’ 
which  is  sweet  music  indeed  to  every 
newspaper  publisher.” 


The  Only  Sunday  Newspaper 
in  Jacksonville 


The  Florida  Times- 
Union  blankets  Jack¬ 
sonville  on  Sunday,  for  it 
is  the  only  Sunday  news¬ 
paper  published  here. 

Its  city  circulation  on 
Sunday,  according  to  the 
latest  ABC  report,  is  30,837 
— or  one  paper  to  about 
every  4.5  persons  in  Jack¬ 
sonville. 

In  addition,  it  has  a  sub¬ 
urban  circulation  of  17,264 
and  a  country  circulation 
of  14,724.  The  total  Sun¬ 


day  circulation  is  more  than 
63,000  —  the  largest  in 
Florida. 

The  possibility  of  com¬ 
bining  Sunday  advertising 
with  daily  advertising  in 
one  dominant  medium  with 
complete  coverage  offers  a 
great  advantage  which  na¬ 
tional  and  local  advertisers 
have  recognized.  This  is 
just  one  more  reason  why 
the  first  new’spaper  on 
Jacksonville  and  Florida 
advertising  schedules  is — 


^hcSflorida  Mmcs-IStiloti 

JACKSONVILLE,  ELA. 


11 


Editor  &  Publisher  for  August  6 ,  1927 


ADVERTISING  NEW  ARM  OF  BRITISH  EMPIRE 


World-wide  Commerce  the  Motif  of  Great  Convention  and  Elxhibition  of  Advertising  Association  at 
Olympia — Attendance  Includes  2,000  from  Great  Britain  and  Many  Foreign  Delegates 


London,  JuIy  22. — That  lusty  in¬ 
fant  of  organized  British  business, 
the  Advertising  Association,  has  just  con¬ 
cluded  a  four-day  convention  at  Olympia 

_ its  third — with  a  total  registration  from 

Great  Britain  in  excess  of  2,000  delegates, 
including  more  than  600  women,  and  rep¬ 
resentatives  from  France,  Germany,  Aus¬ 
tria,  Holland,  Czecho-Slovakia,  Italy, 
Norway,  Sweden,  Denmark,  the  Unit^ 


By  ALLAN  DELAFONS 

{LoNdom  Corresti  ndent  of  Editor  &  Pcrlisher) 


where  its  authority  is  unquestioned  and  its 
ability  accepted  as  authoritative. 

“Ethically,  agency  practice  has  pro¬ 
gressed  a  long  way  from  the  day  when 


Advertising  Association  which  represents  their  money  on  Saturday.  They  were  gressed  a  long  way  from  the  day  when 
31  affiliated  advertising  organizations  and  paid  either  on  Friday  evening  or  Satur-  it  had  no  more  morals  than  a  counter¬ 
clubs  and  some  20,000  people  engaged  in  day,  but  did  not,  as  many  advertisers  ffiter  or  no  more  conscience  than  a  poll- 
advertising  throughout  Great  Britain  and  thought,  spend  all  their  money  on  Satur-  tician.  In  spite  of  all  kinds  of  resistance, 
Ireland.  It  was  guaranteed  eight  months  day.  The  sales  of  chocolates,  cigarettes  self-interest— which  after  all  is  the  great- 
ago  by  the  members  of  the  Thirty  Club  and  tobacco  where  larger  on  Saturdays  est  compelling  force  in  all  human  ^ac- 
of  London.  than  on  any  other  day  of  the  week.  tice — ^has  forced  the  modem  advertising 

For  the  first  time  in  England,  a  great  J.  A.  Whamond  Mudie,  Lomlon  repre- 


tice — ^has  forced  the  modem  advertising 


exhibition  was  designed  and  built  on  sentative  of  the  Dundee  Ei’cning  Tele- 
architectural  lines.  The  specific  character  graph  and  Post,  pointed  out  that  holiday 
of  each  exhibitor’s  business  was  examined  rates  were  mainly  used  by  London  news- 
by  the  architect,  Joseph  Emberton,  A.  papers,  not  by  those  in  the  provinces. 
R.  1.  B.  A.,  and  made  to  conform  to  Another  speaker  suggested  that  holiday 
one  architectural  formula.  It  was  essen-  rates  were  bad  for  the  advertiser,  for 
tially  modern  in  spirit — so  “futurist”  in  perhaps  he  was  iixluced  by  that  means  to 
fact,  that  it  was  almost  Egyptian  in  its  advertise  when  it  was  not  really  a  paying 
composure.  It  represented  the  highest  proposititm  for  him  to  do  so. 
point  reached  by  the  modern  movement  Robert  J.  Webber,  joint  managing  di¬ 
in  decorative  art  and,  in  the  opinion  of  rector  of  the  Cardiff  Western  Mail,  paid 
Sir  Lawrence  Weaver  and  other  author-  tribute  publicly  to  the  work  of  national 
ities,  will  revolutionize  existing  ideas  of  and  international  importance  being  done 


shop  facades,  decorations,  etc 


by  advertising  agents.  The  interests  of 


There  were  300  exhibitors,  including  newspapers  and  advertising  agents,  he 
most  of  the  great  newspapers,  the  Gov-  pointed  out,  lay  in  co-operation,  not  an- 


ernment,  printers,  advertising  agents, 
photo-engravers,  and  poster  artists  at 


tagonism. 

The  newspaper  representative  often 


work,  publishers,  national  advertisers,  complained  that  the  advertising  agent 


railways,  etc. 


made  it  difficult  for  him  to  obtain  busi- 


RT.  HON.  CHARLES  A.  McCURDY 
Managing  Director  of  the  London 
Daily  Chronicle  and  President  of  the 
British  Advertising  Association. 

States  of  America,  and  all  the  Domin¬ 
ions.  The  attendance  far  surpassed  the 
1924  international  convention  at  Wem¬ 
bley. 

Empire  marketing  was  the  theme  dis¬ 
cussed  before  the  general  sessions  by  a 
number  of  important  speakers  but  every 
phase  of  ad\"ertising  was  covered  in  the 
papers  delivered  by  the  ninety  or  more 
spiers  who  addressed  one  or  more  of 
the  convention’s  18  sessions.  Five  halls 
were  oca^icd  every  day.  The  display  of 
the  Empire  Marketing  Board  was  the 
centre  of  attraction  of  the  British  Adver¬ 
tising  Exhibition,  which,  according  to  Sir 
Lawrence  Weaver,  K.  B.  E.,  chairman  of 
the  exhibition  committee,  was  a  co-opera¬ 
tive  effort  on  the  part  of  the  newspapers, 
advertising  agencies,  printers,  billposters, 
and  a  number  of  national  advertisers,  to 
present  to  the  public  a  picture  of  what 
advertising  meant  today  and  to  show  that 
advertising  was  an  essential  factor  in 
Empire  trade.  The  exhibition  ran  con- 
wrently  with  the  Empire  display  week 
in  London  and  the  provinces.  It  was 
unofficially  stated  that  a  profit  of  $50,000 
was  realized  on  the  exhibition. 

Speakers  who  dealt  with  the  problem 
of  empire  marketing  included  the  Rt. 
Hon.  L.  S.  Amery,  P.  C.,  M.  P. ;  Rt. 
Hon.  Viscount  Burnham,  G.  C.  M.  G., 
C.  H.,  LL.  D. ;  Rt.  Hon.  Sir  Robert 
Home,  G.  B.  E.,  M.  P. ;  Rt.  Hon.  Sir 
Philip  Cunliffe-Lister,  K.  B.  E.,  M.  P., 
Sir  Edwin  F.  Stockton,  Major  the  Hon. 
J.  J.  Astor,  M.  P..;  Rt.  Hon.  W.  Orms- 
by  Gore,  M.  P. ;  Rt.  Hon.  J.  H.  Thomas, 
P.  C.,  M.  P. ;  Sir  Herbert  Morgan,  K. 
B.  E. :  Rt.  Hon.  Sir  Alfred  Mond,  M.  P. ; 
and  the  Rt.  Hon.  C.  A.  McCurdy,  K.  C. 

Receptions,  balls,  parties,  a  visit  to  the 
Royal  Apartments  at  Windsor  followed 
by  tea  with  the  Dean,  golf,  and  cricket 
tournaments,  etc.,  were  carried  out  for 
ffte  amusement  of  the  delegates. 

A  great  advertising  carnival  and  cos¬ 
tume  ball  at  Olympia,  si^cially  arrang^ 
so  that  the  general  public  might  join  in 
the  week’s  fiesta,  was  held  at  Olympia  on 
Friday  night. 

The  E:^ibition  was  organized  by  the 


At  the  opening  general  session  on  ness.  The  agent,  on  the  other  hand, 
Tuesday  morning,  Rt.  Hon.  Charles  urged  that  newspaper  representatives 
McCurdy,  president  of  the  Advertising  were  a  menace,  and  did  not  realize  that 
Association,  led  the  speakers,  who  included  if  the  agent  had  anything  for  them  he 
Rt.  Hon.  L.  S.  Amery,  M.  P.,  Secre-  would  send  it  to  the  paper’s  offices.  He 
tary  of  State  for  the  Dominions,  Sir  v;ould  suggest  that  where  business  was 
Robert  Home,  M.  P.,  H.  H.  Charles,  big  enough  to  justify  it,  the  advertising 
president  of  the  Charles  Advertising  agent  should  establish  a  separate  space- 
Service  of  New  York,  and  Perev  C.  buying  department,  and  place  it  in  charge 
Burton,  a  director  of  the  London  Press  oj  a  competent  manager,  ready  at  all 


times  to  see  newspaper  representatives. 


Service  of  New  York,  and  Percy  C.  buying  department,  and  place  it  in  charge  SIR  LAWRENCE  WEAVER,  K.  B.  E, 

Burton,  a  director  of  the  London  Press  oj  a  competent  manager,  ready  at  all  chairman  of  the  Advertising  Exhibi- 

Exchange.  times  to  see  news^per  mpresentatives  Advertis- 

Addressing  the  newspaper  e.xecutives’  The  expenses  of  such  a  department  would  Convention 

session  Ulric  B.  Walmsley  of  the  Lon-  be  more  than  defray^  by  reason  of  the 

don  Daily  Sketch  referred  to  the  activ-  closer  co-operation  t^tween  the  agency  agency  to  develop  a  wide  and  varied 

ities  of  the  press  agent  in  sending  out  and  the  newspapers.  Where  business  was  service,  combining  specialized  knowledge 

letters  above  the  signature  of  well-known  ’jot  sufficient  to  Justify  such  a  separate  industry,  commerce,  finance  and  the 

persons,  and  containing  “puff”  matter  of  department,  Mr.  Webber  suggested  that  professions. 

some  kind.  The  news  columns  of  a  agents  might  well  spare  as  much  of  tteir  “Advertising  I  believe  to  be  in  its  in- 

paoer  were  worth  more  than  the  adver-  time  as  possible  to  getting  on  friendly  ,  -“lavcrusing,  i  ^"eve  to  oe  in  its  in 

paper  were  wortn  more  tnan  tne  aaver-  -^^snaners  and  their  reore-  fancy— one  day  all  the  professions  will 

tisement  columns  because  readers  believed  terms  with  newspapers  ana  trwir  repre  j^dvertise doctors  will  advertise  the  ad- 

in  the  statements  thev  read  therein  Mr  sentatives.  Referring  to  bad  debts,  Mr.  aavemse  ooctors  win  aavertiw  tne  aa- 

1  jnfy  cead  therein.  Mr.  .y  . ,  stated  that  the  reason  for  the  vantages  and  blessings  of  health ;  lawyers 

Walmsley  suggested  a  central  control  Webber  stated  that  the  reason  tor  tne  .3  advertise  how  to  avoid  lawsuits  • 

board  of  some  kind  to  prevent  those  at  failure  of  agencies  was  often  that  com-  win  aavcriise  now  10  avoid  lawsuns, 

ward  01  soiTC  Kim  to  Prevent  those  at-  .  -  ,  ^  .  ,•.  .  .  nrired  architects  will  advertise  the  delights  of 

p„bl,o,.y  ™  toitnad  a.Ki  «uip- 

a  con.„.U,io„  basis.  SlJ 

pointed  out  that  a  good  press  agent  put  .  Two  types  of  newspaper  representa-  development  of  advertising,  for 

his  name  at  the  top  of  the_  copy  he  sent  tives  that  the  agent  was  always  gl^  to  eyej-y  good  that  man  possesses,  whether 
out  as  evidence  of  good  faith.  sm,  said  Philip  de  G.  Benson,  prnident  jjg  religious  or  social  or  physical  wcl- 

Lieut.-Col.  E.  F .  Lawson,  of  the  Lon-  of  the  Institute  pf  Incorporated  Practi-  faj-g  has  come  to  him  through  the  advan- 


Addressing  the  newspaper  executives’  The  expenses  of  such  a  department  would 
session  Ulric  B.  Walmsley  of  the  Lon-  be  more  than  defray^  by  reason  of  the 


T  -  o  t  T-  -T  f  .  r  a-*  dP  T  it  be  religious  or  social  or  physical  wel- 

Lieut.-Col.  E.  F.  Lawson,  of  the  Lon-  of  the  Institute  of  Incorporated  Practi-  fare,  has  come  to  him  through  the  advan- 
(lOft  Dotly  said  that  provided  tioners  in  Advertisingj  were  the  man  who  tages  of  these  things  being  advertised  to 

matter  came  from  a  known  source  and  had  some  knowledge  of  his  own  news-  him.” 
that  it  was  of  some  news  interest,  it  paper  and  the  man  who  could  inform  the 

would  be  considered  by  the  editor  with  agent  what  space  was  vacant  for  the  Tn!J !  In 
a  view  to  publication.  Press  agents,  he  next  tew  days.  The  recognized  agent  was  Incorporated  Practitiomrs  in 

suggested,  should  be  paid  for  the  work  not  concerned  with  the  production  of  an  objects- 

they  actually  did  for  their  clients,  not  individual  order  for  the  following  day’s  ^h^^  recently  formed  tedy. 


“Our  one  and  sole  object,”  he  said. 


for  the  amount  of  space  they  obtained.  issue.  He  was  concerned  with  the  main-  ^ .  Our  one  and  sole  object,  he  said. 
Holiday  rates  for  advertising  were  not  tenance  and  increase  of  the  available  ad-  “‘s  the  continued  improvement  of  the 
good  business,  S.  P.  Thornett,  assistant  vertising  appropriation.  The  fundamen-  service  that  advertising  agents  can  offer 
general  manager  of  the  Morning  Post,  tal  essential  was  that  advertising  should  Jneir  clients.  We  frankly  believe  that  the 
declared.  The  question,  he  said,  could  pay  the  advertiser.  As  long  as  the  ad-  system  of  service  advertising  agencies  that 
not  ^  considered  solely  from  the  point  vertiser  was  thus  making  a  profit  he  exists  today,  working  in  close  operation 
of  view  of  the  advertisement  manager,  was  able  to  keep  on  advertising.  The  with  the  advertiser  and  his  organiution. 
Holiday  rates  were  not  a  modern  growth,  press.  Mr.  Benson  urged,  should  not  look  >s  the  best  available  means  by  which  an 
but  were  a  modern  cultivation  from  that  upon  the  agent’s  commission  as  a  payment  advertiser  can  get  the  best  results  from 
rank  growth — ^hidden  rates.  The  reduc-  for  any  individual  advertisement,  but  as  h>s  advertising  expenditure  and  our  ob- 
tion  made  by  most  papers  at  certain  sea-  a  specific  subsidy  to  enable  the  agent  to  ject  in  developing  the  Institute  is,  by  or- 
sons  was  based  on  the  knowledge  that  maintain  efficient  advertising  organiza-  ganizing  and  training,  to  develop  our  in- 
there  were  periods  when  advertising  was  tions  to  develop  advertising  and  make  it  dustry  and  make  it  more  and  more  of 
less  effective  than  at  other  times.  Exigen-  pay.  greater  value  to  the  advertiser, 

cies  of  make-up,  paucity  of  news  when  Speaking  at  the  Opening  session  Percy  “It  is  a  serious  thing  that  the  cost  of 
Parliament  was  up,  the  Long  Vacation  C.  Burton,  a  Director  of  the  London  advertising  depends  not  on  its  intrinsic 
at  the  Law  Courts,  the  policy  of  making  Press  Exchange,  Ltd.,  dealt  with  “The  value,  but  on  the  demand  for  it  and  as 
newspapers  ever  larger,  compelled  the  Position  of  the  Advertising  Agent  in  Ad-  advertising  increases  in  this  country  (as 
forcing  of  advertising,  Mr.  Thornett  vertising.”  it  always  is  bound  to  increase  as  trade 

claimed,  when  the  demand  for  space  “We  in  the  advertising  profession,”  he  grows)  so  will  it  become  more  and  more 
was  less  than  normal,  and  forced  spaces  said,  “realize  that  the  agent  has  long  difficult  to  get  paying  results  from  an  ad- 
could  not  be  obtained  except  at  reduced  passed  from  the  position  of  a  mere  broker  vertising  appropriation.  Thus  will  the 
rates.  or  seller  of  space — a  huckster  of  Adver-  maintenance  and  development  of  this 

Horace  Imber,  advertisement  director  tising  wares,  yet  we  realize  also  that  country’s  trade  depend  very  much  on  the 
of  the  London  Daily  Chronicle,  pointed  we  have  not  yet  fully  attained  our  ultl-  adequate  supply  of  efficient  advertisii^ 
out,  with  regard  to  the  falling  off  in  mate  aims,  namely  an  acknowledged  pro-  men  and  we  firmly  believe  that  in  this 
advertising  on  Saturdays,  that  nowadays  fession  rendering  a  highly  specialized  Institute  we  have  the  begiiming  of  an  or- 
most  people  spent  a  large  percentage  of  service  in  a  complex  commercial  field  ganization*  which  will  ultimately  do  its 


12 


Editor  &  Publisher  for  August  6,  1927 


part  in  this  important  development  of  the 
nation's  industry." 

W.  H.  Harford,  a  director  of  Saward 
Baker  &  Co.  Ltd.,  and  one  time  general 
manager  of  the  London  Daily  Herald, 
presided  over  the  Press  Representation 
Session  on  Wednesday.  E.  M.  I.  Bux¬ 
ton,  a  director  of  Paul  E.  Derrick,  Ltd., 
read  a  paper  on  ‘‘How  Newspapers  Can 
Increase  Their  Efficiency  as  Advertising 
Media  and  thus  Increase  the  Amount  of 
Their  Press  Advertising.”  Mr.  Buxton 
dwelt  on  tlie  infrequency  of  contact  be¬ 
tween  the  dictators  of  newspaper  policies 
and-  the  managers  of  advertising  enter¬ 
prises,  and  urged  the  necessity  of  news¬ 
papers  supplying  detailed  information  for 
the  benefit  of  advertisers  concerning  their 
respective  markets.  Some  of  the  subjects 
upon  which  advertisers  would  be  glad  to 
receive  information  from  the  local  news¬ 
papers  included: 

1.  Geographical  boundaries  of  the  market 
represented  by  the  paper's  readers. 

2.  Population  distribution  within  the  market 
covered,  parallel  with  sales  figures. 

3.  Ketail  and  wholesale  distributors,  listed 
by  trades,  in  parallel  for  each  sub-divisitn,  with 
certain  further  analysis  indicative  of  standing 
and  location. 

4.  Analysis  of  population  by: 

(a)  Occupations,  with  unemployment  ratios. 
Housing — rateable  values,  new  build- 


REVISIT  SCENES  OF  1924  AD  TOUR 


(b) 
ings. 

(c) 

(d) 

(e) 


Estimated  purchasing  power. 

Numbers  and  distribution  of  children. 
Distinctive  local  haunts  of  life;  at  woik, 
at  recreation,  at  home,  with  any  tendencies  to 
change. 

(f)  Characteristics  of  taste  or  habit  in  dress 
(men,  women,  children),  with  tendencies. 

(g)  Characteri.sticB  of  taste  in  homes  and 
home  furnishings,  with  tendencies. 

(h)  Characteristics  in  choice  of  foods  and 
drinks,  their  purchase,  preparation  and  serving, 
with  tendencies. 

(i)  Characteri.stics  in  feeding,  m.anagement, 
and  education  of  children,  with  tendencies. 

(j)  Floating,  visiting  and  travelling  people 
— numbers  and  desefiptive  material  useful  from 
trade  standpoints. 

(k)  Registration  (and  other  details)  of  motor 
vehicles  over  a  series  of  years — cars,  cycles  and 
commercial. 

(l)  Telephones — number  of,  and  tendencies. 

(m)  Transportation  facilities,  described  in  re- 
latkm  to- the  regular  activities  of  the  districts 
covered,  occupational  and  commercial,  with  prob¬ 
able  changes. 

(n)  Proportions  of  their  retail  buying  local¬ 
ly,  and  of  various  merchants  outside  their  dis¬ 
trict,  as  observed  in  different  lines  of  mer¬ 
chandise  and  different  population  classes,  with 
tendencies. 

(o)  Purchasing  habits  as  related  to  branded 
goods,  advertised  or  unadvertised,  with  tenden¬ 
cies. 

(p)  Disposition  towards  goods  of  foreign  I 
manufacture,  classed  by  countries  of  orig.n 
and  by  lines,  and  freely  illustrated,  with  ten¬ 
dencies. 

5.  What  mass  influences  have  produced  noted 
effects  on  popular  choice  of  goeds,  with  some 
comparative  efficiences — merchants'  stocks  and 
recommendations:  press,  outdoor,  postal  and 
other  ferms  of  advertising,  etc.,  with  tendencies. 

6.  Data  on  local  merchandising  conditions 
that  sales  managers  can  use  to  advantage  from 
the  beginning  pf  an  advertising  campaign. 

Wynne  Williams,  Nursing  Mirror, 
agre^  with  Mr.  Buxton’s  advocacy  of 
the  zone  system  of  merchandising  and 
with  the  necessity  of  market  surveys  sup¬ 
plied  by  the  newspapers  for  advertisers 
and  suggested  that  agents  should  con¬ 
tribute  to  the  cost  of  such  service.  ‘‘The 
Chicago  Tribune  Book  of  Facts,’’  Mr. 
Williams  stated,  cost  $1,250,000,  and 
newspapers  in  America  had  found  the 
need  of  a  protective  society  to  protect 
them  from  costly  demands  that  were  not 
within  the  limits  of  newspaper  practice. 
The  protective  society  laid  down  a 
‘‘Standard  of  Practice”  that  defined  the 
demands  that  might  justly  be  made  by 
advertisers  from  newspapers.  W.  N. 
Roberts,  Farming,  mentioned  the  thirst 
for  information  concerning  advertising 
media  on  the  part  of  American  agents. 
All  progressive  advertising  asrents  desired 
to  see  representatives,  and  when  this  was 
not  the  case  then  their  representatives 
might  take  it  that  the  days  of  those 
agents  were  numbered. 

Lord  Burnham,  proprietor  of  the  Lon¬ 
don  Daily  Teleghaph,  spoke  at  one  of  the 
general  sessions  on  July  21. 

‘‘It  was  said  in  an  American  news¬ 
paper,”  Lord  Burnham  said,  “that  if  one 
tenth  of  the  cost  of  the  European  War 
had  been  put  into  well  directed  publicity 
and  advertising  to  teach  the  people  of  the 
world  that  they  were  brother  citizens  of 
the  world — the  War  would  never  have 
come. 

“This  may  be  in  the  nature  of  hyper¬ 
bole.  but  it  is  certain  that  in  common 
belief  today,  as  shown  by  the  big 
schemes  of  advertising  that  are  being 


Thomas  McDougall,  London  representative  of  EDITOR  &  PUBLISHER,  and 
Harry  H.  Charles,  special  representative  of  the  1.  .4.  A.  and  the  Advertising 
Club  of  New  York,  at  the  entrance  to  the  famous  York  Minster  containing  the 
tablet  erected  by  the  Advertising  Club  of  New  York  in  July,  1924. 


undertaken  by  the  states  of  the  world,  ad¬ 
vertising  counts  for  more  than  editorial 
comment  in  influencing  public  opinion. 

“The  churches  and  conventicles  are  all 
agreed  as  to  the  benefit  of  advertising 
their  religious  and  philanthropic  activ¬ 
ities  and  the  only  question  that  they  are 
seeking  to  answer  is  how  to  do  it  best. 
So  it  looks  as  if  community  advertising 
would  have  its  proper  place  in  the  ad¬ 
vertising  world.  At  any  rate  collective 
advertising  is  sure  to  be  developed,  but 
in  order  to  fulfill  its  purpose  it  must 
depend  on  the  co-operation  of  individual 
firms  and  it  must  be  closely  related  to 
the  actual  delivery  of  the  goods,  that  is  to 
say  the  general  idea  must  be  applied  to 
many  lines  of  business  by  a  large  body 
of  constituent  traders,  by  way  both  of 
production  and  distribution. 

“The  collective  advertising  creates  the 
right  atmosphere  or,  to  vary  the  meta¬ 
phor  lights  up  to  the  ground  that  is  to 
be  occupied,  but  if  it  be  not  followed  up 
by  special  appeals  to  the  various  classes 
of  consumers  it  will  be  dissipated  in 
general  sympathies. 

“In  the  circle  of  trade  and  industry 
there  are  four  quarters  but  until  recently 
one  was  wanting  to  make  the  wheel  turn 
easily  for  the  satisfaction  of  human  ne¬ 
cessities. 

“When,  in  the  past,  it  was  urged  that 
in  a  special  line  of  goods  the  market  had 
reached  saturation  point,  it  was,  as  often 
as  not,  because  no  adequate  effort  had 
been  made  to  enlarge  and  to  fertilize  the 
area  of  consumption.  The  demand  was 
assumed  to  be  fixed  and  the  condition  to 
be  static.  Instead  of  that  the  impulse 
of  publicity  might  have  advanced  to 
boundaries  which  were  largely  set  up  by 
ignorance  and  inertia  curve  upon  curve. 
So  when  capital,  labor  and  management 
have  made  up  three  quarters  of  the 
whole,  it  still  remains  for  the  organiza- 


pufalic,  more  buj  ing  power  in  wages,  and 
better  total  profits.  Advertising,  always 
provided  it  is  both  honest  and  scientific 
will  play  a  great  part  in  this  develop-’ 
ment,  and  he  believes  the  future  lies  with 
the  big  advertisers. 

In  retail  distribution  he  saw  the  small 
retailer  being  rapidly  eliminated  by  the 
chain  or  multiple  shops,  either  pnxiucing 
themselves  or  buying  direct  from  the 
producer,  and  the  same  problem  is  facing 
the  wholesale  middleman.  The  multiple 
shop  system  brings  to  each  branch,  how¬ 
ever  small,  all  the  advantages  of  power¬ 
ful  buying  and  highly  skilled  organiza¬ 
tion,  as  well  as  the  benefits  of  large  scale 
advertising  at  the  minimum  percentage 
cost.  But  Mr.  Filene  looks  ahead  to 
two  further  stages— the  first  (already  in 
evidence)  the  development  of  chain  de¬ 
partment  stores,  and  the  second,  an  ulti- 
mate  system  of  a  series  of  department 
stores  in  all  leading  towns,  having  each  of 
their  departments  linked  up  and  admin¬ 
istered  as  a  chain  within  the  main  group— 
for  instance  all  the  shoe  departments  be¬ 
ing  controlled  by  a  manager  equal  in  abili¬ 
ty  to  the  manager  of  any  chain  of  single 
purpose  shoe  shops,  etc.,  etc. 

Mr.  Filene  believed  that  the  scale  of 
fixed  price  articles,  on  the  lines  of  Wool- 
worth’s  stores,  must  inevitably  increase 
and  that  85  per  cent  of  many  retail  turn¬ 
overs  can  be  economically  dealt  with  in 
three  grades  of  price.  He  believes  that 
individual  retailers  can  only  save  their 
l»sition  by  combining  as  a  chain  of  in¬ 
dividual  units  under  private  ownership, 
with  central  purchasing  machinery  of 
which  the  existing  wholesalers  can  form 
the  nucleus,  but  that  success  would  de¬ 
pend  upon  the  efficiency  being  really  equal 
to  that  of  the  big  department  stores. 

E.  C.  Austen-Leigh,  vice-president  of 
the  Federation  of  Master  Printers  of 
the  LTnited  Kingdom,  presided  at  the 
luncheon  given  by  the  Federation  at 
Olympia  on  Wednesday  prior  to  the 
Printers’  Session.  The  guests  included 
the  Earl  Beauchamp,  Lord  Askwith  of 
St.  Ives,  Sir  Edgar  Jones,  J.  C.  Acker¬ 
man,  of  the  London  Times,  J.  S.  Elias, 
of  Odhams  Press,  Ltd.,  proprietors  of 
John  Bull,  etc.,  J.  S.  King,  president  of 
the  British  Newspaper  Society,  Sir  Wil¬ 
liam  S.  Crawford,  of  Crawford’s  .Ad¬ 
vertising  .Agency,  and  others.  Many  other 
well-known  men  in  the  printing  world, 
including  W.  H.  Lock,  of  Linotype  & 
Machinery,  Ltd.,  A.  E.  Owen-Jones, 
editor  of  the  Cox  ton  Magazine,  were 
noticed  among  the  large  gathering. 

The  artistic  development  of  the  adver- 


is  essential  to  the  big  scale  business  of 
our  modern  world.” 

“Every  church  ought  to  have  a  pub¬ 
licity  department,”  said  the  Rev.  Ben¬ 
jamin  Gregory,  ^itor  of  the  Methodist  .  .  .  - 

Tinu's,  at  the  church  advertising  session,  poster  during  recent  years  was  the 

“While  I  would  not  exclude  the  parson  ^beme  of  several  speeches,  made  at  the 
from  service  in  the  department,”  he  went 
on,  “it  should  be  in  the  hands  of  a  prac¬ 
tised  expert. 

“The  business  man  who  wants  to  place 
his  goods  does  not  rely  on  the  amateur. 

Why  should  the  church,  which  has  to  put 
over  the  greatest  of  all  goods,  be  content 
with  the  work  of  a  man  who  has  neither 
wide  experience  nor  marked  capacity? 

“There  still  exists  in  this  country  a 
deep-rooted  objection  to  church  publicity. 

.America  has  given  us  a  long  lead.  If 
you  are  seeking  a  guide  book  to  church 
advertising,  you  have  to  go  to  an  Amer¬ 
ican  writer  and  publisher.” 

.At  the  session  organized  by  the  In¬ 
corporated  Sales  Managers’  Association, 

Lord  Eustace  Percy,  president  of  the 
Board  of  Education,  spoke  on  the  im¬ 
portance  of  education  to  commerce  and 
industry. 

Viscount  Leverhulme,  who  presided, 
described  advertising  as  a  form  of  edu¬ 
cation.  Education,  the  press  and  advertis¬ 
ing,  represented  a  great  triple  partner¬ 
ship. 

Percy  S.  Brown  deputy  director  of 
the  International  Business  Institute  of 
Geneva,  also  spoke  on  the  scientific  ap¬ 
proach  to  the  problem  of  distribution. 

Edward  A.  Filene,  of  William  Filene’s 
Sons  Company,  Boston,  Mass.,  addressing 
the  Incorporated  Sales  Managers’  Asso¬ 
ciation  took  as  his  subject  “More  Adver¬ 
tising,  More  Sales,  More  Exports.” 

Mr.  Filene  began  by  stating  that  the 
war  had  ended  the  day  of  individualism 
and  created  a  co-operative  world,  in 

_ ,  ..  _ _ _  _  which  mass  production  and  mass  distribu-  _ ,  _  ..  _ 

tion  of  knowledge  which  w'e  call  adver-  tion  alone  can  assure  future  permanent  search  and  Management  Associatum  of 
tising,  to  make  up  the  last  quarter,  which  prosperity,  bringing  lower  prices  to  the  {Continued  on  page  14) 


annual  dinner  of  the  British  Poster  .Ad¬ 
vertising  Association,  held  at  the  Hol- 
born  Restaurant,  on  Tuesday.  Isle  Rock- 
ley,  the  new  president  of  the  Association, 
was  in  the  chair. 

The  Dean  of  Windsor  toasting  the 
association  said  that  posters  had  added 
new  characters  to  our  lives,  which  had 
become  as  familiar  as  some  of  those  in¬ 
vented  by  great  novelists.  In  a  reference 
to  illuminated  sky  signs  the  Dean  said  he 
knew  he  would  be  told  he  was  very  vul¬ 
gar,  but  he  loved  them. 

Sir  Harry  Brittain,  M.  P.,  who  also 
sptike  in  support  of  the  toast,  while  ad¬ 
mitting  that  the  standard  of  our  Poster 
Advertisements  was  improving,  said  we 
had  still  something  to  learn  from  Italy 
and  France,  and  even  Norway.  He  de¬ 
plored  the  fact  that  beautiful  jwsters 
were  so  often  seen  on  extraordinarily 
ugly  hoardings. 

Mrs.  Ethel  M.  Wood  presided  at  the 
well-attended  women’s  session  on  the 
same  day,  when  “The  Working  of  Eco¬ 
nomic  Laws  in  Relation  to  the  Employ¬ 
ment  of  Women”  was  the  leading  ques¬ 
tion,  from  which  the  speakers,  all  well- 
known,  took  sub-divisions  and  spoke  on 
“Production  as  the  Basis  of  Prosperity 
(Miss  Grier),  “Population  and  Economic 
Wealth”  (Hugh  Quigley). 

Thursday,  July  21,  was  occupied  chiefly 
by  sessions  dealing  with  home  and  over¬ 
seas  markets  with  reference  to  the 
marketing  of  Empire-produced  goods. 
Also  on  Thursday  were  held  the  Business- 
Research  Session,  when  Shaun  P.  O’¬ 
Connor,  chairman  of  the  Business  R^ 
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NET  DAILY  SALE 


The  Largest  in  the  World 


7th  July,  1927. 

WE  CERTIFY  that  the  average  Net  Dail^  Sale  of  The  Daily  Mail, 
after  deducting  all  unsold  and  free  copies  whatsoever  for  each  of  the 
six  months  ended  30th  June,  1927,  was  as  follows: — 


January  . 
February 
March  .  . 
April  .  . 
May  .  .  . 

June  .  .  . 


.  1,725,094 

.  1,747,379 

.  1,750,280 

.  1,776,621 

.  1,784,419 

1,823,292 


Graybar  Building 
420  Lexington  Avenue 
New  York  City,  U.  S.  A. 

London — Manchester — Paris 


(Signed)  LEVER,  HONEYMAN  &  CO. 

Chartered  Accountants. 

(Signed)  E.  LAYTON  BENNETT,  SONS  &  CO. 

Chartered  Accountants. 


838,088 

NET  DAILY  SALE 

7th  July.  1927. 

WE  CERTIFY  that  the  average  Net  Dail^  Sale  of  “The  Evening  News” 
after  deducting  all  unsold  and  free  copies  whatsoever,  for  each  of  the  six 
months  ended  30th  June,  1927,  was  as  follows: — 


January . 

.  656,543 

: 

April  . . . 

.  776,479 

February . 

.  677,708 

♦ 

♦ 

May  .... 

.  802,957 

March  . 

.  731,094 

t 

June  .  .  .  . 

838,088 

Graybar  Building 

(Signed)  LEVER. 

HONEYMAN  &  CO. 

420  Lexington  Avenue 

Chartered  Accountants. 

New  York  City.  U.  S.  A. 

(Signed)  E.  LAYTON  BENNETT,  SONS  &  CO. 

Chartered  Accountants. 
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Great  Britain,  presided,  and  “Manage¬ 
ment  and  Research  as  an  Aid  to  De¬ 
velopment”  (W.  A.  Cooke,  managing 
director  of  Faudels,  Ltd.),  “Research 
Applied  to  Merchandising”  (John  C. 
Kirkwood,  of  the  Business,  Research  and 
Management  Association  of  Great  Brit¬ 
ain),  and  “Research  Applied  to  Adver¬ 
tising”  (H.  G.  Lyall,  director  of  the 
London  Research  Bureau). 

At  the  Club  Executives’  session,  Roy 
Hardy,  chairman  of  the  Publicity  Club 
of  London,  gave  his  views  as  to  “Why 
Every  Town  Should  Have  a  Publicity 
Club.” 

D.  C.  Cuthbertson,  a  past  president 
of  the  Publicity  Oub  of  Glasgow,  de¬ 
scribed  the  valuable  contributions  pub¬ 
licity  clubs  could  make  both  to  the  na¬ 
tional  work  of  the  Advertising  Associa¬ 
tion,  and  to  local  advertising  and  general 
interests. 

W.  H.  Harford,  vice-president  of  the 
Fleet  Street  and  Advertising  Club,  told 
the  session  “How  to  Get  the  Right  Audi¬ 
ence  and  the  Right  Speakers.” 

Seven  leading  points  in  direct  mail  ad¬ 
vertising  were  also  discussed  on  July  21, 
these  being  “The  Preparation  and  De¬ 
velopment  of  Good  Lists"  (Harry  Pick¬ 
up,  Harpic  Manufacturing  Co.,  Ltd., 
London),  “Direct  Mail  and  the  Point  of 
Contact  with  the  Purchaser”  (E.  J. 
Burrow,  of  the  firm  of  publishers  and 
printers  of  that  name),  “What  Per¬ 
centage  of  Postal  Publicity  Is  Read?” 
(Max  Rittenberg,  London),  “The  Manu¬ 
facturer’s  Point  of  View,  in  Direct  Mail 
Advertising”  (C.  Murray  de  Launay, 
Spillers  Milling  and  Associated  Indus¬ 
tries,  Ltd.,  London),  “Some  Users  and 
Wasters  of  Direct  Mail  Advertising” 
{Arthur  Chadwick,  Amalgamated  Pub¬ 
licity  Service,  Ltd.,  London),  “Direct 
Mail  Advertising  from  the  Point  of  View 
•of  the  National  Advertiser”  by  E.  W. 
Eley,  of  the  Dunlop  Rubber  Company. 

Tlie  press  was  well  represented  at  the 
exhibition.  National  and  leading  pro¬ 


V  iff '•  '•  raV  'rtf'.  :?i 


vincial  newspai)ers  were  there  in  force, 
and  the  trade  and  periodical  press  also 
had  a  good  show.  .Vniong  individual  dis¬ 
plays  that  arrested  attention  was  the 
stand  of  the  Daily  Telecm^h,  where 
among  other  interesting  exhibits  was  a 
miniature  facsimile  of  a  recent  issue  of 
the  paper,  copies  of  which  were  being 
presented  to  visitors,  a  large  photograph, 
occupying  one  wall  of  the  stand,  and  de¬ 
picting  a  crowd  containing  3,155  people, 
which  number  advertised  in  the  paper  on 
May  19  last  year.  On  this  stand,  above 
each  of  the  two  doorways,  was  a  large 
clock,  a  useful  feature  in  an  exhibition 
that  seemed  singularly  devoid  of  clocks. 

The  British  Newspaper  Society  stand 
demonstrated  the  manner  in  which  the 
provincial  press  meets  the  requirements 
of  advertising  campaigns,  either  in  par¬ 
ticular  districts  or  on  a  national  basis. 
A  large  scale  map  of  the  territories 
through  which  the  journal  circulates  was 
an  appropriate  exhibit  on  the  stand  of 
East  Africa  (London  weekly  paper).  A 
.selection  of  the  paper’s  files,  and  a  min¬ 
iature  reproduction  of  an  historic  issue 
of  the  London  Morning  Post,  of  1776, 
were  attractions  on  the  stand  of  that 
newspaper.  The  British  Periodical,  Trade 
Press  and  Weekly  Newspaper  Pro¬ 
prietors’  Association  stand  carried  a 
number  of  the  journals  published  by  its 
members. 

“The  Sowers”  was  the  thought-pro¬ 
voking  emblem  prominently  displayed  on 
the  stand  of  The  Daily  Dispatch  and 
Evening  Chronicle  of  Manchester.  The 
Religious  Tract  Society  showed  some  of 
its  publications,  as  did  the  Studio  Pub¬ 
lications,  Ltd.,  prominent  amongst  the 
organs  of  the  latter  firm  being  Com¬ 
mercial  Art. 

Models  of  rotary  presses,  and  a  small 
section  of  the  firm’s  mechanical  typeset¬ 
ting  installation,  including  an  Intertype 
machine  in  operation,  were  principal  fea¬ 
tures  on  the  interesting  stand  of  St.  De¬ 
ments  Press,  Ltd.  Copies  of  the  Belfast 
Telegraph  and  allied  papers,  as  showm  on 
the  stand  of  that  paper,  w’ere  held  by  a 
huge  crimson  hand,  inscribed  “the  ‘read’ 
hand  of  Ulster.”  (A  red  hand  figures  in 
the  civic  coat-of-arms  of  Ulster.) 

On  the  Liverpool  Daily  Post  stand  was 
a  working  demonstration  of  the  Murray 
Multiplex  telegraph  system,  as  used  by 


that  paper.  Odhams  Press,  Ltd.,  occupied 
a  large  space  with  its  many  publications. 
The  .Amalgamated  Press,  Ltd.,  had  on 
view  its  61  publications.  A  duplicate  in¬ 
stallation  of  the  Creed  telegraphic  ap¬ 
paratus,  which  links  London  and  the  re¬ 
cently  opened  Manchester  offices  of  the 
Daily  Express  was  in  operation  on  that 
paper’s  stand,  where  the  Evening  Stan¬ 
dard  and  the  Sunday  Express  were  also 
exhibiting. 

Examples  of  early  engravings  as  they 
appeared  in  the  paper  more  than  100 
years  ago  were  shown  by  the  Observer. 
.Advertisements  in  earlier  issues  were 
compared  in  interesting  fashion  with 
those  of  the  present  on  the  Punch 
stand. 

Among  attractive  features  on  the  stands 
of  the  Daily  Neu's  and  the  Star  were 
reproductions  of  advertisements  inserted 
in  these  papers.  The  Times  stand  was 
a  handsome  structure,  exceptionally  large 
photographs,  produced  by  the  paper’s 
staff,  occupying  the  outer  walls.  A  prac¬ 
tical  demonstration  of  the  production  of 
a  newspaper  illustration  was  staged  on 
the  stand  of  Associated  Newspapers,  Ltd., 
photographs  taken  in  the  exhibition  being 
made  into  half-tone  blocks  for  the  edifi¬ 
cation  of  visitors.  There  was  also  a 
w’orking  model  of  the  Igranic  newspaper 
conveyor.  An  interior  of  a  steel  works, 
and  specimens  of  rustless  steel  products 
were  appropriately  displayed  on  the  stand 
of  the  Sheffield  Daily  Telegraph  and 
allied  journals. 

A  tableau  of  a  portion  of  the  city  and 
a  population  map  of  the  paper’s  territory 
were  shown  on  the  North  Mail  and  New¬ 
castle  Daily  Chronicle  stand.  The  story 
of  an  advertisement,  “From  Pulp  to 
Purchaser,”  was  cleverly  demonstrated 
on  the  Daily  Chronicle  stands,  a  lino¬ 
type  machine  .setting  display  advertise¬ 
ments  being  a  feature.  There  was  also  a 
Central  News  high-speed  tape-machine 
in  operation  on  this  stand. 

Exceptionally  well-planned  was  the 
combined  exhibit  of  the  British  Railways, 
which  included  a  miniature  railway  made 
exactly  to  ,«cale. 

The  eight  stands  of  Illustrated  News¬ 
papers,  Ltd.,  were  grouped  together  with 
central  connecting  vaulted  passageway. 
.An  enlarged  front  page,  models  of 
famous  Continental  trains  built  at  Leeds, 


etc.,  were  shown  by  the  Vorkshirt 
Evening  News. 

"The  News  of  the  World”  featured  its 
huge  circulation,  with  models  of  its 
premises,  a  miniature  pile  of  pulp  wood 
etc. 

Sells  Complete  Advertising  Service 
exhibited  many  samples  of  successful 
campai^s.  A  tableau  of  the  launching 
of  a  ship  was  presented  by  the  Glasgow 
Evening  News  and  allied  publications. 

Current  Stock  Exchange  quotations 
were  recorded  on  the  Financial  News 
stand  from  hour  to  hour. 

Universal  Postal  Frankers,  Ltd.,  de¬ 
monstrated  their  postal  franking  ma¬ 
chines,  which  are  being  increasingly  used 
by  the  large  newspapers.  The  Under¬ 
wood  portable  typewriters  stand  was  of 
particular  interest  to  journalists.  A 
clever  optical  illusion  was  utilized  by  the 
Swiday  Herald  and  Sunday  Graphic  to 
show  more  than  a  million  families  read¬ 
ing  the  paper. 

The  layout,  composition  from  the 
frame,  and  printing  of  advertisements 
was  demonstrated  by  young  master 
printer  students  attending  the  London 
School  of  Printing.  Monotyf*  keyboards 
and  casters  were  in  operation  on  the 
stand  of  the  Lanston  Monotype  Cor¬ 
poration,  Ltd. 

Other  attractive  displays  had  been 
staged  by  the  Temple  Press,  Ltd.,  Blue 
Peter  Publishing  Co.,  Ltd.,  the  Universe, 
the  Manchester  Guardian,  National  Trade 
Press,  Iliffe  &  Sons,  Ltd.,  Industrial 
Newspapers,  Ltd.,  the  Financial  Times. 
the  Liverpool  Daily  Courier,  the  Sunday 
Netvs,  Sunday  Pictorial  Newspapers,  C. 
Arthur  Pearson,  Ltd.,  Pantone  Processes. 
Ltd.,  the  Empire  News,  the  Yorkshire 
Post,  the  Financial  News  (with  a  me¬ 
chanically  operated  life-size  figure  of  a 
page  boy,  handing  out  leaflets),  the 
Daily  Mirror,  Benn  Bros.,  Ltd.,  Business 
Publications,  Ltd.,  (the  Advertiser’s 
Weekly),  the  Religious  Newspapers  Ad¬ 
vertising  Committee,  George  Newnes, 
Ltd.,  the  Daffy  Herald,  Long  Acre  Press, 
Ltd.,  Printed  Salesmanship  (U.  S.  A.). 
Reynold’s  Illustrated  News,  George  Out- 
ram  &  Co.,  Ltd.,  the  Christian  Herald, 
the  Starmer  Group,  Hazel  Watson  &• 
Viney,  Ltd.,  (with  the  latest  Miehle  color 
press  in  operation),  Ashtead  Potters,  Ltd. 

(Continued  on  page  16) 


A  WORLD  VISION  FOR 
AMERICAN  ADVERTISERS 


LONDON 

AND 

Greater  London 


We  welcome  enquiries  from  American  manufacturers  contem¬ 
plating  opening  up  in  the  English  market  or  in  the  British  over¬ 
seas  dominions  and  all  foreign  countries. 

Research  information  as  to  marketing  conditions,  trade  cus¬ 
toms,  etc.,  supplied  as  a  preliminary  to  press  and  other  advertis¬ 
ing  for  all  parts  of  the  world. 

Let  us  know  your  problem  and  we  will  show  you  how  we  will 
tackle  it — simply,  lucidly,  effectively. 

G.  STREET  &  CO.,  Ltd. 

6  Gracechurch  Street,  E.C.3 
8  Scale  Street,  W.E. 

LONDON,  ENGLAND 


BRITISH  ISLES 

(Provincial) 


All  the  British  Overseas 
Dommions 


The  Continent  of  Europe 

INDIA 

We  have  an  exceptional  know¬ 
ledge  of  this  great  and  com¬ 
plicated  market. 

DUTCH  EAST  INDIES 

MALAYA 

etc.,  etc.,  etc. 
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DailyMirror 

DAILYMIRROR' VOLUME  OFADVERTISIHC 


^  FROM  ALL  TRADES 

More  and  more  advertising  comes  to  the  ‘Dally  Mirror’ 

from  all  trades.  964  pages  in  the  first  half  of  1926;  Drapi 

1 239  pages  in  the  corresponding  period  of  this  year !  Just  Hous* 

Foodi 

glance  at  these  remarkable  figures  under  their  various  Wine! 

classifications.  They  show  a  substantial  Increase  in  every  Toilel 

case,  except  one.  They  unmistakably  show  something 

.  .  .  ,  Publi 

else,  too;  that  the  ‘Daily  Mirror’  can  be  relied  upon  to  Thea 

bring  gratifying  results  Trav< 

Misc< 

FOR  ALL  TRADES 

Moto 

and  to  sell  every  kind  of  commodity  and  service.  Notice,  ^ 

also,  the  biggest  increases  are  among  the  ‘luxury’  class —  '/O* 

Financial;  Wines  and  Tobacco;  Household;  Drapery. 

This  proves  the  readers  of  the  ‘Daily  Mirror’  have  ample 

means  for  the  ‘good  things  of  life’;  for  all  the  necessities 

and  luxuries  essential  to  families  whose  standard  of  living, 

and  whose  homes,  are  far  above  the  average.  There  are 

still  plenty  of  comfortably-situated  people  in  Great  Britain 

and  the^  are  the  readers  of  the  ‘Daily  Mirror’.  Every 

American  Product  which  has  attained  success  in  Great  Britain  uses  the 

‘Daily  Mirror’  which  has  made  many  names,  famous  in  America,  ‘household 

words’  over  here.  There  is  no  waste  in  the  ‘Daily  Mirror.’  Every  member 

of  the  million  or  more  better-class  families  who  read  it  each  day  is  not  a 

‘probable’  but  a  certain  buyer  of  your  goods. 


FIRST  PART  OF 


1926 

1927 

Faces 

Inches 

Facet 

Inches 

Drapery  . 

.141 

7 

176 

17 

Household  . 

.  86 

31 

127 

13 

Foods  . 

.215 

33 

236 

41 

Wines  and  Tobaccos 

.  63 

41 

104 

2 

Toilet  . 

.122 

19 

156 

38 

Patent  Medicines  . 

.123 

11 

182 

5 

Publishers  . 

.  33 

53 

21 

46 

Theatres  . 

36 

16 

45 

40 

Travel  . . 

.  6 

42 

13 

18 

Miscellaneous  .... 

.  93 

32 

98 

14 

Garden . 

4 

4 

6 

Financial  . 

.  25 

52 

54 

53 

Motoring  . 

.  11 

35 

18 

10 

.964 

48 

1239 

33 

I 


The  volume  of 
financial  Advertis¬ 
ing  has  doubled  in 
the  period.  People 
with  money  to  in¬ 
vest  have  plenty  to 
spend  on  everyday 
things.  Let  them 
spend  it  on  your 
goods! 


THE  DAILY  PICTURE 


NEWSPAPER  WITH  THE  LARGEST  NET  SALE 


Full  particulars,  specimen  copy  and  rates  from  Mr.  S.  A.  Willmott,  Advertisement  Man¬ 
ager,  ‘The  Daily  Mirror,*  Geraldine  House,  Rolls  Buildings,  Fetter  Lane,  London,  -  E.C.4. 
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iDlTRTTSTKG  PAGES  REHOTIt 


ADVERTISING  NEW  ARM  OF  * 
BRITISH  EMPIRE 

{Continued  from  page  14)  C 

(ex-Service  men  who  specialize  in  ad¬ 
vertising  novelties  in  pottery,  Addressall 
Machine  Company,  Ltd.,  the  Syd)iey 
Morning  Herald,  the  People  (with  re¬ 
volving  colored  illuminated  pillars  at  the  ^ 
stand  entrance),  the  Sunday  Chronicle, 
Printers’  Pension  Corporation  (photos  of  ^ 
almshouse,  etc.),  the  Sunday  Times,  Lor-  ^ 
rilleux  &  Bolton  (printing  ink  and  ^ 
varnish  makers),  the  Canadian  Pacific  ^ 
Railway,  etc.  ^ 

McCURDY  AND  STONIER  ‘ 
NEW  1.  A.  A.  OFFICERS 

_  t 

Retiring  PreM<lent  of  Britlch  Group,  a  < 
Newspaper  Publisher,  and  New  j 

Pacific  Chief  Appointed 
1 .  Vice-Presidents  I 

;  Rt.  Hon.  C.'A.  McCurdy,  K.  C.,  pub-  t 
lish^r  of  the  Daily  Chronicle  of  London,  i 
England,  and  Harold  J.  Stonier,  vice-  1 
president  of  the  University  of  Southern 
California,  Los  Angeles,  have  been  hon-  i 
ored  by  the  International  Advertising  As¬ 
sociation.  Acting  under  authority  of  the 
constitution,  the  executive  committee  of 
the  association  appointed  Mr.  McCurdy 
to  become  honorary  international  vice- 
president,  and  Mr.  Stonier,  chairman  of 
the  Twelfth  District  of  the  International 
Advertising  Association,  to  a  vice-presi¬ 
dency. 

News  of  Mr.  McCurdy’s  appointment 
was  borne  personally  by  H.  H.  Charles 
of  the  .Advertising  Club  of  New  York, 
who  appeared  before  the  convention  just 
closed  at  Olympia  of  the  .Advertising  As¬ 
sociation  of  Great  Britain,  the  presidency 
of  which  was  held  by  Mr.  McCurdy 
during  the  last  year.  He  is  the  managing 
director  of  the  United  Newspapers.  Ltd., 
and  a  member  of  the  Thirty  Gub  of 
London. 

Mr.  Stonier  is  the  retiring  president 
of  the  Los  Angeles  Advertising  Club  and 
the  new  president  of  the  Pacific  .Adver¬ 
tising  Association. 

Cabling  from  England.  Mr.  Charles 
informed  President  Gilbert  T.  Hodges 
of  the  New  York  Club  that  the  Olympic 
convention  was  a  “tremendous  success,” 
with  2,(KX)  registrations.  Certilicaics  oi 
honorary  membership  in  the  .Advertising 
Club  of  New  York  were  presented  bv 
Mr.  Charles  to  Sir  William  Crawford, 
Sir  Charles  Higham  and  Thomas  Mc- 
Dougall. 

I.  A.  A.  SETS  1928  DATES 

Detroit  Advertiaing  Convention  to  Be 
Held  July  8-12,  Pearson  States 

Dates  ^  for  the  1928  convention  of  the 
International  Advertising  Association,  to 
be  held  in  Detroit,  were  set  for  July  8-12 
at  a  meeting  between  representatives  of 
the  Adcraft  Gub  of  Detroit  and  the 
I.  A.  A.  meeting  in  the  club’s  city  last 
week. 

Tentative  plans  for  the  convention  were 
discussetl  at  the  meeting,  which  was  at¬ 
tended  for  the  I.  A.  .A.  by  C.  K.  Wood- 
bridge,  president,  and  Earle  Pearson, 
general  manager. 

Mr.  Pearson  this  week  said  that  a 
plan  drawn  up  for  raising  the  $50,(XX) 
needed  to  carry  on  the  association’s  ex¬ 
pansion  plans  will  be  i^esented  to  the 
executive  committee,  which  is  scheduled 
to  meet  in  Detroit  Sept.  1.  At  the  same 
executive  meeting  plans  for  the  possible 
publication  of  an  association  house  or¬ 
gan  will  be  discussed,  he  said. 

INTERNATIONAL  FORMS  BRANCH 

The  International  Paper  Company  of 
Newfoundland,  Ltd.,  was  incorporated  in 
St.  Johns  ,Aug.  1  with  a  capital  of  $25,- 
000,000.  A.  R.  Graustein,  president  of 
the  International  Paper  Company  of  New 
A'ork.  said  the  subsidiary  had  been  formed 
to  take  over  the  Corner  Brook  Paper 
Mills. 


BRITISH  JOURNALISTS  ' 
TO  VISIT  CANADA 

Group  of  100  Will  Arrive  in  Quebec 
Aug.  12,  Under  Leadership  of  John 
S.  King,  President  of  English 
Newspaper  Society 

A  group  of  100  British  newspaper  men 
will  arrive  in  Quebec  Aug.  12  for  a 
month’s  tour  of  Canada.  The  itinerary, 
which  was  announced  this  week,  pro¬ 
vides  that  they  will  visit  practically  every 
corner  of  the  Dominion,  with  oppor¬ 
tunities  to  study  at  first  hand  Canada’s 
natural  resources  and  investment  possi¬ 
bilities. 

It  is  the  expressed  desire  of  the  party 
to  meet  representative  Canadian  business 
and  financial  men  throughout  the  country, 
with  a  view  to  extending  their  knowl^ge 
of  general  conditions  and  the  dissemina¬ 
tion  of  this  knowledge  throughout  the 
British  Isles. 

Under  the  leadership  of  John  S.  King, 
president  of  the  English  Newspaper 
Society,  the  party  will  be  the  most  dis¬ 
tinguished  newspaper  group  to  visit  Can¬ 
ada  since  the  Imperial  Conference  in 
1920. 

It  will  include  Sir  Richard  Win¬ 
frey  of  the  Peterborough  Advertiser; 
Isaac  Edwards,  of  the  Bolton  Evening 
Nezi's;  E.  M.  Davies,  Szoansea  Daily 
Post;  John  Buchan,  Dundee  Courier  and 
Advertiser;  T.  T.  Stanley,  Birmingham 
Gacette,  and  R.  V.  H.  Taylor,  of  the 
Bristol  Times. 

From  Quebec  the  party  will  travel  by 
special  train  to  Fredericton,  St.  John  and 
St.  .Andrews,  N.  B.,  thence  through  to 
the  Pacific  Coast,  via  Montreal,  August 
17th;  Ottawa,  August  18;  Winnipeg, 
August  20 ;  Saskatoon,  August  22 ;  Ed¬ 
monton,  August  23 ;  and  Vancouver, 
Augiist  28. 

They  will  return  to  the  East  via  the 
main  line  of  the  Canadian  Pacific,  and  ar¬ 
rangements  have  been  made  to  the  end 
that  wherever  the  train  stops  the  party 
will  be  greeted  by  provincial  and  civic 
officials  and  by  prominent  newspaper  and 
:  business  men. 

1  At  High  River,  August  24.  they  will 
■  be  received  by  the  Prince  of  Wales  on 
E.  P.  Ranch  and  at  Rideau  Hall,  earlier, 

1  in  the  trip,  by  Viscount  and  Viscountess 
i  Willingdon. 

'  The  party  will  leave  Montreal  for  re- 
’  turn  to  Liverpool  on  September  9. 

1  - 

;  CARR  SUCCEEDS  LINDSAY 

.  Sell*  Interest  in  Agency  to  Rejoin  St. 

Petersburg  Times  as  Manager 

By  a  change  in  ownership  and  manage¬ 
ment  of  the  St.  Petersburg  (Fla.)  Times, 

C.  C.  Carr,  former  general  manager,  suc- 
,  ceeded  David  B.  Lindsay  in  that  capacity 
this  week. 

Paul  Poynter,  president  of  the  com- 
e  pany,  will  continue  as  such.  Mr.  Carr 
0  has  sold  his  interest  in  the  Lesan-Carr 

2  Advertising  .Agency  to  his  partner,  H.  E. 
f  Lesan  and  his  other  Florida  associates, 
e  Noble  T.  Praigg.  who  has  been  produc- 
it  tion  manager  of  the  agency,  will  be  man¬ 
ager  of  the  Florida  office  in  St.  Peter s- 

e  burg. 

;-  Mr.  Lindsay,  in  retiring  as  general 
1-  manager  of  the  Times,  sold  his  stock  in- 
1,  terest  in  the  company.  He  is  acting  man¬ 
ager  of  the  Gearwater  Lumber  Company 
a  and  is  also  active  in  the  management  of 
10  the  Sarasota  Herald,  and  a  stockholder  in 
c-  the  Marion  (Ind.)  Chronicle. 
le  The  only  change  in  personnel  an- 
sd  nounced  by  the  Times,  other  than  the 
le  changes  involved  in  the  investment  by 
le  Mr.  Carr  in  the  Times  Publishing  (Tom- 
r-  pany,  was  the  appointment  of  Nelson  P. 
Pojmter  as  assistant  general  manager. 

Nelson  Poynter  has  had  extensive  ex- 
.|  perience  in  his  father’s  newspapers  in 
Indiana,  has  done  free  lance  newsnaper 
of  writing  for  the  Indianapolis  Star,  N.  E. 
A.  Service,  and  has  been  on  the  staff  of 
the  IVashington  (D.  C.)  News  and  the 
of  Japan  Times,  an  English  language  news- 
■w  paper  published  in  Tokyo.  While  a  stu- 
ed  dent  at  Indiana  University  he  was  editor 
er  of  the  Indiana  Daily  Student.  He  re¬ 
cently  took  his  M.  .A.  degree  at  Yale. 


INDUSTRIAL 

NEWSPAPERS 

LIMITED 


WEEKLY— 

Iron  and  Coal  Trade  Review 
Textile  Mercury 
Foundry  Trade  Journal 
Coal  Merchant  and  Shipper 


MONTHLY— 

Advertising  World 
Tobacco 

YEAR  BOOKS,  Etc,— 

Ryland’s  Directory 

Cotton  Year  Book 

Tobacco  Year  Book 

Wool  Year  Book 

Directory  of  the  Tobacco  Trade 


Throughout  the  United  Kingdom  each  of 
these  publications  is  recognized  as  a  lead¬ 
ing  authority  in  the  industry  it  serves 


Specimen  copies  and  advertisement  rate  cards 
sent  on  request 


INDUSTRIAL  NEWSPAPERS 
LIMITED 

49  Wellington  Street,  Strand 
London,  W.C.  2 
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STARCH  BEGINS  STUDY 
OF  NEWSPAPERS 

Foor-A  Research  Director  Who  Ha« 
Aiialysc<i  Macazine  Distribution, 
Now  Turns  Eyes  to  Reatiers 
of  Dailies 


Preliminary  tests  are  being  made  by 
the  research  department  of  the  American 
Association  of  Advertising  Agencies 
looking  toward  the  inauguration  of  what 
James  O’Shaughnessy,  executive  secre¬ 
tary,  this  week  described  as  “a  practkal 
study  of  newspaper  circulations.” 

The  tests  are  being  made  by  Dr.  Daniel 
Starch,  who  has  been  making  researches 
regarding  the  quality  of  magazine  circu¬ 
lations  for  A.  A.  A.  The  nature  of 
the  preliminary  newspaper  “tests”  was 
not  disclosed  by  either  Mr.  O’Shaugh¬ 
nessy  or  Dr.  Starch. 

“\Ve  eventually  want  to  determine 
where  newspapers  go,  who  reads  them, 
and  why  they  are  being  read,”  Mr. 
O’Shaughnessy  said.  “One  of  the  ideas 
behind  the  study  is  that  we  believe  an¬ 
swers  to  these  questions  will  help  adver¬ 
tisers  fit  their  products  and  the  adver¬ 
tising  copy  promoting  those  products  to 
the  different  tyj^s  of  circulations. 

“Any  study  will  result  in  a  larger  use 
of  newspaper  space.  I  believe,”  Mr. 
O'Shaughnessy  continued.  “It  is  foolish 
for  any  publisher  to  be  afraid  of  having 
all  possible  facts  regarding  his  news¬ 
paper’s  circulation  known.  Certainly  no 
publisher  is  foolish  enough  to  want  his 
circulation  to  consist  solely  of  bank  presi¬ 
dents. 

“Whatever  study  we  make  of  news¬ 
paper  circulations  must  be  disinterested 
to  be  valuable.  While  many  individual 
newspapers  have  developed  some  remark¬ 
able  data  along  the  same  lines  we  ex¬ 
pect  to  work,  this  data  is  frequently  not 
trusted  by  agents  or  advertisers,  who" 
are  inclined  to  suspect  it  of  being  self- 
serving.  What  we  must  do  is  to  make 
an  independent  study  of  a  nature  adver¬ 
tisers  and  agents  generally  will  accept. 


“If  we  can  remove  any  doubts  from 
the  minds  of  advertisers  regarding  news¬ 
paper  circulations,  we  believe  we  will 
automatically  increase  newspaper  adver¬ 
tising  linage.  We  know  that,  as  a  whole, 
newspapers  are  sound  and  that  newspaper 
advertising  does  pay.  We  also  know  that 
from  time  to  time  questicms  arise  regard¬ 
ing  newspaper  circulations.  We  expect 
that  answers  to  these  questions  will  re¬ 
move  all  doubts  from  advertisers’  minds.” 

Dr.  Starch  has  been  associated  with 
the  A.  A.  A.  A.  in  charge  of  research 
for  the  last  several  years.  The  idea  of 
the  research  department  was  first  brought 
forward  by  Stanley  Resor,  president  of 
the  J.  Walter  Thompson  Company,  New 
York  advertising  agency,  when  he  was 
president  of  the  association. 

Mr.  Resor  was  mainly  interested  in 
having  made  what  he  termed  a  qualitative 
analysis  of  magazine  circulations,  but 
when  Dr.  Starch  was  first  retained  by 
the  association  it  was  expected  that  a 
survey  of  newspapers  would  later  be  in¬ 
cluded  in  his  work. 

Dr.  Starch  has  not  yet  issued  a  com¬ 
plete  report  on  qualitative  magazine  cir¬ 
culations,  although  at  the  last  meeting 
of  the  A.  A.  A.  A.  in  Washin^on  he 
made  a  report  to  members  which  included 
his  tentative  findings  on  this  subject  and 
also  some  statistics  he  had  gathered  on 
the  question  of  magazine  duplication. 

No  date  has  been  set  for  the  com¬ 
pletion  of  the  study  of  newspaper  circula¬ 
tions.  Mr.  O’Shaughnessy  stated  defi¬ 
nitely  this  week  that  he  did  not  expect 
Dr.  Starch  would  be  ready  to  make  an 
announcement  at  the  next  annual  con¬ 
vention  of  the  association,  which  will  be 
held  in  Washington  Oct.  26-27. 

“When  Dr.  Starch  has  completed  his 
study,  we  will  have  his  findings  published 
in  book  form,”  Mr.  O’Shaughnessy  de¬ 
clared. 


ROTO  PRINTERS  MOVE  OITICE 

The  HyRoto  Corporation  of  Memphis, 
Tenn.,  has  removed  its  New  York  execu¬ 
tive  offices  from  342  Madison  avenue  to 
100  East  42nd  street. 


BEACH  AND  LINKS  CALL 
TO  A.  N.  P.  A. 

Slover  Announces  Entertainment  Plans 
for  Fall  Meeting  at  Virginia  Beach 
— Bryan  Invites  Members 
to  His  Home 


S.  L.  Slover,  president  of  the  Xorfolk 
(\'a.)  Ledger-Ckspatch,  and  chairman  of 
the  Fall  convention  golf  and  entertain¬ 
ment  committee  of  the  American  News¬ 
paper  Publishers  Association,  has  notified 
members  of  arrangements  being  made  for 
the  third  Fall  convention  of  the  A.  N.  P. 
A.  to  be  held  at  Virginia  Beach,  Oct.  31 
and  Nov.  1-2. 

One  of  the  features  of  this  year’s  meet¬ 
ing  will  be  a  visit  to  “Laburnum,”  the 
beautiful  home  in  Richmond  of  John 
Stewart  Bryan,  A.  N.  P.  A.,  president, 
and  publisher  of  the  Richmotid  News- 
Leader. 

Describing  the  convention  site,  Mr. 
Slover  has  written  A.  N.  P.  A.  members 
in  part  as  follows: 

“Virginia  Beach,  Va.,  only  forty  min¬ 
utes  by  trolley  from  Norfolk,  one  of  the 
most  attractive  of  all  Southern  resorts, 
has  been  selected  as  the  place,  and  it  is 
believed  that  all  those  who  are  with  us  at 
that  time  will  be  unanimous  in  their  ap¬ 
proval  of  this  location. 

“The  Hotel  Cavalier,  in  which  the  con¬ 
vention  will  be  held,  has  just  been  com¬ 
pleted,  and  is  equipped  with  every  con¬ 
ceivable  modern  convenience  to  add  to  the 
comfort  and  well-being  of  its  guests.  The 
hotel  is  located  on  the  seashore,  and 
from  its  spacious  verandas  one  may  look 
out  over  the  vast  expanse  of  the  Atlantic 
Ocean.  The  hotel  has  200  guest  rooms, 
each  with  bath  or  shower,  with  running 
ice  water  in  each  room. 

“Special  convention  rates  have  been  se¬ 
cured  as  'follows :  Single  room  with  bath, 
$10  and  $11  per  day  per  person;  double 
room  with  bath,  $8  per  day  per  person. 
.\11  rates,  of  course,  are  on  the  American 
plan. 

Those  who  attend  the  Fall  convention 


will  be  most  fortunate  in  that  the  Princess 
.■\nne  golf  course,  on  of  the  sportiest  and 
most  picturesque  courses  in  the  country, 
has  been  secured  for  the  Golf  Tourna¬ 
ment.  The  course  is  only  a  short  dis¬ 
tance  from  the  hotel,  and  while  it  is 
sporty,  is  designed  for  the  enjoyment  and 
pleasure  of  golfers,  rather  than  for  their 
downfall.  Golf  is  a  year-round  sport  at 
Virginia  Beach,  and  is  sure  to  be  more 
than  pleasant  during  the  mild  Fall 
weather  when  our  convention  is  held. 

“For  those  who  do  not  golf,  there  are 
many  other  attractions.  There  are  ex¬ 
cellent  motors  roads  to  places  of  historic 
interest,  such  as  Jamestown,  Yorktown. 
Williamsburg,  and  many  others.  In  addi¬ 
tion.  there  are  many  lovely  woodland 
bridle  paths,  and  an  excellent  livery 
stable  where  riding  horses  may  be  ob¬ 
tained  at  reasonable  rates.  There  is  also 
fishing  and  hunting  in  season,  and  in  ad¬ 
dition  to  surf  bathing  the  hotel  has  a 
large  salt  water  swimming  pool. 

“In  addition  to  all  the  foregoing  attrac¬ 
tions,  our  president  has  extended  an  invi¬ 
tation  to  all  those  attending  the  Fall  con¬ 
vention  to  stop  off  in  Richmond,  where 
he  will  entertain  them  at  a  reception  on 
the  Saturday  before  the  convention.  A 
visit  to  his  beautiful  home.  Laburnum,  is 
alone  worth  the  trip,  and  when  offered  in 
conjunction  with  so  many  other  attrac¬ 
tions,  makes  more  certain  that  all  who 
are  with  us  at  that  time  will  have  an  un¬ 
usual  vacation  of  exceptional  interest, 
which  will  prove  to  be  as  well  most  in¬ 
structive  and  enjoyable.” 


P.-l.  TEACHES  SWIMMING 

Co-operating  with  the  city  parks  and 
bathing  beaches,  the  Seattle  (Wash.)' 
Post-Intelligencer  provides  free  swim¬ 
ming  instruction  for  any  youngsters  who 
may  wish  to  acquire  proficiency  or  have 
channel  ambitions.  An  expert  swimmer 
has  been  engaged  to  conduct  the  free 
swimming  classes  at  the  nine  bathing 
beaches  where  instruction  has  been  in 
progress  during  recent  weeks,  for  the 
swimming  season  does  not  open  until  late 
and  is  very  short  in  Seattle. 
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‘‘GHOST’  FOR  LIEUT.  NOVILLE  CONFESSES 
HE  ENJOYED  ASSIGNMENT 

Flight  Engineer  of  Byrd  Plane  Had  Excellent  Sense  of  News 
Values,  Declares  Stowe  of  Herald  Tribune  Who 
Wrote  2,000  Words  a  Day 

By  AUBERT  LANEY 

(Paris  Correspondent  of  Editor  &  Publisher) 

TN  a  recent  issue  of  Editor  &  Pubusher  ing  after  the  crash  at  Ver-sur-Mer. 

Philip  Schuyler,  after  tracing  the  ex-  ‘I’ve  no  criticism  to  make  at  all — only 
tensive  literary  output  of  Col.  Charles  go  easy  on  the  I -stuff.  Don’t  use  the 
Lindbergh  to  Carlyle  MacDonald  of  the  personal  pronoun  if  you  can  help  it;  say 
New  York  Times,  went  on  to  relate  the  ‘we.’ 

experiences  of  “ghosts”  he  had  met.  He  “And  he  held  to  that  wherever  he  could 
named  the  “ghosts"  of  a  dozen  or  more  throughout  the  series  of  seven  articles 
celebrities  and  told  many  interesting  on  the  America’s  flight  Wherever  the 
things  about  the  gentle  art  of  ghosting,  personal  pronoun  appeared  I  stuck  it  in 
His  story  had  been  in  print  only  a  week  of  my  own  accord  because  I  felt  it  would 
or  so  however,  when  another  and  greater  detract  from  the  graphic  realism  of  No¬ 
ghost  arose  to  walk  in  the  shadow  of  ville’s  story  if  I  left  it  out. 
another  great  hero  and  turn  out  a  series  “But  this  business  of  getting  the  story 
of  the  most  Carnatic  and  readable  stories  of  a  celebrity  is  not  so  simple.  His  first 
ever  a  ghost  was  responsible  for.  day  in  Paris  I  got  snatches  of  it  between 

The  hero  was  Lieut.  George  O.  Noville,  courses  at  a  luncheon  at  the  Union  In¬ 
flight  engineer  of  the  plane  America  on  teralliee,  between  countless  interruptions 
its  dramatic  but  hopeless  all-night  search  in  the  parlors  afterward,  by  riding  with 
ior  Le  Bourget  field,  and  the  ghost  was  him  in  a  car  enroute  to  buy  a  suit  of 
Leland  Stowe  of  the  Paris  bureau  of  the  ‘civies’  and  on  the  way  to  the  Elysees 
New  York  Herald  Tribune.  Palace  to  call  on  President  Doumergue. 

Mr.  Schuyler’s  story  made  it  appear  “As  we  rode  through  the  streets,  with 
that  being  ghost  to  a  celebrity  is  no  great  crowds  on  both  sides  cheering  continually, 
shakes  as  an  assignment  and  one  not  he  gave  me  the  account  of  their  blind 

coveted  by  newspaper  men.  But  this  is  hours  in  the  fog  over  France.  A  little 

the  story  of  a  reporter  who  got  his  great-  here,  a  little  there ;  always  being  inter¬ 
est  thrill  from  his  first  experience  at  rupted  by  cheering  crowds,  by  receptions 
ghosting  and  freely  confessea,  when  the  or  by  autograph-seekers,  but  always  corn- 
last  article  of  the  series  was  on  the  cables,  ing  back  to  the  point  again  and  never 

that  it  had  been  the  most  interesting  losing  the  thread  of  the  story.  I  wonder 

assignment  of  his  career.  where  I  would  have  been  in  a  situation 

He  had  seven  days  of  being  ghost  to  like  that  if  I’d  drawn  a  hero  with  a 
a  very  much  alive  celdirity  and  since  touch  of  temperament.  . 

this  celebrity  happened  to  be  an  interna-  “The  one  factor  which  helped  most  in 
tional  air  hero — one  of  four  to  snatch  at  whipping  those  stories  into  shape  was 
a  thousand-to-one  gamble  for  life  in  a  Lieut.  Noville  himself.  I  didn’t  have  to 
blind  dive  to  a  melodramatic  windup,  fight  to  get  at  him.  He  gave  me  the  run 
and  win — his  job  was  an  extremely  lively  of  his  suite  and  when,  as  often  hap- 
one,  as  the  following  “confession”  shows:  pened,  he  had  to  dash  off  again  to  some 
“When  the  Herald  Tribune  assigned  reception  or  other,  he  would  declare 
me  to  get  Lieut.  Noville’s  story  of  the  ‘Stowe’s  coming  with  me’  and  that  would 
America’s  transatlantic  flight  and  put  it  settle  it  so  far  as  officials  were  con- 
on  the  cable,  it  sounded  interesting.  It  cerned.  Only  this  made  it  possible  to 
was — much  more  so  than  I  had  expect^,  get  a  story  up  to  2,000  words  daily  in 
“Once  the  generous  and  impulsive  the  face  of  the  dizzy  program  which  was 
French  public  gets  hold  of  a  great  avia-  thrust  upon  the  Byrd  expedition  during 
tion  hero  he  has  about  as  much  time  their  stay  in  Paris.  It  meant  eternally 
to  himself  as  a  candidate  for  the  presi-  dogging  Noville’s  footsteps  from  8 :30 
dency  in  the  U.  S.  A.  This  idea  of  sit-  in  the  morning  until  that  hour  or  later 

ting  down  quietly  in  a  locked  room  and  in  the  evening,  but  it  also  meant  that 

taking  down  a  carefully  dictated  story  you  got  your  stuff,  and  when  you  did  it 
sounds  easy,  but  it  doesn’t  work  out.  was  graphic  and  real  and  had  a  tremen- 

At  least  it  didn’t  in  Paris.  _  dous  punch  in  it. 

“That’s  why  there  are  a  lot  of  things  “If  you  must  be  a  ghost,  it  is  a  com- 
this  particular  ghost  can  be  thankful  for.  fort  to  be  ghost  to  a  man  who  senses  a 
A  ghost  to  a  celebrity  must  be  twin  story  and  gives  it  to  you  without  self¬ 
brother  to  the  original  pest  and  pretty  consciousness,  in  a  Navy  man’s  language, 
trying  on  the  original’s  nerves,  I  should  “The  biggest  thrill  of  this  week  of 
think.  And  there  is  no  logical  reason  ghosting  came  on  the  afternoon  when 
why  a  man  who  has  flown  for  42  hours  Noville  asked  me  to  unpack  his  camera 
in  succession,  through  the  worst  weather  case. 

hazards  any  plane  ever  battled  for  so  long  “  ‘Just  take  out  the  camera  and  get 
a  time,  should  have  any  great  amount  of  the  stuff  that’s  in  the  bottom  of  the  case,’ 
the  patience  of  Job.  he  said. 

“But  I  was  most  fortunate  in  the  man 
whose  ghost  I  was  elected  to  be.  Lieut. 

Noville  somehow  came  through  a  terrific 
nerve- wTack ing  experience  with  plenty  of 
good  nature  to  spare.  More  than  that 
he  turned  out  to  be  what,  in  such  cir¬ 
cumstances  is  every  newspaper  man’s  joy, 
a  flyer  with  a  high  sense  of  the  drama¬ 
tic  and  a  fine  grasp  of  details. 

“You  didn’t  have  to  be  a  high-pressure 
question-asking  ghost  to  get  the  high 
lights  of  the  adventures  of  the  America’s 
crew  from  Noville.  For  the  most  part 
he  poured  them  out  in  good  sequence  and 
with  a  surprising  newspaper  sense  of  the 
unusual.  Almost  nothing  of  the  dramatic 
tenseness  of  their  situation,  imprisoned 
in  the  fog  over  France  for  seven  hours, 
escaped  him.  Better  still,  he  recalled 
quickly  and  accurately  countless  little  in¬ 
cidents  which  told  more  than  columns  of 
rhetoric  could  have  told.  It  was  a  gen¬ 
uine  relief  to  his  ghost  to  discover  that 
this  Lieut.  Noville  had  all  the  instincts 
of  a  newspaper  man. 

“Never  once  did  he  pull  down  the  ego- 
whistle  and  let  her  blow.  I  remember  the 
first  thing  he  said  to  me  after  reading  our 
first  story  in  the  Paris  Herald  the  morn- 
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“There  was  just  a  soggy,  greasy  wad 
of  papers,  about  as  useless  as  anything 
could  be  until  you  slowly  unrolled  one  bit 
after  another.  And  then  I  had  in  my 
hands  one  message  after  another  that 
Byrd  had  written  to  Noville  and  the 
others  during  those  hours  in  the  air,  over 
the  Atlantic  and  over  France.  In  Byrd’s 
own  handwriting  the  radio  messages  he 
had  sent  and  the  directions  he  had  given 
to  his  crew  which  no  one  but  members 
of  the  crew  had  seen  until  then.  No¬ 
ville  grinned  as  I  read  them. 

“  ‘Say !  That  stuff  is  dramatic,  isn’t 
it?  Why,  when  you  read  them  now  they 
even  get  under  my  own  skinl’ 

“It  was  no  wonder  they  did  for  they 
told  the  story  of  the  America’s  great 
battle  as  nothing  else  could. 

“Being  a  ghost,  in  this  instance,  had  its 
compensations.” 


PHILUPS  TO  PARIS 

New  York  News  Man  to  Join  U.  S. 
Paper  in  France 

Joseph  B.  Phillips,  who  joined  the  staff 
of  the  New  York  Herald  Tribune  in 
June,  1926,  sailed  last  week  for  Paris, 
where  upon  his  arrival  he  will  become  a 
member  of  the  New  York  Herald  Trib¬ 
une’s  Paris  Bureau. 

Mr.  Phillips  is  a  graduate  of  the  Vir- 

finia  Military  Institute  and  the  Columbia 
chool  of  Journalism.  Before  going  to 
the  Herald  Tribune  he  worked  for  the 
Paducah  (Ky.)  News-Democrat,  at  his 
birthplace ;  on  the  Washington  Herald 
and  in  the  Associated  Press  New  York 
office. 

Shortly  after  joining  the  Herald  Trib¬ 
une  Mr.  Phillips  was  assigned  to  fly  to 


the  scene  of  the  Florida  hurricane.  The 
plane  crashed  in  a  swamp  several  hun¬ 
dred  miles  from  Florida,  and  the  journey 
was  completed  by  automobile. 

Mr.  Phillips  also  covered  the  Ford- 
Sapiro  trial  for  the  Herald  Tribune. 

TWO  WRONGS  MAKE^? 

Anyway,  Two  Indiana  Paper*’  Mia. 

take*  Nullified  Injunction’*  Effect 

The  Huntington  (Ind.)  Herald  and 
the  Huntington  Press  were  enjoined  last 
week  by  the  Circuit  Court  from  publish¬ 
ing  legal  notices  of  the  city  of  Hunting- 
ton,  to  enable  that  city  to  annex  College 
Park,  a  suburb. 

However,  the  notices  were  published 
the  day  the  order  was  issued  in  the 
Herald  by  mistake  and  the  next  day  in 
the  Press  by  mistake.  Publication  of  the 
notices  makes  annexation  legal,  according 
to  attorneys. 

F.  W.  H.  Bangs,  president  of  the  Col¬ 
lege  Park  board  of  trustees,  said  con¬ 
tempt  proceedings  may  be  brought  against 
the  newspapers.  No  action  has  been 
taken  by  Judge  Sumner  Kenner,  who 
issued  the  restraining  order. 

EDITOR  GOES  BACK  TO  SOIL 

After  spending  the  best  part  of  his  life 
in  the  newspaper  business  and  after  hav¬ 
ing  worked  in  at  least  20  cities  in  the 
country  John  Cowen  recently  resigned  as 
assistant  telegraph  editor  of  the  Scranton 
(Pa.)  Times  to  become  a  farmer.  He 
has  moved  to  Band,  Oregon  where  he  has 
purchased  a  farm  of  some  SO  acres.  Mr. 
Cowen  was  presented  with  a  traveling  bag 
by  members  of  the  Times  staff  before  he 
left  Scranton. 
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I  wish  to  announce  the  appointment  of 
Paul  Block  and  his  Organization  as  repre¬ 
sentatives  in  the  National  Advertising 
Field  for  the  Pittsburgh  Evening  Sun- 
Telegraph  and  Sunday  Sun-Telegraph. 

The  Evening  Sun-Telegraph  is  the  con¬ 
solidation  of  the  former  Evening 
Chronicle-Telegraph  and  Evening  Sun. 
The  Sunday  Sun-Telegraph  is  the  com¬ 
bination  of  the  former  Sunday  Post  and 
Sunday  Gazette-Times. 

It  is  a  little  too  early  to  estimate  what 
the  circulation  of  the  two  papers  will 
be  but  it  is  my  opinion  that  both  editions 
will  be  larger  than  even  the  most  op¬ 
timistic  advertiser  may  expect. 

H.  M.  BITNER 

Vice-President  and  Publisher 
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To  Cover  The  Richmond,  Virginia 
Market  Requires  Only  One  Medium-^ 

THE  NEWS  LEADER 
Virginia’s  Greatest  Newspaper 


Colors 

Richmond’s^  “ 
trading 
I  Jeea, , 
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The  Richmond  News  Leader  goes  into  the  homes  of 
Richmond  every  day. 

It  is  carried  by  train  and  bus  into  every  one  of  the  30 
counties  in  Richmond’s  trading  area  every  day. 

It  goes  into  homes  both  in  Richmond  and  outside  at  the 
time  of  day  when  everyone  has  the  time  and  inclination 
to  read  the  daily  news — in  the  afternoon. 

It  is  the  best  medium — and  the  only  medium  needed — 
to  reach  the  550,000  people  in  Richmond  and  its  trading 


Both  local  and  national  advertisers  recognize  this  fact. 
Last  year  the  Richmond  News  Leader  gained  581,826 
lines  of  advertising  while  the  other  Richmond  paper  lost. 

There  are  only  three  other  newspapers  in  the  United 
States  which  so  intensively  cover  their  markets  as  The 
Richmond  News  Leader. 

The  Richmond  News  Leader  has  the  largest  circulation 
of  any  paper  in  Virginia — and  it  is  steadily  growing. 


Xational  Re presentatives : 

KELLY-SMITH  COMPANY 

Graybar  Bldg.,  Waterman  Bldg.,  Atlantic  Bldg.,  Tribune  Tower, 

New  York  City  Boston,  Mass.  Philadelphia,  Pa.  Chicago,  Ill. 

J.  B.  KEOUGH,  ATLANTA,  GA. 

Richmond 

NEWS  LEADER 

**On  News  Leader  Square** 

CoVers  fiichmon^  a 
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CALL  FOREST  FIRES  BY  CORRECT  NAMES, 
NORTHWEST  URGES  NEWSPAPERS 


False  Impression  Given  Other  Parts  of  U.  S.  by  Stories  Which 
Feature  as  Equally  Big,  Fires  in  Slash  and  in 
Valuable  Timber 


V^ITH  the  season  of  forest  fires  open- 
”  ing,  timber  owners,  forest  conserva¬ 
tion  officials  as  well  as  Chambers  of  Com¬ 
merce  and  leading  citizens  of  the  Pacific 
Northwest,  have  undertaken  a  campaign 
of  education  with  newspapers  throughout 
the  country  in  the  hope  of  obtaining  more 
accurate  reference  to  forest  fires  in  head¬ 
lines  and  news  columns. 

Representatives  of  these  interests  have 
felt  for  the  last  few  years  that  loose 
terminology  on  the  part  of  copy  editors 
and  reporters  especially,  has  been  re¬ 
sponsible  for  the  middle-west,  east  and 
south  getting  the  wrong  impression  of 
the  forest  fire  situation  in  the  North¬ 
west  during  the  months  of  August  and 
September  each  year  with  a  resulting  loss 
of  travel  and  investment. 

At  a  conference  of  citizens  interested 
in  Tacoma,  Feb.  16,  1927,  a  committee 
of  newspaper  men  and  others  was  named 
to  formulate  a  chart  to  be  used  in  news¬ 
paper  offices  as  a  guide  for  reporters  and 
editors  when  referring  to  the  various 
types  of  forest  fires.  At  the  same  time, 
the  committee  pledged  co-operation  with 
the  newspapers  in  obtaining  more  ac¬ 
curate  information  on  forest  fires.  This 
co-operation  will  extend  into  every  ave¬ 
nue  of  the  timber  and  lumber  business 
and  it  is  expected  will  bring  about  more 
satisfactory  conditions  for  the  newspapers 
when  covering  forest  fires  or  slashing 
fires. 

The  committee  had  made  itself  clear 


that  it  was  making  no  effort  to  suppress 
news  of  ^e  truth  about  forest  fires,  but 
it  is  making  an  effort  in  the  interest  of 
business  and  tourist  travel  to  have  forest 
fires  properly  referred  to  when  news  is 
put  on  the  wire  to  other  communities  and 
when  the  news  is  being  handled  by  the 
newspapers  in  the  community  itself. 

The  committee  points  out  that  the  Eiast 
gets  the  idea  that  vast  acreages  of  green 
timber  of  marketable  age  are  swept  by 
flames,  whereas  the  truth  is  only  a  very 
small  percentage  of  the  forest  fires  each 
summer  and  fall  are  located  in  market¬ 
able  timber  areas.  Many  of  the  fires  are 
in  logged-over  lands  which  are  worthless 
for  timber  or  in  well-controlled  burnings 
of  slashing  or  clearings.  These  two  types 
of  fires  make  as  much  smoke  as  fires  in 
marketable  timber  and  therefore  lead  to 
erroneous  impressions  on  the  part  of  re¬ 
porters  and  the  public. 

The  committee  hopes  that  the  cam¬ 
paign  of  education  which  it  is  starting 
now  with  newspapers  throughout  the 
country  will  induce  editors  and  re¬ 
porters  to  choose  their  words  when  re¬ 
ferring  to  forest  fires.  The  committee 
maintains  that  by  use  of  the  chart  below, 
head  writers  and  reporters  can  find  ex¬ 
pressions  other  than  “forest  fires”  which 
will  give  the  reader  a  more  accurate  im¬ 
pression  of  what  has  actually  occurred 
in  the  forest  area  during  the  dangerous 
season. 

The  chart  is  as  follows: 


Main  f 

Head 

Forest  Fire...l.J 


It  will  go  for 
main  head. 
Young  Growth2.  ^ 
Fire  suggested 
for  Bracket  2 
and  3  fires  I 
and  Woodland  j 
Fire  for 
Bracket  4  fires.  3.  I 
If  won’t  go,  ' 
use  Forest 
Fire  qualified  { 
in  second  deck 
by  best  bracket 
term.  4 


FOREST  FIRE  CLASSIFICATION 


Newspaper  Usage 


Secondary  Decks 
and  Copy 
Green  timber 
Merchantable  tim¬ 
ber 

Timber 
Old  growth 
Virginia  forest 
'  Regrowth 
Second  growth 
Young  trees 
Young  growth 
I  New  crop 
1  Immature  forest 

I  Cutover  land 
Logged -off  land 
Reproduction 
Reforestation 
Seedlings 
Reforesting  land 

[Scattered  growth 
N  on-commercial 
woodland 

i  Woodland 
Scrub  forest 
Alpine  growth 


Descriptive  Key 
for  Forest  Officers 
and  Press 

Mature  and  merchant¬ 
able  only. 


Recognizable  young 
forest  of  commercial 
species.  Any  age  and 
sue  between  1  and  3. 


Land  that  will  producer 
commercial  forest  if  fire 
prevented,  whether  re¬ 
forestation  now  notice¬ 
able  or  not. 

Forest  land  permanently 
non-commercial  because 
of  altitude,  species  or 
permanent  sparsity.  May 
have  game  or  watershed 
value  or  hazard  other 
land. 


Official  Usage 

llcw  entered  by  forest  officers 
oil  forms  sent  their  head 
offices  for  official  statistics. 

/ - - \ 

Forest  State  and 

Service  Association 

Mature  or  Merchant- 

merchantable  able  timber, 
timber. 


Reproduc¬ 
tion  or 
young 
growth. 


Potential 
forest  land. 


Protection 

forest. 


EDITOR  &  PUBLISHER 
CALENDAR 

Aug.  11-13 — East  Tennessee  Press 
Assn.,  annual  meeting,  Lenoir 
City,  Tenn. 

Aug.  18-20 — Maine  Press  Assn.,  an¬ 
nual  summer  meeting,  Lakewood, 
Me. 

Aug.  19-20 — North  Louisiana  Press 
Assn.,  meeting.  Opelousas,  La. 

Aug.  20-25— National  Assn,  of 
State  Press  Field  Mgrs.,  annual 
meeting,  Detroit. 

-Aug.  22-24 — Georgia  Press  Assn., 
annual  convention,  Eatonton,  Ca. 

Aug.  25 — Florida  Circulation  Man¬ 
agers  Assn.,  meeting,  Orlando, 
Fla. 

Aug.  29 — International  Press  Con¬ 
ference,  League  of  Nations, 
Geneva. 


CHANGES  ON  ROCKFORD  STAR 

L.  H.  Fredericks  has  been  promoted 
from  city  editor  to  managing  editor  of 
the  Rockford  (Ill.)  Morning  Star.  He 
is  succeeded  as  city  editor  by  Alden  E. 
Calkins,  lately  City  Hall  reporter.  G. 
Douglas  Wilson,  director  of  the  Star’s 
junior  press  club  and  day  city  editor,  will 
continue  in  both  capacities.  Dick  Ramey, 
correspondent  at  the  University  of  Illi¬ 
nois,  will  succeed  Mr.  Calkins  at  the  City 
Hall. 


PRESS  CLUB  ALMOST  READY 

The  National  Press  Club  Building 
Corporation  moved  July  30  to  its  quarters 
in  the  new  National  Press  Club  building 
in  Washington,  which  is  approaching 
completion.  The  office  section  of  the 
building,  most  of  which  has  already  b«n 
rented,  will  be  completed  Sept.  1  and  the 
floors  to  be  occupied  by  the  National 
Press  Oub  will  be  finished  shortly  after¬ 
wards. 


GRIER  NAMED  EDITOR 
OF  EVERY  EVENING 

Has  Been  City  Eefitor  for  31  of  Hit  42 
Years  on  Wilmington  (Del.)  Pa. 
per  Other  Staff  Chsmget 
Follow  Promotion 


-Albert  O.  H.  Grier,  for  the  past  31 
years  city  editor  of  the  IVilmington 
(Del.)  Erery  Evening,  has  been  ap¬ 
pointed  editor  of 
that  paper,  suc¬ 
ceeding  William 
J.  Robertson, 
who  resigned  last 
December  t  o  go 
with  the  Phila¬ 
delphia  Public 
Ledger.  Harris 
Samonisky,  who 
has  been  assistant 
city  editor,  be¬ 
comes  city  editor, 

Samuel  Caufman, 

Jr.,  a  member  of 
the  local  staff,  has 
been  made  assist¬ 
ant  city  editor. 

There  are  no  other  changes  in  the  execu¬ 
tive  staff.  William  F.  Metten  is  publisher 
and  general  manager;  Frederick  K.  Rey- 
bold,  managing  editor;  William  J.  Mc- 
Vey,  state  editor;  Morris  Taylor,  editor 
emeritus.  Thomas  D.  Ranson  continues 
as  assistant  to  the  editor. 

-All  of  the  above  are  natives  of  Dela¬ 
ware,  with  the  exception  of  Mr.  Ranson. 
Mr.  Taylor  has  been  with  Every  Eve¬ 
nting  44  years;  Mr.  Grier,  42  years;  Mr. 
Metten,  30  years:  Mr.  Reybold,  15;  the 
others  mentioned,  from  three  to  ten 
years. 


BROOKL'YN  EAGLE  ADOPTS  IONIC 

Seven  point  ionic  No.  5  is  to  be  used  by 
the  Brooklyn  Daily  Eagle  beginning  with 
the  issue  of  Aug.  8.  A  complete  new  set 
of  matrices  will  be  installed  in  all  of  the 
Eagle’s  40  linotypes. 


Take  these  facts  into 
Consideration  in 
Selling  the 


'  Slashings 

Slash  Fire. . .  Logging  works 
Logging  debris 
Clearings 
'  Brush 

Brush  Fire...  Waste  land 
Watershed 
Chaparral 


Either  accidental  or  pur¬ 
poseful  burning  of  new  Slash, 
slashings. 


Permanently  non-forest  Non-tim- 
land.  May  have  game  bered  (brush 
or  watershed  value  or  or  other), 
hazard  other  land. 


(Official 
practice 
varies  with 
states). 
Other  land. 


The  recommendations  of  the  committee 
liave  been  printed  and  sent  to  all  news¬ 
papers  in  the  Northwest.  The  commit¬ 
tee  in  charge  of  this  educational  com- 
paign  is: 

E.  T.  Allen,  Western  Forestry  & 
Conservation  -Association,  Portland;  M. 
J.  Mingo,  Tacoma,  Tacoma  Ledger;  W. 
W.  R.  May,  Portland  Oregonian;  Mar¬ 
shall  Dana,  Portlcuid  Oregon  Journal; 
Fred  Insinger,  Seattle  Time.^;  Edwin  Sel- 
vin.  Business  Chronicle,  Seattle ;  J.  P. 
Austin,  American  Lutnhermcm.  Seattle:  J. 
A.  Ford,  Chamber  of  Commerce,  Spo¬ 
kane;  Geo.  C.  Joy,  State  Supervisor  of 
Forestry,  Olympia ;  L.  P.  (Tronemiller, 
Deputy  State  Forester,  Salem,  Ore.;  J. 
D’.  Guthrie,  United  States  Forest  Serv¬ 
ice,  Portland;  C.  S.  Cowan,  Washington 
Forest  Fire  Association,  Seattle ;  Paul 
E.  Kendall,  Long-Bell  Lumber  Com¬ 
pany,  Longview,  Wash. ;  C.  S.  Chap¬ 
man,  Weyerhaeuser  Timber  Company, 
Tacoma. 


MORE  LOCAL  DISPLAY 

\mnm  extra  cost 


WRITE  OR  WIRE 

THOS.  W.  BRIGGS  CO. 

Columbian  Tower  Building 

MEMPHIS,  TENN. 


OKLAHOMA  CITY 
MARKET 

$600,000  in  new  wealth  each  day  from  oil  produc¬ 
tion. 

$1,836,238  increase  in  Oklahoma  City  building 
permits  over  the  first  six  months  of  1926. 

$3,196,804.29  increase  in  Oklahoma  City  bank  de¬ 
posits  over  January  1,  1927. 

This  prosperous,  able-to-buy  market  is  thoroughly  and 
alone  covered  by  the  two  biggest  newspapers  in  the  state  of 
Oklahoma. 

Morning,  78,757  S  Evening,  TSySlX  t  Sunday,  92,366 

^Daily  Oklahoman 
Oklahoma  City  Times 

Represented  by  E.  Katz  Special  Advertising  Agency 
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ASHEVILLE,  N.C. 


July  19,  7927, 


Uy  dear  Hr.  Katz: 


Our  Business  Manager  this  morning  has  called  my  atten¬ 
tion  to  the  large  Increase  in  our  national  advertising  lineage  since 
the  first  part  of  the  year,  and  I  want  to  personally  thank  you  for 
the  veiy  substantial  Increase  In  our  revenues  derived  from  that 
source.  It  Is  most  acceptable  and  agreeable  at  this  particular 
time, 

I  feel  that  I  should  ae~^Mu  time  express  to  you  my 
sincere  appreciation  and  the  appreciation  of  all  those  connected 
with  this  newspaper,  for  the  Intelligent  cooperation  and  assistance 
which  your  organization  has  given  us  since  you  have  been  represent¬ 
ing  us  In  the  national  field.  I  do  not  see  how  It  could  pcsslbly 
have  been  better. 

I  know  personally  almost  every  one  connected  with  your 
organization  and  I  am  glad  to  have  the  aoq^ualntance  and  business 
connection  with  such  a  large,  fine,  Intelligent,  energetic,  hustling 
group  of  men  as  those  who  are  associated  with  you.  I  congratulate 
you  on  being  able  to  secure  and  retain  the  services  of  such  an  able 
force  of  assistants. 

We  have  found  it  a  pleasure  to  do  business  with  yon,  as 
well  as  to  have  received  real,  direct  financial  returns.  We  have 
never  regretted  that  we  made  a  contract  with  you,  nearly  nine  years 
ago.  It  is  one  of  the  pleasant  spots  in  our  business  life. 

With  best  regards  for  you  and  all  your  assistants,  I  am. 


dinoerely  yours. 


Charles  A,  Webb, 
Co-Fubllsher. 


r.  G,  R,  Katz, 
E,  Katz  Sped! 


^  S,  Katz  Special  Advertising  Agency, 
58  West  40th  Street, 

Hew  York  City. 
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SOLICITOR  ENJOINED  FROM  COMPETING 
WITH  FORMER  EMPLOYER 

Kentucky  Court  Upholds  Contention  of  Thomas  W.  Briggs  Co. 
That  Its  Contract  With  Employe  Debars  Him 
from  Entering  Its  Field 


By  LESLIE 

A  S  a  general  proposition  of  law,  an 

employment  contract  that  restricts  an 
employe  from  competing  with  his  em¬ 
ployer,  after  the  termination  of  the  con¬ 
tract.  will  be  enforced,  providing  it  goes 
no  farther  than  is  necessary  for  the 
protection  of  the  employer’s  interests.  So 
much  for  the  general  rule,  the  application 
of  which  to  particular  cases  depends,  of 
course,  on  the  facts  involved. 

However,  it’s  a  good  rule  for  both  em¬ 
ployers  and  employes  to  have  in  mind 
when  restrictive  contracts  of  employment 
are  being  entered  into.  And,  as  an  illus¬ 
tration  of  its  application  to  a  contract 
arising  in  the  advertising  field,  the  recent 
Kentucky  case  of  Thomas  \V.  Briggs 
Company  v.  Mason,  289  S.  W.  295,  may 
be  reviewed  by  advertising  men  with 
interest  and  profit. 

In  this  case  the  Briggs  Company  em¬ 
ployed  Mason  as  a  crew  manager  in  its 
business  of  soliciting  and  selling  adver¬ 
tising.  The  business  involved  the  getting 
out  of  special  advertising  through  con¬ 
tracts  with  newspapers,  magazines  and 
other  periodicals,  and  its  continued  success 
depended  in  a  measure  on  the  preserving 
of  its  trade  secrets,  business  methods  and 
good  will.  In  view  of  this  the  contract 
of  employment  with  Mason  contained  the 
following  restrictive  paragraph: 

“It  is  expressly  agreed  that  upon  the 
termination  of  this  employment  *  *  ♦ 
and  for  a  period  of  two  years  thereafter, 
the  party  of  the  second  part  [Mason]  will 
not  engage,  *  ♦  *  for  himself  or  others 
in  a  similar  or  competitive  business  ♦  *  * 
in  any  city  or  state  where  *  *  *  he  shall 
have  worked  for  party  of  first  part  under 
this  contract.  *  *  *’’ 

Pursuant  to  this  contract  Mason  worked 
about  four  years,  when  he  left  the  em¬ 
ployment,  and  immediately  organized  a 
similar  business  in  competition  with  the 
Briggs  Company.  The  latter  thereupon 
brought  the  instant  action  for  an  injunc¬ 
tion,  on  the  grounds  that  Mason  was  vio¬ 
lating  the  terms  of  his  contract  of  employ¬ 
ment  as  quoted  heretofore. 

Upon  the  trial  of  the  cause,  the  lower 
court  declined  to  give  the  Briggs  Company 
relief,  and  dismissed  the  action.  From 
this  an  appeal  was  taken  which  squarely 
raised  the  question  of  the  validity  of  the 
restrictive  clause  in  the  contract  between 
the  Briggs  Company  and  Mason.  Here, 
in  stating  the  general  rule  in  enforcing 
clauses  of  this  kind,  the  court  said : 

“Contracts  have  frequently  been  upheld 
whereby  salesmen,  agents,  canvassers,  and 
other  employes  who  come  in  personal  con¬ 
tact  with  their  employer’s  customers  agree 
not  to  engage  in  a  competitive  business  in 
a  limited  time  and  area  after  leaving  their 
employer’s  service.  *  ♦  ♦  Such  restraints, 
however,  must  not  be  wider  than  reason¬ 
ably  required  for  the  protection  of  the 
employer’s  business.  *  *  *’’ 

Following  the  above  statement  of  the 
general  rule,  the  court  turned  to  the 
record  in  the  instant  case  to  determine  the 
validity  of  the  restrictions,  and  whether 
or  not,  if  valid,  they  had  been  violated. 
In  this  connection  the  court,  in  part,  said : 

“The  business  was  a  new  and  unusual 
one,  employing  special  methods  which 
constitute  trade  secrets.  *  ♦  *  Necessarily 
years  of  patient  and  careful  study  and 
attention  were  necessary  to  organize  and 
develop  such  business  and  bring  it  to  a 
point  where  it  would  be  profitable.  ♦  ♦  ♦ 
The  employer,  it  would  seem,  under  facts 
like  these,  has  the  right  by  contract  to 
protect  himself  against  the  giving  out  of 
information  ♦  *  ♦  and  trade  secrets  *  *  *. 

"As  appellee  [Mason]  was  engaged  as 
manager  of  the  business  and  sent  ♦  ♦  * 
into  different  cities  to  carry  out  contracts 
*  *  *  he  was  put  in  intimate  touch  with 
all  of  appellant’s  clientele  and  customers 
and  learned  all  of  the  intimate  secrets  of 
the  business  and  how  to  carry  it  on  *  *  * 
The  period  of  two  years  in  which  appellee 
engaged  not  to  go  into  a  similar  busi- 
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ness  cannot  be  said  to  be  too  long  *  *•  *. 

"There  is  and  can  be  no  denial  that 
*  *  *  Mason  violated  the  terms  of  his 
contract  by  engaging  directly  in  a  business 
similar  to  that  of  his  employer  in  territory 
in  which  his  employer  was  actively  en¬ 
gaged  in  business  at  the  time  of  and  dur¬ 
ing  his  employment,  and  in  which  by  the 
terms  of  his  contract  he  was  not  to  work 
for  a  period  of  two  years. 

“Giving  full  force  and  effect  to  the 
established  general  rule  *  *  ♦  we  are 
constrained  to  hold  that  the  restrictive 
clause  in  the  contract  before  us  could 
not  have  been  of  advantage  to  the  em¬ 
ployer  had  it  been  limited  in  territory  to 
space  less  than  that  covered  by  the  em¬ 
ployment,  and  to  a  period  of  time  much 
less  than  that  fixed  in  the  contract.  *  *  *’’ 

In  conclusion  the  court,  after  passing 
upon  other  matters  not  material  here, 
reversed  the  judgment  of  the  lower  court 
in  favor  of  Mason,  holding,  in  effect 
as  outlined  in  the  opinion,  that  under  the 
facts  of  record  the  Briggs  Company  was 
entitled  to  have  the  restrictive  terms  of 
the  contract  enforced. 

The  foregoing  case  is  one  of  the  clear¬ 
est  the  books  contain,  on  the  construction 
of  this  phase  of  an  employment  contract, 
in  the  field  of  advertising.  And,  in  the 
light  of  the  facts  and  circumstances 
involved,  it  seems  the  holding  fairly 
represents  the  weight  of  authority  on  the 
question  decided. 

It  is  of  course  obvious,  that  each  case 
of  this  kind  presents  a  question  of  fact, 
which  precludes  the  statement  of  a  hard 
and  fast  rule  that  would  apply  in  all 
situations.  And  the  case  reviewed  does 
not  purport  to  announce  any  such  rule. 
However,  it  does  constitute  a  well  rea¬ 
soned  case  on  the  question  involved,  and 
in  view  of  the  nature  of  the  contract 
construed,  becomes  a  decision  of  consider¬ 
able  importance  to  advertising  men  in 
general. 

MOVE  LAWSON  CARVINGS 


Rare  French  Walnut  from  Hi*  Home 
to  Adorn  Chicago  News  Plant 

Rare  wood  which  Victor  F.  Lawson, 
late  editor  and  publisher  of  the  Chicago 
Daily  Neu's,  imported  from  France  for 
the  living  room  of  his  home  on  Lake 
Shore  drive,  is  to  become  a  part  of  the 
new  home  of  the  Daily  News  as  a  memo¬ 
rial  to  Mr.  Lawson,  who  guided  the  desti¬ 
nies  of  the  newspapers  for  almost  half  a 
century. 

The  wood  will  adorn  the  directors’ 
room  of  the  building  to  be  constructed  by 
the  Daily  News  on  the  west  bank  of  the 
Chicago  river  between  Madison  and 
Washington  streets. 

When  planning  his  home,  Mr.  Lawson 
went  to  Europe  in  search  of  materials 
and  furnishings.  In  France  be  obtained 
the  walnut  for  his  living  room  and  had  it 
carved  there  before  sending  it  on  to  Chi¬ 
cago. 

The  Lake  Shore  drive  home  is  to  be 
replaced  by  a  25-story  $5,000,000  co¬ 
operative  apartment  building.  When  this 
became  known,  the  Daily  News,  wishing 
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to  preserve  in  its  new  building  some  tan¬ 
gible  reminder  of  Mr.  Lawson,  arranged 
for  the  purchase  of  the  rare  wood. 

I.  T.  U.  CELEBRATES  ITS 
75TH  ANNIVERSARY 


Indianapolis  Convention  Next  Week 
Will  Tackle  Report  of  Laws  Com¬ 
mittee  and  Reform  of  Pension 
System 


The  International  Typographical  Union, 
founded  in  Cincinnati  in  1852,  will  cele¬ 
brate  its  diamond  anniversary  Aug.  8  to 
13  when  more  than  3,500  members  will 
gather  at  Indianapolis  for  the  union’s 
convention.  Daily  sessions  throughout  the 
week  will  be  held  at  the  national  guard 
armory. 

Preceding  the  convention  the  commit¬ 
tee  on  laws  will  be  in  session  and  will 
T'repare  a  report  to  be  made  at  the  open¬ 
ing  session  Monday,  .Aug.  8.  A  reception 
will  be  held  in  the  armory  Saturday  night. 
An  automobile  tour  of  the  city  will  be 
made  Sunday  afternoon. 

John  L.  Lewis,  president  of  the  United 
Mine  Workers;  W.  L.  Hutcheson,  presi¬ 
dent  of  the  United  Brotherhood  of  Car¬ 
penters  &  Joiners;  Daniel  J.  Tobin,  presi¬ 
dent  of  the  International  Union  of  Team¬ 
sters  and  Chauffeurs,  all  of  Indianapolis, 
and  Thomas  F.  Taylor  of  Terre  Haute, 
president  of  the  Indiana  State  Federa¬ 
tion  of  Labor,  will  speak  on  the  opening 
day.  A  chicken  dinner  at  Broad  Ripple 
park  will  close  the  first  day’s  activities. 

Problems  before  the  convention  include 
the  thrashing  out  of  the  situation  sur¬ 
rounding  the  representation  of  allied 
crafts  in  international  conventions,  deter¬ 
mination  of  other  basic  policies  and  sta¬ 
bilization  of  the  pension  fund.  A  special 
commission  appointed  last  year  to  study 
the  latter  question  is  to  report.  Forming 
the  commission  are  Theodore  McCul¬ 
lough,  Omaha;  George  Seibold,  Washing¬ 
ton  :  Edward  Close,  Denver  and  Sylvester 
McBride,  Boston. 


Twenty-five  hundred  are  on  the  old  age 
pension  roll  and  300  at  the  Union  Print¬ 
ers’  Home. 

The  union  has  78,000  members  in  the 
United  States  and  Canada  and  reports 
$5,250,000  in  money  and  securities  in 
Indianapolis  financial  institutions.  Head¬ 
quarters  of  the  union  were  established  in 
the  Vance  block,  now  the  Indiana  Trust 
building,  in  1889,  with  20,000  mem^rs 
and  an  office  force  of  three  persons.  The 
union  now  has  headquarters  at  Typo¬ 
graphical  Terrace,  Twenty-eighth  and 
Meridian  streets,  with  a  personnel  of 
sixty. 

Officers  of  the  union  are  Charles  P. 
Howard,  Chicago,  president;  J.  W.  Hays, 
Minneapolis,  secretary-treasurer;  Seth  r’. 
Brown,  Los  Angeles,  first  vice-president; 
Austin  Hewson,  New  York,  second  vice- 
president,  and  Charles  N.  Smith,  Brook¬ 
lyn,  third  vice-president. 


EDWARDS  HEADS  PRINTERS 

The  New  York  State  Allied  Printing 
Trades  Council  held  its  thirty-first  an¬ 
nual  convention  at  Rochester,  N.  Y.,  last 
week  and  elected  officers  as  follows: 
President,  E.  W.  Edwards  of  the  Inter¬ 
national  Printing  Pressmen  &  Assistants’ 
Union  of  New  York;  secretary-treasurer, 
John  L.  Hartnett  of  the  Typographical 
L’nion  of  New  York,  for  the  fourteenth 
consecutive  time;  vice-presidents.  Typo¬ 
graphical,  Florence  A.  Tague  of  Syracuse; 
mailers,  James  J.  Gibson  of  Rensselaer; 
pressmen,  Norbert  Berger  of  Buffalo; 
stereotypers,  Leon  De  Veze,  of  New 
York;  electrotypers,  John  C.  Schmidt  of 
New  York;  photo-engravers,  Edward 
Fisher  of  New  York,  and  bookbinders, 
Thomas  Mullan  of  .Albany. 


LENGEL  GETS  LIFE 

Saranus  A.  Lengel,  former  Chief  of 
Police  of  Canton,  Ohio,  was  sentenced  to 
life  imprisonment  for  the  murder  of  Don 
R.  Mellett,  editor,  Aug.  4,  when  Judge 
Frank  M.  Oevinger  overruled  his  mo¬ 
tion  for  a  new  trial.  Lengel  was  con¬ 
victed  on  July  16. 


THE  MIRROR  DELIVERY  TO  YOU 
AS  AN  ADVERTISER 

This  then  is  what  The  Mirror  offers  to  you: 

Daily  Contact  in  the  Home 


City  families .  12,625 

City  consumers .  53,908 

Elxclusive  city  consumers .  40,565 

Outer  families . 12,370 

Outer  consumers  .  56,655 

Exclusive  outer  consumers  .....  46,980 

Total  families .  24,995 

Total  consumers . 110,563 

Total  exclusive  consumers .  87,545 


Such  a  universal  acceptance  of  The  Mirror  throughout  the  trade 
area  gives  reason  for  an  inspection  of  circulation  methods.  Ex¬ 
amine  the  ABC  report.  The  auditors  show  that  no  premiums  or 
contests  were  used;  canvassers  were  not  employed;  clubbing  offer* 
were  not  permitted;  no  artificial  stimulus  had  any  part  in  securing 
this  ^audience  for  Mirror  advertisers.  The  paper  is  bought  on  merit, 
because  the  family  demands  it. 

Clearly  it  dominates  the  inviting  Altoona  market  so  far  as  home 
coverage  is  concerned. 

THE  ALTOONA  MIRROR 
Altoona,  Pa. 

Business  Direct  Fred  6.  Peirce,  Adr.  Mgr. 
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Balias  Morning  ^ruts 

THE  DALLAS  JOURNAL 

iffarm 

Dallas,  Texas 

are  pleased  to  announce  the  appoint¬ 
ment  of  National  Advertising  Manager 
of  Walter  J.  Scott,  who  has  been  in 
charge  of  the  Chicago  office  of  these 
papers  for  twenty-three  years. 


THE  JOHN  BUDD  COMPANY  : :  NATIONAL  REPRESENTATIVES 


New  York 


Chicago 


St.  Louis 


Atlanta 


San  Francisco 


Los  Angeles 


Portland 


Editor  &  Publisher  for  August  6 ,  1927 


FALL  PROSPECT  BETTER 
CROP  REPORTS  SHOW 


DALE  PAROLED 


IxEa  Wlx  1  O  Muncie  Editor  Serves  Half-Hour  of 

His  Sentence  for  Contempt 
Chicago  Tribune  Business  Survey  Finds  ^ 

Optimism  Prevailing— Farmers  (ind.)  Post-Democrat,  whose  editorial 

to  Get  $500,000,000  More  attacks  on  Judge  Clarence  W.  Dearth 

Than  in  1926  echoed  through  the  state  Legislature  and 

_  the  United  States  Supreme  court  and 

,,  ,,  ,  ,  .  ,  brought  him  a  ninetv-day  sentence  for 

tall  prospects  have  greatly  impoved  contempt,  at  last  gained  his  freedom  July 
d^lares  a  survey  report  >^ued  by  the  “serving”  half  an  hour  on  the 

Chicago  T^une,  Aug.  a.  The  new  im-  state  farm.  Dale  stayed  at  the  farm 
p<^us  originates  at  the  farm,  a  quarter  j^j^g  enough  to  become  a  technical 

whose  principal  contributions  to  business  prisoner  so  that  he  could  receive  the 
information  in  recent  years  have  been  p^^ole  granted  him  by  Gov.  Jackson. 


gloom,  the  report  states,  and  continues 
“Many  a  day  has  passed  since  Wall  Street 


The  parole  was  granted  Dale  after  he 
withdrew  his  appeal  to  the  Federal 


has  been  able  to  derive  enough  encourage-  r^ni^  court  from  the  contempt  con- 
ment  out  of  the  soil  for  a  major  upward  Delaware  Circuit  court, 

movement.  But  e.xactly  that  has  just  dearth  presides.  The 

hapiKMied.  The  facts  about  he  agricul-  Supreme  court  had  affirmed  the 

tural  situation  which  came  to  light  during  court 

July  have  precipitated  a  bull  stock  market  ^ 

which  has  already  earned  many  securities  Delaware  county  Scials,  be- 

to  he  highest  prices  ever  reaped.  „  ^  ago.  Dale  charged 

The  farm  income  is  only  10  per  cent  of  f,  .  •  r;,.!,,:,  t  „ 


the  total  national  income  and  yet  its  con- 


that  jury  panels  in  the  Circuit  court  were 
illegally  drawn  and  that  the  Ku  Klux 


centration  in  the  fall  months  gives  it  an  ^ 

influence  in  fall  business  that  is  greater  ““  “ns'".  »™t.v  offices. 


ffian  appears  Iron,  the  annual  aggregate 

The  condition  of  the  farmer  pretty  well  i  t 

determines  whether  the  business  of  the  , _ ^ _ _ c 


'T!;fgir„rnfpSs£Cc"s.S 

:rops  on  July  11,  and  these  probable  yields  ^  ‘  _ _ 

calculated  at  present  prices  indicate  that  ________ 

from  the  eight  principal  crops  alone,  SPEINCER  NO^V  HEADS 

farmers  will  receive  at  least  a  half  billion  CT'  I  TM¥\/rDCn^^/^ 

dollars  more  than  last  year.  There  is  a  Ao  1  UINl  V  tLlvdl  1  I 

real  basis  for  optimism  about  trade  this  - 

fall.  Former  Dean  of  Journalism  at  Wash- 

“The  whole  level  of  business  appears  ington  Appointed  President  of 
to  have  improved  in  the  past  sixty  days  it  Institution,  Effec- 

allowance  is  made  for  seasonal  variations. 

“Chicago  and  Zone  7  building  construe-  Sept.  1 

tion  continues  to  be  the  bright  spot  of  the  - - 

industry.  The  awarding  of  contracts  Dr.  M.  Lvle  Sjiencer,  who  formerlv 
totalling  $51,197,8(10  in  June  brought  the  directed  the  department  of  journalism  of 
total  for  the  half  year  in  the  city  up  to  the  University  of  Washington,  Seattle, 
$225,717,700,  a  volume  that  was  greater  has  been  appointed  president  of  the  Uni- 
than  any  state's  except  three,  $20,(X)0,000  versity  of  Washington  by  the  board  of 
in  excess  of  that  in  all  New  England  and  regents.  He  will  assume'  his  new  posi- 
more  than  five  that  of  the  whole  north-  tion  Sept.  1,  with  an  annual  salary  of 
west.  The  six  months’  total  is  moreover  $12,0(X). 


charges  was  presented.  The  Senate, 


Former  Dean  of  Journalism  at  Wash¬ 
ington  Appointed  President  of 
Seattle  Institution,  Effec¬ 
tive  Sept.  1 


about  $35.0(X),000  in  excess  of  the  aggre¬ 
gate  for  the  same  period  last  year. 


Dr.  Spencer,  who  is  46  years  of  age, 
was  educated  at  Kentucky  Wesleyan  Col- 


“MILL”  MAKES  LABORER 
AT  THE  BORDER 

Canadian  Official  Rules  BuffsJo  Re¬ 
porter  Going  to  Toronto  Ball 
Game  with  Typewriter  Vio¬ 
lates  Regulations 

It  is  illegal  for  a  United  States  news¬ 
paper  reporter  to  go  into  Canada  to  cover 
an  assignment  if  he  takes  his  own  type¬ 
writer  with  him,  but  there  is  no  bar  to 
his  going  on  such  an  errand  provided  he 
leaves  his  favorite  machine  at  home,  judg¬ 
ing  from  an  incident  of  last  week  on  the 
Niagara  frontier. 

Accompanied  by  his  wife,  Don  B. 
Reed,  baseball  writer  for  the  Buffalo 
Evening  News,  began  a  motor  journey  to 
Toronto  to  cover  the  series  between  the 
International  League  baseball  team  of 
that  city  and  the  Buffalo  team  of  the 
same  league.  Arriving  at  the  border  at 
Niagara  Falls  he  was  asked  where  he 
w’as  going  and  like  all  good  reporters 
told  the  truth.  The  Canadian  official, 
spotting  the  typewriter,  forced  the  re¬ 
porter  and  his  wife  to  turn  back,  ruling 
they  would  be  entering  the  country  to 
work,  contrary  to  certain  Dominion  regu¬ 
lations. 

The  baseball  writer  took  his  automobile 
and  typewriter  to  a  h'alls  garage,  boarded 
a  train,  and  upon  being  questioned  by 
another  Canadian  official  told  his  destina¬ 
tion.  Having  no  typewriter  this  time  he 
was  admitted  without  question  and  the 
series  was  covered,  using  a  Canadian 
typewriter  to  produce  the  copy. 

While  in  Toronto.  Mrs.  Reed  suffered 
a  serious  attack  of  ptomaine  poisoning 
from  which  she  is  now  recovering. 

BACK  TO  HAND-SET  DAYS 

In  the  electrical  storm  of  .^ug.  1  which 
incapacitated  wires  all  over  New  York 
and  New  Jersey,  the  Jersey  City  (N.  J.) 
Journal  found  itself,  an  hour  before  press 
time,  with  no  “juice”  and  two  columns 
of  front  page  material  unset.  A  hurry- 
call  to  linotypers  revealed  the  fact  that 
two  of  them  were  old  type-setters,  and 
and  an  old  case  of  dusty,  unused  type  in 


,h.  ifSKrTOSg, 

set  the  missing  columns  by  hand.  Ten 
minutes  after  tne  electricity  was  on  again 
the  paper  was  on  the  streets. 


NEW  PRESS  CONGRESS 
FORMING  IN  PACIFIC 

Organization  Suggested  by  Dean  Wil¬ 
liams  at  Honolulu  Meeting  Will 
Study  Propaganda — Ivy  Lee 
Approves 

Investigation  of  projwganda  organiza¬ 
tions  and  study  of  their  methods  in  at¬ 
tempting  to  color  news  reports  in  Pacific 
countries  is  expected  to  be  one  of  the 
first  tasks  of  a  Pan- Pacific  Press  Con¬ 
gress  being  organized  at  Honolulu,  T.  H. 

Need  of  a  Pan-Pacific  Press  Congress 
to  supplement  the  work  of  the  Press 
Congress  of  the  World  was  pointed  out 
by  Dean  Walter  W  illiams  of  the  Uni¬ 
versity  of  Missouri  School  of  Journalism, 
in  conferences  with  newspaper  men  at¬ 
tending  the  Institute  of  Pacific  Relations 
there. 

Preliminary  organization  work  has 
been  placed  in  charge  of  L.  A.  Thurston, 
editor  and  publisher  of  the  Honolulu  Ad¬ 
vertiser;  Riley  H.  Allen,  editor  of  the 
Honolulu  Star  Bulletin,  and  representa¬ 
tives  of  the  United  Press,  Associated 
Press  and  International  News  Service. 
The  first  meeting  is  tentatively  scheduled 
for  Honolulu  in  August,  1928,  and  the 
second  in  South  America  or  New  Zea¬ 
land  in  1929. 

Impetus  to  study  methods  used  by 
groups  intent  on  coloring  news  was  given 
all  new^spaper  men  and  institute  delegates 
here  by  a  paper  submitted  by  Karl  A. 
Bickel,  president  of  the  United  Press  .\s- 
sociations.  Bickel’s  paper  recounted  the 
refusal  of  the  Unit^  Press  to  become 
entangled  with  official  or  semi-official 
news  agencies  that  might  attempt  to 
shade  news  reports. 

Ivy  Lee,  addressing  guests  at  a  Pan- 
Pacific  luncheon  in  honor  of  Williams, 
urged  that  the  new  congress  make  the 
study  and  investigation  of  these  propa¬ 
ganda  groups  one  of  its  first  duties. 


“In  the  geographical  division  which  is  lege.  Northwestern  University  and  the 
called  the  Central  W’est  in  the  Dodge  University  of  Chicago,  where  he  received 
reports,  there  was  an  increase  during  the  the  degree  of  Ph.  D.  Prior  to  the  war 
first  half  of  the  year  of  $167,226,700.  he  was  reporter,  copy  reader  and  editorial 
Leaving  the  Central  West  out  of  the  writer  in  Milwaukee,  and  was  a  captain 
building  totals  for  the  country  a  loss  of  in  the  U.  S.  Army  in  1918. 

$107,4()b,000  is  shown  for  the  country.  Coming  to  the  University  of  Wash- 
W^ith  the  Central  West  in,  there  is  a  ington  in  the  summer  of  1919  as  a  lec- 
gain  of  $59.834,(K)0.  Current  commenta-  turer  in  journalism,  he  was  promoted  to 
tors  on  business  have  said  that  the  build-  the  director  of  that  school  in  the  fall  of 
ing  industry  is  the  backbone  cf  the  busi-  that  year.  Since  retiring  recently  he  has 
ness  structure  in  1927.  From  these  been  engaged  in  the  preparation  of  text- 
figures  it  is  quite  clear  that  the  Central  books  on  journalism  and  has  also  de- 
West  is  the  backbone  of  the  building  voted  attention  to  the  country  papers 


industry. 


which  he  owns,  being  deeply  interested 


“Chicago  and  the  middle  west  were  in  the  press  of  the  State  of  Washington, 
about  the  only  places  in  this  country  At  present  he  is  president  of  the 
where  the  factories  had  more  people  at  Seattle  Rotary  Gub,  was  vice-president 
work  in  June  than  they  had  in  May.  The  of  the  Seattle  Chamber  of  Commerce  last 
Illinois  Department  of  Labor  has  an-  year,  and  last  Monday  returned  from  a 
nounced  that  its  monthly  survey  of  em-  convention  of  International  Rotary  which 
ployment  shows  1.6  per  cent  increase  in  was  held  at  Ostend,  Belgium. 

the  number  of  people  at  work  in  Chicago  _ _ 

industrial  establishments,  and  the  Federal 

Reserve  Bank  of  Chicago  at  the  same  WllBnCVd*  VOU  flcr 
time  announced  an  expansion  in  the  dis-  ^  ^ 

ffi"h?'co;;“ry‘as  ?»hoie  “  dispatch  signed  by 

of  employes  declined  7/10  of  1  per  cent, 
according  to  the  United  States  Bureau 
of  Labor  Statistics.  GeOfge 

“(jood  business  weather  prevailed 
throughout  June,  and  it  had  a  stimulating  T. 
cflFect  upon  the  sales  of  the  department 
stores.  As  reported  by  552  stores  to  Hughes 
the  Federal  Reserve  Board,  there  w'as  an  ’ 

increase  the  country  over  amounting  to  . 

1.6  per  cent  compared  with  a  year  ago.”  * 


OUR  POLICY 

□□□DOD 

ONE  SIZE 

all  mats  20"  z  24" 

□□□□□□ 

ONE  QUALITY 

only  the  best 
we  can  make 


ONE  PRICE 

ISC 

on  standing 
order 


PLAY  FOR  ICE  FUND 

Two  thousand  tickets  for  the  baseball 
game  between  the  Chicago  Tribune  and 
the  Lombard,  Ill.,  teams  Sunday,  July  24, 
were  ordered  by  Lombard  almost  a  week 
before  the  game.  The  contest  was  held 
for  the  benefit  of  the  Tribune’s  free  ice 
and  Camp  Algonquin  funds,  which  the 
newspaper  sponsors  each  summer. 


you  know  the  paper  that  prints 
it  has  the  exclusive  city-of-pub- 
lication  rights  of  the  financial 
service  of 
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KEY  TO  CONSUMER  BUYING  ABILITY 

Statiitical  Rating  of  Wy<miing  Counties  and  Cities  for  Products 
of  General  Appeal,  in  Six  Major  Classes  of  Quality 
and  Cost — An  Original  Simplified  and  Tested 
Formula  from  Basic  Data 


By  NELSON  H.  SEUBERT 


Copyright  1927  by  Editor  S'  Publisher  Company.  All  rights  arc  re¬ 
served  and  warning  is  given  that  reproduction  of  these  results,  in  whole 
or  in  part,  without  written  permission  of  Editor  S'  Publisher  Co.,  "will 
constitute  copyright  infringement. 


F)LL0\V’IXG  is  the  twelfth  article  in 
the  series  descriptive  of  the  consum¬ 
er  buying-ability  of  the  states  and  their 
county  and  city  subdivisions.  The  cur¬ 
rent  article  deals  with  the  state  of 
Wyoming,  large  in  area,  comparatively 
‘inall  in  population,  yet  having  ability  to 
buv  necessities  and  luxuries  far  in  excess 
of  the  percentage  of  its  population  to  that 


of  the  country  as  a  whole.  According  to 
the  formula  of  this  key  which  has  been 
dpcribed  in  several  of  the  preceding  ar¬ 
ticles,  Wyoming  presents  a  market  rang¬ 
ing  from  20%  to  160%  better  than  the 
average  for  the  country,  for  merchandise 
ranging  from  staples  to  fairly  high-priced 
luxuries.  Even  in  the  highest  priced  lux¬ 
ury  class,  this  state  stands  well. 


BUYING  POWER  ANALYZED  BY  PRODUCT 
CLASSES  FOR  WYOMING 

Note:  Fifures  below  represent  percentacea  of  U.  S.  total  carried  out  to  four 
P**'**!  To  use,  mark  off  four  places  and  insert  decimal  point. 


*  WYOMING . 

ALBANY  . 

big  horn  .  127 

CAMPBELL  ... 

1  CARBON  . 

CONVERSE... 

}  CROOK  . 

I  FREMONT  .... 

"  GOSPEN  . 

HOT  SPRINGS 
_  JOHNSON  .... 

r  LARAMIE .  228 

!  Cheyenne  .... 

ii  LINCOLN  .  102 

I  NATRONA  .  292 

i  Casper  . 

NIOBRARA  . 

I  PARK  . 

I  PLATTE  . 

i  SHERIDAN  .  r76 

SUBLETTE  . 

SWEETWATER  . 

TETON  . 

a  UINTA  . 

WASHAPIE  ...  ■ 
WESTON  ... 
YELLOWSTONE 
NATL  PARK  . . 


All  cities  of  more  than  10,000  population,  according  to  latest  census  estimates, 
are  indicated  on  this  outline  map  of  Wyoming 


INSIDE  INFORMATION  ON 
COPYRIGHT  CLAIMS 


{Continued  from  page  9) 


known  under  her  maiden  name  and 
wishes  to  continue  to  use  it  publicly,  the 
claim  can  be  registered  under  the  name 
used  before  marriage  if  the  application 
so  requests  and  without  statement  of  the 
surname  of  her  husband. 

requirement  in  the  application  is  the 
statement  of  the  title,  and  here  we  ex¬ 
perience  considerable  difficulty  in  rela¬ 
tion  to  newspaper  contributions.  News- 


the  entered  contribution  plainly  marked. 

“In  either  case  the  copies  should  be  ac¬ 
companied  by  a  suitable  application  carc- 
ffilly  filled  out  and  a  money  order  for  the 
$1  fee. 

“In  general  each  separately  published 
article  requires  separate  registration  and 
fee. 

“Copy,  application  and  fee  should  reach 
the  Office  at  the  same  time,  otherwise 
prompt  action  cannot  be  taken.  No  reg¬ 
istration  can  be  made  unless  copies,  and 
an  application  and  fee  have  all  been  re¬ 
ceived,  and  if  the  fee  is  sent  in  advance 
of  copies  and  application  it  compels  the 
Office  to  book  up  the  fee,  causing  unneces¬ 
sary  bookkeeping,  and  if,  as  often  hap- 


uou  lo  newspaper  CO  urmuuo, IS.  iNews-  ^  confusion  of  names  of  ap- 

paper  editors  think  of  the  thing  required  remitter,  then  much  time  is 

in  relation  to  any  contents  as  a  heading,  e  .  •  . 

or  an  announcement  rather  than  a  bib¬ 


liographical  title,  so  that  very  frequently 
the  heading  used  if  recorded  does  not  at 
all  identify  the  actual  printed  text.  I  ap¬ 
prehend  this  is  something  which  it  is 
almost  impossible  to  change ;  but  if  the 
difficulties  experienced  in  making  reliable 
copyright  registration  were  understood 
and  some  consideration  given  to  the  needs 
of  the  indexer  when  headings  are  assigned, 
no  doubt  gradually  a  distinct  improvement 
could  be  obtained. 


lost  in  searching  to  make  necessary  con¬ 
nection  and  delay  results  in  making  the 
required  registration.” 


VIRGINIA  SPENDING  $300,000 


Advertising  Funds  of  State  Equal  One- 
sixteenth  of  U.  S.  Total 


1  face  capitals — Cities 
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Virginia  this  year  is  spending  more 
than  $300,000  on  national  advertising,  ac¬ 
cording  to  figures  which  have  been  com- 
j  •  . ,  j  piled  bv  the  publicity  department  of  the 

It  is,  o  course,  desirable  and  necessary  Virginia  State  Chamber  of  Commerce, 
T  complete  identification  to  state  the  covering  all  sources  of  state  and  municipal 

advertising  in  the  Old  Dominion.  This 
represents  approximately  one-sixteenth  of 
the  amount  being  spent  throughout  the 
United  States  in  community  and  state 
advertising  of  various  kinds. 

Virginia’s  expenditures  include  $50,000 
being  spent  by  the  state  conservation  and 


for  complete 
name  of  the  newspaper  in  which  the  con¬ 
tribution  was  printed,  and  the  volume- 
number  and  date  of  the  issue  of  the  paper 
where  the  contribution  appeared.  Finally 
the  statement  of  the  date  of  first  publica¬ 
tion  is  absolutely  necessary  as  the  term 
of  copyright  begins  to  run  from  that  date. 


Ordinarily  in  a  news^per  that  date  is  development  commission  for  advertising, 
the  same  as  the  date  of  issue;  but  in  the  ^loOQOO  being  spent  for  advertising  and 
case  of  weeklies  or  nionthlies,  there  may  promotional  work  by  the  Norfolk-Ports- 
have  been  such  prior  distribution  that  the  n,outh  Chamber  of  Commerce  and  smaller 
date  when  distribution  w'as  niade  be-  amounts  which  are  being  spent  in  adver- 
comes  the  actual  legal  date  of  publication  5  ^^e  Roanoke  Chamber  of  Com- 

the  law  Itself  declares  that  the  date  of  ^erce,  the  Richmond  Chamber  of  Com- 
publication  shall  be  held  to  be  the  earliest  merce,  the  Northern  Virginia  bureau  and 
date  when  copies  of  the  first  authorized  small  sums  ranging  as  low  as  $1,000  by 
edition  were  placed  on  sale,  sold,  or  pub-  various  other  chambers  of  commerce. 

licly  distributed  by  the  proprietor  of  the  _ 

copyright  or  under  his  authority.’ 

“To  summarize :  Copyright  is  set  up  by 
publication  with  notice,  and  the  notice 
must  contain  the  name  of  the  owner  of 
copyright  in  the  correct  form — ^the  form 
in  which  it  is  recorded  when  the  copy¬ 
right  is  registered.  The  form  of  notice 
prescribed  by  law  should  be  strictly  ob¬ 
served  and  the  year  date  of  publication  in¬ 
cluded;  i.  e.,  ‘copyright,  1927,  by  The 
Chicago  Daily  News  Company.’  Any  de¬ 
viation  from  this  form  whether  by  ad¬ 
dition,  omission  or  modification  will  affect 
unfavorable  the  \-alidity  of  the  copyright. 

“Promptly  after  publication  in  order  to 
secure  copyright  registration  for 


ANOTHER  QUINCY  WEEKLY 

The  second  w'eekly  to  appear  in  Quincy, 
Mass.,  within  the  past  two  weeks  issu^ 
its  initial  number  last  week.  The  new 
paper  is  the  Wollaston  Local  News,  be¬ 
ing  devoted  to  news  of  the  Wollaston  sec¬ 
tion  of  Quincy.  The  other  new  paper 
which  appeared  two  weeks  ago  is  the 
Quinev  Transcript.  A.  W.  Fuller  is  edi¬ 
tor  of  the  Wollaston  Local  News  and 
W.  F.  Hallisey  is  business  manager. 


PRINTING  CONGRESS  IN  BERUN 


The  International  Federation  of  the 
.  -  fhc  Trade  and  Technical  Press,  headquarters 

news^per,  two  copies  must  be  deposited,  of  which  are  in  Paris,  will  hold  its  inter- 
one  for  registration  of  the  contribution  national  congress  this  year  in  Berlin,  Sept, 
and  one  complete  copy  of  the  paper  with  26-30. 
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E  D  I 

PITTSBURGH  MERGERS 

Never  before  in  the  era  of  newspaper  consoli¬ 
dations  have  we  witnessed  such  a  sweeping  of 
a  field  as  the  present  week  revealed  at  Pitts¬ 
burgh  where  two  great  interests  purchased  four  dail¬ 
ies  and  two  Sundays  and  by  trades  and  mergers 
brought  forth  one  evening  paper,  one  morning  paper 
and  one  Sunday  paper. 

This  action  gives  Pittsburgh  two  evening  dailies, 
two  Sunday  papers  and  one  morning  paper.  The  as¬ 
tonishing  contrast  to  this  lies  in  the  fact  that  in  1923 
Pittsburgh  had  three  morning  papers,  five  Sunday 
papers  and  four  evening  papers.  Thus,  a  total  of  12 
papers  has  been  reduced  to  five  in  four  years. 

The  line-up  in  Pittsburgh  in  1924  was  as  follows: 
Dispatch,  morning  and  Sunday ;  Leader ,  evening  and 
Sunday;  Sm,  evening;  Post,  morning  and  Sunday; 
Gcselte-Timcs,  morning  and  Sunday;  Chronicle-Tele¬ 
graph,  evening;  Press,  evening  and  Sunday.  The  pres¬ 
ent  alignment  is:  Press,  evening  and  Sunday,  owned 
by  Scripps-Howard ;  Sun-Telegraph,  evening  and 
Sunday,  owned  by  William  Randolph  Hearst;  Post- 
Gaeette,  morning,  owned  by  Paul  Block.  Three  of 
the  strongest  journalistic  interests  of  this  country 
now  divide  the  field. 

There  are  those  who  deplore  newspaper  consolida¬ 
tions,  largely  through  sentiment,  and  those  who  be¬ 
lieve  that  they  are  decided  by  economic  conditions 
and  are  therefore  “just  business.”  That  Pittsburgh 
was  badly  over-newspapered  in  1923  there  can  be  no 
question,  since,  to  relieve  a  situation  that  was  dis¬ 
tressing  all  of  the  publishers  and  the  advertising  world 
in  general,  it  became  necessary  for  the  publishers’  as¬ 
sociation  to  purchase  and  suspend  both  the  Dispatch 
and  the  Leader.  That  seemed  a  very  drastic  measure 
at  the  time  but  subsequent  events  proved  that  it  did 
not  suffice— that  still  sharper  pruning  was  required 
to  satisfy  the  advertising  public.  The  mergers  of 
the  week  are  the  result. 

A  feature  of  interest  is  that  all  three  of  the  dailies 
of  Pittsburgh  are  now  owned  by  so-called  newspaper 
“chains”  and  it  is  also  noteworthy  that  Pittsburgh, 
which  four  years  ago  supported  three  morning  papers, 
has  become  a  one-morning-paper  town,  following  in 
this  respect  such  other  middle  west  cities  as  Cleve¬ 
land,  St.  Louis,  Detroit,  Minneapolis,  St.  Paul  and 
Buffalo. 

In  its  recent  semi-annual  survey  of  circulations  and 
rates  Editor  &  Publisher  revealed  the  astonishing 
fact  that  the  total  number  of  English  language  dailies 
in  the  country  had  dropped  from  2,001  to  1,952  in 
six  months.  Since  that  time  several  mergers  have 
been  announced  and  the  year  promises  to  break  all 
records  for  consolidations,  at  least  during  the  nine- 
year  period  in  which  Editor  &  Publisher  has  pub¬ 
lished  such  statistics. 

Aside  from  all  other  questions,  it  is  obvious  to  any 
business  man  that  sound  economy  will  be  served  by 
the  Pittsburgh  mergers.  Faced  by  curtailed  volume 
of  advertising,  publishers  found  it  practically  impos¬ 
sible  to  reduce  expenses.  Each  paper  seemed  pros¬ 
perous,  but  the  future  was  in  doubt.  The  mergers 
give  the  city  exceptionally  strong  and  virile  papers, 
each  one  well  able  to  keep  the  hot  pace  of  the  times. 


Editors  who  would  fly  into  a  rage  if  they  dis- 
em'ered  a  partisan  statement  in  first-page  news 
accounts  seem  never  to  notice  that  their  sport 
pages  are  filled  zoith  actual  “tips”  to  the 
gambling  fraternity  while  financial  uniters  are 
adzAsing  the  public  to  buy  this  or  sell  that. 


GOOD  PROMOTION 

ONE  of  the  most  interesting  pieces  of  newspaper 
promotion  that  has  recently  come  to  our  desk 
is  a  pamphlet,  issued  to  the  advertising  circle, 
by  the  management  of  the  Clez’eland  Press.  On  the 
cover  is  a  design  of  a  human  heart  and  the  entire 
text  concerns  the  civic  activities  of  the  newspaper 
during  the  year — community  parties,  tournaments, 
educational  features  and  other  enterprises  in  behalf 
of  the  people  of  the  circulation  district.  “Deep  in  the 
hearts  of  the  people,”  is  the  title  of  the  booklet.  There 
is  no  better  theme  for  any  newspaper’s  promotion,  but 
it  must  be  deserved  by  reason  of  action. 


ATTACK  CONSIGNMENT  SELLING 

HOW  to  break  up  the  gentle  game  of  forcing 
unsolicited  merchandise  into  the  hands  of  the 
public,  on  a  consignment  basis  through  the 
mails,  has  been  a  great  problem  in  many  cities. 
Editor  &  Publisher  recently  reported  that  more 
than  10,000  people  of  Richmond,  Va.,  had  within  a 
few  weeks  received  unsolicited  packages  of  neck¬ 
ties,  initialed  handkerchiefs  and  other  products,  but 
that  the  Richmond  Chamber  of  Commerce  had 
vigorously  attacked  the  practise.  It  was  also  stated 
that  the  Better  Business  Bureau  of  Philadelphia  had 
notified  the  public,  through  newspaper  advertisements, 
that  “you  do  not  have  to  buy  unordered  goods,  nor 
return  them,  even  if  sufficient  postage  is  enclosed 
for  the  purpose.”  The  advice  was  to  hold  the 
goods,  with  reasonable  protection  of  them,  and  let 
the  company  that  sent  them  call  for  them. 

This  is  not  bad  advice,  but  the  best  scheme  we 
have  heard  of  to  break  up  this  “train  butcher” 
merchandising  plan  is  the  invention  of  the  Cuba 
(N.  Y.)  Patriot  &  Free  Press,  of  which  Elmer  E. 
Conrath  is  publisher.  Acting  on  what  was  con¬ 
sidered  competent  legal  advice  the  newspaper  opened 
a  department  for  the  storage  of  such  consigned  mer¬ 
chandise.  It  then  gave  notice  to  its  readers  that  if 
they  received  unsolicited  goods  with  a  request  that 
they  remit  for  or  return  them,  they  were  under  no 
obligation  either  to  pay  for  the  merchandise  or 
return  it.  The  fact  that  stamps  were  enclosed  for 
the  return  package  did  not  in  any  way  obligate  the 
recipient.  All  that  could  be  expected  of  the  person 
receiving  the  goods  was  that  he  hold  them  until 
they  were  called  for  by  some  one  representing  the 
shipper.  Nor  could  they  be  expected  to  hold  the 
goods  for  an  unreasonable  length  of  time. 

The  Patriot  then  announced  that  it  had  opened 
a  storage  department  where  unordered  goods  would 
be  held  for  the  recipients.  When  John  Smith  gets 
a  box  of  neckties  which  he  did  not  order  and  does 
not  want  he  brings  them  to  the  Patriot  office  where 
they  are  put  in  storage.  Notice  of  the  fact  that 
they  are  being  so  held  is  given  to  the  shipper  by  mail. 
He  is  also  informed  that  a  storage  charge  is  accumulat¬ 
ing  against  the  merchandise,  pending  its  removal  by 
him.  This  charge  varies,  according  to  the  article, 
and  when  it  approaches  the  approximate  value  of 
the  goods  the  newspaper  proposes  to  sell  the  mer¬ 
chandise  at  public  auction. 

A  point  that  should  be  remembered  is  that  when 
notice  is  given  to  the  shipper  that  the  goods  have  been 
placed  in  storage,  at  his  expense,  the  letter  is  signed 
by  the  person  to  whom  the  unwelcome  goods  have 
been  consigned. 

This  scheme  is  working  wonders  in  Cuba.  Ship¬ 
pers  have  suddenly  taken  a  great  dislike  for  that 
town,  which  heretofore  had  been  deluged  with  un¬ 
solicited  merchandise. 


When  nezvspapers  give  art  and  science  to 
the  people  they  are  offering  safe  antidotes  for 
the  poisons  of  this  material  age. 

INDEFINITE  REPORTING 

Reporters  elsewhere  than  Rapid  City,  N.  D., 
will  agree  that  getting  definite  facts  and  figures 
is  the  hardest,  as  well  as  the  most  essential, 
part  of  the  newspaper  job.  They  will  likewise  agree 
that  it  would  have  been  a  relief  if  on  Wednesday  and 
Thursday  this  week  any  of  the  correspondents  at  the 
Summer  Capital  had  been  able  to  learn  exactly  how 
many  telegrams  President  CooHdge’s  terse  announce¬ 
ment  actually  brought  forth.  There  is  too  frequent 
use  of  the  cliches,  “a  tremendous  stack,”  “fell  like 
snow.”  “kept  wires  humming”  and  similar  generalities 
which  no  longer  glitter. 


I  A  E 


MOVIE  CRITICISMS 

IN  language  that  is  plain  and  emphatic  Chester  B 
Bahn,  dramatic  critic  of  Syracuse  (N.  Y.)  Herald 
challenges  the  smug  practice  of  the  moving  pic’ 
ture  industry  which  seeks  to  have  published  in  the 
press  as  original  expressions  of  editorial  opinion 
prepared  reviews  which  gush  and  glow  hot  over 
productions  that  may  be  good,  bad  or  indifferent.  Mr 
Bahn  has  the  courage  to  carry  to  his  readers  our 
recent  editorial  entitled  “The  Critical  Function,”  in- 
tended  by  us  for  the  professional  circle,  agreeing 
perfectly  with  its  plea  for  better  and  more  indepen¬ 
dent  criticisms  of  plays,  pictures,  radio  and  books 
"Speaking  for  the  Herald,”  writes  Mr.  Hahn,  "I 
can  say  that  whatever  may  be  the  situation  else¬ 
where,  the  critical  comment  appearing  in  this  news¬ 
paper  is  without  outside  influence.”  He  adds  that 
local  theatre  managers  know  that,  in  the  long  run 
the  entertainment  business  is  benefited  by  fair  and 
free  criticism. 

Mr.  Bahn  is  amused  by  a  comment  recently  made 
by  a  volunteer  spokesman  for  the  moving  picture 
industry  in  New  York,  who  questioned  the  right  of 
a  newspaper  man,  drawing  from  $35  to  $150  per 
week,  to  “pass  judgment  upon  a  product  of  ‘brains’ 
with  a  collective  remuneration  of  hundreds  of  thou¬ 
sands  of  dollars.”  The  answer  is  that  the  critic’s 
salary  is  not  necessarily  the  gauge  of  his  ability 
to  judge  a  picture;  he  is  quite  likely  to  write  about 
the  picture  with  no  thought  of  himself;  he  is  doubt¬ 
less  better  able  to  judge  local  sentiment  than  the 
lordly  director  out  in  California;  he  might  even 
know  better  than  does  the  producer  that  certain 
situations  offered  on  the  screen  are  illogical  and 
absurd  or  observe  faults  in  details  of  such  as  period 
pictures.  But  mainly  the  local  critic  can  be  de¬ 
pended  on  to  tell  whether  a  performance  has  really 
entertained  a  local  audience,  and  this  should  be  re¬ 
ceded  as  valuable  service  to  the  entertainment 
industry.  Mr.  Bahn  points  out  some  glaring  erron 
in  pictures  that  were  passed  to  the  public  by  the 
aforementioned  “brains.”  His  comment  is  that  some 
of  those  who  depend  on  the  picture  industry  for 
their  quail  on  toast  might  very  well  call  on  those 
who  depend  upon  newspapers  for  their  beer  and 
skittles  for  comment  that  might  save  many  a 
wasted  dollar. 


George  R.  Dale,  valiant  battling  editor  of 
Muncie,  Indiana,  paid  his  $500  fine  and  it  was 
applied  to  the  local  school  fund.  In  the  next 
issue  of  his  paper  Dale  Zi-rote:  “This  fine 
zvas  assessed  against  me  for  telling  the  truth. 
I  hope  that  the  school  children  zvill  be  taught 
that  truth  is  a  zirtue,  not  a  crime." 


LAST  OF  THE  COURIERS? 


TH.\T  100,000  people  could  be  killed  on  the  earth 
and  the  fact  be  not  known  to  civilization  for 
more  than  60  days,  seems  astonishing  in  this 
day  of  rapid  communications  service.  It  was  on 
May  22  that  the  mighty  quake  in  the  Kansu  provina 
of  China  occurred,  the  fact  being  reported  in  a 
few  hours  by  Science  Service,  which  maintains  a 
world-wide  seismograph  watch,  but  the  news  of 
the  extent  of  the  devastation  was  brought  to  the 
cable  head  by  courier,  requiring  62  days. 

This  is  the  second  great  earthquake  disaster  to 
occur  in  Kansu  province,  the  first  being  reported  in 
1920  with  an  estimated  loss  of  life  of  500,(^.  The 
incident  suggests  the  primitive  conditions  that  exist 
in  China.  Kansu  province  is  compared  to  our  own 
wild-west  in  pioneer  days,  being  an  unsettled  country 
where  the  people  have  reared  several  cities  only  to 
see  them  fall  in  ruins.  A  few  world  travelers  only 
know  how  bitter,  wild  and  futile  have  been  the  live 
of  the  people. 

With  the  spread  of  radio  it  seems  impossible  that 
dissemination  of  such  vast  news  can  depend  upon 
courier  from  any  section  of  the  world  for  long. 
This  incident  may  be  the  last  of  such  occuntn<» 
Science  may  even  equip  the  seismograph  with  a  jig¬ 
ger  which  will  tell  us,  not  only  that  the  quake  has 
occurred,  but  add  that  100,000  are  dead,  with  whole 
cities  in  ruins.  The  thought  seems  fantastic  und 
one  considers  what  have  been  the  developments  b 
communications  since  1914. 
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Editor  &  Publisher  for  August  6>  192T 


PERSONAL 


Max  Elser,  president  oi  the  Metropoli¬ 
tan  Newspaper  Service,  returned  to  New 
York  this  week  from  a  vacation  spent  in 
Quebec  and  other  Canadian  cities. 


FOLKS  WORTH  KNOWING 


I - - - p  RUSSELL  CHAPMAN,  who  is  the 

ARTHUR  BRISBANE,  editor  of  the  B  Black  pubhsher  of  the  Lr.  secretary  and  manager  of 

•A-  Sew  York  Evening  Journal,  sailed  on  P'Lf  the  Advertising  Association  of  Great 


Sew  y  or  k  evening  journal,  s^iiea  on  ,.r,.,n»rw  t“C  Advertising  Association  of  Great 

th,  A^tania  this  week  with  Mrs.  Bris-  «tumed  to  this  country  «  g  .  j  ^ 

25  their  two  children  Sarah  and  p"/  F 

Seward  Mr.  and  Mrs.  Brisbane  expect  ^t  Boston,  Mass.,  July  24th,  with  the  Ro-  1 
m  i  their  children  in  a  school  in  tary  delegation  It  is  expected  that 

Path  5^d  to  return  home  late  this  month.  Rifek  s  name  will  be  presented  as  a  candi- 
raris  diiu  lu  £qj.  Rotary  president  in  1928. 

Roy  W.  Howard,  chairman  of  the  •'  _ 

boardof  the  Scripps-Howard  Newspapers,  ^HE  BUSINESS  OPHCE 

inH  W  W.  Hawkins,  assistant  chairman, 

are  now  on  the  Pacific  Coast  and  will  UDWIN  S.  FRIENDLY,  business 
return  to  New  York  early  next  month.  ^  manager  of  the  New  York  Sun,  is 
Mr  and  Mrs.  Ogden  Reid,  of  the  New  taking  the  month  of  August  for  his  vaca- 
York' Herald-Tribune,  are  at  their  camp,  tion  at  Scarsdale,  N.  Y.,  where  he  and 
Wildair,  at  Paul  Smith’s,  N.  Y.,  for  a  his  family  are  living  for  the  summer, 
short  visit.  H.  C.  Milholland,  vice-president  and 

Kent  Cooper,  general  manager  of  the  advertising  manager  of  the  Pittsburgh  ing  me  wisnes  01 

Associated  Press,  who  only  recently  re-  Hress,  returned  last  week  from  a  vacation  ft-  Rcssell  Chapman  his  [aimly.  gave 
turned  from  a  European  trip,  will  sail  sP«nt  abroad  .  ^ 

from  New  York  Aug.  10  to  attend  the  William  Farrell  of  the  Chicago  Trib-  Profession  a^  went  mto  the  textile  busi- 
International  Press  Conference  to  be  nm's  national  advertising  department  has  became  mterested  in 

held  at  Geneva,  Aug.  24.  been  sent  to  the  Boston  office  of  that  clubs  and  was  for  a  while  organ- 


RrsSELL  Chapman 


Britain,  has  had  a 
varied  career, 
which  has  seen 
him  at  work  in 
Egypt,  Australia, 
the  United  States, 
and  Canada,  as 
well  as  the  “tight 
little  Isle’’  o  f 
England. 

Born  in  Croy¬ 
don,  England  he 
studied  for  the 
law,  hut,  regard¬ 
ing  the  wishes  of 
his  family,  gave 
up  the  idea  of  a 


the  Scripps-Howard  newspapers,  sailed  ^  1  ^ent  to  Eevnt  where  he  taueht  school 

ahrnaH  this  week  to  attend  the  same  has  served  m  the  business  office,  in  the  r^gypr.  wnere  ne  laugni  scnooi 

n^fprence  auditing  department,  pay  office,  business  '"Ofe  than  three  years.  W^n  he 

conierencc.  „  .  .  ,  stirvev  and  classifipd  Inral  and  natirmal  joumeyed  to  Australia,  It  was  to  become 

C.  F.  Crandall,  prpident  of  the  British  ’  departmental  manager  of  a  large  sugar 

United  Press,  and  Karl  A.  Bickel,  presi-  w  ir  r  ♦  f  fV,  «.  •  v.*  »i,  growing  firm. 

dent  of  the  United  Press  Associations,  .W.  E.  Bates,  for  the  past  eight  months  «  Returning  to  England  during  the  war, 
sail  from  New  York  Saturday  on  the  with  the  business  survey  of  the  Chicago  underti^k  the  organization  of  can- 
Majestic  to  attend  the  League  ot  Nations  j  ■  teen  and  welfare  work  in  the  great  muni- 

Press  Conference  at  Geneva,  Aug.  24.  eastern  office  of  the  national  advertising  frtnnc  fnr  a 


Press  Conference  at  Geneva,  Aug.  24.  eastern  office  ot  the  national  advertising  factories.  He  had  hoped  for  a 

Robert  P.  Scripps,  president  of  the  r  u  •  commission  in  the  army,  but  had  been 

Scripps-Howard  Newspapers,  and  J;  A-  Rayner,  of  t^  Aiwim  (Fla.)  rejected  on  account  of  malaria.  In  1917 

Thomas  L.  Sidlo,  of  counsel  for  that  or-  Daily  News  business  office  staff,  has  re-  ^ook  over  the  direction  of  the  pub- 

ganization,  sailed  this  week  on  the  ffirned  fr^  a  10  weeks  holiday  m  licity  campaigns  for  the  British  National 

Berengaria  for  Europe.  They  expect  to  England,  Scotland  and  France.  Y.  M.  C.  A.  war  work  with  the  troops, 

attend  the  press  conference  to  be  held  Walter  J.  Scott  has  been  appointed  na-  It  was  in  the  following  year  that  he 

at  (jeneva,  Aug.  24,  under  the  auspices  tional  advertising  manager  of  the  Dallas  came  to  the  United  States  for  the  U.  S. 

of  the  League  of  Nations.  (.Tex.)  News,  Dallas  Journal  and  Dallas  Liberty  Loan  and  the  Combined  Drive 

Howard  Davis,  business  manager  of  the  Semi-Weekly  Farm  News.  He  repre-  Campaigns  and  to  Canada  for  the  Vic- 

Sew  York  Herald  Tribune,  is  spending  sented  those  newspaper  in  Chicago  for  tory  Loan. 

this  month  on  vacation  at  Lake  more  than  20  years.  After  the  war  he  organized  and  di- 

Champlain,  Vt.  Thornton  E.  Pike,  classified  advertis-  rected  the  “Over  Seas  Visitors  Bureau,” 

James  •  C.  Dayton,  publisher  of  the  *"8  manager  of  the  Haverhill  (Mass.)  which  served  10,000  American  visitors  in 

Sew  York  Evening  Journal,  and  his  Gazette,  and  Miss  Donna  Bayley  of  eight  months.  This  was  in  1920  and  in 

daughter  sailed  for  Europe  last  week.  Haverhill  have  become  engaged.  1921  he  became  sales  manager  of  the 

„  ,  Tj  c  (  t\  -  London  Times,  a  position  he  held  until 

r r  exS 

has  returned  to  his  desk  after  spending  JAME.S  A.  STUART.  manaHincr  a.v  t 


IN  THE  EDITORIAL  ROOMS 


1921  he  became  sales  manager  of  the 
London  Times,  a  position  he  held  until 
1923  when  he  joined  the  staff  of  the  Lon¬ 
don  Press  Exchange  and  became  organ- 


returned  to  his  desx  alter  s^mmg  jamES  A.  STUART,  managing  editor  izing  secretary  of  the  Air  League  of  the 
fnH  tSn?nb  ^^e  IndianapoHs  Star,  and  Mrs.  British  Empire. 

tnfPitrv  ^  Stuart  are  the  parents  of  a  bady  boy,  .At  the  International  Advertising  Con- 

J-  ^  r  u  c  Lawrence  Day,  born  last  week.  The  baby  vention  at  Wembley  in  1924  he  was  in 

George  W.  MarWe,  editor  of  the  rort  ^as  named  for  Benjamin  F.  Lawrence,  charge  of  finance,  registration  and  pro- 

Scott  (Kan.)  Tribune-Monitor  and  general  manager  of  the  Star  League  of  .gramme, 
former  president  of  the  National  Editorial  Indiana  ; _ 

Holcombe,  managing  editor  of  A.  F.  Pratt,  Jr.,  of  the  Boston  Post  won 
^  with  Mrs.  the  net  prize  with  a  76.  In  Class  B, 

.  Tj-  XT  Holcombe,  has  gone  to  Siasconset,  Mass.,  M.  G.  Clarke  of  the  Post  scored  both  the 

A^leget,  of  the  Hearst  News-  for  several  weeks.  George  Goldsmith,  winning  gross  and  winning  net.  A  large 

papers.  New  1  ork,  has_ returned  trora  two  dramatic  editor,  is  also  at  Siasconset  on  field  turned  out  for  the  tournament. 

^ ^  m  enne  C  ^  vseation.  PrtvH  Viac  rpQicrnpH  aQ  RPf*- 


County,  Me. 


vacation.  Boyd  Gatewood  has  resigned  as  sec- 

Ralph  Clifford  of  the  Boston  (Mass.)  retary  to  Gov.  Moody  of  Texas,  and  will 


L 


Fred  L.  Rentz,  president  of  the  Am’  Traveler  won  the  newspaper  men’s  golf  again  be  .Austin  correspondent  for  the 
Lastle  S ews  received  congratula-  tournament  at  the  Winchester,  Mass.,  Houston  Post -Dispat eh. 

tions  July  30,  the  43th  anniversary  of  Country  Club  July  25,  with  a  gross  of  86.  (Continued  on  page  36) 

nis  connection  with  the  News.  For  the 
past  31  years  he  has  been  its  manager. 

Dean  H.  F.  Harrington  of  the  Medill 

School  of  Journalism  at  Northwestern  UW  Tii  TO  K.  HTW  T¥^  IT  O 

diversity  is  recovering  in  Ostend  from  a  !  11  ]Y|  ■■■j  ^  F  r../\  I  I  J  Ix 

fractured  leg,  it  was  learned  here.  Prof.  1  *  *  w  V-FR-VV-F  W  k-T  A  A  W 

Harrington  had  been  conducting  a  tour  of  „  _ _ _ _ _  _  .  _  __ 

Europe  for  students  and  instructors  in  AND  \VE  HAVE  THEM  ! 

journalism. 

Benjamin  F.  Lawrence,  general  manager  » 

Kctli.Jn'Sr.' By  Americas  Leading  Writers  and  Cartoonists 

east  coast. 

Nelson  Metcalf  of  the  Boston  Eve-  Will  Rogers — Daily  dispatches  and  weekly  articles. 

•ung  Transcript  and  Mrs.  Metcalf,  E.  W.  fA-II 

Preston,  publisher  of  the  Boston  Herald.  Irvin  \_iODD  E/aily  aneCQOteS. 

Md  Mrs.  Preston,  and  G.  B.  Mitchell  of  r»  1  1  t?  ir  r 

Albert  Frank  &  Co.,  of  New  York,  ad-  Rube  Goldberg - CartOOn  TOllieS  ot  1927. 

Harry  J.  TuthtU— The  Bungle  FamUy  strip  and 

miden  voyage  from  Boston,  Mass.,  to  rtacro 

Yarmouth,  N.  S.,  recently. 

C(2^e«^n?tK‘'w  w  your  territory  is  still  open  for  these 

v-ongress  ot  the  World,  was  honor  guest  r  J  •  e  1  j 

at  a  dinner  given  to  officers  of  the  Cali-  features,  wire  us  for  samples  and  quotations. 

jomia  Newspaper  Publishers  Association  ___  . 

McNaught  Syndicate,  Inc. 

ass«>ation,  in  appreciation  of  V.  V.  McNitt  Tune*  Bids.  Cbaxlu  V.  McAoam 

President  New  York,  N.  Y.  Vice-President 

went  to  Switzerland  last  fall  to  invite  the 

Press  Congress  to  California  in  1932.  ■  ■■  -  .  -  -  — 


V.  V.  McNitt 
President 


Tubm  Bids. 
New  York,  N.  Y. 


Cbaxlu  V.  McAoam 
Vice-President 


Now  Ready 


MILDRED 

BARBOUR 

At  Her  Best 


JEALOUS 

HEARTS 

A  Powerful  Serial 


Love  and  Marriage 
in  Conflict 


72  Dramatic  Chapters 
Superbly  Illustrated 


Wire  Now  for  Terms 


Metropolitan  Newspaper 
Service 

Maximilian  Elaer,  Jr.  Earl  J.  Hadley 
General  Manager  Associate 

150  Nassau  St.,  New  York  City 
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(Continued  from  page  35) 

Harris  M.  Crist,  managing  editor  and 
treasurer  of  the  Brooklyn  Eagle,  is  spend¬ 
ing  his  vacation  with  his  family  at  Vine¬ 
yard  Haven,  Mass. 

Cleveland  Rodgers,  associate  editor  of 
the  Brooklyn  Eagle,  is  spending  his  vaca¬ 
tion  in  Canada,  accompanied  by  his  wife 
and  daughter. 

H.  V.  Kaltenborn,  who  is  touring  the 
Orient  in  the  interest  of  the  Brooklyn 
Eagle  and  to  obtain  material  for  his  radio 
talks,  climbed  Mount  Fuji  Yama,  in  Japan, 
on  his  first  day  in  that  country.  He  has 
since  left  for  China. 

Brooks  Burnside,  feature  writer  on  the 
Columbus  Ohio  State  Journal,  and  Mrs. 
Burnside,  are  parents  of  a  daughter  born 
last  week. 

Charles  D.  Heck,  a  reporter  on  the 
Columbus  Ohio  State  Journal,  won  the 
championship  in  a  newspaper  men's  golf 
tournament  held  at  Columbus  a  few  days 
ago. 

Henry  P.  Lewis,  who  served  in  the 
naval  flying  forces  during  the  war,  is 
conducting  an  aviation  column  for  the 
Springfield  (Mass.)  Union. 

Thomas  C.  Stowell,  Albany  (N.  Y.) 
staff  correspondent  for  the  New  York 
Herald  Tribune,  suffered  a  severely 
sprained  ankle  when  he  fell  while  work¬ 
ing  on  a  ladder  in  the  rear  of  his  house. 

Forrest  Lowry,  city  editor  of  Salt  Lake 
City  Tribune,  is  convalescing  from  an 
operation  performed  in  the  Latter-Day 
Saints  Hospital,  that  city. 

George  E.  Farrell  of  the  staff  of  the 
Hartford  (Conn.)  Swulay  Courant  is 
spending  two  weeks  with  his  parents  in 
New  London,  Conn. 

Clement  E.  Kennedy,  former  reporter 
on  the  old  Bostoti  (Mass.)  Journal  and 
later  Associated  Press  correspondent,  has 
been  appointed  managing  director  of  the 
Vinoy  Park  Hotel,  St.  Petersburg,  Fla. 
He  has  been  president  and  general  man¬ 
ager  of  the  New  Ocean  House,  Swamp- 
scott. 

Willard  De  Lue  of  the  Boston  (Mass.) 
Globe  staff  is  writing  a  series  of  daily 
articles  on  “Daily  Visits  Among  the  New 
England  Vacation  Spots.” 

Daniel  Rochford,  aviation  editor  of  the 
Boston  (Mass.)  Transcript,  was  a  pas¬ 
senger  in  the  first  aeroplane  to  land  at 
Round  Hills,  Mass.,  the  spacious  estate 
of  Col.  E.  H.  R.  Green,  in  North  Dart¬ 
mouth.  Rochford  is  secretary  of  the 
Massachusetts  American  Legion  aviation 
committee. 

William  Grant  Barney,  until  recently 
financial  editor  of  the  Buffalo  News,  has 
become  advertising  manager  for  Schoell- 
kopf,  Hutton  &  Pomeroy,  Buffalo  invest¬ 
ment  banking  house. 

William  L.  McPherson,  editorial  writer 
for  the  NciV  York  Herald  Tribune,  will 
sail  on  August  11  on  the  .\merican 
Banker,  for  a  six  weeks’  vacation  in 
Europe.  He  will  be  accompanied  by  Mrs. 
McPherson. 

Charles  H.  Roland  of  the  staff  of  the 
New  York  Herald  Tribune  is  in  Europe 
on  vacation  with  Mrs.  Roland. 

Dave  Shackelford,  feature  writer  on 
the  Oklahoma  City  Daily  Oklahoman, 
who  was  one  of  the  65  pilots  and  passen¬ 
gers  who  made  the  national  air  tour  re¬ 
cently  is  back  after  a  two  weeks’  vaca¬ 
tion  in  the  air.  Single  seaters  and  gigan¬ 
tic  12-passenger  cruisers  sailed  over  4,000 
miles  at  a  rate  of  100  miles  an  hour, 
visiting  half  the  states  of  the  Union  and 
Canada,  all  the  Great  Lakes,  the  Atlantic, 
the  Chesapeake  and  other  places. 

E.  F.  Hughitt,  golf  writer  for  the  Buf¬ 
falo  Ez'ening  Nezi’s,  worked  his  way  into 
the  first  flight  of  the  Western  New  York 
golf  tournament  with  a  medal  score  of 
77.  He  also  won  his  first  round  match 
in  the  competition  but  later  was  elimi¬ 
nated. 

Harry  Berger,  for  many  years  Boston, 
Mass.,  new'spaper  photographer  and  re¬ 
cently  newsreel  camera-man,  is  now  in 
charge  of  the  Paramount  news  pictures 
in  Philadelphia  and  vicinity.  Berger  was 
formerly  photographer  for  the  Boston 
(Mass.)  Post  and  prior  to  that  connected 
with  numerous  western  papers. 

Col.  Franklin  P.  Sellers,  for  the  past 


30  years  religious  editor  of  the  Brooklyn 
Daily  Eagle,  was  declared  considerably 
improved  this  week  and  well  on  the  way 
to  complete  recovery  after  a  serious  ill¬ 
ness  of  several  weeks’  duration.  He  will 
leave  for  Lake  Minnewaska,  Ulster 
County,  N.  Y.,  on  Aug.  6. 

Arthur  J.  Bean,  financial  editor  of  the 
Boston  Post,  is  the  author  of  a  book  en¬ 
titled  “Successful  Speculative  Invest¬ 
ment.” 

Kenneth  Youel  has  left  the  Brooklyn 
Daily  Eagle  to  join  the  reportorial  staff 
of  the  Nezo  York  Ez'ening  Post.. 

Frederic  Sterbenz,  telegraph  editor  of 
the  Clez’eland  Press,  and  Irene  Holmes 
Sterbenz,  former  woman’s  editor  of  the 
Press,  are  parents  of  a  son,  born  July  30. 

Charles  C.  Stone  ha§  been  promoted 
from  telegraph  editor  to  head  of  the 
universal  copydesk  of  the  Indianapolis 
T  imes. 

Franklin  Chase,  dean  of  the  editorial 
staff  of  the  Syracuse  (N.  Y.)  Journal,  is 
writing  an  editorial  page  column  headed 
“Ten,  Twenty,  Thirty.”  He  recounts  in 
an  original  way  events  that  were 
chronicled  in  Syracuse  ten,  twenty  and 
thirty  years  ago.  Mr.  Chase  also  is 
dramatic  editor  of  the  Journal. 


ASSOCIA'nONS 

'T'HE  FINANCL\L  ADVERTISING 
>  ASSOCL\TION  will  hold  its  annual 
convention  at  West  Baden,  Ind.,  Sept.  12- 
15. 

The  E.\st  Tennessee  Press  Asso- 
ci.vTiON  will  meet  at  Lenoir  City,  Tenn., 
.August  11-13. 


BLACK  DROPS  FLORAL  RAIN 

Van  Lear  Black,  chairman  of  the  board 
of  the  Baltimore  Sun,  who  recently 
finished  a  round  trip’  airplane  flight 
between  Amsterdam  and  the  Dutch 
West  Indies,  arrived  at  Glasgow  to  meet 
his  daughter.  Mr.  Black  flew  over  the 
ship  as  she  entered  the  harbor  and 
showered  her  wfith  thousands  of  car¬ 
nations  from  a  Fokker  monoplane. 


“STAR  CHAMBER”  DIDN’T  PAY 

No  longer  will  minutes  of  the  Knox 
county  road  commission  be  withheld 
from  reporters.  A  reporter  for  the 
Knoxzille  (Tenn.)  Nezvs-Sentincl  learned 
of  steps  taken  to  build  a  road  which 
would  benefit  the  property  of  a  member 
of  the  commission,  exposed  it,  and  Chair¬ 
man  Peter  Blow  announced  that  in  the 
future  the  minutes  would  not  be  denied 
reporters. 


PLANNING  TEXAS  MEETING 

Elaborate  plans  are  being  made  in  El 
Paso  to  entertain  the  annual  tenth  district 
convention  of  the  International  Adivrtis- 
ing  Association,  Nov.  10  to  12,  according 
to  Paul  O.  Sergent,  assistant  business 
manager  of  the  El  Paso  Herald  and 
Times.  Outstanding  speakers  will  in¬ 
clude  King  Woodbridge,  1.  A.  presi¬ 
dent.  Drives  over  the  border  city  and 
through  the  Rio  Grande  Valley,  dances, 
luncheons  and  a  fiesta  at  Juarez  in  old 
Mexico  are  included  on  the  tentative 
program. 


We  do  not  choose  to  work  today— 

but  that’s  all  the  good  it  does  us. _ Russel 

Crouse,  New  York  Evening  Post. 

*  *  * 

If  politics  makes  strange  bedfellows  it 
is  due  to  their  fondness  for  the  same 
bunk. — Florence  (.\la.)  Herald. 

♦  *  ♦ 

Wherever  all  these  non-stop  flyers  are 
headed,  they  are  all  really  trying  to  land 
on  the  first  page. — IVichtta  Eagle. 

*  ♦  ♦ 

Dr.  Nicholas  Murray  Butler  says  that 
for  the  first  time  in  2,000  years  the 
world  is  without  a  great  man,  which 
would  seem  to  go  to  show  that  the  doctor 
had  fooled  away  so  much  time  teaching 
school  he  hasn’t  had  time  to  read  the 
Hollywood  press  agents’  stuff.— .\/aco)» 
Telegraph. 

*  *  * 

.Another  thing  we  admire  alxiut  Colonel 
Lindbergh  is  that  he  doesn’t  seem  to 
have  been  cured  of  anything  yet  in  the 
patent-medicine  advertisements.  —  Ohio 
State  Journal. 

mm* 

Have  you  heard  about  the  air  mail 
carrier  who  flew  to  Europe  to  deliver  a 
letter  and  then  forgot  it? — H.  1.  Phillips, 
New  York  Sun. 

*  *  ♦ 

Example  of  soft  answer  that  turneth 
away  wrath : — “Make  the  alimony  a  little 
larger.  Judge;  I  want  to  take  care  of 
her  well.” — New  York  Ez’cning  Journal. 

*  ♦ 


Turning  in  a  92  for  18  holes,  Andrew 
Kellner  was  awarded  first  prize  for  low 
gross  score  in  the  golf  tournament  con¬ 
ducted  at  East  -Aurora,  N.  Y.,  by  the 
Gre.\t?:r  Buffalo  Advertising  Club  as 
part  of  its  midsummer  outing  entertain¬ 
ment  program.  With  a  score  of  73, 
Charles  Wilson  w^as  prize  winner  for  the 
low  net,  Walter  Weimert  followed  with 
a  net  score  of  74  while  Charles  Ba.xter 
won  third  with  75. 

Elaborate  plans  are  being  made  for  the 
annual  convention  of  the  Northwest 
Texas  Press  -Association  to  be  held 
Sept.  9-10  at  Wichita  Falls. 

The  West  Texas  Press  Association 
has  just  held  its  semi-annual  gathering  at 
Sweetwater.  Lamesa  was  chosen  for  the 
next  meeting.  The  session  was  featured 
by  talks  by  J.  L.  Martin,  Snyder,  pres¬ 
ident  of  the  association ;  Ollie  Webb, 
New  Orleans,  La.,  secretary  to  the  pres¬ 
ident  of  the  Texas  &  Pacific  railroad; 
Bowen  Pope,  Hamlin,  and  T.  Paul  Bar¬ 
ron.  Midland.  Visitors  at  noon  were 
guests  of  a  luncheon  at  the  Sweetwater 
Club. 

PRESS  ASSOCIATION  NOTES 

E.  HONCE  has  been  appointed  news 
*  editor  of  the  central  division  of 
the  .Associated  Press,  Chicago,  succeeding 
C.  K.  Eastman,  resigned. 

Hugh  Baillie.  vice-president  of  the 
United  Press,  left  New  York  this  week 
with  Mrs.  Baillie  to  spend  their  vacation 
on  the  Pacific  Coast. 

L.  B.  Mickel,  superintendent  of  bureaus 
of  the  United  Press,  returned  to  New 
York  headquarters  this  week  from  a  busi¬ 
ness  trip  to  Kansas  City. 

Tom  Gerber,  promotion  manager  of 
the  United  Press,  addressed  the  Rotary 
Club  of  Allentown,  Pa.,  Aug.  5,  on 
“Newspapers  and  Press  Associations.” 

Horace  Epes,  director  of  the  editorial 
department  of  the  Consolidated  Press,  is 
spending  his  vacation  with  his  family  at 
Cape  May.  N.  J. 

L.  C.  Owen,  Pacific  Coast  superin¬ 
tendent  of  the  Consolidated  Press,  is  re¬ 
turning  to  San  Francisco  after  a  motor 
trip  through  the  Yellowstone  where  he 
spent  his  vacation  with  his  family. 

Charles  A.  -Ahrens,  formerlv  of  the 
Lansing  bureau  of  the  United  Press,  has 
been  appointed  manager  of  the  Cleveland 
bureau. 

Ben  Titus  of  the  staff  of  the  San 
Francisco  bureau  of  the  United  Press, 
was  called  home  to  Portland.  Ore.,  this 
week  at  the  death  of  his  father. 


JOINS  STANDARD  UNION 

John  -A.  Gaffney,  for  nine  years  editor 
of  the  Plainfield  (N.  J.)  Courier-Nezi's, 
has  resigned  from  the  paper  to  become 
associate  editor  of  the  Brooklyn  Standard 
Union.  He  had  been  with  the  Courier- 
News  for  more  than  twenty  years. 


The  next  thing  to  coming  from  good 
stock  is  owning  plenty  of  it. — Worcester 
(Mass.)  Post. 

♦  ♦  ♦ 

An  Austrian  cut  the  fingers  off  two  of 
his  brothers.  Another  case  of  severed 
relations. — Florence  (.Ala.)  Herald. 
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Prestige 

=AT  A  PROFIT 

USERS  of  the  Ludlow  system  of  composition  are 
steadily  building  the  kind  of  prestige  that  pays. 
They  are  giving  their  advertisers  more  than 
just  a  good  newspaper.  They  are  providing  a  higher 
grade  of  service — more  attractive  advertising  and  a 
better  paper  with  display  lines  that  are  easy  to  read 
because  of  the  always-new  type  used. 

The  Ludlow  system  promotes  confidence  between 
advertisers  and  newspaper.  Business  men  recognize  the 
increased  selling  power  of  Ludlow-set  advertisements 
and  their  enthusiasm  encourages  the  use  of  greater 
space.  Hence  the  Ludlow  serves  to  advantage  both  the 
newspaper  and  advertisers. 

The  Ludlow  is  not  expensive  to  install  or  to  operate 
— in  fact  its  economies  are  frequently  startling.  Write 
us  for  details  that  prove  how  it  can  help  your  paper. 

Ludlow  typelinesareslug-cast  from  hand-set  matrices  in  sizes 
up  to  72  pt.,f  uil-width  caps  and  iower-case,  and  even  84 
pt.  caps.  Nomachineormoidchangesrequired. 

Ludlow  Typograph  Co. 

2032  Clybourn  Avenue,  Chicago 

Boston:  470  Atlantic  Avenue  Atlanta:  41  Marietta  Street 
New  York:  63  Park  Row  San  Francisco:  5  Third  Street 
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SEPTEMBER  1,  1920,  The  Weekly  Kansas  City  Star  established  its 
advertising  rate  of  $1.25  per  agate  line,  basing  the  rate  on  its  circu¬ 
lation  of  330,972. 

Today  The  Weekly  Kansas  City  Star  has  a  circulation  of  494,725, 
yet  the  same  old  rate  of  $1.25  per  line  is  still  in  effect.  An  additional 
163,753  circulation!  No  increase  in  rates!  This  extra  circulation  alone 
would  be  a  sizable  circulation  for  a  farmers’  newspaper.  Yet  it  com¬ 
prised  less  than  a  third  of  The  Weekly  Kansas  City  Star’s  present 
circulation. 

The  Weekly  Kansas  City  Star’s  advertising  rate,  based  on  circula¬ 
tion,  is  the  lowest  of  any  farmers’  publication  in  America.  This  fact 
would  still  be  true  even  if  The  Weekly  Star  today  had  only  the  circula¬ 
tion  it  had  in  1920.  But  it  has  163,753  more! 

In  short.  Weekly  Star  advertisers  pay  for  330,972  circulation  and 
The  Weekly  Star  delivers  them  494,725  circulation.  A  pretty  good  buy 
for  advertisers,  don’t  you  think?  “The  best  advertising  buy  in  the  world,” 
you’ll  say,  particularly  when  you  consider  that  over  90%  of  The  Weekly 
Star’s  total  circulation  reaches  the  rural  two-thirds  of  the  Southwest 
not  covered  by  daily  newspapers. 

$1.25  is  mighty  cheap  for  nearly  half  a  million  of  this  kind  of 
circulation. 

And  an  Additional  25%  DISCOUNT 
Not  only  does  The  Weekly  Kansas  City  Star  give  advertisers  163,753 
circulation  free.  It  gives  them  an  additional  25%  DISCOUNT  from 
the  regular  rates,  providing  they  use  an  equal  or  greater  amount  of  space 
in  The  Daily  or  Sunday  Kansas  City  Star. 

The  Daily-Weekly  combination  provides  nearly  a  million  circulation 
at  a  rate  scaling  down  to  $1.35  a  line.  The  Sunday-Weekly  combination 
provides  nearly  800,000  circulation  at  a  rate  scaling  down  to  $1.17  a  line. 


Largest  Farmers^  Weekly  in  the  World 

Wiit  ilansiaS  Citp  ^tar 


Chicago  Office: 

1418  Century  Bldg.  Wabash  1067 


New  York  Office: 

15  East  40th  St.  Lexington  10122 


FORGING 

For  May,  for  June,  for  July — for  the  first  seven  months  of  19Z.Xh« 

advertising,  but  was  the  only  standard  P^uh 

WHAT  WAS  DONE 

For  MiQf — 

THE  PHILADELPHIA  RECORD  GAINED  46,925  Lines 

The  Inquirer  .....  Lost  171,355  Lines 
The  Bulletin  .....  Lost  141,860  Lines 
The  Public  Ledger  ....  Lost  112,130  Lines 
The  Evening  Ledger  ....  Lost  19,970  Lines 

far  Jane — 

THE  PHILADELPHIA  RECORD  GAINED  53,040  Lines 

The  Inquirer  .....  Lost  201,925  Lines 
The  Bulletin  .....  Lost  177,985  Lines 
The  Public  Ledger  ....  Lost  36,410  Lines  ) 

The  Evening  Ledger  ....  Lost  86,680  Lines 

far  July — 

THE  PHILADELPHIA  RECORD  GAINED  46,230  Lines 

The  Inquirer  .....  Lost  33,850  Lines 
The  Bulletin  .....  Lost  210,440  Lines 
The  Public  Ledger  ....  Lost  27,555  Lines 
The  Evening  Ledger  ....  Lost  106,630  Lines 

far  first  Seven  Months  of  1927 — 

THE  PHILADELPHIA  RECORD  GAINED  24,075  Lines 

The  Inquirer  .....  Lost  739,205  Lines 
The  Bulletin  .....  Lost  1,718,425  Lines 
The  Public  Ledger  ....  Lost  719,590  Unes 
The  Evening  Ledger  ....  Lost  579,490  Lines 

Those  who  spend  advertising  doHars  are  fast  coming  to  appreciate  the  * 

fact  that  it’s  not  so  much  how  many  people  you  talk  to,  as  how  many  hear  * 

and  believe  your  story.  [ 


THE  PHILADEIIP 

Alwakelu 

SECOND  LARGEST  MORNInIda 
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1  AHEAD 

1921.The  Philadelphia  Record  not  only  showed  a  substantial  gain  in 
PhJielphia  newspaper  to  show  any  gain  at  all 

AND  WHO  DID  IT 


Advertising  Personnel 

Rowe  Stewart,  President 
W.  H.  H.  Neville,  Advertising  Manager 


Ross  Anderson 
J.  C.  Bates 
Miss  M.  Bell 
G.  N.  Benjamin 
S.  Berman 
J.  J.  Brown 
J.  A.  Butler 
A.  M.  Burns 
Joseph  Campbell 
J.  J.  Carlin 
William  Collar 
Miss  Sara  Cohen 
W.  W.  Calling 
J.  S.  Dimon 
Miss  R.  V.  Donahue 
Miss  Irene  M.  Parrel 
Charles  Favko 
C.  H.  Fehling 
Joseph  L.  Fitzpatrick 
C.  W.  Fleming 
Miss  Margaret  Fort 
C.  W.  Foy 


Robert  J.  Gicking 
E.  L.  Gilchrist 
E.  Forrest  Held 
Miss  M.  Helms 
A.  E.  Hera 
C.  L.  Herschel 
Robert  Hitchings 
Max  Kahn 
C.  W.  Kelly 
L.  F.  King 
R.  J.  Knight 
William  Koset 
P.  W.  Lewis 
Miss  Catherine  Lynn 
William  F.  Maginnis 
Miss  Marian  C.  Mahony 
Edwin  1.  Manning 
H.  J.  Mayer 
Miss  H.  McDermott 
C.  F.  McGowan 
Miss  V.  McGurk 


Miss  R.  McManus 
Miss  Ruth  Miller 
Miss  Ethel  R.  Moran 
Miss  Rose  Mungiole 
Miss  Ethel  O’Connor 
Anthony  Pavese 
H.  A,  Peirsol 
Alfred  Pflueger 
Miss  Marie  Quindlen 
Fergus  Reed 
Warren  G.  Sanderson 
Miss  Eleanor  Schweiger 
Vernon  S.  Smith 
Harry  Spain 
W.  Stark 
Arthur  H.  Story 
William  V.  Stroup 
Harry'  S.  Waters 
William  C.  Weber 
Miss  K.  D.  Whelen 
William  H.  Winslow 


Foreign  Representatives:  Story,  Brooks  &  Finley 
Financial  and  Steamship  Representative:  Robert  S.  Farley 
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IINIdaILY  in  PHILADELPHIA 


40 


Editor  &  Publisher  for  August  6,  1927 


BUILDING  NEWSPAPER  QRCULATION 

Hew  Fort  Wayne  Journal-Gazette  Increased  Mail  Circulation — Getting  the 
Boy*  to  Make  That  Pe»ky  Sales  TsJk — Worcester 
Post  Tries  Recipe  Contest 


Gazette,  has  a  storv  to  tell.  The  Journal- 
Gazette,  a  morning  paoer  published  in  a 


SEEK  STANDARD  TRADE  AREA  of  interviews  with  prominent  American*. 
»ER  QRCULATION  -  ^^hich  was  released  by  the  United 

AMAI7-JD  ture  Syndicate  of  the  United  Press  Asan. 

_  A.  N.  A.  Rnda  Present  Newspaper  daughter  of  Mr  ^ 

eased  Mail  Circulation — Getting  the  Definitions  “Inconclusive  ^[rs.  Edward  Graves  Crawford. 

’  Sale*  Talk — Worcester  '  Further  discussion  of  the  problem  of  -rv...  *1,..  v.,.-  ■ 

;ipe  Contest  determining  trading  areas  featured  a  .  aj  Chanter  of  "xhln^ 

snecial  meeting  of  the  research  council  Sigma 

-  of  the  Association  of  National  Adver-  ’  "tiTw  ™n  Professio^ 

the  total  distance  of  the  three  drives  to  tisers,  held  in  New  York  Aug.  4.  The  “Eternity  for  women  in  journalism,  has 

count.  advertisers  are  seeking  to  establish  a  uni-  .. 

In  accordance  with  the  Tribune’s  form  method  of  dividing  the  country  into  ‘on  s  younger  new  spaper  and  advertising 

policy  of  fostering  amateur  sports,  there  selling  areas  to  assist  in  sales  control.  .u 

will  be  no  professional  contest  this  year,  .Arthur  Ode.  A.  N.  A.  secretary,  com-  The  chapter  was  organized  for  the  pur- 


XU  G.  MERCTER,  circulation  manager  the  total  distance  of  the  three  drives  to  tisers,  held  in  New  York  Aug.  4. 
^  *  of  the  J-'ort  Wapie  find.)  Journal-  -  count.  _  advertisers  are  seeking  to  establish 


town  of  100,000  population,  with  a  trad-  will  be  no  professional  contest  this  year,  Arthur  Ogle,  A.  N.  A.  secretary,  com-  ^ 

mg  area  of  less  than  50  miles,  in  which  but  instead  there  will  be  a  new  contest  menting  on  this  week’s  meeting,  declared  ionrnalism  cnonsnreH  hi  thp 
reside  300,000  persons,  has  built  up  a  tor  women  .  the  association  was  particularly  anxious  at rix  tS 

mail  subscription  list  of  close  to  19,000  Three  silver  cups  and  thirty-six  gold,  to  find  a  uniform  method  of  determining  nnhlichprt  thp  "fratpm’itv  < 
readers.  silver  and  bronze  medals  will  be  awarded  newspaper  trading  areas.  As  set  up  by  Zd  the  WoSLu’s 

•‘This  circulation,”  Mercier  has  ex-  to  the  winning  golfers. __  publishers  at  present  the  areas  are  incon-  journalirtic^egiLr,  the  fraternUyW 

plained,  was  built  up  through  the  sale  ot  .  elusive,  he  said,  because  they  are  not  ni„,._pnt  airpnrv  whiph  ha.-  • 

a  splendid  newspper  by  experienced  sales-  ,,  ^  ■  &  yU*  a”’ c"o.  and  t  ,h" 

men  making  direct  house  to  house  cals  and  memters  of  auxiliary^ units  to  c  .the  meeting  were  Everett  further  purpose  of  working  for  the  best 

Pa?;.  Smith,  who  IS  chuirman  of  the  council ,  interests  of  women  in  journalism  in 


on  the  rural  route  residents. 

“These  men  are  paid  a  straight  commis- 


go  to  Paris  this  September  to  attend  the 


^mlth,  who  IS  chairman  ot  the  council,  interests  of  women  in  journalism  in 
S.  E.  Conybeare,  Armstrong  Cork  Com-  Washington. 

pany;  E.  t.  Hall,  Ralston  Purina  Com-  The  members  of  the  National  Caoital 

_ _  nr  Tj  _ T  :fa  c _ r- _ _  r-,  .  err-,  ,  ..TT*^*!** 


per  cent  on  an  new  ousiness,  pius  an  pany ;  M.  B.  Bates,  Life  Savers  Corpora-  Alumna  Chapter  of  Theta  Sigma  Phi  ar7- 

allowance  of  $2.50  a  day  for  auto  ex-  the  Herald  &  Examiner  receive  ^sh  ‘jj-’w.  A.  Hart  DuPont  de  Nemours  Mrs.  Alice  Watts  Hostetler  a  grX 

pensc.  They  furnish  and  maintain  their  pay  aiid  the  newspaper  then  sees  that  Company,  Inc.;  P.  L.  Thomson,  Western  ate  of  DePauw  University,  L  ociate  ed- 

autos.  'The  circulation  manager  assigns  ah  their  expenses  are  paid  to  Pans  Company,  and  Bernard  Licten-  itor  of  the  Congressicmal  Digest 

them  their  territory.  A  prd  system  is  aboard  the  legion  ships.  Alexander  Hamilton  Institute.  Miss  Josephine  Hemphill,  a  graduate 

maintained  by  the  circulation  department  As  a  special  inducement,  the  Herald  ^  Agricultural  cX« 

showing  the  dates  canvasses  or  when  mail  &  Examiner  last  week  gave  $o0  in  cash  -  ^  Sammy,”  plans  the  E 

canvass  bv  letter  or  circulars  have  been  awards  to  the  three  legionnaires  or  mem-  _ _ _  i-  ■.  j 

made  of  the  routes  operated.  This  card  bers  of  auxiliary  units  who  sent  in  the  PINCH-HITTER  FOR  PREACHER  De'-'rtment^  of  Agriculture  • 


record  makes  a  systematic  canvass  pos¬ 
sible. 

“During  the  week  ending  June  11,  1927, 


largest  number  of  subscriptions. 

Readers  of  the  Chicago  Evening  Ameri- 


W’hen  efforts  failed  to  secure  a  pastor 
to  replace  an  absent  clergyman  at  Wor- 


Miss  Josephine  Hemphill,  a  graduate 
of  Kansas  State  Agricultural  College, 
who,  as  “Aunt  Sammy,”  plans  the  house¬ 
hold  radio  programs  of  the  United  States 
De'-'rtment  of  Agriculture; 

Miss  Ruth  E.  Hill,  a  graduate  of  the 
University  of  Kansas,  the  only  woman 


••Uuringtheweekending  June  1  ixeauers  oi  ne  ^  ^  Phillips,  church  on  the  staff  of  the  United  States  Daily, 

the  cash  pllections  totaled  $l,336.5(h  cmi  are  helping  the  Cook  B^k  editor  ^  Worcester  Telegram  who  covers  the  Department  of  Agricul- 

Eight  solicitors  working  a  total  of  42  of  the  paper  prepare  a  new  cook  book,  by  7 ^  f  orcesier  leiegram,  .  r  .  . 

days  during  that  week  produced  108  new  furnishing  her  with  menus  and  recipes,  stepped  into  the  breach  and  conducted  the  Flora*^  Orr  a  graduate  of  the 

subscriptions  and  169  renewals.  The  total  The  newspaper  asked  its  readers  to  send  services  recenUy  After  doing  the  par-  “‘ss  riorau.urr  a  graduate  ot  Jk 
expense  involved  which  included  the  cost  in  to  the  Cook  Book  editor  their  favored  son  s  work,  Phillips  went  at  his  own  Washington  corresSn^^^^^ 


expense  involved  wnich  included  tne  cost  in  lo  me  v,ook  oook  eoiior  meir  lavorec 
of  magazines,  insurance  policies,  etc.,  was  recipes  and  menus,  or  their  favored  re 


^y’s  work  and  “did  the  beat”  as  usual.  ilJ^Tthe  0^^ 


$459.43.  The  cost  per  order,  therefore,  cipe  for  one  dish.  The  best  of  these  will  The  reporter’s  sermon  touched  on  native  Marjorie  Hendricks  Davis 

was  $1.65  for  every  $4.00  subscription,  be  compiled  and  published  in  a  volume  life  in  India,  based  on  observations  he  graduate  of  the  University  of  Wisconsin, 


The  pecentage  of  new  subscribers  was  of  about  250  pages. 
40  per  cent  with  60  per  cent  renewals. 

“Employment  of  good  solicitors  is  the 
best  method  we  have  ever  found  for  \VOMFN  1 
building  mail  circulation.” 


31  aoout  CSV  pages.  made  on  a  tour  two  years  ago.  writes  biographies  for  the  National 

Dictionary  of  Biography ; 

Miss  Edith  Porter,  a  graduate  of  the 

WOMEN  IN  ADVERTISING  AND  JOURNALISM  University  of  Wisconsin,  who  is  on  the 

_  advertising  staff  of  Palais  Royal,  a  Wash- 

These  Girl*  Are  Following  Their  Nose  for  New*  in  South  America —  ington  department  store  > 

w  u-  »  r'u  4  t  Tu  4  c-  DL-  «•  e-  4  Marjorie  Binford  Woods,  a 

Washington  Chapter  of  Theta  Sigma  Phi— Mis*  Foster  graduate  of  Indiana  University,  who 

Write*  on  Swrimming  handles  feature  advertising,  particularly 

_ _ _ _ _ the  “Hunting  for  Homes”  feature  which 

PADT-  r.u  1  •  U  xt  r  •  U.  ,  r  ..  .  .  ..  she  recently  originated  on  the  lFaj/img/0* 

.\RT  of  the  cargo  which  the  treighter,  the  ship  was  a  freighter,  that  there  would  Oaily  News; 

the  S.  S.  Commercial  Guide,  took  to  be  a  chance  to  pose  as  travelers  who  \irs.  Leno're  Berry  Bennett,  a  graduate 


ADVERTISING  AND  JOURNALISM 


That  poem  “barefoot  boy  with  cheeks 
of  tan,”  as  every  circulator  knows,  should 
read  “bashful  bioy.”  Sometimes  you  just 
can’t  make  them  give  tliat  sales  talk.  _  To 
get  them  to  ring  the  door  bell  is  at  times 
a  feat  in  itself. 

But  John  Ahlers  of  Spokane,  Wash., 


These  Girls  Are  Following  Their  Nose  for  New*  in  South  America — 
Washington  Chapter  of  Theta  Sigma  Phi — Mis*  Fo*ter 
Write*  on  Swrimming 


has  an  idea.  He  passed  it  on  to  Editor  &  South  America  on  its  last  voyage  from  could  withstand  great  hardship.  Instead,  of  the  Kansas  State  Agricultural  College; 
Publisher  this  week  as  follows:  New  York  recently  was  two  Indiana  they  found  themselves  basking  in  leisure  Miss  Ruby  A.  Black,  a  graduate  of 

"A  good  scheme  to  keep  the  boys  work-  newspaper  girls  in  search  of  information  and  comfort  throughout  the  twenty-day  the  University  of  Texas,  who  covers 


ing  is  to  leave  a  free  amusement  ticket  about  their  Latin-.\merican  neighbors, 
or  some  other  sort  of  a  prize  at  the  home 
of  some  friendly  non-subscriber  to  be 
given  to  the  first  boy  giving  a  complete 
‘selling  talk’  to  the  prospect. 

“The  first  night  tell  the  boy  that  the 
jirize  is  somewhere  on  his  route.  If  he 
does  not  find  it  the  first  night  he  will  be 
encouraged  on  the  second  night  if  you 
name  the  street  on  which  it  is  to  be  found. 

In  order  to  find  it  he  will  have  to  try 
many  people  whom  he  did  not  think 
wanted  his  paper  and  he  will  be  agreeably 
surprised  if  some  of  them  take  it.  The 
mystery  of  the  ‘game’  also  interests  the 
boys.” 

The  Worcester  (Mass.)  Post  is  gun¬ 
ning  for  summer  slump  circulation  with  a 
recipe  prize  contest.  Awards  totaling  $.^ 
weekly  are  offered,  with  the  stipulation 
that  winners  who  are  carrier-delivered 
readers  of  the  paper  will  receive  double 

the  offered  awards.  Miss  Josephine  Crowder  and 

Miss  Ruth  Crawford 


voyage  through  southern  waters. 


Congress  for  the  General  Press  Associa- 


The  seamen  were  at  first  at  a^  loss  to  tion,  a  bureau  serving  as  Washington 
know  whether  to  treat  “the  girls”  as  correspondent  for  forty  eastern  news- 
ladies  of  leisure  or  as  human  beings,  but  papers; 

finally  decided  upon  the  latter  course.  Miss  Pennell  Crosby,  a  graduate  of  the 
Consequently,  the  travelers  enjoyed  the  University  of  Wisconsin,  who  works  on 
camaraderie  of  a  rare  cosmopolitan  a  trade  journal; 

group,  a  Norw'egian  captain,  a  Danish  Miss  Geneva  Stiffler,  a  graduate  of 
and  a  Canadian  engineer,  a  South  Ameri-‘  Ohio  State  University,  who  is  on  the 
can  banker  and  an  Australian  trader  en  editorial  staff  of  the  National  Education 


route  to  his  headquarters  in  South 
-America.  The  latter  two,  along  with 


Association. 

One  of  Miss  Porter’s  advertisements 


the  two  Hoosier  girls,  made  up  the  en-  was  recently  reproduced  in  an  advertis- 
tire  passenger  list,  the  first  which  the  ing  trade  journal  as  an  example  of  “per- 
U.  S.  S.  Commercial  Guide  has  ever  feet  copywriting.” 
carried.  Miss  Hemphill  has  contributed  to  the 

The  itinerary  of  the  young  women  is  Country  Gentleman  and  Child  Life. 
indefinite.  They  plan  to  go  wherever  their  Miss  Black  is  editor  of  the  fraternity’s 
“nose  for  news”  scents  a  good  story,  magazine.  The  Matrix,  and  has  contrib- 


the  offered  awards.  Miss  Josephme  Crowder  and  States.  They  hope  to  visit  the  interior, 

-  Miss  Ruth  Crawford  3<;  cities,  and  are  looking 

C.  Ray  Graves,  who  has  been  Canton  young  women  Miss  Josephine  forward  to  a  stay  on  a  ranch. 

(Ill.)  circulation  representative  of  the  Crowder  of  Sullivan,  indl  and  Miss  Ruth  Koth  Miss  Crowder  and  Miss  Craw- 
Peona  (Ill.)  Star,  has  b^n  m^e  d'.strict  Crawford  of  Terre  Haute,  have  commis-  ford  have  had  varied  newspaper  experi- 


They  intend  interviewing  the  leading  tited  to  the  NcUion.  She  writes  regularly 

political  figures  of  the  countries  visited,  for  Equal  Rights,  the  Feminist  weekly 

also  to  study  trade  and  social  conditions  published  by  the  National  Woman’s 

as  they  bear  on  relations  to  the  United  Party._ 

States.  They  hope  to  visit  the  interior.  During  its  first  year,  the  National 

as  well  as  the  cities,  and  are  looking  Capital  Alumna  Chapter  of  Theta  Sigma 
forward  to  a  stay  on  a  ranch.  Eh*  had  as  guests  of  honor  at  its  bi- 

Both  Miss  Crowder  and  Miss  Craw-  newspaper 

ford  have  had  varied  newsnaoer  exneri-  VVashington,  including  Miss 


^ - '  —  r  r  c-rawioro  oi  lerre  name,  nave  commis-  lai*™  iK-nsiioiiEi  tA-ptu-  ^  n„ 

arcu  ation  manager  and  F.  G.  Gmelich  of  ^jons  from  some  of  the  leading  journals  ence.  The  former,  who  is  a  daughter  of 

Peona  with  the  Star  arculation  depart-  of  the  United  States  for  articled  cover-  Dr.  and  Mrs.  J.  R.  Crowder,  after  gradu-  vf  ‘  'cu 

ment  four  years,  has  been  made  Canton  rheir  tour  ating  from  Indiana  University,  was  fea-  « Marjorie  Shuler,  of  the  Oir. stun 

circulation  manager.  They  intend,  during  the  three  months  ture  writer  for  the  Terre  Haute  Spec- 


circulation  manager. 


- - - o....  They  intend,  during  the  three  months  “"v  wmci  lui  me  i  o/tt-  .  xt„..  - _ 

-  they  are  in  South  America,  to  visit  fi^'or  and  the  Terre  Haute  Post.  For  the  \n„  o'' ^  I 

The  Chicago  Tribune’s  third  annual  Brazil,  the  Argentine,  Oili,  Bolivia  and  last  year  she  has  been  feature  writer  on  ® 

golf  driving  contest  will  be  held  Sunday,  Peru,  returning  to  the  United  States  by  the  Tourist  News,  a  magazine  published  ^^jjer  on  H  everd 


tat  or  and  the  Terre  Haute  Post.  For  the 


August  7.  Entries  close  at  noon  Satur-  way  of  the  Panama  Canal. 


day,  August  6.  The  purpose  of  the  con-  From  the  beginning  the  young  women 
test  is  to  find  the  best  tee  shot  expert  have  sought  to  avoid  the  usual  tourist 
within  range  of  The  Tribune’s  circula-  trails  through  South  America.  To  do 


From  the  beginning  the  young  women  correspondence  work  for  the  New  York 
ive  sought  to  avoid  the  usual  tourist  U'orld. 

ails  through  South  America.  "To  do  Miss  Crawford  likewise  started  her 


i  I/Mr  to*  ivt'ci/jy  <x  uuuiisiicu  •  •  1  •  «  •  *  I 

St.  Petersburg,  Fla.,  and  also  done  writer  on  interior  decoration,  and  sevei^ 

■respondence  work  for  the  New  York  vf ^ 
grid,  Mellett  and  Leila  Warren,  youthful  nov- 

Kf  r  (  A  v\r  •  4  4  j  u  short  story  writer. 


tion.  The  contest  is  open  to  any  amateur  this  they  shipped  as  passengers  on  a  newspaper  work  on  the  Saturday  Specta-  Miss  Dorothy  Foster  assistant  physical 
and  a  contestant  may  use  any  golf  freighter,  carrying  a  cargo  to  Santos,  tor  in  Terre  Haute.  During  the  Florida  education  director  of  the  Worcester 
club,  ball  or  tee  that  is  le"’'  under  Brazil;  Montevideo  and  Bueno  .Aires,  boom  she  did  newspaper  and  magazine  (Mass.)  Y.  W.  C.  A.,  is  writing  a  series 
the  rules  of  the  United  States  Golf  Asso-  They  write  back  that  their  choice  proved  work  in  St.  Petersburg.  For  the  last  of  articles  for  women' and  girl  swimmers 
ciation.  not  only  a  happy  one  but  a  surprising  vear  she  has  been  working  in  New  York,  which  are  appearing  dailv  in  the  Wor- 


Each  contestant  will  drive  three  balls,  one  as  well.  They  had  expected,  since  doing,  among  other  feature  work,  a  series  cester  (Mass.)  Evening  Post. 


Publisher  for  August  6 , 


Each  of  the  three  columns  below  is 
set  in  7  Point  Ideal  News  Face.  The 
first  column  is  solid,  the  second  half 
point  leaded,  and  the  third  one  point 
leaded. 

Read  each  column  all  the  way  down 
without  stopping.  Which  column  can 
you  read  quickest  and  with  the  least 
effort? 

Naturally,  your  answer  will  be  “the 
column  that  is  one  point  leaded.” 

This  illustrates  very  clearly  and  con¬ 


clusively  a  principle  in  legibility  that 
has  long  been  accepted  by  authorities 
on  the  subject. 

And  just  as  proper  white  space  be¬ 
tween  lines  is  essential  to  easy  reading, 
so  words  with  proper  white  space  be¬ 
tween  letters  are  easier  to  read  than 
words  whose  letters  are  too  closely 
“packed”  together. 

Like  an  old  friend  .  .  .  Intertype  Ideal 
News  . . .  wears  well  on  the  eyes. 


It  has  been  said  that  "all  reading  de¬ 
mands  an  effort.”  To  produce  a  type 
for  newspaper  use  which  can  be  read 
almost  without  effort  is  a  problem 
which  has  engaged  the  attention  of 
Intertype  designers  for  several  years. 

The  solution  of  this  problem  result¬ 
ed  in  the  production  of  the  Intertype 
News  Series.  This  new  series  is  meet¬ 
ing  the  unqualified  approval  of  all 
those  who  believe  that  types  should 
be  made  for  the  needs  of  the  newspa¬ 
per  reader. 

The  qualities  which  make  the  Inter¬ 
type  News  Series  easy  to  read  are  not 
free  from  the  usual  mannerisms  of 
the  standard  newspaper  type  faces. 
The  Intertype  News  Series  conforms 
to  the  familiar  and  friendly  design  to 
which  the  majority  of  newspaper 
readers  are  accustomed,  and  yet  gives 
a  clearness  to  print  which  is  not  to  be 
had  by  the  use  of  ordinary  light-face 
type. 

It’s  Like  an  Old  Friend 

Intertype  established  the  fact  that 
easy-to-read  type  is  familiar  type.  Un¬ 
familiar  type  quickly  tires  the  eyes. 
Intertype  then  set  about  to  improve 
familiar  type.  The  changes  from  old 
standards  were,  in  most  instances,  not 
of  great  importance,  but  most  of  them 
were  in  directions  that  have  hereto¬ 
fore  been  avoided  by  type-makers. 

The  hairlines  of  Intertyne  News 
Series  show  a  distinctly  visible  thick¬ 
ness.  The  serifs  were  shortened  and 
bracketed,  and  the  descenders  were 
made  a  little  longer.  The  sharp  con¬ 
trast  between  thin  and  thick  lines  has 


HALF  POINT  LEADED 


It  has  been  said  that  “all  reading  de¬ 
mands  an  effort.”  To  produce  a  type 
for  newspaper  use  which  can  be  read 
almost  without  effort  is  a  problem 
which  has  engaged  the  attention  of 
Intertype  designers  for  several  years. 

The  solution  of  this  problem  result¬ 
ed  in  the  production  of  the  Intertype 
News  Series.  This  new  series  is  meet¬ 
ing  the  unqualified  approval  of  all 
those  who  believe  that  types  should 
be  made  for  the  needs  of  the  newspa¬ 
per  reader. 

The  qualities  which  make  the  Inter¬ 
type  News  Series  easy  to  read  are  not 
free  from  the  usual  mannerisms  of 
the  standard  newspaper  type  faces. 
The  Intertype  News  Series  conforms 
to  the  familiar  and  friendly  design  to 
which  the  majority  of  newspaper 
readers  are  accustomed,  and  yet  gives 
a  clearness  to  print  which  is  not  to  be 
had  by  the  use  of  ordinary  light-face 
type. 

It’s  Like  an  Old  Friend 

Intertype  established  the  fact  that 
easy-to-read  type  is  familiar  type.  Un¬ 
familiar  type  quickly  tires  the  eyes. 
Intertype  then  set  about  to  improve 
familiar  type.  The  changes  from  old 
standards  were,  in  most  instances,  not 
of  great  importance,  but  most  of  them 
were  in  directions  that  have  hereto¬ 
fore  been  avoided  by  type-makers. 

The  hairlines  of  Intertype  News 
Series  show  a  distinctly  visible  thick¬ 
ness.  The  serifs  were  shortened  and 


ONE  POINT  LEADED 


It  has  been  said  that  “all  reading  de¬ 
mands  an  effort.”  To  produce  a  type 
for  newspaper  use  which  can  be  read 
almost  without  effort  is  a  problem 
which  has  engaged  the  attention  of 
Intertype  designers  for  several  years. 

The  solution  of  this  problem  result¬ 
ed  in  the  production  of  the  Intertype 
News  Series.  This  new  series  is  meet¬ 
ing  the  unqualified  approval  of  all 
those  who  believe  that  tynes  should 
be  made  for  the  needs  of  the  newspa¬ 
per  reader. 

The  qualities  which  make  the  Inter¬ 
type  News  Series  easy  to  read  are  not 
free  from  the  usual  mannerisms  of 
the  standard  newspaper  type  faces. 
The  Intertype  News  Series  conforms 
to  the  familiar  and  friendly  design  to 
which  the  majority  of  newspaper 
readers  are  accustomed,  and  yet  gives 
a  clearness  to  print  which  is  not  to  be 
had  by  the  use  of  ordinary  light-face 
type. 

It’s  Like  an  Old  Friend 

Intertype  established  the  fact  that 
easy-to-read  type  is  familiar  type.  Un¬ 
familiar  type  quickly  tires  the  eyes. 
Intertype  then  set  about  to  improve 
familiar  type.  The  changes  from  old 
standards  were,  in  most  instances,  not 
of  great  importance,  but  most  of  them 
were  in  directions  that  have  hereto¬ 
fore  been  avoided  by  type-makers. 

The  hairlines  of  Intertype  News 


Intertype  matrices  will  run  in  other  slug-casting  machines 


Write  nearest  branch 
for  larger  specimens 


^ Standardized  ^ 


I  N  T  E  RT  Y  P  E 


Designed  in  554> 
654.  7  and  8  Point 


INTERTYPE  CORPORATION :  New  York  1440  Broadway;  Chicago  130  N.  Franklin  St.;  Memphis  McCall 
Bldg.;  San  Francisco  560  Howard  St.;  Los  Angeles  1240  S.  Main  St.;  Boston  80  Federal  St.;  London;  Berlin 
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Editor  &  Publisher  for  August  6 ,  1927 


WHATS  WHAT  IN  THE  FEATURE  FIELD 


Puzzle  Authors  Rally  to  Defend  Their  Games  Attacked  by  Professor — 
Miami  Valley  Press  Service  Organized — Water 
Color  Artist  Turns  to  Comics 


W7HEX  a  mere  professor  attacked  puz- 
t  ”  zles  the  other  day  saying  that  “only 
morons  engage  in  such  forms  of  mental 
recreation,”  the  puzzle  authors  got  mad 
and  statistical  at  the  same  time.  Dr. 
Charles  Gray  Shaw,  professor  of  philos¬ 
ophy  of  New  York  University,  the  at¬ 
tacking  professor,  is  now  in  retreat. 

Margaret  Petherbridge,  one  of  the 
originators  of  the  cross-word  puzzle,  had 
this  to  say  about  Dr.  Shaw’s  remarks : 

“If  Dr.  Shaw  says  that  people  who  do 
cross-word  puzzles  are  morons  I  think 
he  is  maligning  a  large  portion  of  the 
population,  for  many,  many  people  like 
to  do  them.” 

Miss  Petherbridge,  who  collaborated 
with  Prosper  Bemelli  and  F.  Gregory 
Hartwick  on  the  first  cross-word  puzzle 
book,  said  that  the  eighth  book  will  be 
published  in  the  near  future  and  the 
ninth  has  already  been  completed. 

Mr.  Bernelli  said  that  to  date  nearly 
2,000,000  cross-word  puzzle  books  have 
been  sold.  He  enumerated  Heywood 
Broun,  F.  P.  A.,  Ruth  Hale,  Qare  Briggs 
and  Herb  Roth  as  some  of  the  ‘morons’ 
who  like  the  sport. 

Milton  Mackaye,  originator  of  the 
“Guggenheim,”  another  type  of  brain 
tickler,  likewise  disagrees  with  the  pro¬ 
fessor.  “Dr.  Shaw  is  breaking  my  heart.” 
said  Mr.  Mackaye  today.  “For  years 
I’ve  been  trying  to  crawl  out  of  the  moron 
class.  First  I  became  a  newspaper  man. 
and  that  didn’t  help  any.  Then  I  did 
cross-word  puzzles,  shook  the  dust  off 
Dr.  Shaw’s  books  and  read  ’em,  and,  as 
a  final  prayerful  gesture,  helped  write  a 
Guggenheim  book,  and  now  I  rind  out  my 
case  is  as  hopeless  as  that  of  the  famous 
Mr.  X  of  Weisbaden. 

“Among  the  ‘morons’  who  play  and  like 
Guggenheim  are  Professor  Phelps  of 
Yale,  Irving  T.  Bush,  Dr.  Canby,  Will 
Irwin,  Irvin  S.  Cobb  and  others.  Those 
fellows  never  did  get  along  very  well  in 
school.” 


Three  Ohio  and  Florida  news  writers 
have  organized  the  Miami  Valley  Press 
Service  with  headquarters  at  Dayton, 
Ohio. 

They  are:  George  R.  Hayes,  director 
of  public  relations  for  Hagenbeck-Wal- 
lace  Circus  last  season ;  Bert  Klopfer 
who  spent  the  last  five  years  in  newspaper 
work  in  Florida,  and  Miriam  Rosenthal, 
until  recently  of  the  Dayton  Daily  News. 

The  Miami-Valley  Press  Service  will 
engage  itself  in  news  and  feature  writing 
for  syndicates  and  national  publicity  and 
advertising. 


Alan  Dunn,  who  draws  “Gladys,”  a 
daily  one  column  comic,  for  the  Metro¬ 
politan  Newspaper  Service,  established 
himself  as  a  painter  in  oils  and  water 
colors  before  turning  to  the  “funnies.”  He 
has  exhibited  at  the  National  Academy 
and  at  the  Chicago  International  Water- 
color  Exhibit.  He  is  a  fellow  of  the 
American  Academy  at  Rome  and  is  a 
member  of  the  .\merican  Water  Color 
Society  and  the  Tiffany  Foundation. 


The  Jersey  Feature  Service  was  or¬ 
ganized  last  week  by  Irving  .\.  Brody, 
political  writer  and  legislative  correspon¬ 
dent,  and  Leo  J.  Hershdorfer,  special  staff 
writer  of  the  Union  City  (N.  J.)  Hudson 
Dispatch.  The  new  syndicate  intends  to 
serve  New  Jersey  papers  mainly  with 
political  news,  offering  two  releases  a 
week.  Brody,  before  joining  the  Dis¬ 
patch  was  on  the  Elisabeth  Times,  Troy 
(N.  Y.)  Times,  Troy  Record,  and  Albany 
Argus.  Hershdorfer  was  formerly  city 
editor  of  the  Bayonne  (N.  J.)  Public 
Opinion  and  the  Bayonne  Times. 

Leslie  Fulenwider,  president  of  the 
Famous  Features  Syndicate,  is  in  Paris 
on  business. 


The  McOure  Newspaper  Syndicate  has 


obtained  second  serial  rights  to  “The 
Strange  Countess,”  by  Edgar  Wallace. 


Dr.  William  T.  Ellis,  who  syndicates 
Sunday  School  lessons  from  Swarthmore. 
Pa.,  is  now  making  a  speaking  tour  in 
the  South. 


Science  Service,  Washington,  D.  C.,  is 
offering  a  series  of  daily  articles  on  build¬ 
ing  and  and  flying  model  airplanes.  The 
author  is  Paul  Edward  Garl^r,  assistant 
curator  of  engineering  in  charge  of  aero¬ 
nautics,  Smithsonian  Institute,  and  a  for¬ 
mer  air  mail  pilot. 


Norman  Klein  is  author  of  a  series  of 
three  articles  describing  how  Attorney 
General  Arthur  L.  Gilliom  of  Indiana 
defied  Hoosier  State  Law  in  order  to  give 
his  sick  children  whiskey  when  the  doctor 
prescribed  it  and  other  angles  of  the  fight 
to  modify  the  Wright  act.  They  are  be¬ 
ing  placed  by  the  Post  Syndicate,  New 
York. 


NEWSPAPER  GOODWILL 
HELD  UNTAXABLE 


Knoxville  (Tenn.)  Papers  Win  Coart 
Fight  Against  County  Tax  Asses¬ 
sor’s  Effort  to  Levy  on 
Intangibles 


.\n  effort  to  assess  the  “good  will”  of 
Knoxville  (Tenn.)  newspapers  has  been 
lost  by  the  county  tax  assessor  Frank 
L.  West. 

The  state  board  of  equalization  had 
upheld  the  contention  of  the  newspapers 
that  only  their  physical  property  was 
subject  to  taxation.  Mr.  West  there¬ 
upon  took  the  case  to  the  courts.  Nam¬ 
ing  the  Journal  and  the  News-Sentinel 
and  the  equalization  board  as  defendants, 
Mr.  West  brought  suit  in  the  name  of  the 
state. 

Judge  A.  B.  Neil  of  the  second  cir¬ 
cuit  court  at  Nashville  held  that  Mr. 
West  had  no  right  to  seek  to  review  a 
decision  handed  down  by  the  state  board 
of  equalization. 

The  late  Attorney-General  of  Tennes¬ 
see,  Frank  M.  Thompson,  had  also  held 
that  the  intangibles  of  newspapers  are  not 
subject  to  taxation,  it  was  pointed  out  this 
week. 


ADVERTISING  AGENCY  AFFAIRS 


Quinlin  Organizes  Own  Business  in  Chicago — Howell  Now  Vice-Presi¬ 
dent  of  Burton  Bigelow,  Buffalo — Fuller  &  Smith 
Elects  Billingsley 


"DOY  QUINLIN  is  president  and  treas 
urer  of  a  new  advertising  agency 
he  has  organized  in  Chicago  under  the 
name  of  the  Quinlin  Company.  John 
Hayes  Kelly  formerly  with  Henri,  Hurst 
&  McDonald,  Chicago,  is  secretary.  Mr. 
Quinlin  was  formerly  connected  with  the 
Potts-Turnbull  Company. 


The  Homer  McKee  Company,  Inc., 
Indianapolis,  announces  the  appointment 
of  Francis  McGregor  Smith  to  take 


charge  of  creative  production.  He  was 
recently  head  of  the  direct  mail  depart¬ 
ment  of  the  Detroit  Saturday  Night 
Press. 


Allen  Billingsley  has .  been  elected  a 
director  and  vice-president  of  Fuller  & 
Smith,  Cleveland  advertising  agency.  He 
has  been  service  manager  of  the  agency 
for  more  than  three  years. 


Erwin,  Wasey  &  Co.,  is  now  direct¬ 
ing  the  account  of  E.  Frederics,  Inc., 
manufacturer  of  permanent  hair  waving 
machines.  New  York. 


Shields  &  Colcord,  Chicago  advertising 
agency,  has  changed  its  name  to  Shields 
&  Vanden,  Inc.  George  W.  Vanden  has 
been  elected  vice-president. 


Clarence  L.  Newton  has  been  elected 
president  and  a  director  of  the  James  T. 
Wetherald  Advertising  Agency,  Inc., 
Boston,  succeeding  the  late  James  T. 
Wetherald. 


Walter  R.  Howell,  who  has  been  edit¬ 
ing  a  house  organ  for  Dodge  Bros.,  Inc., 
of  Detroit,  has  resigned  to  become  vice- 
president  and  account  executive  of  the 
Burton  Bigelow  Advertising  Agency, 
Buffalo. 


WITH  THE  GENERAL  ADVERTISERS 

Newspaper  Campaigns  Planned  by  Mutual  Drug  Companies— 
Wiggly  in  Co-operative  Drive — Brown  Sales  Manager 
of  Waltham  Watch  Company 


-PiMly 


JOBBING  orgnaizations  are  being 
formed  in  various  communities  under 
the  name  of  the  Mutual  Drug  Companies 
for  the  purpose  of  meeting  chain  store  and 
other  competition  and  the  keeping  down 
of  selling  costs.  Newspaper  advertising 
campaigns  are  being  planned  for  next 
year  in  Cleveland,  Buffalo,  Baltimore, 
Columbus,  Ohio,  Detroit,  Chicago,  Minne¬ 
apolis,  St.  Louis,  and  Kansas  City.  The 
prime  mover  in  the  organization  is  F. 
B.  Rous,  head  of  the  Mutual  Drug  Corn- 
pan-  Cleveland.  The  various  local  mu¬ 
tual  organizations  have  a  national  body 
known  as  the  Federal  Wholesale  Drug¬ 
gists’  Association,  which  will  hold  its 
next  annual  meeting  in  St.  Louis,  Sept. 
14-16. 


Wallace  H.  McLauthin,  for  more  than 
30  years  advertising  manager  of  Walter 
Baker  &  Co.,  Ltd.,  Boston,  has  resigned. 
The  Baker  company  was  recently  pur¬ 
chased  by  the  Postum  Cereal  Company, 
of  which  Ralph  Starr  Butler  is  adver¬ 
tising  manager. 

A.  Page  Brown,  formerly  with  the 
Boston  office  of  the  Curtis  Publishing 
Company,  has  been  appointed  sales  man¬ 
ager  of  the  Waltham  Watch  Company, 
Waltham,  Mass.  Recently  Mr.  Brown 
was  with  the  H.  B.  Humphrey  Company, 


A  co-operative  campaign  will  start 
shortly  for  the  Piggly  Wiggly  Operators’ 
Association.  Copy  is  to  be  placed  by  the 
J.  Walter  Thompson  Company.  There 
are  307  operators  operating  more  than 
2,400  stores  in  824  cities  and  towns.  The 
operators  are  each  required  to  subscribe 
$7.50  per  store  per  month  for  three  years 
for  advertising. 


A  net  profit  of  $2,204,520  after  charges 
for  the  first  six  months  of  1927  is  re¬ 
ported  by  the  Lambert  Pharmacal  Com¬ 
pany,  Listerine  makers,  compared  with 
$1,608,%3  in  the  first  half  of  1926. 


Donald  K.  David,  for  seven  years  as¬ 
sistant  dean  of  the  Harvard  Graduate 
School  of  Business  Administration  in 
Cambridge,  Mass.,  has  resigned  to  become 
executive  vice-president  of  the  Royal 
Baking  Powder  Co. 


AD  TIPS 


Aitlcm-Kynctt  Compuiy,  1516  Chestnut  street 
Philadelphia.  Placing  account  for  the  Red  I  i~.’ 
Cabinet  Company,  Red  Lion,  Pa. 

Anthracite  Operators  Cocrference,  130  Broad 
way.  New  York.  Placing  account  direct  with 
newspapers. 


Geo.  Batten  Company,  383  Madison  avenue 
New  York.  Now  placing  account  for  Beldinr- 
Hall  Company,  Belding,  Michigan,  makers  of 
Electro  Ice  Refrigerators. 

Austn  F.  Bcenent,  lac..  General  Motors 
Building,  Detroit.  Placing  orders  for  the  C  S 
Dent  Si  Company. 

BhJcer  Aihrirtietog  A«wcy.  Inc.,  no  West 
40th  street  New  York.  Placing  orders  for 
the  New  Haven  Clock  Company,  New  Haven 


omrw  mnc.,  y  0.001  wtn  Street,  New 

York.  Renewing  contracts  for  S.  Glensbv’s 
Sons  Company,  New  York.  ' 

Brandt  Aifvartisk«  Company,  431  North 
Michigan  avenue,  Chicago.  Sending  copy  to 
a  few  papers  on  the  Battle  Creek  Foal 
Company,  Battk  Credc,  Michigan. 

Glen  Buck  Company,  39  S.  La  Salle  street 
Chicago.  Placing  the  account  of  the  Electrical 
Research  Laboratories,  Chicago,  ERLA  Radio. 

CallTO  *  Hold^  Inc.,  247  Park  avenue! 
New  York.  Making  contracts  to  run  from 
August  to  November  for  the  National  Bis¬ 
cuit  Company,  New  York. 

Nelson  Chesman  A  Co.,  Inc.,  1110  Locust 
street,  St.  Louis,  Mo.  Will  handle  account 
for  the  Plapao  Laboratories,  Inc.,  St.  Louis 
manufacturers  Stuart’s  Adbesif  Plapao-Pads  and 
Goodform  Reducer  Supporter.  Issuing  contracts 
to  newspapers  on  the  A.  H.  Lewis  Medicine 
Co.,  St.  Louis,  Mo. 


Cornson  Cooipony,  Inc.,  49  West  45th  street 

New  York.  Placing  a  test  campaign  witn 
newspapers  for  the  Sterling  Chemical  Corpora¬ 
tion,  New  York. 

Dnrland  Agency,  101  Park  avenue.  New 
York.  Placing  account  for  Tecla  Pearls. 

Geo.  I,  Dyer  Company,  76  West  Mnnroe 
street,  Chicago.  Is  issuing  copy  to  newspapers 
on  the  Old  Nick  Candy  Bar,  Schutter-Jtdmson 
Candy  Company,  Chicago. 

Feny-Haniry  Advertising  Company,  Inc., 
1110  Grand  avenue,  Kansas  City,  Mo.  Placing 
account  _  for  the  Exchange  Sa wills  Sales  Com¬ 
pany,  Kansas  City,  Mo. 

■Albert  Frank  A  Co.,  134  S.  La  Salle  street. 
Chicago.  Is  now  placing  the  advertising  of 
the  Jewel  Tea  Company. 

Hanff- Metzger,  Inc.,  1501  Broadway,  New 
York.  Placing  account  for  Federal-Brandes. 
Inc.,  “Kolster  Radio  Equipment,”  Newark,  N.  J. 

Harvey  Adv.  Agency,  Walton  Building,  At¬ 
lanta,  (ia.  Is  now  placing  account  for  Youth- 
form  Company,  Atlanta. 


Arnold  Joems  Company,  26  Blast  Huron 
street,  Chicago.  Has  secured  account  of  the 
Richmond  Radiator  Company,  Chicago  and  New 
York. 


Joseph  Katz  Company,  16  East  Mount 
Vernon  Place.  Baltimore,  Md.  Renewing  con¬ 
tracts  for  the  Sealpax  Company,  Baltimore. 

Klau  -  Van  Plerliersom  -  Dunlap  -  Younggreen, 
Inc.,  417  Sycamore  street,  Milwaukee,  Wis. 
Now  placing  the  advertising  of  Yahr-Lange 
Company,  Milwaukee,  manufacturers  of  radios. 

Lennen  A  Mitchell,  Inc.,  17  East  45th  street. 
New  York.  Placing  extensive  newspapers  cam- 
mign  for  P.  Lorillard  &  Company,  “Old  Gold 
Cigarette,”  New  York. 

Littfehale  Advertlaing  Agency,  175  5th  ave¬ 
nue,  New  York.  Placing  advertising  generally 
for  the  Zetka  Laboratories,  Inc.,  Newark,  N.  J., 
and  the  Kilzo  Chemical  Company,  New  York. 

Loni  A  Thames  and  Logan,  247  Phrk  ave¬ 
nue,  New  York.  Placing  an  extensive  schedule 
for  the  American  Tobacco  Company,  “Luckv 
Strike.” 


Lord  A  Thomas  and  Logan,  Inc.,  1151 
South  Broadway,  Los  Angeles.  Placiim  account 
for  the  California  Fruit  Growers’  Exchange. 
Los  Angeles. 

Mitcheil-Faust  Company,  7  South  Dearborn 
street,  Chicago.  Is  issuing  copy  to  a  scattered 
list  of  newspiMrs  on  F.  J.  Cheney  &  Com¬ 
pany,  Toledo,  Ohio, 

Morrls-Harrlo  AdvertlMn|r  Company,  400 

North  Michigan  avenue,  Chicago.  Placing  ac¬ 
count  for  the  Reva  Corporation,  Chicago,  manu¬ 
facturers  “Reva”  hair  tonic. 

QuAdan  Advertfahig  Company,  35  East 
Wacker  drive,  Chicago.  Will  hereafter  place 
the  advertising  of  Lloyd  Manufacturing  Com¬ 
pany,  Menominee,  Michigan. 

WMMm  H.  Rankin  Company,  342  Madison 
avenue.  New  York.  Placing  orders  generally 
for  Thomas  J.  Lipton,  teas.  New  York. 

Roche  Advertlahig  Co.,  310  South  Michigan 
boulevard,  Chicago.  Has  released  some  sched¬ 
ules  on  the  Studebaker  Motor  Car  Company. 
South  Bend,  Indiana. 

Ruthrauff  A  Ryan,  Inc.,  225  NorA  Michigan 
boulevard.  Chicago.  Placing  advertising  for  the 
Glessner  Company,  Findlay,  Ohio. 

United  States  Advertisbtg  Corporation.  Hmne 
Bank  Building,  Toledo.  Ohio.  Placing  orders 
in  coast  newspapers  for  the  Falcon  Motors 
Corporation,  Detroit. 

Vanderhoof  A  Co.,  167  East  Ontario  street. 
Chicago.  Is  using  a  few  Chicago  papMS  only 
on  Tweaker  Manufacturing  Company,  Chicago. 

WaHame  A  Cunnyncham,  6  North  Michi^n 
boulevard,  Chicago.  Is  now  placing  account  for 
the  McDougall  Company,  Frankfort,  Indiana. 

Young  A  Rubicam,  285  Madison  av«ue.  New 
York.  Placing  advertising  in  about  sixty  ne^- 
paners  for  the  Borden  Company,  condensed 
milks. 


Editor  &  Publisher  for  August  6,  1927 


43 


The  Journal  Dailies  of  Ottawa  say 

the  Cline  System  of  Press  Control — 

“has  given  entire  satisfaction.” 


The 

,ofc-  ^ 

-V  V 


Oentl®®*”-" 


ttv®  P*S*®o  8^^*“ 

«»  (C?  ,1 


The  Cline  Electric  Mfg.  Co.  furnish 
Motors  and  Control  Equipments  for 
Printing  Presses  and  Auxiliary  Machinery 
for  Newspaper  and  Job  Presses. 


Cline  Electric  Mfg,.Cq« 

MAIN  OFFICE,  CONWAY  BUILDING,  111  W.  WASHINGTON  ST.,  CHICAGO,  ILL. 


WESTERN  OFFICE 
FIRST  NAT’L  BANK  BLDG. 
SAN  FRANCISCO 
CALIFORNIA 


EASTERN  OFFICE 
MARBRIDGE  BLDG. 
47  WEST  34th  ST. 
NEW  YORK  CITY 
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paf'er  career  on  the  Chronicle-Telegraph,  of  the  Democratic  party  throughout  its  PROMOTIONS  IN  TOLEDO 

INSIDE  DETAILS  OF  GREAT  He  was  a  reporter  at  first,  and  today  history.  All  other  Pittsburgh  papers,  - 

Di'T'TcniiDr'u  MCRrPRC  recalls  how  h“  covered  a  mine  exnlosion  which  endured  for  any  great  length  of  Stephenton  Now  Associate  Editor- 

PITOBUR^  MERGERS  Pittsburgh  in  th.  winter ,  of  1 W  time  « ere  R.fublican  or  independem,  ^ 

{Contutued  from  page  4)  when  178  were  killed.  A.  K.  worked  1  homas  Phillips  and  \\  ilham  H.  Smith  * 

_  - _  on  the  news  end  of  his  father’s  paner  were  founders  of  the  Post  but  it  quickly  Appointment  of  Howard  Stephenson  to 

until  ’‘)06  when  he  was  appointed  adver-  passed  into  the  hands  of  a  partnership  be  associate  editor  and  Robert  Brown  to 

advertisements  were  cleaned  off  the  second  rnana"<'r.  He  also  went  into  poli-  known  as  Bigler,  Sargent  &  Bigler,  be  managing  editor  was  announced  this 

and  third  pages  of  the  first  .section  and  served  two  years  as  city  coun-  Lechy  Harper  and  John  Layton  succeeded  Harold 

from  the  first  jiage  of  the  second  section,  (-ilman.  them  in  a  year  or  two.  John  Lavton  died  1 

Mr.  Williams  sent  out  notices  by  regis-  Another  who  expressed  regret  at  retire-  in  1854.  .Another  partnership,  Montgom- 

tered  mail  to  a  list  of  3,000  advertisers  ment  from  newspaper  publishing  was  Ar-  ery  and  Gilmore,  bought  the  Post  from 

announcing  the  increases  in  advertising  £_  Braun.  .  Harper  and  sold  it  to  James  P.  Barr.  It 

rates.  These  increases,  ranging  from  six  statement  of  Mr.  Braun,  signed  was  conducted  for  many  years  by  Barr 

to  10  cents  a  line,  were  effective  with  the  jointly  with  George  C.  Moore,  on  re-  and  his  sons.  The  late  T.  Hart  Given. 

Aug.  2  issue,  and,  according  to  Mr.  VVhl-  liuquishing  control  of  the  Post  and  Sun,  then  president  of  the  Farmers’  National 

Hams  every  local  advertiser  continued  his  jj,  p^rt  as  follows :  bank,  was  the  next  owner.  At  his  death, 

space  at  the  higher  rates.  The  l<^est  jg  keen  repret  that  we  make  under  the  terms  of  his  will,  it  passed  into 

department  store  rate  of  the  Sun-Tele-  announcement  of  our  retirement  from  the  control  of  Arthur  E.  Braun  and 

graph  is  25  cents  a  line,  according  to  M^  newspaper  publishing  field  in  Pitts-  George  C.  Moore,  who  had  been  Given’s 

Williams,  comparing  with  a  price  of  30  burgh.  For  16  years  the  services  these  close  associates  in  the  banking  business, 
cents  local  advertisers  were  forced  to  pay  papers  have  rendered  to  the  economic  The  Sun  was  started  as  an  afternoon 

for  representation  in  both  the  old  Pitts-  development  and  growing  civic  conscious-  newspaper,  22  years  ago,  by  the  owners  .  -  . . 

burgh  Sun  and  the  Chronicle-Telegraph,  ^ggg  of  ^bis  great  city  has  been  a  constant  of  the  Post.  previous  to  his 


Brown  Managing  EcUtor  of  Newt-Bee 

Appointment  of  Howard  Stephenson  to 


INSIDE  DETAILS  OF  GREAT 
PITTSBURGH  MERGERS 

{Continued  from  page  4) 


burgh  Sun  and  the  Chronicle-Telegraph,  ^ggg  of  this  great  city  has  bei 
As  announced  this  week  at  the  office  of  challenge  to  further  labors. 


Paul  Block,  Inc.,  the  new  national  adver-  “J^Ivi'*'  '  ing  demands  of  other  interests,  newspaper  founded  in  May,  1841,  with  •  .  ,  t’ress.  Brown 

tising  rates  for  the  Pittsburgh  Sun-Tele-  however,  now  leave  us  no  choice.  It  J.  Herron  Foster  and  W’illiam  H.  White  ?  graduate  of  Ohio  State  University 
graph  and  the  Pittsburgh  Po.st-(>azette,  vvould  not  be  possible  longer  to  devote  to  as  joint  editors.  It  was  at  first  a  weekly  in  Troy, 

which  happen  to  be  the  same,  follow:  these  newspapers  the  time  and  attention  but  was  made  a  daily  in  1842.  Charles  ^Hami,  Fla. 

For  5,000-line  contracts :  32  cents,  first  requisite  to  fulfillment  of  the  inescapable  McKnight  took  over  the  paper  in  1856,  ^  succeeds  Laul  Smith,  resigned,  as 

four  months ;  36  cents  second  four  obligations  of  a  publisher.  There  is  no  selling  it  in  1863  to  J.  G.  Seibneck.  managing  editor. 

months;  40  cents,  thereafter;  2,500-line  course  then,  but  to  relinquish  them  to  The  Telegraph,  which  had  been  founded  ^  Mews-Bee  Staff  after  his 

contracts:  35  cents,  first  four  months;  39  other  hands.”  in  the  early  seventies  by  H.  Bucher  •u®*'  close  of 

cents,  second  four  months;  and  43  cents,  Pittsburgh’s  newspaper  history  reaches  Swoope,  was  consolidated  with  the  Chron-  vvorld  War,  Stephenson  has  been 
thereafter;  transient:  40  cents,  first  four  back  to  the  days  when  the  city  was  a  little  icle  in  1884,  and  the  Chronicle-Telegraph  successively  a  re¬ 
months;  45  cents,  second  four  months,  cluster  of  log  houses.  It  was  in  1786 — 141  was  the  name  chosen  for  the  merged  Pieter,  city  editor, 

«  .  .  t  e .  .  ^  «  «  «  •  «  ®  nrrtmATinti  o/iifnr 


The  Chronicle  was  the  name  of 


Howard  Stephenson 


week  by  Harold 
C.  Place,  editor 
of  the  Toledo 
N  ezi's-Be  e ,  a 
Scripps  -  Howard 
newspaper. 

Brown  joined 
the  News- Bee  re¬ 
cently  as  news 
editor,  after  serv¬ 
ice  with  the 
Cleveland  Press. 
He  had  been  news 
editor  of  the 
Cleveland  Times 
previous  to  his 
connection  with 
the  Press.  Brown 


and  50  cents,  thereafter. 


years  ago — that  the  newspaper  which  newspaper. 


Rates  for  the  Sunday  Sun-Telegraph  became  the  Gazette-Times  was  founded.  It  was  controlled  for  a  number  of  vears 


promotion  editor 
and  editorial 


are :  For  5,000-line  contracts,  40  cents.  The  Post,  of  which  Mr.  Block  is  now  by  Col.  Oliver  S.  Hershman  and  asso-  j 

for  the  first  four  months ;  45  cents,  second  publisher,  came  into  the  field  in  1842.  ciates,  who  sold  it  to  George  T.  Oliver  educated  at  tne 


four  months;  and  50  cents  thereafter;  Xext  to  appear  were  the  Chronicle  and  about  27  years  ago. 

2,500-line  contracts,  43  cents  first  four  the  Telegraph,  later  merged.  The  Sun  _ 

months ;  48  cents,  second  four  months ;  vvas  the  city’s  newspaper  baby.  It  was 

and  54  cents,  thereafter ;  transient,  50  born  22  years  ago.  ADD  TO  OKL. 

cents  first  four  months;  56  cents,  second  John  Scull  and  Joseph  Hall  founded  _ _ 


cents  first  four  months;  56  cents,  second  John  Scull  and  Joseph  Hall  founded 
four  months;  and  60  cents,  thereafter.  the  Pittsburgh  Gazette.  The  first  pub- 
The  Hearst  accounting  system  is  also  Hcation  office  was  in  a  log  house  on  the 
being  installed  on  the  Sun-Telegraph.  Monongahela  river,  at  Water  street  and 


ADD  TO  OKLAHOMA  CHAIN 


the  Pittsburgh  Gazette.  The  first  pub-  Lachenmeyer  Buy  Wewoka 

hcation  office  was  in  a  log  house  on  the  rw  -i  r»  j  ■  ■ 

Mononeahela  river,  at  Water  street  and  L»aily  Uemocrat  and  Weekly 


U  n  i  V  e  r  sity  of 
Kansas  and  his 
p  r  e  V  i  ous  news¬ 
paper  experience 
was  gained  in 
Montreal,  Spring- 
field,  Mass.,  Troy, 
Ohio,  Waterbury, 
Conn.,  and  in  the 


Robert  Brown 


ships.  Bitner  and  T.  R.  \\  illiams,  who  Philadelphia.  Hall  died  after  he  had  O.  H.  Lachenmeyer,  from  J.  A.  Patterson  socrated^P^ess'^  Stenhenson  was  national 

remains  as  business  manager  had  their  been  m  Pittsburgh  about  six  months  and  and  V.  A.  Kiker  of  Wewoka.  the  third  iureS  fof  this^  vMr’s  marble  tou™ 

first  taste  of  journalism  when  they  got  out  his  interest  in  the  paper  was  acquired  by  newspaper  has  been  added  to  the  Elam-  lent  staeed  amLllv  under  Scrlnm 

the  college  paper  together  at  Franklin-  John  Boyd.  Lachenmeyer  chain  of  newspapers.  The  u  '  f  „  • 

Marshall  College.  W  illiams  was  gradu-  John  Scull  retired  as  editor  of  the  paper  other  two  are  the  Pazvhuska  Journal- 

ated  in  1902  and  immediately  started  work  in  1816.  Morgan  Neville  became  the  Capital  and  the  Cushing  Daily  Citizen.  - 

as  a  reporter  on  the^  Pittsburgh  Press,  editor  and  John  I.  Scull,  a  son  of  the  Transfer  of  plant  and  equipment  will  HELP  FOR  MOTORISTS 

Bitner  was  a  year  behind,  but  as  soon  as  founder,  was  made  the  business  manager,  occur  Sept.  1.  Additional  eouioment  will 


he  was  graduated  in  1903  he  hastened  to 


under,  was  made  the  business  manager,  occur  Sept.  1.  Additional  equipment  will 
David  M.  McLean  acquired  the  paper  be  added.  A  long-time  lease  has  been 


HELP  FOR  MOTORISTS 

join  his  friend  on  the  staff  of  the  same  in  1822  and  published  it  until  1829,  when  taken  on  a  new  brick  hiiildintr  wbicb  7e  c'l*  t  -u  c  i  »  c  • 
paner.  When  a  few  vears  later,  Williams  control  of  it  passed  into  the  hands  of  bei4  buih  fo^  the  neSpaper’. 

was  made  city  editor  of  the  Press,  he  Neville  B.  Craig.  Under  his  management  This  paper  is  to  be  under  the  direct  ance  with  Proper  Remedy 

made  Bitner  his  assistant.  Bitner  like-  it  became  a  daily  in  1833,  having  been  a  supervision  of  Mr.  Elam,  who  founded  As  another  feature  to  help  automobile 

wise  followed  Williams  when  the  latter  weekly  and  a  semi-weekly  up  to  that  time,  the  Enid  Morning  Nezvs,  the  Ponca  City  owners,  the  Chicago  Tribune  has  esteb- 

changed  to  the  Chronicle-Telegraph,  was  Alexander  Graham  became  the  owner  Daily  Nezvs  and  the  .drdmore  Daily  Hshed  a  permanent  new  Sunday  depart- 

made  managing  editor  and  then  business  of  the  paper  in  1840  and  Craig  performed  Press.  He  is  a  past  president  of  the  ment,  “The  Friend  of  the  Motorist.”  The 
manager.  In  1922,  Bitner  left  Pittsburgh  the  work  of  editor.  D.  N.  White  sue-  Oklahoma  State  Press  As.sociation  Mr  department,  assigned  to  the  automobile 
to  become  associated  with  Mr.  Hearst  m  ceeded  Craig  as  editor  in  1841.  Lachenmeyer  was  formerly  connected  section  of  the  Sunday  Tribune,  has  for 

D'^oit.  .  .  Erastus  Brooks  had  charge  of  with  newspapers  in  Pennsylvania,  but  its  object  the  public  airing  of  the  troubles, 

Pennsylvania  journalism  loses  the  name  the  paper  put  about  a  year  later  D.  N.  has  been  associated  with  Elam  for  the  injustices  and  abuses  that  all  automobile 
of  a  family  long  connected  with  the  up-  White  again  took  the  helni.  \\  hite  re-  past  three  vears  in  the  publication  of  owners  and  drivers  like,  and  their  ulti- 
buildif-  and  governhiR  of  the  state  in  the  mained  in  charge  until  1856,  when  D.  L.  papers  at  Pawhuska  and  Cushing.  mate  correction  through  public  appeals 

retirement  of  George  S.  Oliver  and  A.  K.  Eaton  and  Russell  Errett  succeeded  him  _  and  co-operation  with  the  proper  authori- 

Oliver,  whom  Mr.  Hearst  and  Mr  Bitner  and  conducted  the  paper  until  1859.  In  mfw  Micersi loi  rvAiiv  t'es.  The  department  will  be  open  to  all 

have  succeeded  as  president  and  vice-  that  year  the  paper  passed  into  the  con-  UAlLi  motorists. 

president  respectively  of  the  company  pub-  trol  of  an  organization  composed  of  Eaton.  Publication  of  the  Clinton  (Mo.)  In  addressing  communications  to  “The 
lishing  the  Sun-Telegraph.  Errett,  S.  Riddle  andj.  A.  Crum.  In  1866  T^^ily  Nezvs  by  W.  K.  Leatherock,  pub-  Friend  of  the  Motorist,”  readers  are 

Henry  William  Oliver,  grandfather  of  F.  B.  Penniman,  Josiah  King,  Nelson  P.  lisher  of  the  Clinton  Chronicle,  has  been  asked  to  confine  their  letters  to  3W 

the  two  brothers  who  have  just  sold  out  Reed  and  Thomas  Houston  became  the  started.  It  is  an  afternoon  paper.  ”  words, 

their  newspapCT  property,  came  to  Pitts-  owners,  with  Houston  and  King  as  editors, 
burgh  from  Ireland  and  opened  a  sad-  Henry  M.  Long  became  a  partner  in 


Lachenmeyer  was  formerly  connected  section  of  the  Sunday  Tribune,  has  for 
with  newspapers  in  Pennsylvania,  but  its  object  the  public  airing  of  the  troubles, 
has  been  associated  with  Elam  for  the  injustices  and  abuses  that  all  automobile 
past  three  years  in  the  publication  of  owners  and  drivers  flkre,  and  their  ulti- 
papers  at  Pawhuska  and  Cushing.  mate  correction  through  public  appeals 

_  and  co-operation  with  the  proper  authori- 

NEW  MISSOURI  DAILY  department  will  be  open  to  all 

Publication  of  the  Clinton  (Mo.)  In  addressing  communications  to  “The 


dlery  warehouse  in  that  city.  George  T..  1871  but  soon  sold  his  interest  to  George 
father  of  the  two  brothers,  was  born  in  W.  Reed  and  D.  L.  Fleury. 

Ireland  during  a  return  of  his  parents  to  In  1873  the  ownership  was  known  as 
tbeir  native  land,  but  he  always  considered  King.  Reed  &  Co.,  with  Josiah  King  as 
himself  a  native  American.  He  made  a  editor  in  chief. 

fortune  in  steel  in  Pittsburgh,  having  In  1877  the  Gazette  bought  a  controlling 
established  the  Oliver  Steel  &  Wire  Com-  interest  in  the  Commercial,  a  paper  which 
panv,  which  he  later  sold  out  to  the  had  been  started  in  1864  by  C.  D.  Bigham. 
United  States  Steel  Corporation.  The  The  papers  were  merged  and  the  name, 
'■ear  of  this  sale  was  1900  and  in  the  same  the  Commercial  Gazette  was  adopted, 
year  Mr.  Oliver  purchased  the  Chronicle-  The  Commercial  Gazette  was  bought  by 
Telegraph.  the  late  George  T.  Oliver  in  1900  and  six 

George  S.  Oliver  was  graduated  from  years  later  the  Pittsburgh  Times,  which 
Yale  in  1899  and  started  newspaper  work  was  owned  by  the  late  Christopher  L. 
at  the  time  of  tb  lurchase  of  the  Chron-  Magee,  was  bought  and  merged.  The 
icle-Telegraph,  George  S.,  in  talking  with  i)aper  then  became  known  as  the  Gazette- 


friends,  has  sometimes  said: 

“I  worked  —  from  office  boy  to  presi¬ 
dent  without  a  change  of  salary.” 


Times  and  until  the  present  there  had 
been  no  further  changes  in  the  name. 
Robert  P.  Nevin  founded  the  Times  and 


Like  his  father  before  him,  George  S.  sold  it  to  the  company  which  Magee 
Oliver  went  into  politics.  He,  however,  headed. 


never  held  »'iiblic  offi-'’  while  his  father 
had  been  a  U.  S.  Senator. 


The  Post  became  a  newspaper  under 
that  name  in  September,  1842.  It  was  an 


After  h»  was  graduated  from  Yale  in  outgrowth  of  the  Mercury  and  Manu- 
1903,  A.  K.  Oliver  also  started  his  news-  facturer.  The  Post  has  been  an  organ 


‘*Th«  Largest  Businets  of  Its  Kind  in  America" 
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L.  K.  Rothman 

Machinist  in  Charge 
Little  Rock,  Ark.,  Little  Rock  Gazette 

.  .  .  .  ”I  figure  that  the  time  I  am  worth 
most  to  my  paper  is  when  I  can  sit  back  in 
my  corner  and  watch  a  line  of  sweet-run¬ 
ning  Linotypes  grinding  out  slugs.  If  a 
machinist  has  sense  enough  to  stick  to 
genuine  Linotype  parts,  keep  his  ma¬ 
chines  cleaned  and  oiled  and  otherwise 
leave  them  alone,  that  is  about  all  he  will 
have  to  do  and  he  will  get  pretty  close  to 
100  per  cent  production  from  them.” 


REPAIR  BILLS  FOR  1952 

. .  At  is  this  man*s  business  to  keep  them  down 

T he  remarkably  low  records  of  upkeep  cost 
that  are  constantly  being  reported  by  Lino¬ 
type  users  are  due  partly  to  the  self -protec¬ 
tive  features  of  Linotype  design  and  partly  to 
the  extreme  vigilance  of  Linotype  inspec¬ 
tion.  Parts  are  rejected  for  microscopic  de¬ 
fects.  But  in  the  course  of  twenty-five  years’ 
operation  the  defect  which  seems  so  trivial 
now  might  cause  the  part  to  wear  or  break. 

This  man,  and  hundreds  of  others  like  him, 
are  constantly  on  the  lookout  for  possible 
trouble  years  before  it  may  happen. 

MERGENTHALER  LINOTYPE  COMPANY 

BROOKLYN,  NEW  YORK 

CHICAGO  SAN  FRANCISCO  CANADIAN  LINOTYPE  LIMITED 
NEW  ORLEANS  TORONTO.  CAN. 

Reprfscatacivet  ia  the  Priacipal  Cities  of  the  VorU 


GOOD  WORK 
GOES  INTO  IT 


LINOTYPE 


GOOD  WORK 
COMES  OUT 
OF  IT 


LINOTTPBD  IN  C  A  II  A  M  O  N  O  AN 


GAKAMONO  BOLD 
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Editor  &  Publisher 


CLASSIFIED  ADVERTISING 

An  Old  Idea  Refurbished  Results  in  Two  Additional  Columns  for  the 
Fresno  Bee — ^Do  You  Keep  Reminders  of  Service  in  Busy 
Offices? — Stuff ers  for  Mailing  Lists 


A  SOMEWHAT  new  adaptation  of 
an  old  classified  idea  has  resulted 
in  two  additional  columns  of  new  classi¬ 
fied  advertising  daily  for  the  Fresno 
(Cal.)  Bee.  It  is  a  variation  of  the 
“Who’s  Who”  or  business  directory  plan, 
and  was  put  into  effect  on  The  Bee  two 
weeks  ago  by  Robert  L.  Bellem,  the 
paper’s  classified  advertising  manager. 
So  far  it  has  resulted  in  new  thirty-day 
orders  to  the  tune  of  two  full  columns. 

After  having  exhausted  practically  all 
the  local  business  directory  prospects  and 
building  the  Fresno  “Who’s  Who”  to  a 
daily  two  columns,  Mr.  Bellem  con¬ 
ceived  the  idea  of  establishing  a  separate 
directory  for  the  smaller  towns  surround¬ 
ing  Fresno.  He  set  his  telephone  solicitors 
to  work  calling  the  merchants,  physicians 
and  service  specialists  within  the  radius  of 
Fresno  county — making  sure  that  no 
telephone  call  cost  more  than  25c.  With¬ 
in  a  week  the  “Who’s  Who  in  Nearby 
Towns”  amounted  to  a  full  column  of 
solid  monthly  orders,  and  today  it  has 
grown  to  two  columns  and  threatens  to 
surpass  the  local  “Who’s  Who”  feature 
in  point  of  size  and  volume.  All  ads  are 
sold  on  the  30-time  basis,  and  as  soon  as 
the  order  is  secured  via  telephone,  a  30- 
time  contract  is  mailed  to  the  prospect 
together  with  a  form  letter  and  a  return 
envelope,  stamped.  The  signed  contracts 
come  back  100  per  cent,  thus  ensuring 
collections.  The  ads  average  from  2  to  4 


lines  and  are  grouped  according  to  their 
various  classifications,  then  grouped  again 
under  headings  indicating  the  different 
communities.  Mr.  Bellem  writes  to 
Editor  &  Publisher  that  he  will  be 
glad  to  send  clippings  of  the  feature  to 
anyone  who  requents  them. 


Solicitors  cannot  call  at  every  em¬ 
ployer’s  office  every  day,  nor  every  em¬ 
ployment  agency,  but  the  Pittsburgh  Sun- 
Telegraph  sees  to  it  that  there  is  a  re¬ 
minder  in  these  offices. 

One  of  their  stunts  is  to  have  their 
sales  message  printed  on  a  pad  of  tele¬ 
phone  instruction  notes.  The  card  is 
made  out: 

Mr . Called  at . 

o’clock. 

He  said  . 

And  at  top  and  bottom  is  promotional 
matter  for  classified  advertising. 


In  letters  sent  out  locally  by  news¬ 
papers,  there  may  well  be  stuffers  made 
up  like  those  of  the  Aitkin  (Minn.)  Re¬ 
publican,  which  carry  the  questions : 
“What  have  you  to  sell?  Do  you  wish 
to  buy?  Have  you  lost?  Have  you 
found?  Would  you  like  to  swap?  What 
else  do  you  want?  Try  a  Republican 
classified  advertisement !”  The  recipient 
is  asked  to  write  his  ad  on  the  back  of 
the  card.  Rates  are  printed. 


representing  the 

NEWSPAPERS 


'^HE  John  M.  Branham  Company  has 
just  issued  from  its  New  York  office 
a  revised  edition  of  its  well-known  tele¬ 
phone  card,  giving  addresses  and  tele- 
I^one  numbers  of  all  newspapers  and 
other  publications,  advertising  agencies, 
special  representatives,  and  other  inter¬ 
ests  allied  with  publishing  and  advertis¬ 
ing  in  New  York  City.  Copies  will  be 
supplied  to  the  advertising  trade  upon  re¬ 
quest. 

I  - 

’  Wilii^  C  Henning  recently  resigned 
as  western  manager  of  the  Weaver- 
Stuart  (joHipany,  representing  Wisconsin 
daily  newspapers,  for  an  appointment 
with  the  Chicago  office  of  Woodward  & 
Kelly.  Mr.  Henning  was  formerly  asso¬ 
ciated  with  the  Class  Journal  Company 
and  the  Chicago  Herald  &  Examiner. 


J.  Randall  McDonough,  formerly  of  the 
Chicago  Herdd  &  Examiner  and  Bar¬ 
ron  (j.  Collier  Company,  has  been  ap¬ 
pointed  manager  of  the  Chicago  office  of 
the  Thomas  F.  Gark  Co.,  Inc.  B.  A. 
Pincus,  formerly  of  the  Charles  A.  Fuller 
Advertising  Agency  has  been  made  assist¬ 
ant  to  Mr.  McDonough. 


J.  M.  Grassick  has  been  appointed 
western  advertising  manager  of  the  New 
York  Evening  Graphic  with  offices  at  168 
North  Michigan  Avenue,  (Chicago.  H.  J. 
Tyler  is  associated  with  Mr.  Grassick 
in  representing  the  Graphic. 

T’lie  Norristown  (Pa.)  Register  hsiS 
appointed  Fred  Kimball,  Inc.,  as  national 
advertising  representatives,  effective  im¬ 
mediately. 

The  Indianapolis  Evening  Post  has  ap¬ 
pointed  the  Thomas  F.  Clark  Company, 
Inc.,  as  its  national  advertising  repre¬ 
sentative. 


E.  Crosby  Vining  of  the  (Chicago  office 
of  the  Potts-Turnbull  Company,  has  been 
added  to  the  Chicago  staff  of  Woodward 
&  Kelly.  Mr.  Vining  was  formerly 
space  buyer  at  the  Shuman-Haws  Ad¬ 
vertising  Company,  (Thicago. 


Scheerer,  Inc.,  representatives  of 
Middle  West  daily  newspapers,  have 
added  to  their  New  York  staff  John  O. 
Boyd,  formerly  of  the  advertising  de¬ 
partment  of  Best  &  Co.,  New  York, 
handling  advertising  research  work.  Mr. 
Boyd  will  serve  as  assistant  to  Richard 
B.  G.  Gardner,  Eastern  manager. 


LYNCH  DESCRIBES  CLUB  HOUSE 


N.  Y.  Newspaper  Group  in  New  Three- 
Story  Home  Aug.  5-6 

The  Newspaper  Club  of  New  York  was 
to  move  into  its  new  and  larger  home  on 
Aug.  5  or  6,  this  week.  The  address  is 
136  W.  42nd  street,  and  the  newspaper 
men  will  occupy  three  floors  of  a  five- 
story  building. 

This  week,  Denis  Tilden  Lynch  of  the 
New  York  Herald  Tribune  and  club 
president,  sent  the  following  description 
of  the  new  home  to  members : 

“In  our  larger  quarters  we  will  have 
everything  that  makes  for  privacy  short 
of  our  own  building.  We  will  have  our 
own  private  elevator  which  will  be  op¬ 
erated  by  the  Bush  Terminal  Company 
— our  present  landlord  as  well  as  our  fu¬ 
ture — until  eight  o’clock  in  the  evening. 
Thereafter  we  will  run  it  ourselves.  It 
is  an  automatic  lift  which  a  child  can 
operate — as  reads  the  advertis'^ments. 

“On  the  first  of  our  floors  will  be  the 
lounge,  library,  office,  chess  tables.  The 
entire  floor  above  will  be  occupied  by  the 
dining  hall  and  kitchen.  The  billiard  and 
card  rooms  will  be  on  the  top  floor. 

“Each  floor  will  be  the  last  word  in 
modern  lighting.  This  has  been  seen  to 
by  Mr.  William  G.  Marthai,  Chief  Il¬ 
lumination  Engineer  of  the  New  York 
Edison  Company.  Wall  brackets  and 
drop  lights  have  been  so  arranged  that 
we  will  not  have  any  dark  corners.  The 
walls  and  ceilings  are  painted  in  light 
cheerful  tones.  Two  wash  rooms  have 
been  installed  on  each  floor. 

“We  will  have  a  main  entrance  from 
Number  136  West  Forty-second  street. 
We  may  also  use  the  Forty-first  and 
Forty-second  street  entrances  of  the  Bush 
Terminal  Building,  as  an  opening  has 
been  made  in  the  wall  of  the  ground  floor 
corridor,  midway  between  the  two  sets  of 
elevators. 

“It  would  be  impossible  to  fiiid  a  more 
central  spot.” 


for  August  6,  1927 

®bituarg 

JOHN  J.  WILLIAMS,  a^d  59,  for 
J  many  years  connected  with  the  sev¬ 
eral  Charlotte  newspapers,  (xie  time  as 
foreman  of  the  News  Printing  Company, 
died  .Aug.  2.  He  had  also  worked  on 
papers  in  Greensboro  and  High  Point. 
Pallbearers  included  B.  Arp  Lowrance, 
field  secretary  of  the  North  Carolina 
Press  Association;  Hugh  M.  Sykes, 
James  E.  Honeycutt,  C.  L.  Grainger,  W. 
E.  Adans  and  R.  L.  Creech. 

Russell  Harrison  Scott,  a  former 
Chicago  newspaper  man,  died  July  28  in  a 
Baltimore  (Md.)  hospital  after  an  illness 
of  several  months.  Mr.  Scott  was  at  one 
time  connected  with  the  old  Chicago 
Chronicle.  He  was  a  nephew  of  Mrs. 
Benjamin  Harrison  and  a  cousin  of  the 
late  Gen.  William  Crawford  Gorgas.  He 
was  once  secretary  to  former  Gov.  Frank 
O.  Lowden  of  Illinois.  Burial  was  in 
Washington,  Pa. 

Mrs.  Sarah  Ridenour,  aged  79,  mother 
of  C.  F.  Ridenour,  publishers  of  the  Piqua 
(Ohio)  Call,  is  dead. 

^'iLLi.'VM  Colburn,  aged  74,  former 
editor  of  the  New  Lexington  (O.) 
Tribune  and  later  employed  on  papers  in 
Chicago,  died  in  that  city  a  few  days 
ago. 

Bernard  F.  Tierney,  for  35  years  em¬ 
ployed  in  the  Boston  Globe  press-room 
died  in  Roxbury  last  week. 

Miss_  Isabel  J.  Loughlin,  for  more 
than  35  years  a  member  of  the  Boston 
(Mass.)  Globe  reportorial  staff,  died  in 
Boston  last  week.  Miss  Loughlin  has 
been  particularly  active  in  reporting 
^women's ..  political,  social  and  literary 
club  activities. 

Fr.^ncis  K.  Williams,  aged  76,  presi¬ 
dent  of  the  F.  K.  Williams  Company, 
oldest  printing  establishment  in  Spring- 
field,  Mass.,  died  this  week.  He  learned 
his  trade  at  Adams,  N.  Y.,  later  going  to 
Oswego,  N.  Y.,  where  he  was  employed 
by  the  Osivego  Press.  From  Oswego  he 
came  to  Springfield  to  enter  the  employ 
of  the  Springfield  Republican,  leaving 
that  paper  to  become  editor  of  the  old 
Westfield  News  Letter. 

J.  William  Schulte,  aged  80,  the  old¬ 
est  printer  in  Quincy,  Ill.,  who  began 
newspaper  work  as  a  carrier  for  the 
Quincy  Herald,  died  July  23.  He  was 
foreman  of  the  Quincy  Germania  for  35 
years  up  to  his  retirement  20  years  ago 
and  had  been  a  member  of  the  local  typo¬ 
graphical  union  more  than  50  years. 

Fred  A.  Fernald,  aged  66,  attorney 
for  many  years  for  the  Boston  (Mass.) 
Globe,  died  in  Sharon,  July  17. 

Mrs.  Mary  Post,  69,  mother  of  Fred 
Post,  city  editor  of  the  Leavenworth 
(Kan.)  Times,  died  at  Leavenworth  re¬ 
cently. 

James  S.  Reber,  77,  who  established  the 
Kansas  City  (Kan.)  Daily  News  and  for 
many  years  was  editor  and  publisher  of 
the  Illustrated  World,  died  at  Kansas 
City  recently. 

M.  D.  Geddes,  editor  of  the  Farm  and 
Ranch  Review,  one  of  the  best  known 
newspaper  men  in  Western  Canada,  was 
instantly  killed  Aug.  2  when  he  fell  from 


Mount  Lefroy,  near  Lake  Louise.  He 
was  a  noted  Alpinist. 

Lieut.  George  G.  Myers,  35,  world  war 
veteran  and  former  financial  editor  of 
the  Indiatuspolis  Commercial,  was  killed 
with  two  other  young  men  at  Newcastle. 
Ind.,  July  31,  when  his  plane  crashed  to 
the  ground  from  an  altitude  of  about  200 
feet.  Myers  had  just  opened  a  commer. 
cial  flying  field  near  Newcastle  and  was 
taking  up  his  first  passengers  Sunday. 

Oscar  Grant  Thomas,  62,  former 
compositor  on  Indianapolis  newspapers 
died  in  Indianapolis  July  30.  ‘ 

Mrs.  Katie  Lowrance,  aged  69  of 
Forest  City,  N.  C.,  mother  of  B.  Ari) 
Lowrance,  editor  of  the  Mecklnburl 
(N.  C.)  Times  and  field  secretary  of  tli 
North  Carolina  Press  Association,  died  it 
Charlotte.  N.  C.,  July  27. 


THOMAS  J.  FLAHERTY 


Heart  Attack  Fatal  to  Editor  of  Port.  | 
land  (Me.)  Sunday  Telegram 

Thomas  J.  Flaherty,  newspaper  man 
for  the  past  44  years  and  editor  of  the 
Portland  (Me.)  Sunday  Telegram  since 
1898,  died  suddenly  at  his  home  July  28 
of  heart  trouble. 

Taken  slightly  ill  in  his  office  in  the 
Press  Herald  building,  Wednesday  after¬ 
noon,  Mr.  Flaherty  went  to  his  home.  .\ 
physician  was  summoned,  but  there 
seemed  to  be  no  indication  of  illness  of  a 
serious  nature.  Later  he  suffered  another 
attack  and  died  within  a  few  mimitf;  , 

He  was  the  fifth  member  of  his  family  to  I 

die  suddenly  of  heart  disease  within  the  ■ 
past  20  years. 

Mr.  Flaherty  had  grown  up  with  the  1 
newspaper  business  in  Portland.  He  was  * 
born  in  that  city  of  Irish  parentage  and 
received  his  education  in  the  Portland 
schools.  At  the  age  of  15  he  started  his 
newspaper  career  in  the  composing  room 
of  the  Sunday  Telegram,  later  becoming 
foreman.  In  1898  he  was  made  editor  of 
the  paper  and  during  the  years  that  fol¬ 
lowed  brought  about  many  improvements,  1 
all  the  while  steadily  building  up  its  dr-  I 
culation.  f 

Austin  M.  Goodwin,  sporting  editor 
of  the  Portland  (Me.)  Evening  Express 
and  connected  with  that  paper  for  the  past 
25  years,  has  been  named  editor  of  the 
Sunday  Telegram  to  fill  the  vacancy 
caused  by  the  death  of  Mr.  Flaherty.  Mr. 
Goodwin  will  still  supervise  the  sporting  i 
section  of  the  Telegram.  1 

Mr.  (joodwin  will  be  succeeded  as  I 
sporting  editor  by  Edward  D.  Small,  con-  I 
nected  with  the  sporting  department  of  the  I 
Express  for  the  past  ten  years  and  f 
previously  with  the  Morning  Argus.  I 


JOHN  FLETCHER  EHES 

John  Fletcher,  50,  for  fifteen  years  sec¬ 
retary  to  Ralph  Pulitzer,  editor  of  the 
A’ew  York  World,  died  July  31  at  his 
home  in  Great  Kills,  N'.  Y.  Mr.  Fletcher 
was  born  in  Concordia  Parish,  La.,  ^ 
was  in  the  bond  department  of  the  Union; 
Trust  Company  before  he  became  Mr. 
Pulitzer’s  secretary  in  1912. 


.^FOR  PROMPT  SERVICE<v. 


BORDERS  »  ORNAMENTS  «  BRASS  RULE  ( 


Printers  Suwli^ 


rinters  sDuppiies 

KELLY  PRESSES  «  KLYMAX  FEEDERS  ♦  PAPER  CUTTERS 
HAMILTON  WOOD  AND  STEEL  EQUIPMENT,  INCLUDING  OUR 
AMERICAN  CUT-COST  EQUIPMENT 

Carrted  in  stocJc  /or  pmmpt  shipment  at  the/ollowtng  Selling  Mouses  of  tke^ 

American  Type  Founders  Company 


Roston  Baltimore  Pittsl>ursl>  Cmcmnati 

Fl^cwYork  RicKmond  Cleveland  St.  I«ouis 

Pkiiadelpltia  Atlanta  Detroit  M.ilwaukee 

Buffalo  Ckicafo  ACinneapolis 


ICansas  City  San  Francisco 
Des  R4oines  Portland 
Denver  Spokane 

Lof  Angeles 
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Since  January  1,  1927,  THE  WORLD,  THE 
EVENING  WORLD  and  THE  SUNDAY 
WORLD  have  delivered  to  their  advertisers  an 
excess  circulation  of  10,187,630  copies  over 
the  corresponding  six  months’  period  last  year. 


January 

February 

March 

April 

May 

June 

PURCHASERS  of  advertising  space  in 
THE  WORLD,  THE  EVENING 
WORLD  and  THE  SUNDAY 
WORLD  have  enjoyed  a  consistently  increas¬ 
ing  circulation  since  January  1st — an  increase 
that  in  six  months  has  piled  up  a  total  of 
10,187,630  copies  actually  delivered  to  readers 
in  excess  of  the  distribution  during  the  first  six 
months  of  last  year. 


This  excess  circulation  represents  an  average 
of  691, 112  copies  per  month — no  mean  dis¬ 
tribution  in  itself,  but  in  the  case  of  these  news¬ 
papers,  it  is  the  extra  measure,  the  assurance 
of  increasing  reader  interest  in  three  of  the 
fastest  growing  advertising  mediums  in  the 
New  York  market. 

This  increased  sale  is  founded  only  upon  the 
soundest  kind  of  newspaper  development — 
the  making  of  a  good  newspaper  that  will 
attract  new  readers  and  hold  old  ones.  No 
other  inducement  has  been  offered  the  army 
of  new  readers  which  the  gains  illustrated  on 
this  page  indicate. 

The  merchant  or  the  manufacturer  who  de¬ 
sires  to  widen  his  market,  who  wants  to  add 
new  accounts  on  his  books  or  bring  new  cus¬ 
tomers  to  his  store,  would  be  fortunate,  indeed, 
if  he  could  increase  his  sales  even  proportion¬ 
ately  to  the  extraordinary  increase  in  circula¬ 
tion  shown  in  the  accompanying  charts.  He 
can  at  least  get  his  share  of  this  new  business 
by  advertising  in 


Pulitzer  Building 
New  York 


New  York 


Tribune  Tower 
Chicago 
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BRITISH  DAILIES  FORM 
NEW  COMPANY 


Lord  ReodinK  Head*  Firm  Owning 
London  Chronicle  and  Other  Pa¬ 
per*  for  Which  Stock  1* 
Offered 


CIRCULATION  EXERTS  DIRECT 
SALES  FORCE 


(Continued  from  page  5) 


By  ALLAN  DELAFONS 

(London  Correspondent  of  Editok  &  Publisher) 

A  new  company  has  been  formed,  the 
public  announcement  was  made  in  Lon¬ 
don  on  July  12,  for  the  purpose  of  pur¬ 
chasing  the  ordinary  shares  of  United 
Newspapers  (1918),  Ltd.,  the  proprietors 
of  the  London  Daily  Chronicle  and  the 
Simday  News,  and  owners  of  the  con¬ 
trolling  interest  in  the  Edinburg  Eve¬ 
ning  News,  the  Yorkshire  Evening  News, 
and  the  Doncaster  Gazette.  The  directors 
of  the  new  company  are  the  Marquis  of 
Reading,  chairman;  Sir  David  Yule,  Bt., 
Sir  Thomas  Uatto,  Bt.,  Sir  Charles  C. 
Barrie,  and  Major  General  Sir  Robert 
Hutchison,  M.  P. 

In  November  last  year  it  was  an¬ 
nounced  that  David  Lloyd  George  had 
parted  with  his  controlling  interest  in 
United  Newspapers  to  a  company  or 
group  represent^  by  Lord  Reading,  Sir 
David  Yule  ami  Sir  Thomas  Catto  and 
Lord  Reading  took  over  the  chairman¬ 
ship  at  the  beginning  of  this  year. 

The  capital  of  the  new  company  is  to 
be  £3,050,000,  divided  into  800,000  first 
preference  shares  of  £1  each,  carrying 
interest  at  seven  per  cent;  700,000  second 
preference  shares  of  £1  each,  carrying 
interest  at  8  per  cent;  1,400,(X)0  ordinary 
shares  of  £1  each,  and  3,000,000  deferred 
shares  at  one  shilling  per  share.  The 
800,000  seven  per  cent  first  preference 
shares  are  shortly  to  be  offered  for  sale 
by  Messrs.  Higginson. 

Control  of  the  company  will  be  in  the 
hands  of  Lord  Reading,  Sir  David  Yule 
and  Sir  Thomas  Catto,  and  Lord  Read¬ 
ing  has  stated  that  there  was  to  be 
no  change  in  the  policy  or  style  of  the 
papers,  which  are  conducted  in  the  Lib¬ 
eral  interests. 

United  Newspapers  (1918),  Ltd.,  has 
an  authorized  share  capital  of  £2,000,0(X), 
of  which  £1,229,000  has  been  issued  and 
paid  up. 

ENWRIGHT  AT  PRISON  CAMP 


Former  Publisher,  Term  Half  Served, 
Relieved  from  Boston  Jail 

Frederick  W.  Enwright,  former  publish¬ 
er  of  the  now  defunct  Boston  Telegram 
and  Telegraph,  who  is  serving  an  eight 
months’  sentence  for  having  criminally 
libeled  ex-Mayor  James  M.  Curley  of 
Boston,  this  week  was  transferred  from 
the  (Tharles  street  jail,  Boston,  to  the 
state  prison  camp  at  Tewksbury. 

In  announcing  the  transfer  of  En¬ 
wright,  who  was  committed  to  jail  April 
11,  last.  State  Commisioner  of  Correc¬ 
tions  Sanford  Bates  issued  the  following 
statement : 

“It  is  the  practice  to  transfer  men  from 
county  jails  to  camp  who  have  served 
about  half  of  their  ti^e  and  are  safe  and 
suitable  cases  for  camp.  The  present  case 
comes  within  the  rule.” 

Gov.  Alvan  T.  Fuller  has  twice  been 
appealed  to  by  Mrs.  Enwright  on  behalf 
of  her  husband,  but  refused  to  interfere. 


in 


G.  O.  P.  EDITORS  MEET 

After  two  days  of  entertainment  the 
annual  outing  of  the  Indiana  Republican 
Editorial  Association  came  to  a  close  at 
I^fayette,  July  29,  with  a  banquet  in  the 
Purdue  University  Memorial  Union  build¬ 
ing.  Nearly  a  score  of  those  prominent  in 
Republican  affairs  were  presented  by 
James  J.  Patchell  of  Union  (Tity,  president 
of  the  association,  but  political  speeches 
were  barred.  Everett  E.  Neal  of  the 
Noble.rville  Ledger,  first  vice-president  of 
the  association ;  .Mien  C.  Miner  of  the 
Newcastle  Courier,  second  vice-president ; 
Paul  R.  Bausman  of  the  Monticello 
Herald,  treasurer,  and  Neil  D.  McCallum 
of  the  Batesville  Tribune,  secretary,  were 
the  association  officers  presented. 


on  specific  types  or  lines  of  merchandise 
— Friday  for  Saturday’s  business,  for  ex¬ 
ample,  or  on  big  events  such  as  store 
anniversary  sales  and  merchandising 
events  involving  all  the  departments,  com¬ 
monly  known  as  store-wide  events. 

Quality  appeal  circulations  draw  better 
volume  and  draw  more  consistently  for 
regular  run  of  store  merchandising  and 
regular  values  as  against  bargain  offer¬ 
ings  and  price  sales.  Metropolitan  cities 
present  interesting  contradictions  to  these 
tendencies.  This  is  due  to  the  large 
number  of  floating  or  itinerant  popula¬ 
tions  common  to  the  nine  or  ten  major 
cities  and  to  the  congested  buying  areas 
and  concentrated  market  areas  in  all  of 
them. 

As  an  example  in  point,  the  checking 
over  a  period  of  ten  consecutive  days  of 
returns  of  a  New  York  store  on  the  cir¬ 
culation  of  a  morning  paper  of  quality 
appeal,  showed  a  consistent  drawing- 
power  of  36  cents  per  unit  reader  on 
whole-store  volume,  12  cents  on  returns 
from  advertised  departments  and  4  cents 
on  advertised  items,  that  is  on  direct  re¬ 
turns.  .A  similar  checking  (24  consecu¬ 
tive  days)  is  another  big  city  showed  that 
a  paper  of  popular  appeal  drew  30  cents, 
10  cents  and  2  cents  per  unit-reader  re¬ 
spectively  on  whole-store,  advertised  de¬ 
partment  and  direct  returns  volume. 

Both  instances  are  indicative  of 
tremendous  direct  selling  power  and 
neither  paj^r  is  a  local  leader  in  quantity 
of  circulation. 

If  either  of  the  papers  in  question  could 
present  in  tangible  terms,  store  terms, 
such  proof  of  actual  effectiveness  their 
problems  of  new  business  would  be  mate¬ 
rially  reduced  if  not  practically  solved. 

It  is  too  much  to  expect  competing 
stores  to  compare  volume  and  analyze 
the  drawing-power  of  mediums  they  must 
use  in  common.  But  in  view  of  the  need 
for  better  understanding  of  the  value  of 
newspapers  to  stores  in  a  localized  terri¬ 
tory  it  is  not  too  much  to  expect  the 
newspapers  to  co-operate  with  the  stores 
along  general  lines  of  research  with  the 
object  in  view  of  clarifying  the  market- 
jKJwer  of  each  paper  as  it  affects  each 
store. 

No  vital  secrets  would  be  disclosed  if 
five  representative  stores  registered  from 
time  to  time  with  each  newspaper  used 
the  results  of  space  on  advertised  de¬ 
partments  stated  in  percentages  over 
'specific  periods  such  as  ten  days  in  the 
middle  of  each  calendar  month.  (Draw¬ 
ing  power  of  circulation  varies  with 
calendar  seasons  just  as  normal  demand 
in  a  given  city  varies  with  the  seasons.) 

Three  or  more  newspapers  in  a  local 
field  could  do  worse  than  employ  jointly 
an  experienced  retail  man  to  act  as  a 
clearing  house  of  research  for  both  stores 
and  papers,  since  research  made  by  a 
single  siore,  while  valuable  to  it,  throws 
no  light  on  the  general  situation  unless 
the  fact#  are  common  property. 

Everj^  store  in  a  community  has  com¬ 
mon  interest  in  and  every  newspaper 
common  need  for  whatever  market  de¬ 
velopment  is  possible.  Tangible  facts  as 
gathered  could  in  no  way  disadvantage- 
ously  affect  individual  initiative  or  normal 
competition.  Whatever  volume  of  busi¬ 
ness  and  profit  merchant  or  paper  can  get 
comes  from  the  same  source:  the  buying 
population  served  by  one  and  reached  by 
the  other. 

In  the  end,  within  five  years  if  not 
sooner,  common  advertising  practice  with 
retail  stores  will  be  smaller  average  daily 
space  but  more  frequent  insertions  and  on 
a  regular,  consistent  schedule.  And  the 
result  will  be  better  direct  returns  from 
space  and  circulation  and  a  mighty  in¬ 
crease  in  the  general  publicity  value  to 
the  merchant  of  whatever  amount  of 
space  he  uses. 

The  newspaper  publisher  will  gain  in 
two  directions :  his  selling  costs  will  de¬ 
crease  and  the  value  of  his  service  to 
retailers  will  increase  in  definite  relation 
to  the  rate  he  must  charge. 


There  is  no  dividing 
Line  in  Selling 


The  consumers  of  Indiana  have  been  so  educated  to  the 
merits  of  the  advertised  brand  that  the  private  brand  has 
hard  sledding  in  this  territory.  Therefore,  unless  your 
product  is  well  advertised  in  the  local  papers  your  chances 
for  its  success  is  negligible,  for  the  dealer  has  little  time 
to  waste  to  talk  about  the  merits  of  the  non-advertised 
brands.  Experience  has  taught  him  that  it  is  much  more 
profitable  to  give  the  customer  what  he  asks  for  than  to 
try  to  force  upon  the  buyer  brands  of  unknown  quality  and 
reputation. 

Every  manufacturer  of  a  product,  who  wants  to  sell  in  the 
Indiana  Market — a  market  that  is  rich  in  consuming  and 
buying  power  because  the  people  can  afford  the  best  on 
the  market — must  advertise  the  merits  of  his  product  in 
the  Indiana  newspapers,  if  he  wants  to  reach  the  greatest 
number  of  consumers  at  the  lowest  possible  cost. 

The  newspapers  listed  below  are  the  representative  dailies 
that  circulate  in  the  homes  of  Indiana’s  great  army  of 
buyers.  They  will  co-operate  with  you  if  your  product 
is  meritorious.  They  will  not  only  show  you  how  to  reach 
the  consumer  but  they  will  enlist  the  aid  of  the  dealer. 
They  are  awaiting  to  hear  from  you. 


Sate  for 

6.000 

Circulation 

line* 

**CoIumbas  Republican  . 

. (E) 

5,027 

.03 

**Fort  Wayne  Journal-Gazette 

. (M) 

38,539 

.08 

••Fort  Wayne  Journal-Gazette 

. (S) 

30,255 

.08 

**Fort  Wayne  News-Sentinel  . 

. (E) 

44,217 

.10 

t  Frankfort  Times  . 

......(M&S) 

8,231 

.04 

**Gary  Evening  Fost-Tribune 

. (E) 

17,002 

.06 

‘•Huntington  Press  . 

. (M&S) 

5,058 

.03 

••Indianapolis  News  . 

. (E) 

130,079 

.25 

••Lafayette  Journal  &  Courier. 

(M)  7,931 ) 

•  (E)13,813  f 

21,744 

.06 

ttLa  Forte  Herald-Argus  ... 

. (E) 

6,839 

.04 

••Marion  Leader  Tribune  . . . 

. (M&S) 

9,898 

.04 

ttShelbyville  Democrat  . 

. (E) 

4,063 

.23 

••South  Bend  News-Times  . . 

(M)  9,838  ) 

•  (E)18,288  f 

28,146 

.07 

••South  Bend  News-Times  . . 

. (S) 

26,421 

.07 

••South  Bend  Tribune. ..  (S) 

23,482...  (E) 

24,351 

.07 

••Terre  Haute  Tribune  . 

. (E&S) 

22,973 

.06 

1  ‘*.4.  B.  C.  Publisher’s  Statement,  March  31 

1927. 

11  tGovernment  Statement, 

October  1,  1926 

ttGovernment  Statement,  March  31,  1927. 

—A  Billion 
Dollar  Market — 


The  Keystone  State — America’s  workshop,  is  known  as  a  billion  dollar 
market.  So  gigantic  are  its  industries  that  it  maintains  this  leadership  in 
the  quantity  production  of  the  important  and  necessary  commodities  which 
it  distributes  all  over  the  world. 


The  market  spends  billions  of  dollars  annually  for  every  conceivable  prod¬ 
uct.  If  you  are  not  getting  your  share  of  the  business  then  it’s  because  your 
sales  effort  has  not  the  force  to  create  demand  with  the  consumer  and  move 
your  product  with  the  dealer. 


Advertising  in  the  local  newspapers  below  will  forcefully  bring  before  the 
great  buying  power  of  Pennsylvania,  the  merits  of  your  product.  It  will 
stimulate  demand  for  both  dealer  and  consumer,  for  these  newspapers 
enter  the  homes  of  the  Keystone  families  and  are  read  daily  thruout  the 
entire  trading  area,  reaching  a  buying  and  consuming  power  of  over  1 0 
million  people. 


You  can  dominate  America’s  most  important  market  thru  these  papers. 
They  are  ready  to  help  you  with  any  advertising  or  merchandising  plan 
you  may  formulate.  Consult  them  freely. 
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**AlIentown  Call  . 

..(M) 

33,300 

.11 

.11 

••Oil  City  Derrick  . 

..(M) 

6,903 

.04 

.04 

**Allentown  Call  . 

..(S) 

23,638 

.11 

.11 

••Scranton  Times  . 

..(E) 

43,000 

.13 

.12 

ttBeaver  Falls  Tribune  ... 

..(E) 

7,141 

.03 

.03 

••Sharon  Herald  . 

..(E) 

7,656 

.0357 

.0357 

ttBethlehem  Globe  Times  . 

..(E) 

14,147 

.06 

.06 

••Sunbury  Item  . 

..(E) 

5,922 

.035 

.035 

tfBrownsville  Telegraph  . . . 

..(E) 

7,818 

.04 

.04 

••Warren  Mirror-Times  .... 

(ME) 

9,685 

.043 

.043 

•’Chester  Times  . 

..(E) 

19,742 

.09 

.07 

••Washington  Observer  and 

ttCoatesville  Record  . 

..(E) 

6,866 

.035 

.03 

Reporter  . (M;&E) 

18,130 

.06 

.06 

••Connellsville  Courier  .... 

..(E) 

6,012 

.02 

.02 

tfWest  Chester  Local  News 

..(E) 

11,941 

.04 

.04 

••Easton  Express  . 

..(E) 

34,476 

.10 

.10 

••Wilkes-Barre  Times-Leader 

..(E) 

26,442 

.08 

.06 

••Erie  Times  . 

..(E) 

30,594 

.08 

.08 

•'Williamsport  Sun  and 

1  tt^^r^ndburc  Tribune  Review(EM) 

14,800 

.05 

.05 

Gazette  &  Bulletin  .... 

.(ME) 

28,722 

.09 

.09 

tt Hazleton  Plain-Speaker.... 

(E)  1 

20,582 

.08 

.07 

tfYork  Dispatch  . 

..(E) 

20,131 

.05 

.05 

tt Hazleton  Standard-Sentinel 

**A.  Be  Cj.  Statement,  March  31, 
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...(E) 
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tt  Government  Statement,  March  31,  1927. 

/ 


Editor  &  Publisher  for  August  6,  1927 


By  MARLEN  PEW 


rOR  the  sake  of  historical  accuracy  it 
is  important  that  the  story  of  the  first 
airplane  flight  in  America  be  pven  to 
the  world  by  one  who  can  speak  with 
authority.  The  man  best  equipped  to  tell 
the  story  is  Edward  O.  Dean,  of  the 
telegraph  copy  desk,  of  the  Neu’  York 
Times.  It  is  with  pleasure  that  we  intro¬ 
duce  him  to  the  Shop  Talkers. 

«  *  * 

Mr.  Dean  speaking : 

The  recent  trans-.'Ktlantic  air  voyages 
of  Colonel  Lindbergh,  Chamberlin  and 
Levine,  and  Commander  Byrd  and  his 
companions,  have  revived  interest  in  the 
pioneer  flight  of  the  Wright  brothers  in 
1903.  Much  has  been  written  from  time 
time  of  the  epochal  event  at  Kitty  Hawk, 
N.  C.,  on  the  17th  day  of  December, 
nearly  24  years  ago.  The  Wrights  them¬ 
selves  have  told  the  story,  and  others  have 
added  valuable  details,  all  of  which  infor¬ 
mation  is  readily  accessible.  So  that  as 
to  the  initial  flight,  the  facts  are  widely 
known  and  there  can  be  no  basis  for 
controversies  when  writers  in  the  years 
to  come  turn  to  the  task  of  giving  to  the 
world  an  authentic  record  of  aerial  navi¬ 
gation.  Such  is  not  the  case,  however, 
with  regard  to  the  part  newspaper  men 
played  in  acquainting  the  public  with  that 
day’s  triumph  on  the  wind-swept  North 
Carolina  shore,  a  triumph  to  which 
Americans  now  look  back  with  renewed 
pride  in  contemplation  of  it  as  the  fore¬ 
runner  of  the  notable  air  exploits  of  their 
fellow-countrymen  in  recent  months. 

♦  ♦  ♦ 

^N  several  occasions  there  have  been 
references,  in  more  or  less  detail,  to 
the  first  newspaper  story  of  that  first 
flight,  some  grossly  inaccurate,  others 
partly  in  error  or  deficient  in  vital  points. 
Let  us  then  here  set  down  the  recollec¬ 
tions  of  an  eye-witness,  so  to  speak,  one 
who  was  in  the  best  possible  position  to 
know  the  facts  and  who  remembers  them 
distinctly,  despite  the  lapse  of  many  years. 
That  was  only  a  twelve-second  flight  a 
quarter  of  a  century  ago,  but  it  was  a 
flight  nevertheless.  A  heavier-than-air 
machine  rose  from  the  surface  of  the 
earth  and  traversed  space,  albeit  a  tiny 
span;  and  the  Wrights  then  and  there 
knew  that  they  had  conquered.  At  the 
moment  that  the  crude  device  was  sailing 
deviously  and  haltingly  through  the  air  a 
few  feet  from  the  ground  the  inventors 
visioned  the  end  of  their  years  of  sacri¬ 
fice  and  struggle  against  obstacles,  against 
bitter  discouragements,  against  the  de¬ 
risive  comments  of  their  townsmen  and 
friends.  Later  flights  clinched  their 
experiments  and  convinced  a  still  doubt¬ 
ing  world,  but  the  Dayton  young  men 
realized  on  that  day  that  they  had  mas¬ 
tered  the  secret  of  flying  by  machinery. 
So  we  say  that  was  the  first  flight  and 
the  newspaper  stories  that  were  written 
about  it  were  the  first  flight  stories  put 
into  newspaper  type  on  the  American 
continent.  "That  being  true,  let  us  turn 
to  the  men  responsible  for  getting  that 
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420  Lexington  Avenue,  New  York 


story  before  the  American  newspaper¬ 
reading  public. 

u  u  u 

TN  December,  1903,  the  writer  was  a 
member  of  the  reportorial  staff  of  the 
Norfolk  (Va.)  Virginian-Pilot,  a  morn¬ 
ing  newspajter.  .About  5  o’clock  in  the 
afternoon  of  that  day  I  called  at  the 
Weather  Bureau  in  the  course  of  my 
routine  work.  Being  in  direct  touch  by 
a  special  telegraph  line  with  a  dangerous 
stretch  of  North  Carolina  coast,  the  Nor¬ 
folk  station  was  a  prolific  source  of  ship¬ 
ping  news  and  required  careful  watching 
<in  the  part  of  the  press  for  reports  of 
shipwrecks  and  vessels  in  distress. 

The  Weather  Bureau  man  informed  me 
that  they  had  received  over  the  station’s 
special  wire  to  the  Manteo  (N.  C.) 
weather  station  a  dispatch  stating  that 
the  VN'right  brothers  had  made  a  success¬ 
ful  flight  in  an  airplane  at  Kitty  Hawk, 
nearby.  .After  getting  all  the  available 
details  at  the  Weather  Bureau,  and  they 
were  of  a  very  meagre  cliaracter.  I  hur¬ 
ried  to  the  Virginian- Pilot  offices  and 
reported  to  Kevil  Glennan,  city  editor.  I 
was  under  the  impression  that  I  probably 
was  the  first  newspaper  man  to  liave  re¬ 
ceived  the  “tip”  on  a  piece  of  news  of 
world-wide  interest  and  importance,  but  I 
was  quickly  dispelled  of  my  delusion  by 
Harry  P.  Moore,  chief  of  the  Virginian- 
Pilot’s  mailing  room,  a  young  man  who 
though  at  that  period  not  an  active  mem¬ 
ber  of  the  news  staff  of  the  paper,  was 
the  local  correspondent  for  a  large  num¬ 
ber  of  out  of  town  papers.  Moore  en¬ 
tered  while  Glennan  and  I  sat  talking,  or 
rather  standing  and  sitting  at  frequent 
intervals,  so  excited  were  we  both,  and 
unfolded  the  whole  story. 

*  ♦ 

XlltlW  and  trom  whom  we  ohtainea  it  i 
never  knew.  .Although  we  were  on 
terms  of  close  personal  friendship  and 
still  are,  I  did  not  ask  him.  Such  mat¬ 
ters.  as  all  newspaper  men  know,  are 
considered  inviolable  among  the  craft. 
Many  pournalists  have  gone  to  jail  rather 
than  violate  the  confidence  of  those  who 
supplied  them  with  information  for  tiieir 
columns. 

*  *  ♦ 

TV/fOORE  had  an  uncanny  “nose  for 
news"  and  his  sources  of  supply 
were  then  and  are  to  this  day  a  profound 
mystery  to  his  fellow  .scribes.  He  has 
since  achieved  a  wider  reputation  as  a 
writer  and  news  gatherer,  and  for  years 
has  occupied  a  responsible  editorial  post 
on  the  Virginian- Pilot,  the  while  he  has 
through  a  score  or  more  of  newspapers 
near  and  afar  kept  the  nation  informed 
on  the  doings  of  Eastern  North  Carolina 
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and  the  V'irginia  .seaboard.  Moore  and 
Glennan,  the  latter  a  master  at  descrip¬ 
tive  writing,  collaborated  in  the  prepara¬ 
tion  of  a  front  page  “spread”  story  un¬ 
der  streamer  headlines  for  the  Virginian- 
Pilot.  In  addition  Moore  and  Glennan 
sent  out  a  story  over  the  wires  to  the 
IVashington  Post,  Cincinnati  Etiquirer, 
New  York  American,  Philadelfhia  Rec¬ 
ord,  Chicago  Inter-Oceasi  and  some  other 
newspapers  which  I  cannot  now  recall. 

I  remember  very  clearly,  and  old  news¬ 
paper  files  w’ill  bear  me  out,  that  the  story 
did  not  go  out  that  night  of  December  17 
to  the  press  associations,  but  was  put  on 
the  associations’  wires  the  following  fore¬ 
noon  for  the  afternoon  papers  of  Decem¬ 
ber  18.  In  New  York  City,  for  example. 
The  .American  was  the  only  morning  pa¬ 
per  in  the  city  that  carried  the  story  on 
December  18,  its  dispatch  from  Moore 
contaning  about  four  hundred  words. 
That  dispatch  was  a  summary  of  the 
greatly  detailed  article  that  appeared  in 
the  Virginian-Pilot  on  the  same  morning. 
*  * 

^^"Y/^ERY  little  can  be  learned  here  about 
’  the  Wrights,”  said  Moore's  Nor¬ 
folk  dispatch  to  the  New  York  .Ameri¬ 
can.  “They  seem  to  be  men  of  means. 
Wilbur  Wright,  the  inventor,  weighs 
about  150  pounds,  has  dark  hair,  keen 
blue  eyes  and  a  long  sharp  nose.  Orville 
Wright  has  a  fair  complexion  and  black 
eyes.”  In  Chicago  the  old  Inter-Ocean 
was  the  only  paper  in  that  city  to  order 
Moore’s  story,  and  I  presume  it  published 
it.  The  Record  had  exclusive  rights  to 
Moore's  dispatch  in  Philadelphia,  and 
so  on  with  the  others.  Glennan  filing  it  to 
the  papers  of  which  he  was  the  Norfolk 
correspondent  and  Moore  to  the  papers 
of  which  he  was  the  local  representative. 
I  believe  that  about  eight  papers  all  told 
carried  it  on  the  morning  of  December 
18.  The  news  became  general  that  after¬ 
noon  when  the  press  associations  got  hold 
of  it.  The  Virginian-Pilot,  with  a  clear 
beat  on  its  morning  rival,  the  old  Nor¬ 
folk  Landmark  which  it  subsequently  ab¬ 
sorbed,  carried  a  slashing  story  of  the 
flight.  That  night  Glennan  was  at  his 
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best  and  Moore  crammed  the  article 
details.  It  was  an  ideal  combination  for 
the  handling  of  a  big  item  of  news. 

♦  ♦  v 

PXAR  a  long  time  the  Wrights  had  been 
experimenting  in  the  Kitty  Hawk  re¬ 
gion  and  Moore  had  been  watching  and 
waiting,  the  embodiment  of  patience  and 
tenacity  of  purpose.  As  secretly  as  it 
could  be  done  the  Ohioans  conducted  their 
tests  and  quietly  and  unobtrusively  Moore 
maintained  his  vigil.  He  sensed  the  mag. 
nitude  of  the  project  as  did  the  Wrights 
and  when  the  Dayton  men  trium;ied' 
Moore  was  primed  to  proclaim  it  to  the 
four  corners  of  the  earth. 

Some  recent  dispatches  from  Washing¬ 
ton  have  mentioned  that  on  May  6,  1^ 
D.  Bruce  Salley,  a  reporter  on  the  .Vor- 
folk  Landmark,  during  a  trip  along  the 
North  Carolina  coast  sent  out  from  Man¬ 
teo  to  various  newspapers  a  dispatch  tell¬ 
ing  of  the  “first  Wright  flight,”  and  that 
the  oripnal  of  this  dispatch  has  bw 
placed  in  the  Congressional  Librarj-.  It 
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,c  a  misuke,  of  course,  to  call  this  flight 
of  May  0,  liWi,  "the  first  flight.”  It  was 
referred  to  at  the  time  as  the  first  flight 
In-  the  Wrigins  m  tneir  war  aeroplane." 
?ne  hrst  othcially  recorded  flight  was 
made  by  Orville  Wright  at  Dayton  on 
Septemit  2b,  1^05,  when  he  flew  11.12 
miles  III  eighteen  minutes  and  nine  sec¬ 
onds  several  newspaper  correspondents 
witnessed  the  IVOS  flights  at  Kill  Devil 
Hill  N-  They  were  written  iqi  at 
considerable  length  and  the  Wrights 
talked  freely  to  the  press.  There  was 
nMie  of  the  reticence  on  this  occasion 
sudi  as  marked  their  notable  experiments 
at  Kitty  Hawk  in  1903.  A  clipping  be¬ 
fore  me  of  a  dispatch  sent  out  at  that 
time  from  Manteo,  N.  C.,  quotes  Orville 
Wright  as  follows;  “We  know  that  we 
lave  made  the  aeroplane  a  practical  ma¬ 
chine,  but  we  are  not  over-sanguine  about 
its  revolutionizing  the  transportation  of 
the  future.  It  will  scarcely  displace  the 
railroad  or  the  steamboat.  Necessarily 
the  expenditure  of  fuel  will  be  too  great. 
In  a  steamship  it  is  calculated  that  the 
heat  from  the  burning  of  a  sheet  of  let¬ 
ter  paper  will  carry  a  ton  a  mile,  ^ou 
could  scarcely  expect  such  results  from 
an  airship. 

"The  airship,  so  far  as  we  can  see  at 
present,  will  have  its  chief  value  for  war¬ 
fare,  and  for  reaching  inaccessible  places, 
for  such  uses  as  e.xpeditions  into  the 
Klondike  or  to  Peking  during  the  siege 
a  few  years  ago. 

“The  value  of  an  airship  moving  faster 
than  a  railroad  train  for  reconnoitering 
or  dropping  explosives  upon  an  enemy  in 
tune  of  war,  is  now  obvious  to  the  entire 
civilized  world.  The  aeroplane  also  will 
be  of  great  value  in  the  near  future  for 
carrying  mail.  \\  hen  properly  developed 
it  will  be  quicker  than  any  other  means 
of  locomotion  now  in  use  for  direct  jour¬ 
neys  between  two  places,  unless  against 
hurricanes.  There  will  be  no  switches  or 
stops  whatever,  and  the  journey  can  be 
made  in  an  airline. 

“The  eventual  speed  of  the  aeroplane 
will  be  easily  sixty  miles  an  hour.  It 
will  probably  be  forced  up  to  one  hun¬ 
dred  miles  an  hour.  Our  last  machine 
showed  forty  miles  and  the  one  we  are 
building  now  will  go  considerably  faster. 
At  speeds  above  sixty  miles  an  hour  the 
resistance  of  the  air  .  to  the  machine  will 
make  power  much  more  expensive.  Our 
experiments  have  shown  that  a  flier  de¬ 
signed  to  carry  an  aggregate  of  745 
pounds  at  twenty  miles  an  hour  would 
require  only  eight  horse  power  and  at 
thirty  miles  an  hour  would  require  twelve 
horse  power. 

“.\t  sixty  miles  twenty-four  horse 
power  would  be  needed  and  at  120  miles 
sixty  or  seventy-five  horse  power.  It  is 
clear  that  there  is  a  certain  point  of  speed 
beyond  which  the  air  resistance  makes  it 
impossible  to  go.  Just  what  this  point 
is  experiments  will  determine.  Every 
year  gas  engines  are  being  made  lighter, 
a  fact  which  will  increase  the  surplus 
carrying  power  of  the  machine  available 
for  fuel  and  operator  and  heavier  con¬ 
struction;  but  at  present  sixty  miles  an 
hour  can  be  counted  on  for  the  living  ma¬ 
chine. 

.“The  aeroplane  running  sixty  miles  an 
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hour  will  have  a  surplus  lifting  power 
enough  to  carry  fuel  for  a  long  journey. 
We  can  and  possibly  soon  will  make  a 
one-man  machine  carrying  gasoline 
enough  to  go  one  thousand  miles  at  forty- 
miles  an  hour.  Moreover,  any  machine 
made  to  move  at  speeds  up  to  sixty  miles 
an  hour  can  be  operated  economically  at 
a  cost  of  not  much  more  than  one  cent 
a  mile  for  gasoline.” 

*  *  * 

Virginian- Pilot’s  story  of  the  first 
flight  in  December,  1903,  all  the  facts 
of  which  w-ere  gathered  by  Mr.  Moore 
and  the  story  written  jointly  by  Mr. 
Moore  and  Mr.  Glennan,  had  as  its  open¬ 
ing  paragraphs  the  following: 

“The  problem  of  aerial  navigation  with¬ 
out  the  use  of  a  balloon  has  been  solved 
at  last.  Over  the  sand  hills  of  the  North 
Carolina  coast  yesterday  near  Kitty 
Hawk  two  Ohk)  men  proved  that  they 
could  soar  through  the  air  in  a  flying  ma¬ 
chine  of  their  own  construction  with  the 
power  to  speed  it  and  steer  it  at  will. 

“While  the  United  States  Government 
has  been  spending  thousands  of  dollars  in 
an  effort  to  make  practicable  the  ideas  of 
Professor  Langley  of  the  Smithsonian 
Institution,  Wilbur  and  Orville  Wright, 
two  brothers,  natives  of  Dayton,  Ohio, 
have  quietly,  even  secretly,  perfected  their 
invention  and  put  it  to  a  successful  test. 

"They  are  not  yet  ready  that  the  world 
should  know-  their  methods  in  conquering 
the  air,  but  the  V’irginian- Pilot  is  able 
to  state  authentically  the  nature  of  their 
invention,  its  principles  and  its  chief  di¬ 
mensions.” 

The  story  then  went  on  to  describe  the 
"box  kite”  framew-ork,  the  engine,  wing- 
spread  and  so  on,  and  gave  the  following 
physical  description  of  the  aviators : 
“Wilbur  Wright,  the  inventor,  is  a  well- 
groomed  man  of  prepossessing  appear¬ 
ance.  He  is  five  feet,  six  inches  tall,’ 
weighs  about  ISO  pounds  and  is  of  swar¬ 
thy  complexion.  His  hair  is  raven-hued 
and  straight,  but  a  pair  of  piercing  deep 
blue  eyes  peer  at  you  over  a  nose  of 
extreme  length  and  sharpness.  His 
brother,  Orville,  on  the  other  hand,  is  a 
blonde,  with  sandy  hair  and  fair  com¬ 
plexion  even  features  and  sparkling  black 
eyes.  He  is  not  quite  so  large  as  Wil¬ 
bur.  but  is  of  magnificent  physique.” 

During  the  ensuing  few  days  Moore 
gave  further  details  of  the  fli^t  and  the 
history  of  the  Wrights’  experiments  over 
a  period  of  several  years.  He  obtained 
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an  exclusive  interview  with  Orville 
W  right  at  Kitty  Hawk,  quoting  the  in¬ 
ventor  as  follows :  “In  the  past  several 
months  my  brother  and  myself  have  had 
a  very  strenuous  tussle  with  the  laws  of 
gravitation  and  the  problem  of  aerial 
navigation,  but  I  confidently  believe  that 
we  have  now  reached  the  point  where  we 
can  look  for  success  at  an  early 
date. 

“We  have  virtually  won  out  already.  Our 
next  step  will  be  to  prove  it  to  the  world. 
1  believe  that  it  is  only  a  matter  of  a 
slrort  time  when  transit  through  the  air 
will  be  a  thing  of  small  moment.  We 
shall  return  to  Kitty  Hawk  in  the  early 
Spring  and  erect  larger  and  more  com- 
modicnis  quarters  in  which  to  carry  on 
our  work.  .Among  other  things  we  will 
have  an  extensive  and  complete  shop  sup¬ 
plied  with  all  the  necessary  tools  and  ap¬ 
pliances  for  building  our  machines.  Our 
invention  is  practically  completed  now, 
but  there  are  a  few  minor  difficulties  re¬ 
maining  to  be  overcome,  which  we  anti¬ 
cipate  little  or  no  trouble  in  meeting, 
when  we  go  back  to  our  North  Carolina 
experimental  grounds  next  March  or 
April.  Of  course  our  reasons  are  obvious 
for  maintaining  absolute  secrecy  as  to 
the  mechanical  and  technical  arrange¬ 
ments  of  our  invention.  I  will  say,  how¬ 
ever,  that  its  simplicity  is  the  foundation 
for  what  success  we  have  already 
achieved. 

“It  is  true  that  in  the  past  few  days 
numerous  scientific  men  connected  with 
the  Federal  government  have  m-ufifested 
deep  interest  in  our  machine,  but  as 
yet  we  have  been  tendered  no  offer  of 
a  purchase  of  our  rights  thereto.  It 
would  be.  of  course,  premature  for  the 
government  to  make  such  an  offer,  or  for 
us  to  entertain  such  a  proposition  until 
we  complete  our  work  and  go  before  the 
world  with  a  perfected  practical  aerial 
vehicle. 

“I  will  say  that  the  United  States  has 
as  yet  taken  no  official  cognizance  of 
our  invention,  though,  as  I  say,  several 
attaches  of  the  scientific  deoartments  of 
the  service  have  displayed  keen  interest 
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in  the  progress  of  our  experiments  which 
we  have  been  making  at  frequent  inter¬ 
vals  in  the  neighborhood  of  Kitty  Hawk 
in  the  past  week.” 

a  «  « 

A  DAY  or  two  after  this  interview  the 
Wright  brothers  returned  to  Day- 
ton,_  taking  their  machine  with  them, 
having  dismantled  and  boxed  it.  That 
is  our  story  of  a  story.  History,  if  it 
is  to  be  fair  and  truthful,  must  give 
credit  to  Harry  P.  Moore  and  Kevil 
Glennan  for  putting  into  print  the  first 
account  of  the  first  airplane  flight  in 
this  country.  Each  modestly  insists  that 
the  other  is  entitled  to  the  lion’s  share 
of  the  glory.  Perhaps  there  is  enough 
for  both. 
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•UR  OVN  VOR!£> 

^  or  LetTbRS 


By  JAMES  MELVIN  LEE 


WILLIS  SHARP  in  the  Atlantic 

”  Monthly  for  August  takes  Presi¬ 
dent  Coolidge  in  the  magazine  woodshed 
for  a  sound  thrashing  because  of  the 
way  Washington  correspondents  of  Amer¬ 
ican  newspapers  are  now  treated.  Mr. 
Sharp  wields  a  picric  pen  and  favors 
hickory  as  a  holder. 

Once  in  the  magazine  woodshed,  Mr. 
Sharp  puts  the  President  in  the  corner 
while  he  takes  .\merican  newspapers 
across  his  knee.  Before  doing  so,  how¬ 
ever,  he  delivers  this  little  lecture ; 

It  has  been  repeatedly  charged  of  late  that  the 
press  of  the  country  has  become  commercialized 
out  of  all  independence  of  thought  and  spirit. 
It  is  alleged  that  the  tingle  for  circulation  and 
the  itch  for  an  even  gre.ater  prosperity  have 
pretty  well  paralyzed  its  critical  faculties.  It  is 
asserted  that  the  newspapers  are  to-day  largely 
standardized,  money-making  machines,  whose 
rich  owners  are  so  intent  on  the  increase  in  ad¬ 
vertising  linage  and  so  tickeled  over  the  Mellon 
tax  reduction  on  the  higher  bracket  incomes 
that  the  only  real  isilitical  emotion  they  haVe  left 
is  the  fear  that  the  situation  may  be  disturbed 
Hence  their  general  disposition  to  soften  all 
criticism  of  the  .\dministration  and  to  treat  as 
<langerous  and  degraded  fellows  those  who  grow 
excited  over  corruption  in  politics. 

Logically,  Mr.  Sharp  believes  that 
political  supineiiess  should  be  most  fre¬ 
quently  found  among  newspapers  which 
operated  at  a  loss  and  that  political  inde¬ 
pendence  and  fearlessness  should  be  pres¬ 
ent  where  the  press  had  linancial  security. 
But  that  condition,  in  his  opinion,  does 
not  obtain,  for  in  the  article  he  says ; 

On  the  contrary,  with  few  exceptions,  it  is  the 
papers  that  make  money  literally  bv  the  cart¬ 
load  that  seem  the  most  sluggish  and  the  smug¬ 
gest,  the  least  concerned  about  newspaper  stand¬ 
ards,  the  most  indifferent  to  the  dignity  of  their 
profession,  the  most  narrow  in  their  conception 
of  the  functh  n  of  the  press,  the  most  deeply 
•Steeped  in  partisanship. 

The  illustration  which  he  gives  is  the 
treatment  by  the  Chicago  Tribune  of 
Gov.  Smith’s  reply  to  the  open  letter  ot 
Charles  C.  Marshall  which  appeared  in 
the  April  issue  of  the  AHantic  Monthly. 
The  Tribune  is  criticized  because  it  cut 
the  Smith  statement  from  four  thousand 
to  four  hundred  words  and  printed  it  on 
an  inside  page  with  no  editorial  comment. 
■“That,”  he  says,  “is  a  hard  thing  to  get 
around.” 

In  my  opinion,  the  pivotal  point  is 
Bow  much  interest  the  readers  of  the 
'Chicago  Tribune  had  in  the  Catholic  con¬ 
troversy.  The  article  surely  did  not  have 
the  interest  for  Chicago  newspapers  that 
!it  had  for  those  published  in  New  York. 
A  hard  thing  for  me  to  get  around  is  the 
tremendous  amount  of  publicity  American 
newspapers  gave  the  Atlantic  Monthly 
without  cost. 

Passing  from  the  Smith  incident,  Mr. 
Sharp  takes  up  the  White  House  con¬ 
ference  between  the  Washington  corre¬ 
spondents  and  the  President.  The  theory 
which  he  sets  forth  is  that  these  confer¬ 


linotype,  atereo- 
"r  type  and  mat  work — 
C/  and  in  the  engraving 
and  photographic  depart¬ 
ments — there  is  no  other 
source  of  heat  so  depend- 


GAS 


In  yonr  hnsiness,  as  in  your 
home,  whatever  the  need 
for  heat,  “Yon  can  do  it 
better  with  Gas.” 

American  Gas  Association 

420  Lexington  Ave.,  New  York  City 


ences  are  occasions  on  which  representa¬ 
tives  of  American  newspapers  of  all 
shades  of  opinion  may  question  the  Presi¬ 
dent  and  receive  “If  not  answers,  at  least 
the  courtesy  of  a  reply  that  the  President 
has  nothing  publicly  to  say  on  that  sub¬ 
ject” — the  theory  that  has  been  thrown  in 
the  discard  because  the  rules  established 
by  President  Coolidge  have  made  it  ab¬ 
surd. 

Under  these  rules  the  correspondent 
may  not  say  that  he  saw  the  President; 
he  may  not  quote  the  President;  he  may 
not  say  that  an  official  spokesman’  said 
what  the  President  said — in  other  words, 
he  has  no  authority  at  all  for  w'hat  he 
sends  to  his  newspapers.  In  effect,  these 
conferences  are  merely  pleasant  chats 
wliere  Mr.  Coolidge  secretly  tells  an 
obedient  press  what  he  would  like  to 
have  printed  about  him.  American  news¬ 
papers,  to  quote  Mr.  Sharp,  ‘‘have  become 
little  more  than  the  personal  publicitj’ 
machine  of  Mr.  Coolidge.”  Washington 
correspondents,  therefore,  have  become 
merely  press  agents  for  the  President — 
reluctant  in  some  cases. 

Mr.  Sharp  says  that  President  Coolidge 
has  gone  further  and  stamped  on  a  press 
prerogative  “more  vital  to  the  press  and 
to  the  people  than  the  right  to  deal  with 
him  on  approximately  equal  terms  in  the 
press  conference.”  On  this  point,  Mr. 
Sharp  adds : 

Four  times  now  has  he  expressed  the  view  in 
effect  that  the  newspapers  have  no  right  to  crit¬ 
icize  the  Administration  in  matters  of  foreign 
policy,  and  evidenced  his  resentment  over  such 
criticism.  Three  of  these  occasions  were  at  the 
aforementioned  conferences  with  the  Washington 
correspondents:  one  was  in  a  public  speech  in 
New  York,  delivered  at  a  dinner  given  by  the 
United  Press. 

The  first  occasion  was  on  Sept.  18, 

1925,  when  Mr.  Coolidge  rebuked  Ameri¬ 
can  newspapers  for  the  criticism  of  the 
Administration  in  connection  with  the 
foreign  debt.  A  Washington  dispatch  is 
quoted  as  follows : 

In  connection  with  the  French  debt,  the  Presi¬ 
dent  thinks  the  press  of  the  country  ought  to 
assume  the  duty,  of  btiking  after  the  interests  of 
its  own  country  rather  than  the  interests  of  a 
foreign  country. 

The  second  time  the  President  lectured 
the  press  on  this  .topic  was  on  Dec.  31, 

1926.  On  that  day.  according  to  Mr. 
Sharp,  the  President  more  curtly  and 
emphatically  than  before  e.xpressed  his 
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GOOD  service. 


displeasure  over  the  criticism  of  Mr.  Kel¬ 
logg  and  the  State  Department  that  had 
appeared  in  reference  to  Nicaragua  and 
Mexico. 

Later  in  April,  again  at  a  conference 
with  the  Washington  correspondents,  the 
President  returned  this  idea  about  the 
duty  of  the  press  to  support  the  Admin¬ 
istration.  This  time  he  deplored  the  ten¬ 
dency  of  -American  newspapers  to  ‘‘specu¬ 
late”  on  the  attitude  of  the  American 
Government  or  the  attitude  of  other  gov¬ 
ernments  with  which  the  United  States 
was  brought  into  contact. 

The  fourth  time,  already  mentioned, 
was  the  occasion  of  his  address  at  the 
20th  anniversary  dinner  of  the  United 
Press,  held  in  New  York  City.  As  this 
address  was  reported  so  fully  in  The 
Editor  &  Publisher  at  the  time,  no 
other  details  are  necessary  in  this  con¬ 
nection.  Mr.  Sharp  then  takes  up  the 
attitude  of  American  newspapers  toward 
other  Presidents  in  general  and  toward 
Woodrow  Wilson  in  particular.  -About 
tlie  only  important  newspapers  which 
Mr.  Sharp  rinds  opposing  the  President 
are  the  X’ew  York  IVorld,  the  Baltimore 
Sun  and  the  St.  Louis  Post-Dispatch. 

In  conclusion,  Air.  Sharp  says  that  if 
Mr.  Coolidge  can  continue  to  get  away 
with  this  solemn  lecture  without  real  pro¬ 
test,  that  will  l)e  all  right  for  the  Presi¬ 
dent.  But  this  question  is  asked,  “What 
of  the  Press?” 

Mr.  Sharp  answers  as  follows : 

By  excessive  praise  the  press  builds  Mr.  Cool¬ 
idge  up  to  a  point  where  support  appears  to 
him  not  a  faver  but  a  dutv.  He  then  publicly 
reprimands  it  as  a  whole  for  the  dereliction  of 
a  few,  indicates  his  belief  that  it  should  pay  a 
subservient  and  not  an  independent  part  in 
politics,  and  tjie  newspapers  for  the  most  part 
humbly  transmit  his  rebuke  to  the  people,  thus 
misrepresenting  not  the  President  but  them¬ 
selves.  The  thing  would  be  ludicrous  if  it  had 
nit  its  serious  side. 

The  Atlantic  is  surely  kicking  up  these 
days.  The  first  question  it  seems  to  ask 
about  a  manuscript  is,  “Is  it  interesting?” 
*  ^ 

^ONST.ANTINE  T.ABIT,  who  for 
several  years  has  been  the  Syrian 


correspondent  of  the  London  Times  chat 
about  journalism  in  the  June  issue  of  ths 
Alumni  Monthly,  published  by  the  Am^ 
can  University  of  Beirut.  To  him,  i^' 
nalism  is  a  double-edged  weapon  which 
“if  mis-handled  may  cut  the  person  tlm 
wields  it.” 

Mr.  Tabit  is  speaking  of  the  London 
7  imes  when  he  says : 

It  was  the  first  newspaper  to  be  orint^i  v 
steam  and  was  for  100  years  practicallfZ 
only  prevailing  type  of  daily  newspaper  in  a 
l.ritish  Isles.  -MStch  of  the  successes 
the  enterprise  and  genius  of  the  founder  u 
John  Walter,  and  also,  the  fact  that  the  rtmrT' 
ship  remained  for  long  in  the  hands  r>7^’ 
'y alter  family,  that  jealously  kept  up  the  tr^ 
tions  of  their  forbear.  It  is  a  historie 
that,  having  been  refused  the  use  of  the  m 
for  his  foreign  news  packets,  Mr.  witer  estL 
jished  his  own  system  of  communication 
beat  the  government  with  important  items  M 
news  on  several  occasions,  such  as  the 
of  Waterloo,  which  he  was  the  first  to  annouto 
The  prestige  and  success  of  the  Times  was  m 
hanced  after  the  exposure  of  the  maladministra! 
tion  of  the  Crimean  campaign,  through  the  diA 
lication  of  the  letters  of  its  correspondent  W 
H.  Russell.  ’  • 
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This  comparison  is  made  by  Mr.  Tabit  This  is  a  story  of  a  small-town  editor  WRITERS  TESTIFY 
ioumalism  in  England  and  that  who  owned  his  own  soul.  Throughout  mil  TOrkCD  'TDIAI 

•  Srica:  the  story,  Mr.  Kelland  has  injected  a  MUKUtK  1 K1 AL 

...»  rnuntrirs  in  the  8ood  deal  of  sound  philosophy  about  - 

Ire  Sxat  Britain*^  and  the  U.  S.  A.;  newspaper  editing  and  making.  The  fol-  Three  Called  in  Le  Boeuf  Cate 


IN 


out  60,000  daily  and  weekly  papers 
in  the  «orld.  28,000  are  published  in 
Jh"  ?;  S  A  and  13,000  in  the  British  Empire. 

Britain,  where  the  modern  newspaper 
its  orinin.  the  deveUpment  moved  along 
^nservative  lines,  and  the  newspaper  continued 
m  cater  to  the  upper  and  educat^  classes  until 
Ihc  influence  and  methods  of  the  American  press 
cessed  the  Atlantic,  when  two  types  came  into 
Snit  in  England,  expressively  described  as 
^.rSals  for  classes  and  journals  for  masses, 
h2  proti  tvi«  of  the  latter  being  the  Dai/v  Majl, 
he  read  paper  in  Great  Britain 

whose  daily  circulation  is  said  to  ha\-e  attained 
111  million  copies.  The  circulation  of  the  lead- 
iie  Sunday  papers  is  said  to  have  exceeded  Z'A 
Sulion  copies.  These  figures,  large  as  they  are, 
MV  be  much  surpassed  by  the  leading  American 
mrers  There  the  jieculiar  conditions  have 
CTMteti  a  new  type  of  newspaper,  which  had 
to  meet  the  needs  of  a  large  public,  able  and 
‘  „r  to  read.  Init  with  no  further  education, 
uncritical  as  to  m.atters  of  taste  and  per¬ 
haps  even  of  veracity. 

Mr.  Tabit  frankly  admits  that  for  en¬ 
terprise  and  for  lavish  expenditure  news- 
pa^rs  in  .America  surpass  those  of  any 
other  country  in  the  world.  He  is  speak¬ 
ing  of  journalism  in  Beirut  when  he  says ; 

As  a  distinguished  and  unmalicious  friend 
iurtly  remark^  to  me  in  this  connection,  the 
newspapers  of  Beirut  would  do  well  to  pool 
their  interests  and  merge  in  a  few,  to  be 
directed  by  able  and  competent  hands.  Some 
of  the  pitfalls  that  a  certain  section  of  our 
press  would  do  well  to  studiously  eschew  are 
the  tendency  to  personal  abuse,  meicenariness 
and  cheap  appeal  to  political  and  racial  passions 
under  the  guise  of  nationalism.  On  the  other 
hand,  each  and  all  would  do  well  to  cultivate 
the  virtues  common  to  all  great  newspapers  in 
the  west,  viz.  sincerity  t  f  political  conviction, 
aim  at  highest  service,  scrupulous  search  for 


lowing  is  a  typical  illustration,  “Given 
enough  subscribers,  and  advertising  comes 
in  meekly,  without  a  halter.”  “Galley 
Proof”  is  not  only  a  gtxid  tale  but  it 
also  has  several  good  tips  for  editors  of 
community  weeklies. 

So  much  for  the  tale  of  Mr.  Kelland. 
The  current  issue  of  the  Saturday  Ez-e- 
ning  Post  has  a  short  article  "Breaking 
into  Advertising.”  It  purported  to  be 
an  interview  with  Henry  Ewald  by  Nor¬ 
man  Beasley.  In  this  interview,  Ewald 
advises  young  men  who  wish  to  learn 
advertising  to  spend  three  years  as  a 
newspaper  reporter,  then  a  year  in  the 
classified  department  of  some  good  news¬ 
paper  and  then  a  year  in  the  display 
department.  Then — but  not  till  then— is 
a  young  man  well  prepared  to  take  a  po¬ 
sition  in  an  advertising  agency.  Just 
what  these  years  will  teach  a  young  chap 
is  given  in  detail  in  the  article. 

Having  spoken  of  a  story  and  an  article 
in  the  Saturday  Evening  Post,  I  do  not 
need  to  overlook  the  advertisements.  An 
advertisement  which  especially  pleased 
me  is  that  which  the  Scripps-Howard 
Newspapers  inserted  in  the  Post  for  July 
30.  It  has  for  its  caption,  “There’s  the 
man  who  wrote  that  story  and  we  all 
know  he  writes  the  truth.”  These  adver¬ 
tisements  are  advertised  to  present  little 
dramas  in  the  life  of  a  great  newspaper 
system. 

"r^th.”  hone-it  desire  to  serve  the  national  cause 

and  welfare  and,  at  the  same  time,  humanity  VJ^HERE  are  the  graduates  of  schools 

**  nf  5  rkiirnalictn  ^  TV^of  Je  o*-*_ 


Franklin,  La. — They  Obtained 

Confession  in  Prison  Cell — 
Many  Cover  Case 


at  large. 


COME  one  on  the  copy  desk  of  the  San 
^  Frcuicisco  Examiner  has  sent  the  fol- 


of  journalism?  That  question  is  an 
swered  satisfactorily,  so  far  as  the  School 
of  Journalism  at  the  University  of  Mis- 
.souri  is  concerned,  in  an  article  which 


(By  Tctcgriieh  to  Editor  &  Publisher) 

CouRTHorsK.  I  r.vnki.ix,  La.,  .Aug.  4. — 
.A  battery  of  newspaper  writers  is  cover¬ 
ing  the  Lc  Boeuf  murder  trial  here.  Three 
of  them  have  been  summoned  as  witnesses. 
They  are  Meigs  O.  Frost,  of  the  A'ew 
Orleans  State;  Martha  Dalrymple,  of  the 
Xeze  Orleans  Item  Tribune,  and  Gwen 
Bristow,  of  the  Xeze  Orleans  Times 
Picayune.  They  secured  from  Mrs.  Ada 
Bonner  Le  Boeuf,  a  complete  confession 
in  her  prison  cell,  and  that  confession,  it 
is  lielieved,  let  James  Beadle,  a  defendant, 
to  break  away  from  the  other  two  accused 
with  him  of  murder. 

The  press  throughout  this  case  have 
found  the  chief  (lefense  counsel.  Sen. 
James  R.  Parkerson,  quite  an  obstacle. 
His  summoning  of  Miss  Dalrymple  and 
Mr.  Frost  w-as  regarded  as  purely  a  move 
to  get  them  out  of  the  courtroom.  Their 
testimony  certainly  could  not  have  been 
favorable  to  his  clients.  The  summoning 
of  Miss  Bristow  by  District  Attorney 
Emile  A'uillemot,  was  done  at  the  sugges¬ 
tion  of  the  reporters,  who  wanted  to  spike 
the  guns  of  Mr.  Parkerson. 

The  next  day  the  senator  withdrew 
his  objections  to  having  the  reporter  wit¬ 
nesses  in  the  courtroom  and  they  returned 
to  their  desks.  Press  arrangements  are 
very  good,  thanks  to  Sheriff  Pecot.  The 
.Associated  Press  and  New  Orleans  Item 
Tribune  have  leased  wires.  The  Western 
I'liion  put  in  several  extra  wires,  all  of 
which  were  installed  in  a  room  in  the 


and  William  J.  Sadler;  New  Orleans 
Times  Picayune,  Kenneth  K.  Knoblock 
and  Given  Bristow ;  Beaumont  Enterprise., 
Frank  Door;  Associated  Press,  James 
Douthitt ;  Universal  Service,  .Ann  Daly ; 
International  News  Service,  M.  F.  Cas¬ 
sidy  ;  Houston  Press.  .Asa  Bordages. 
Several  other  newspapers  were  repre¬ 
sented  by  the  Item  Tribune  News  Bureau. 


WORCESTER  POST  PRAISED 

The  ITorcester  (Alass.)  Eivning  Post 
of  which  John  H.  Fahey  is  publisher  and 
George  T.  Richardson  editor  has  been 
highly  commended  by  Gifford  Pinchot, 
former  governor  of  Pennsylvania,  for  its 
successful  fight  covering  a  several 
months’  campaign  for  the  reduction  of 
rates  of  both  the  Worcester  Gas  Light 
Co.  and  the  Worcester  Electric  Light  Co. 
.According  to  Mr.  Pinchot.  the  rate  cut 
victory  of  the  Post  has  made  history  in 
the  regulation  of  public  utility  rates  and 
gives  the  small  consumer  the  first  ray  of 
hope. 


lowing  justification  of  the  word  “flay”  to  George  Marvin  contributes  to  The  Out- 

William  Lvon  Phelps  who  prints  it  in  his  look  for  July  20.  His  article.  “Mission-  t  ° 

department'  “As  I  Like  It”  in  Scribner’s  aries  of  Mis.souri-a  University  Source  •  Tr'bune,  the  first  newspaper 


magazine  for  August : 

The  woid  “flay”  as  used  in  newspaper  head¬ 
lines  was  submitted  for  your  Ignoble  Prize  in 
the  May  issue  of  your  magazine.  It  was  pro¬ 
posed  by  a  California  woman  who  doubtless  has. 
read  it  in  this  newspaper.  The  Examiner. 

Permit  a  blackball  to  be  cast,  please. 

The  head-line  to  which  your  correspondent 
objected  was  an  indefinite  one — “Senator  Flays 
Rival.”  That,  of  course,  is  too  indefinite  to  be 
a  good  headline.  There  are — or  ought  to  be — 
96  senators.  He  should  have  been  named,  the 
Haver. 

but  the  word  ‘Flay”  is  essential  to  our 
business. 

Here  is  our  prcblem: 

What  happens  is:  Senator  William  E.  Borah 
excoriates  the  Permanent  Court  of  International 
Justice,  or  whatever  its  name  is. 

We  have  to  tell  that  story  in  a  96-point  line, 
eight  columns  wide,  counting  24  letters  and 
spaces.  So  we  write:  , 

BORAH  FLAYS  W'ORLD  COURT 
It  is  a  good  line,  well  within  the  count.  “Flay 
is  an  excellent  synonym  for  “Excoriate.”  That 
is,  Borah  strips  the  hide  off  the  World  Court. 

If  we  don't  use  96-point  headlines.  Gothic 
type,  the  circulation  manager  tells  us  the  paper 
will  not  be  sold,  and  if  the  paper  is  not  sold, 
it  will  not  be  read,  and  if  the  paper  is  not 
read,  no  one  will  know  what  Senator  Borah 
says,  and  the  Republic  will  fall. 

A  rattling  good  newspaper  yarn  was 
recently  printed  in  the  Saturday  Ez’ening 
Post.  I  refer  to  the  tale  “Galle  Proof,” 
by  Qarence  Budington  Kelland. 


of  Sound  Journalism.”  not  only  tells  what 
the  graduates  are  doing  but  comments  in- 
telligptly  on  the  instruction  offered  at 
that  institution.  Of  course  it  has  words 
of  praise  for  the  Dean,  Walter  Williams, 
who  started  this  school  in  1908. 

Since  1908,  according  to  Mr.  Marvin, 
499  men  and  308  women  have  been  grad¬ 
uated  by  Dean  Williams  with  a  degree  of 
Bachelor  of  Journalism.  These  graduates 
are  scattered  from  Dan  to  Bersheba— to 
quote  a  Biblical  phrase.  Especially  is  the 
school  of  Dean  Williams  well  represented 
in  Giina,  Japan,  and  South  .America.  The 
article  is  illustrated  with  a  picture  of 
Neff  Hall,  the  home  of  the  School  of 
Journalism  at  Columbia,  Missouri. 


FThe  Linotype  Mailbag" 


ww 

195,000 Daily 
425,000 Sunday 

nH^The  Iait|,est  ina* 
Iwme-dMivered 
circulation  of  & 
am^  paper  in  its 
lerritonj  r/  a  &  n 


“Solved  Our  Problem” 

“We  are  glad  to  send  you  copies 
of  the  Norfolk  Journal  and  Guide 
which  is  set  in  your  recent  Ionic 
6%  Pt.  and  we  wish  to  say  that 
we  are  very  much  pleased  with 
its  effectiveness.  It  is  a  beautiful 
face  of  tjT)e.  very  readable,  yet 
sufficiently  condensed  to  be  desir¬ 
able  newspaper  body  type.  We  re¬ 
ceived  many  compliments  from 
our  readers  on  our  new  dress  and 
although  we  changed  from  an  8 
pt.  face  to  the  Ionic  there  has  not 
been  a  single  reader  complaint. 
Before  installation  of  the  Ionic  we 
set  a  portion  of  our  newspaper 
in  6  pt.  Century  which  always 
brought  a  large  number  of  com¬ 
plaints.  The  Ionic  seems  to  have 
solved  our  problem  and  we  are 
very  happy  with  the  results.” 

NORFOLK  JOURNAL  AND 
GUIDE 

Norfolk,  Va. 


I  ■  I  ■  I  ikij 


t-LINDTYPE— ) 


If  Quality 

of  circulation  ia  your  first  con¬ 
sideration. 

shelling 

With  Sunday  Morning  Editions 

Washington,  D.  C. 

wUl  have  your  preference — same 
as  it  has  the  preference  of  prac¬ 
tically  everyone  in  the  National 
Capital. 

The  Star’s  circulation  is  home 
circulation — both  quality  and 
quantity — the  kind  that  counts 
most  with  advertisers. 

N.  Y.  Office — 110  E.  42nd  St. 
Dan  A.  Carroll 

Chicago  Office — Tower  Buildins 
J.  £.  Lots 


NEW  YORK  STATE 

Westchester  County’s 

Fastest  Growing  Cities 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Towns 
Are  Covered  Completely  by 

THE  DAILY  ARGUS 

of 

Mount  Vernon 

THE  STANDARD  STAR 

of 

New  Rochelle 
Both  Members  of  A.  B.  C. 

Westchester  Newspapers,  Inc. 
Franklin  A.  Meiriam,  Frai. 

Mount  Vernon — New  RocheUe 


America's 

Complete 

Newspaper 


NEW  YORK 


the  Item  Tribune,  the  first 
man  of  the  scene. 

.Among  the  Newspaper  representatives 
present  were  New  Orleans  States,  Meigs 
F».  Frost  and  .Andrew  Ojead;  New  Or¬ 
leans  Item  and  Morning  Tribune.  Sanford 
Jarrell,  Martha  Dalrymple,  Ruth  Nisbet, 


iTteralb 
tribune 


A  Busy  Port ! 

15,719  vessels 
entered  and  departed 
from  this  harbor 
during  1926 

1,173,493  tons  of  * 
merchandise  cargo 
valued  $94,299,666 

50,000  families  spend  $48,000,000 
annually  in  Bridgeport’s  retail 
stores.  National  advertisers 
can  cover  BRIDGEPORT. 
Connecticut,  completely  with 
the 

Post 

leleBram 


JtaUonal  Repreoentattvos 
OILMAN,  NTCDLL  A  RUTHMAN 
New  York,  Boston,  dilcago,  San  Fraadeeo. 
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VICE-PRESIDENTS  APPOINTED 


President  Meredith  of  National  Edi¬ 
torial  Association  Picks  State  Chiefs 


Appointment  of  State  vice-presidents 
has  just  been  announced  by  President  C. 
M.  Meredith,  Quakertown,  Pa,,  of  the 
National  Editorial  Association,  as  fol¬ 
lows  : 


Alabama — ^^a^cy  I?.  Dariiall,  Florence  Herald. 
Alaska — K.  (1.  Morrissey,  Ketchikan  Chronicle. 
Arizona — O.  B.  Jaynes,  Tucson  Cithen. 
Arkansas — C.  B.  Hurley,  Camden  Xezvs. 
California — Bernice  C.  Downing,  San  Jose 
M  ercury-H  erald. 

Colorado — J.  N.  Green,  Colorado  Springs  Farm 
Xeu’s. 

Connecticut — W.  J.  Pape,  IFaterbury  Repub¬ 
lican  and  American. 


Delaware  —  Theodore  Townsend,  Milford 
Chronicle. 

Florida — P.  V.  Leavengood,  Ocala  Daily  Star. 

(leorgia — G.  S.  Chapman,  Sandersville  Progress. 

Idaho — H.  C.  Dworshak,  Burley  Bulletin. 

Illinois — Gerry  D.  Scott,  IFyitning  Post- 
Herald. 

Indiana — T.  P.  Cox,  Owensz-ille  Trilyune. 

Iowa — C.  M.  Kichards,  Toledo  Chronicle. 

Kansas  -Mack  Cretcher,  \e7vton  Journal. 

Kentucky — Keene  Johnson,  Lawrenceburg  Xews. 

Louisiana — 1).  A.  Gallagher,  Southern  Printer, 
New  Orleans. 

Maine — Charles  H.  Fogg,  Houlton  Timr^. 

Maryland  —  Geo.  C.  Rhoticrick,  Middletown 
Valley  Register. 

Massachusetts — Ciardner  E.  Campbell,  Wakeheld 
Item. 

Michigan — M.  11.  DeFoe,  Charlotte  Republican. 

Minnesota — E.  K.  Whiting.  Ou-atonna  Journal 
Chronicle. 

Mississippi-  L.  II.  Bowen,  Brookhaven  Times. 


>Iis.'Ouri — J.  S.  Hubl>ard,  Missi-uri  Publisher, 
Columbia. 

Montana — T.  J.  Hocking.  Clasgou'  Courier. 

Nebraska — 11.  D.  Leggett,  Ord  Quic. 

Nevada  W.  C.  Black,  Lotelock  Rt'znew- 
Miner. 

New  Hampshire — Charles  G.  Jennets,  Rochester 
Courier. 

New  Jersey — Richard  C.  Anzer,  City 

Hudson  XeiLs. 

New  Mexico — J.  G.  Greaves,  Portales  Xews. 

New  York — C.  G.  Clarke,  Perry  Recerd. 

North  Carolina — J.  A,  Sharpe,  Lumberton 
Robesonian. 

North  Dakota — Wayne  Peterson,  Rolla  Star. 

Ohio — C.  R.  Callaghan.  Bellevue  Gazette. 

Oklahoma — N.  A.  Nichols,  El  Reno  American. 

Oregon — Hal  E.  Hoss,  Oregon  City  Enterprise. 

Pennsylvania — Marion  S.  Schoch,  Sellinsgrot^e 
T  imes. 

Rho<le  Island — E.  A.  Noyes,  Wickford  Standard. 

South  Carolina — E.  H.  DeCamp,  Gaffney 
Ledger. 


. . . . nagie.  - 

l*tah--  Charles  England,  Logan  Journal.  \ 

Vermont — Harry  E.  Parker,  Bradford  i'nitfi  ‘ 
Opinion.  J 

r.iick.  Front  Roy.1 


Opinion. 

Virginia  —  George  N. 

Sentinel, 

Washingten-^Frank  S.  Kvanss.  Seiro-H'ooley 


Courier-times.  ^ 

West  Virginia— II.  L.  Sn/der,  Shi-thrrdslom 
Register. 


Register 
Wiscon>in- 
Budget. 
Wyoming-  -O. 
Letter. 


Mark  R.  Bell,  iMdysmith  Xetas- 
G.  I'razine,  S cxcartle  Sn,. 


GEYER  LEFT  $50,000 


An  estate  of  $50,000  was  left  by 
Charles  J.  Geyer,  well  known  advertising 
man,  who  died  at  his  home  in  Dayton,  0. 
recently.  The  estate  is  left  to  his  wii)w! 


SUPREME 

METAL  FURNACE 


For  Remelting  and 
Refining  Metals 

IMPROVED 

SIMPLEX 

METAL  FEEDER 


For  Composing 
Machines 


ALFRED  W.  CHANNING,  Inc. 

Manufacturer*  and  Distribu* 
tors  of  Equipment  for 
Printers 

27  Thames  St.,  N.  Y. 


Drive  and  Control 
for 

Newspaper  Presses 


A  representative  instal¬ 
lation  on  the  Pacific 
Coast  is  a  100-h.  p.,  a-c. 
equipment  on  a  4-unit 
Hoe  press  at  the  San 
Diego,  Cal.,  Union. 
This  is  a  repeat  order. 


GENERAL  ELECTRIC 


USED  NEWSPAPER  PRESSES 


Scott  1 6.  24  end  32-Pate  Prt 


-OOSS  M  ssd  21-PMs  pr«s*««  Rood 
also  Goss 


or  color  work. 


Ssoaupla. 


HOB  Poey  Qoadraple.  Qusdnipk.  SeatapU. 
Sextuple  ooler  Press,  Octuple  and  DoeUs  Sea- 
tuple  Presses. 


Available  for  Early  Delivery 


BLANKETS 


of  all  kinds  for  all  makes  of 


Rotary  Newspaper  Printing 
Machines 


Automatic  Efficiency  Felt 
Blankets 

Monocork  Blankets 
Oil-proof-face  Rubber 
Blankets 

Cutting  Rubbers  and 
Conveyor  Wire. 


You 


can  save  waste  paper,  in¬ 
crease  production  and  obtain 
better  printing  when  yonr  ma¬ 
chines  are  properly  blanketed. 

We  specialise  in  the  mannfactnre 
of  Newspaper  Printing  Blankets 
and  carry  a  complete  line,  inclnd- 
ing  all  widths  and  Uuckneaies. 


New  England  Newspaper 
Supply  Company 


Worcester,  Mau.,  U.  S.  A. 
Cable  Address  NENSCO 
Worcester,  Maas. 


Fastest,  most  easily  operated, 

most  accurate  and  durable  flat 

Fee* 


caatans  box  you  can  buy.  Pa. 
feedv  nalancad.  New  design  lock* 
up  oar  allowa  fiar  quick  ebaafe 
when  regulating  thicknem  of  casts. 


Positive  quick  lock  -  up  at  four 
points  on  box  with  one  leva 
movement.  Wrist  for  rnmpbue 
catalog  of  Goss  Starcotypiag 
Machinery. 


THE  GOSS  PRINTING 
PRESS  CO.,  CHICAGO 


Modern 

Composing  Room 
Furniture 


as  made  by  us  will  speed 
ap  production  and  reduce 
costs — a  real  saving  in 
yonr  Pay  Roll.  Are  yon 
interested?  If  so,  consult 
yonr  regular  dealer  in 
printers’  supplies  or  write 
ns  direct. 


Do  it 


now! 


HAMILTON  MFC.  CO. 

TWO  RIVERS,  WIS. 


Two  Matrix  Scorching 
Ovens  For  The  Price 
Of  One 


(7^  HIS  Hoe  Improved  Combina- 
Lx  tion  Curved  and  Flat  Matrix 
Scorching  Oven  is  equipped  with 
four  gas  burners  to  provide  the  high 
temperature  necessary  to  scorch  dry 
mats  quickly  and  uniformly. 

The  curved  saddle  and  the  flat 
mat  chamber  are  both  covered  with 
asbestos. 


R.  HOE  &  CO.,  INC.  504-520  Grand  St..  New  York  City 

Skaion  Bldg.  7  So.  Dearborn  St.  Pere  Marquette  Bldg.  7  Wsta  St 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS  BOSTON 


DUPLEX  Metropoliun  Quadruple  ttaraotype 
presses — print  np  to  32  pages. 


WALTER  SCOTT  dc  COMPANY 


Wela  (Mflo*  *  Tsstory . Flslofleld,  V.  1. 

Wsw  Tsrk  Ofllo*..BToksw  Bldg.,  1U7  kusdwsy 
«hi*sg*  OBm . Monadaeek  Blseh 


Eventually 


Equipment  must  be  replaced  and  there  is  always  a  demand  for  Supplies.  Adver¬ 
tisers  in  Editor  &  Publisher  keep  their  message  before  the  men  who  buy — in  fact  this 
publication  is  the  market  place  where  the  Buyer  and  Seller  meet  in  the  right  atmosjAere. 
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editor  &  FURTHER 

Classified  Advertising 
Information 

RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .50  per  line 

3  Times  —  .40  per  line 

all  other  classifications 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 

White  space  charge  at  same  rate  per  line 
ner  insertion  as  earned  by  frequency  of  in¬ 
sertion.  Minimum  Contract  space,  three 
lines  The  Editor  &  Publisher  reserves  the 


EMPLOYMENT 


EMPLOYMENT 


Help  Wanted 


Situations  Wanted 


Supervisar  for  telephone  Want  Ad  room 
wanted.  Prefer  a  young  man  but  young  wo¬ 
man  with  proier  qualifications  would  be  accept¬ 
able.  Must  be  able  to  direct  extensive  volun¬ 
tary  traffic;  know  how  to  handle  a  force  of 
3U  girls  and  be  experienced  in  producing  new 
business.  The  paper  is  first  in  an  Elastern 
Metropolitan  city.  Give  complete  details  in 

first  letter.  C-878,  Editor  &  Publisher. _ 

Typist  Wanted-Young  man,  speedy  typist, 
who  can  wvite  terse  captions  for  news  photo- 
yra(>hs.  Good  opportunity  for  young  man 
willing  to  assume  responsibilities.  Prefer 

_ _  _ _  young  man  with  newspaper  experience.  Tell 

l^h't  to*  "classify,  edit  or  reject  any  adver-  us  all  altout  yourself  in  your  letter,  and  men- 

•to*’  salary  yi  u  want.  To  be  in  New  York 
tuement.  - ^  Publisher. 


ADVERTISING 

General  Promotion 


Situationa  Wanted 


_  Advertising  Manager — Twelve  years’  experience, 

iTVou  ^~nt  More  Local  Advertising  put  us  including  one  year  each  New-  York  and  Chi- 

”  wi^rk  VoT  sS  our  “Worthwhile”  cage  national  fields;  6  years  executive,  both 

F,=*iirM  Write  F  G  Hogan  Syndicate,  local  and  national.  Thorough  organizer  and  in- 

limcke  Bldg  Indianapolis.  Ind..  or  Kane.  Pa.  tensive  salesman,  accustomed  to  keen  metro- 


Supplies 


politan  competition.  Intimate  knowledge  retail 
and  national  merchandising.  Especially  equiptW 
to  create  large  volume  of  new  business.  Ex¬ 
cellent  reason  for  desiring  new  opportunity. 
Six  years  present  employers.  Splendid  record 
and  best  references.  Correspondence  invited 
in  strict  confidence.  Age  33.  married.  Protes¬ 
tant.  In  New  York  week  of  Aug.  10  for  in- 
terviews.  Address  C-801.  Editor  &  Publisher. 
Advertising  Salesman  with  five  years’  experi- 

T-Sl — S - ^ n.  W-ekIv  and  '"*^9  an  excellent  record  wants  opportunity 

A  Big  Bargam  for  Quic^  Buyw.  Weekly  jp  mcrease  linage  for  sound  newspaper.  Has 

job  plant  in  h-astern  Pennsylvania,  held  o  merchandising  experience  that  inspires  con- 

more  than  20,000;  modern  equipment,  including  structive  promotion  work.  Employed  but  avail- 
Duplex  press;  good  circulati^;  price  ?12,uuu,  a|,|j  „„  reasonable  notice.  (J-861,  Editor  & 

one  half  cash.  J.  B.  Shale,  Times  Bldg.,  New  Publisher. 


Sliawts  for  Art  work  and  Benday  ef¬ 
fects.  B'-urges  Service,  Inc.,  144  West  32nd 
street.  New  York. _ 

BUSINESS  OPPORTUNITjES 

Brokers  _ 


York. 


Adwtiaiag 


ten  years’ 


_ _  _  .  — - Manager — Executive, 

High  Oade  Propertie#  in  Kansas,  Mistoui^  experience  in  newspaper,  corporation,  agency 
Iowa,  Nebraska,  Oklahoma  and  Arkansas,  both  and  direct  mail  advertising,  desires  permanent 
daily  and  weekly;  exclusive  listings;  no  dai^g-  connection  in  city  of  15.000  or  over,  with  live 
ing  publicity;  personal  service  in  every  deal;  newspaper  or  growing  concern.  A  hard  worker, 
special  attention  to  financing.  All  matters  Age  34,  married,  personable.  Write  C-872,  Edi- 
absolutcly  confidential.  High  grade  newspaper  jq,.  Jj  Publisher, 
bonds  for  sale.  Clyde  H.  Knox,  851  Board  ot 
Trade  Bldg.,  Kansas  City.  Mo.  _ 


Advertising  Solicitor,  thoroughly  experienced 
in  all  phases,  layout,  copy,  long-term  serial 
pages.  A  money  maker  for  newspaper  in  Middle 
West  or  Pacific  Coast.  Inquiry  will  bring  you 
full  story  and  photo.  C-874,  Editor  &  Pub¬ 
lisher.  _ 

Cartoonist  o(  great  ability  and  reputation, 
with  fifteen  years’  experience  on  large  Eastern 
daily  doing  Editorial  page  cartoons,  desires 


Trade  Journal,  established,  in  good  condition, 
eapable  of  expansion.  Gross  about  $20,006. 

Asking  price,  $17,500  cash.  Harris-Dibble  Co., 

345  Madison  Avenue,  New  York  City. 

Newspaper  Interest  Wanted 

PlAUahcr  -  Editar  -  Manager,  experienced  in  .  ,  , ,  . 

editorial,  business  and  other  departments,  who  jmsition  with  ^pape;,  or  syndicate,  preferably  in 
has  just  built  up  and  sold  successful  _  daily.  ’  ^  «  t,  t, 

seeks  new  connection.  Young,  energetic,  re¬ 
sourceful.  Would  consider  investment  or 
temporary  salary  arrangement.  C-869,  Elditor 
i  Piihlisher, 

Service 


Executive — Available  to  publisher  on  two 
weeks’  notice,  the  services  of  expert  upbuilder 
of  small  dailies.  Can  do  work  of  several 
ordinary  men  as  editor  and  general  manager. 
Can  hire,  fire,  buy  to  advantage  and  apply 
modern  methods  to  ad,  news  and  circulation  de¬ 
partments  at  no  extra  cost.  Record  shows 
two  successes,  third  under  way.  Recommenda¬ 
tions  from  successful  publishers,  would  want 
eighty,  with  small  increase  on  each  thousand  for 
circulation  boost.  C-846.  Editor  &  Publisher. 

In  Any  Capacity  -College  graduate,  25,  desires 
to  connect  with  daily  newspaper  in  or  near  New 
York.  Two  year,s’  business  experience.  C-882, 
Editor  &  Publisher. _ 

Mechanical  Superaitesident,  three  years’  ex¬ 
perience  afternoon  paper,  city  of  thirty  thousand, 
wants  to  make  change.  C-865,  Editor  & 
Publisher. _ 

Newspaper  Business  Detail  man,  thorough, 
wants  connection  with  Eastern  newspaper. 
Many  years’  experience  all  branches  of  detail 
management.  Experienced  in  all  labor  matters. 
Comi>lete  working  knowledge  of  entire  mechan¬ 
ics  of  newspaper  publishing.  Trained  in  goo.1 
sized  Western  city.  Several  years  executive 
experience  in  New  York.  Expert  accountant 
and  system  man.  Few  hours  away  from  New 
York.  Interview  confidential.  Address  C-879, 

Editor  &  Publisher. _ 

News  Executive — Editorial  writer  of  wide  ex¬ 
experience;  competent  to  take  complete  charge 
of  news  and  editorial  end;  A-1  references;  now 
employed;  seeks  permanent  connection  in  South, 
East.  -Address  C^-876.  Editor  &  Publisher. 
News  Executive  and  Writer,  exceptional  ex¬ 
perience,  free  September  1.  College  man,  37, 
married.  Nine  years’  newspapers  from  reporter 
to  managing  editor,  seven  years  Associated 
Press,  two  vears  United  Press.  Organiier  and 
developer  of  news  staffs.  Puts  accuracy,  fair 
play  ahead  of  sensations.  Understands  money 
comes  from  business  office.  Address  C-866, 

Editor  &  Publisher. _ 

Servios  Dep^t  Manaiger  of  three  publications 
open  for  connection.  Prolific  writer.  $60. 
Available  Aug.  8th.  C-849.  Editor  &  Publisher. 
Young  Man  desires  editorial  work  on  trade 
paper  or  magazine,  or.  a-i  an  assistant  to  busy 
news  executive  or  publisher.  Experience  in- 
c’udes  12  years’  gener.vl  business^  together 
with  7  years’  newspajwr  and  journalistic  work. 
Capable  editorial  writer,  and  in  mechanical 
make-up  and  secretarial  detail.  B-881,  Editor 
S:  Publisher. 


MECHANICAI^ 

Equipment  for  Sale 

Used  Goss  Mat  Roller  for  wet  mats  only,  for 
sale  cheap.  The  Goss  Printing  Press  Co.,  153 
So.  Paulina  St.,  Chicago.  III. 


Web  Press  for  Sale— Goss,  horizontal  straight 
line  quintuple.  2  plates  wide,  36”  web,  5  decks 
high,  capacity  20  page  straight.  40  page  col¬ 
lect,  single  half  page  folder,  with  extra  former, 
late  news  device,  self  contained  paper  hoist, 
belt  driven,  without  electric  control.  General 
Electric  D.  C.  motor,  35  HP,  230  V,  600 
R.P.M.  including  base  and  pulley,  rheostat, 
2  pole  switch,  belt  shifter  and  45  lineal  feet 
7"  double  leather  belting. 

This  press  now  in  operation,  in  splendid 
condition  and  can  be  shipped  immediately.  Put¬ 
ting  in  larger  press  reason  for  selling.  C-875, 
Editor  &  Publisher. 


Equipment  Wanted 


Four  Used  Duplex  QQ  1165-E  form  roller 
stocks  wanted.  The  Journal  Company,  Webster 
City.  la. 


Wanted  to  Buje— Thirty  stereotype  chases, 
used,  for  8-col.,  12  ems,  length  21 H  or  22  inch. 
Would  trade  in  equal  amount  of  7-col.  chases, 
or  sell  outright.  The  Globe-News  Pub.  Co.. 
Wilbur  C.  Hawk,  Gen.  Mgr.,  Amarillo,  Texas. 


SUPPLIES 


Metal 


Standard  Llnot]rpi|a  Stereotype  and  Monotype 
metal  at  subetantial  discounts  when  purchas^ 
in  ton  lots  or  over.  Let  us  quote  you.  Ameri¬ 
can  Alloys  Company.  1939  East  Sergeant  St, 
Philadelphia. 


the  East.  C-859.  Editor  &  Publisher. _ 

Qrcuiatloai  Manager  Capable,  reliable  and 
resourceful;  20  years’  experience  on  all  classes 
of  dailies;  absolutely  familiar  with  all  details. 
Reference  furnished.  C-871,  Editor  &  Pub¬ 
lisher. 


MECHANICAL 


-Young  married  man  with  success¬ 
ful  record  on  four  publications,  who  has  made 
intensive  study  of  circulation  system,  promotion 
and  finance,  and  who  has  successful  re<»rd  in 
sub-executive  positions  on  three  publications  in 


Te  Out  of  Town  Concams.  You  can  secure  all 
the  advantages  of  a  New  York  address,  includ¬ 
ing  the  services  of  established,  fully  furnished 

un  equipped  offices,  where  your  interests,  en-  _ _  ^ _  _ _ _ ^ _ _ 

qairies,  callers,  literature,  mail,  or  samples  different  parts  of  the  country,  and  an  excellent 
will  be  intelligently  and  properly  handled,  for  record  in  two  years’  circulation  management  on 


nominal  annual  charge.  Address  (by  letter 
only)  Suite  1004,  at  1841  Broadway  (Columbus 
Circle),  New  York  City. 

CIRCULATION 

_ Promotion _ 

ChvuiallBn— When  quick,  additional  circulation 
coverage  becomes  necessary,  remember  that 
Mr  twenty  years  in  this  one  line  of  endeavor 
is  your  proof  against  experimenting.  Write  or 
wire.  Pacific  Coast  Circulation  Service,  Bdl 

Block.  Cincinnati,  Ohio. _ 

■sdUsv^-Blair  A  Austin,  1504  Cen- 
Origiaaters  of  Sales- 


New  England  newspaper  under  most  adverse 
conditions,  is  seeking  a  location  with  a  paMr 
that  will  afford  him  a  definite  opportunity  tor 
|)ersonal  progress  and  of  permanence.  Changes 
made  in  position  have  been  for  pur|>oses  of 
advancement,  and  has  never  left  a  position 
except  of  his  own  accord.  For  a  connection 
with  the  right  publication,  is  willing  to  make 
some  salary  sacrifice  at  the  outset.  In  position 
to  assume  new  connection  at  once  and  willing 
to  pay  one  half  of  exprase  in  going  for  inter¬ 
view.  Correspondence  invited  from  publishers 
in  cities  of  150,000  or  less,  and  assurance  is 
given  that  letters  will  be  held  strictly  confi¬ 
dential.  C-809.  Editor  &  Publisher. 


CWfirf  AffirattiMug  Manager-^Ex^ience 

— - —  covers  wide  range  in  every  phase  of  Classified 

Am  tM  Man  WiMra  Hm  Ona!  In  over  30  as  well  as  an  intensive  study.  Now  Manager 
years  of  nation-wide  experience,  we  have  proved  on  daily  in  city  of  300.000  population.  Paper 
oorselecs  always  able  to  prodnee  greater  reanlts  is  one  of  foremost  in  country.  Age  25,  married, 
per  (kaiar  expended.  Our  circulation  building  in  good  health.  Can  train  street  and  phone 
campaigns,  large  or  small,  have  all  expert  man-  solicitors.  Know  collections  and  promotion. 

•jwl  ytention.  Address  us  now,  care  of  Experienced  in  organization  departments.  Work* 
The  WcvW-Heraid.  Omaha,  Nebr.,  or  at  any  thoroughly  and  builds  only  permanent  linage. 
tiiM  at  288,  Waterloo,  Iowa.  Myers  Cir-  Enjoys  keen  competition.  Used  to  ^rd.  con- 
culation  Oraamzation.  sistent  work.  De^ndable,  aggressive,  pleasing 

SiVarlur  Orculutimi  Buldnw— The  W.  S.  Ken-  perKmality.  Ability  proven  by  references  from 
dall  Company,  104  North  Bailey  Ave..  Louis-  Pa»*  and  present  employers.  Excellent  reasons 
ville,  Kentucky.  The  circulatioa-building  or-  fp'  desiring  new  opportunity.  Never  left  posi- 
gtnizatioo  that  has  set  the  standard  for  aggres-  except  of  own  accord.  Seeking  connection 

sive,  successful  circulation  campaigns  for  nearly  on  large  daily  in  either  north,  east  or  west. 


Equipment  for  Sale 

Due  to  OonaolidBtion  ni  two  Lima  newspapras 
we  have  for  immediate  sale  at  very  attractive 
terms  and  prices  the  following  equipment: 

I  Hoe  mat  rolling  machine. 

1  small  cral  melting  furnace 
1  flat  casting  box. 

1  Goss  shaver  or  curved  plate. 

1  Goss  chipping  block. 

1  Goss  melting  pot  with  pump  and  curved  cast¬ 
ing  box  attached. 

1  saw  trimmer  with  motor. 

I  Westinghouse  electric  press  control,  50  cycle, 
25  H.P.  motor  operating  on  230  volts. 

1  34-page  Goss  press- 

1  Westinghouse  electric  pot  with  automatic 
temperature  control,  size  150,  using  220  toHs, 
known  as  style  B. 

These  articles  must  be  moved  at  once,  ^d 
are  available  at  practically  your  own  price  with 
reasonable  terms  to  responsible  parties.  L.  T. 

Ward,  Lima  Star,  Lima,  Ohio. _ 

Dus  to  ConsoHdotiaB  of  two  Lima  newspapers 
The  Lima  Star  has  a  $2,450  credit  on  a  new 
linotype  machine  which  will  be  sold  at  a  liberal 
discount  on  reasonable  terms  to  responsible  par¬ 
ties.  If  interested,  wire  or  write  L.  T.  Ward, 

Lima  Star.  Lima,  Ohio. _ 

For  Qu^  Safe— 16-page  Scott  press  and 
stereotyping  equipment,  where  it  stands  in  Con¬ 
cord.  for  $3,000.  Is  in  good  condition.  For 
information  write  Concord  Monitor,  Concord, 
N.  H.  _ 


Newspaper  Properties 

Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  & 
PALMER 

Business  Established  in  1899 
350  MatBsoa  Ave.  New  York 
PaoiSc  Coast  Representative: 

X.  C.  Koere.  115  N.  Canon 
Drive,  Beverly  Hills,  Celif. 


twenty  years 


TheWorkTs  Largaot  OmBeHen  BuMfeg  Or- 
lenheduii  The  only  circulation-building  serv- 
'5  j  Newspeperdom  furnishing  publishers’ 
affidavits  of  the  exact  results  of  its  every 
nmnaign.  'The  Charles  Partlowe  Company, 
OccideTi*xl  Bn-ldin*.  Tt'diatiaool'*. 

EMPLOYMENT 


C-873.  Editor  &  Publisher. 


Help  Wanted 


Aaeirtxnt  ClrcuiatlDa  Manager  wanted  oo 
morning  daily  near  New  York  City.  Must  be 
^pable  promotion  man  with  carrier  boys  and 
dealers.  Address  Box  C-877,  Editor  &  Pub- 
lisher. _ 

FAoriel  Writer  end  News  Fdltor,  experienced, 
(TVi*^**  J  in  attractive  opening,  wanted.  State 
lully  education  and  experience  and  submit 
s’-'oles  of  rditosGI  work.  Adrian  Daily 
Telegram,  .\drian,  Mich. 


OoMKod  Managor,  employed  at  present,  wishes 
to  make  connection  with  paper  in  cky  of  100,000 
population  or  over.  Can  furnish  best  o(  ref¬ 
erence.  If  I  can’t  increase  your  production 
20%  in  (our  months  I  don’t  want  the  job. 

C-853.  Editor  ft  Publisher. _ 

Compoakig  Room  Foreosaa  or  Superintendent 
wishes  a  nermanrat  position;  can  give  reference 
as  to  ability,  character  and  reliability;  experi¬ 
enced  in  large  and  medium  plants;  14  years 
in  one  place.  Address  C-868,  Editor  & 

Publisher. _ 

Co^  Writer — Man.  28.  B.A.  degree,  four  years 
writing  news,  editorials,  and  publicity,  one 
year  of  selling,  wants  copy  department  open¬ 
ing.  Metropolitan  district,  agraev  preferred. 

References.  C-870.  Editor  &  Publisher. _ 

EdkorU  Writar^-Vigorous  and  snappy  edito- 
ria)s_  on  Democratic  politics  and  (jovemment 
activities.  Small  compensation.  C-847.  Editor 
&  Publisher. 


For  Sal*— Four  ICorgeathalcr  Electric  poU,  fli 

volts.  60  cycle.  A.  C.,  complete  and  in  excel¬ 
lent  order.  Changing  because  of  rate.  The 

Daily  Pantagraph.  Bloomington.  Ill.  _ 

For  Safe:  Goss  Monitor  Perfecting  Press  with 
motor.  Lately  overhauled;  guaranteed  first.class 
condition.  7  or  8  columns.  Mat  roller,  casting 
box  and  stereotype  outfit  complete.  Must  be 
sold  at  once.  Can  give  terms.  Globe-News, 
Amarillo.  Texas. _ 

For  Safe— One  complete  photo-engraving  plant. 
Miles  Machinery  Co..  64  West  23d  St.,  New 

York.  _ 

Job  Preoaea,  Papor  Cutters,  WIra  Stitchers, 
etc. — A  complete  line.  Overhauled  and  guar¬ 
anteed  machines  at  bargain  prices.  Easy 
terms.  Hoffman  Type  &  Engraving  Co..  114 

E.  13th  St..  N.  Y.  City. _ 

Prfetera  and  Boakfakiifera: — Two  Revolution 
Presses.  Drum  Cylinder  Presses.  Power  Paper 
Cutters.  Lever  Paper  Cutters,  Colts  and  Uni¬ 
versal  Presses.  Chandler  &  Price  Presses.  Gold¬ 
ing  Jobbers.  New  Style  Gordon  Presses,  C.  &  P. 
Presses,  with  Miller  Feeder,  Multi  Color  Presses 
Folders.  Punches.  Perforators.  Wire  stitchers 
Numberine  Machines.  Standing  Presses.  Em¬ 
bossers,  Shears,  Proof  F resses,  at  greatly  re¬ 
duced  prices  and  unon  most  liberal  terms 
American  Tvne  Founders  Co.,  96  Beckman  St., 
New  York  City. 


CONSOLIDATION 

Tha  mergiag  of  nampapar  intaraata  la 
a  labjact  that  baa  reeotvad  ipMial  atudy 
and  iaTaatigation  by  tkia  firm  fat  tiaarly 
17  yaari.  It  la  a  big  anbjaat  and  rnqnltaa 
conaidarnbla  taehnical  knawladga,  b^  aa 
to  Talnation  aad  oparating  mathodi. 
’Wham  piopariy  organiaad,  tha  rainlta  aia 
navar  diaappaiatiag, 

Wa  hava  baan  factara  in  many  im¬ 
portant  oontoUdatiaaa,  aalet  aad  ap- 
praiaala. 

HARWELL  &  CANNON 

TinMs  Udf.  Naw  York 


I  WE  CONNECT  THE  WIRES  i 


TF  YOU  ARE  SEEKING  a 
■^■position  in  any  department  of 
newspaper  work,  our  Individual 
Service  Plan  will  show  you  the 
way.  It  is  bringing  good  re¬ 
sults  for  our  clients.  Let  us 
tell  yi>u  about  it. 


Fcrnalo’S  Exchange.  Inc. 

■icuarrv  •loa.  sraiNangLe.  Maaa. 
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$  $ 


DOLLAR 

PULLERS 


$  $ 


One  Dollar 
will  be  paid  for 
each  idea  pub¬ 
lished.  Send 
clipping  for 
payment. 


t(K>ns  that  are  printed  daily.  Three  prizes  given  over  to  a  theater  party  and  local 
are  offered,  $5,  $3  and  $2.-^.  W.,  Albany,  golfers  will  vie  with  the  editors. 

X.  Y.  Otticers  and  members  of  the  assoda- 

-  tion  who  outlined  the  program  for  the 

The  County  Fair  season  will  soon  be  event  were:  Ueloss  Hall,  Tj-ndall,  S.  D 
“open”  in  most  sections.  Visit  the  various  president;  H.  F.  Wagner,  Honter,  Nebr’ 
booths  and  side  shows.  There  will  ^  vice-president;  C.  C.  Sturges,  Correctioii! 
many  interesting  characters  that  will  ville,  la.,  secretary;  Mrs.  Kathryn  Jama 
weave  into  a  good  feature  story.— Davis  Hunt,  Sioux  City,  treasurer  ;  R,  R. 

O.  Vandivier,  F'ranklin,  Ind.  lison.  Laurel,  Xebr._;  Mrs.  Lillian  Kratae 

Anderson,  Elk  Point,  S.  D. ;  Herman 


=11111  Our  weekly  paper  has  just  completed  Koch,  Mapleton,  la.,  and  Thomas  Mur- 

a  “Big  Six”  election.  We  printed  a  ballot  ray.  Pender,  Xebr. 


'T'HE  Hudson  (N.  Y.)  Evening  Register 
■*-  last  week  used  a  band  concert  as  the 
means  of  selling  a  full  page  of  advertising. 
The  page  was  headed:  “For  an  evening  of 
real  enjoyment  come  to  the  next  band 
concert  in  Old  Kinderhook.”  The  band  s 
program  occupied  space  in  the  center  of 
the  page.  There  was  a  total  of  13  adver¬ 
tisements. — C.  W.,  Albany,  X.  Y. 


features  such  a  contest.- 
tlc.  Wash. 


-C.  M.  L.,  Seat- 


in  the  paper  for  two  weeks  and  asked  our 
readers  to  vote  for  the  six  leading  men  of 
the  community,  considering:  High  char¬ 
acter,  integrity,  energy,  civic  spirit,  leader- 
Advertisers  giving  special  offerings  usu-  ship,  and  good  influence.  There  were  no 
ally  post  clipped  advertisements  in  their  prizes  or  commercial  motive  attached  to 


“Eat  Fruit  for  Health”  could  be  the 
heading  over  a  page  spread  with  ads  of 
local  fruit  dealers  apitearing  under  the 
heading. — Frank  H.  W^illiams,  815  So. 
\"an  Xess  Ave.,  Santa  .Ana,  Cal. 


•Advertising  men  should  not  forget  that 
now  is  the  time  to  sell  advertising  to  fur 
dealers.  New  stock  arrives  and  many 
merchants  are  putting  on  special  displays, 
accompanied,  in  some  cases,  by 
Jack  Sedwick,  Dayton,  Ohio. 


windows.  .As  clippings  they  are  unat¬ 
tractive  and  do  not  appeal  to  the  eye, 
so  we  have  adopted  a  system  of  furnishing 
attractively  mounted  clippings  as  soon  as 
the  paper  is  off  the  press.  The  mounting 
is  made  on  lightweight  card  with  an  at¬ 
tractive  printed  border,  of  which  we  keep 
a  half  dozen  sizes.  .Any  size  ad  from 
the  two-column  to  the  page  may  be 
mounted  effectively. 

“As  .Advertised  in  The  Tinu’s-Herald,” 
thus  keeping  our  name  before  the  adver¬ 
tiser  and  the  public. — Rowland  Threlkeld, 
.Alliance,  Xeb. 


the  election,  and  the  result  of  a  heavy 
vote  showed  that  the  leaders  really  had 
been  chosen.  Good  will  was  built  for 
our  paper ;  interest  was  created  for  the 


COSTS  $25  TO  HIT  EDITOR 

Ganem  .A.  Ganem,  21,  of  360  Elm 
street,  Lawrence,  Mass.,  was  fined  $25  in 
the  l.awrence  District  Court  July  26 
for  assaulting  Fred  Ghusin  of  that  city 
editor  and  publisher  of  the  Dawn,  a 
weekly  newspaper.  A  similar  charge 
against  Ganem’s  father,  Najeen  X. 


our  paper;  imercsi  was  creaxeo  lor  ne  dismissed,  the  court  finding 

readers,  and  the_  town  _benehted_by  the  u-  Arrnrdin<r 


encouraging  of  civic  spirit. — H.  W.  Lit¬ 
tleton,  Colo. 


The  Rochester  (X.  Y.)  Times-Union, 
Undcnieath  we  have  afternoon  daily,  is  featuring  an  advertis¬ 
ing  section  headed :  “.Ancient  and  hon¬ 
orable  business  firms,  who  for  over  a 
half  century  have  faithfully  served  this 
communitv.” — Carroll  Walker. 


him  not  guilty.  According  to  testimony, 
the  alleged  assault  was  the  result  of  aa 
item  in  Ghusin’s  newspaper  regarding  j 
relative  of  Ganem. 


The  Albany  (N.  Y.)  Times-Union 
printed  a  ten-page  advertising  section  July 
29,  under  the  title  of  “.Albany  Old  Timers' 
Edition.”  The  sub-heading  was  “Concerns 
in  Business  25  to  More  Than  100  A'ears.” 
— C.  W.,  Albany,  X.  Y. 


.A  weekly  of  Seattle.  Wash.,  gives  $1 
for  the  best  letters  on  what  changes  would 
be  made  in  the  paper  were  the  contributor 
the  editor.  Many  new  and  excellent  sug¬ 
gestions  may  be  received  bv  a  paper  which  ants  ? — Cole,  Fall  River. 


Omaha  real  estate  owners  and  man- 
sales  agers  are  conducting  a  very  interesting 
series  of  advertisements  in  the  news¬ 
papers  to  acquaint  the  tenants  and  general 
public  with  some  of  their  problems.  The 
first  “card”  of  the  interesting  series 
shows  what  the  owners  do  with  every 
cent  in  every  dollar  received,  while  the 
second  card  tells  of  insurance  and  taxes, 
the  third  about  cleaning  bills  and  the 
fourth  deals  with  the  cost  of  heating  as 
a  part  of  every  rent  bill.  Why  not  in¬ 
terest  the  owners  and  managers  in  your 
community  in  the  idea  as  a  means  of 
better  relations  between  owners  and  ten- 


TRI-STATE  MEETS  OCT.  6-8 


HUNCHES 


One  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


Business,  Golf  and  Stock  Show  on 
Sioux  City  Editorial  Program 

The  Tri-State  Editorial  .Association 
annual  convention  will  be  held  at  the 
Martin  Hotel,  Sioux  City,  Oct.  6-8.  Two 
hundred  members  from  Iowa,  South 
Dakota  and  Nebraska  are  expected  to 
attend.  Business  meetings  will  be  held 
the  second  and  third  mornings,  with  the 
annual  banquet  the  night  of  Oct.  6.  The 
visiting  editors  will  be  guests  the  first 
(lay  at  the  Stocker  and  Feeder  show  at 
the  Sioux  City  Yards  Company  and  the 
Sioux  City  Live  Stock  Exchange ;  a 
special  editors’  golf  tournament  will  be 
held  the  afternewn  of  the  second  day  and 
a  silver  loving  cup  trophy  will  be 
awarded,  winner  for  three  consecutive 
years  to  come  into  permanent  possession 
of  the  cup.  The  second  evening  will  be 


^I'R  paper  has  found  that  the  interest  tell  “What  I 
in  “.Ask  Me  Another”  is  waning  the  Indianapolis." 
same  as  that  of  “Cross- Word.  Puzzles.” 

We  have  stopped  both  and  started  a  “Do 
A’ou  Know — “  feature  like  this: 

DO  YOU  KNOW— 

That  Colorado  is  gcxxl  state  for  a 
woman  to  “get  a  husband”? 

That  there  are  45,000  more  males  than 
females  in  the  state? 

That  Massachusetts  has  a  superfluity 
of  spinsters  because  there  is  an  excess  of 
72,000  females  in  this  New  England  state? 


Would  Do  To  Improve 
Tlie  writers  have  been 
asked  to  point  out  any  needs  or  ills  and 
the  remedy  for  them. — Dow  Richardson, 
Logansport  Ind. 


Do  You  Know — 

That  normally  there  is  more  precipi¬ 
tation  in  this  vicinity  in  May  than  any 
other  month,  and  that  January  has  the 
least  precipitation? 

That  in  an  average  year.  May  has  more 
than  six  times  as  much  precipitation  as 
January? — Houston  Waring. 

The  Indianapolis  Star  and  Iihdionapolis 
News,  in  co-operation  with  the  Indian¬ 
apolis  .Real  Estate  Board,  have  asked 
prominent  business  men  of  the  city  to 


“Business  Men  Who  Play  Golf”  is  the 
title  of  series  of  intimate  pictures  of 
Salt  Lake  City’s  leading  business  and 
professional  men  who  find  great  relaxation 
in  playing  golf.  The  articles  will  not  be 
written  to  show  golf  skill  but  for  the 
purpose  of  showing  how  health  and 
pleasure  has  been  secured  by  the  game. 
—Fred  L.  W.  Bennett,  Salt  Lake  City. 

The  Utica  (N.  Y.)  Observer-Dispatch 
is  conducting  a  “Cartoon  A'oting  Contest” 
based  on  amateurs  reproducing  the  car- 
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